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methodical, critical.

I also want to personally thank two of my former supervisors, who have trained,
inspired, and guided me throughout my years in Trento and Tilburg, namely Prof. Andrea
Cossu and Prof. Peter Achterberg. Andrea, you have instilled in me the passion for
sociological inquiry through your meticulous attention to detail, your joy in creative theorizing,
and your passion for academic craft. Thank you for gifting me with sociological eyes. Peter,
thank you for showing me how to translate baroque constructions of theoretical minds into
empirical questions. | remember fondly our conversations in your office and the feeling of
excitement | was left with when thinking that all those abstract theories could be empirically
studied and pushed in all kinds of ways. | found immense creativity and potentiality in those
conversations. Thank you for gifting me with sociological hands.

Finding your mentors is truly a gift. But it would be very difficult fo harvest the fruits of
mentorship without planting seeds in fertile grounds. Throughout these years, | was lucky to
walk in prosperous lands. Thank you to my group of fellow sociologists in Trento for our long
study sessions, for the hikes, the dances, and for making the mountains feel like home. Thank
you to my Tilburg ReMas for the mutual support, encouragement, and listening that carried
us throughout those years of tireless grinding. A special thanks goes to Edoardo. Edo, thank
you for sharing those years together, | have fond memories of our study sessions together, of
our silly moments, of our long talks, and of those warm movie and game nights.



After my years in Trento and Tilburg, | arrived in Leuven full of hopes to find a similar
sense of community and intellectual belonging. | have been lucky to find not one but many.
Thank you first and foremost to the MIMIc team, without whom this PhD would literally not
have been possible. Thank you Anaélle, Brent, Gaélle, and Jasmina for sharing the struggles
and the joys throughout this journey together. | want to particularly thank Anaélle as we
started this PhD together and have been sharing all its ups and downs ever since. Thank you
Anaélle for your generosity and for your tireless commitment to create an environment
where we can be vulnerable, listening, and open to each other. | am grateful for having built
spaces of personal sharing and support within each other throughout these years.

Thank you to all the people at the Media Psychology Lab for being such a supportive
and encouraging group. Thank you, Anneleen, Cas, Chelly, Darian, Ellen, Femke, Heleen,
Helene, llse, Lara, Laure, Lennert, Lise-Marie, Nele, Orpha, Robyn, Sofie. | want to express a
special thanks to Prof. Kathleen Beullens, Desirée Schmuck, and Kathrin Karsay for their
guidance and support throughout these years. Thank you also to all the other wonderful
people | had the pleasure to meet in the past years, especially to Priscila and Katie. Thank
you for our shared projects and for allowing me to do something that I really like, such as
teaching and writing together. A special thanks also to Paulina and Ingrid for your work and
support throughout these years. Paulina, thank you for seeing me, for capturing stills of my
journey, for providing such an attentive and safe space for my beings to exist. | want to also
express a personal thank you to Prof. Bieke Zaman and Nadia Fadil for always making me
feel welcomed and for being of great example to me throughout these past years.

Thank you to everyone who joined the cultural sociology group here in Leuven for
sharing the nerdy passion for the sociological imagination. Thank you, Anneke, Aurelie, Caro,
Dick, Emmanuel, Francesco, Galen, Giselinde, Hannah, Jaron, Lars, Luuc, Mischa, Naiké,
Narges, Nastya, Sanne, Sarah, Stef, Thijs, Wanying. Our conversations, during the first part of
the meetings at the faculty and in the second part at the bar have been fun, instructive,
challenging, and an essential part in my own journey. Thank you everyone, and especially to
the tireless commitment of Kamile, without whom this group would not have been possible.

| want to also express a sincere thanks to Prof. Jin Song. Dear Jin, thank you for
believing and for diving with me into our explorations on structures, networks, and frames. It
has been a wild and enlightening ride, | learnt a lot from you. Thank you for hosting me at
Yonsei and for showing me around Seoul, | will forever cherish the memories of my time there.

Thank you to all the people at Harvard who welcomed me into their lives, you made
my visit vibrant and enriching. Thank you, Aanchal, Bernadette, George, Hannah Castner,
Hannah Craig, Jane, Jeff, Maha, Max, Nayun. | also want to particularly thank Prof. Anna
Skarpelis, Riva Kastoryiano, Matteo Bortolini, and Ali Meghij—it was a pleasure meeting you
and sharing time and chats together in Cambridge. | look forward to many more in the
future. A special thanks to my Harvard buddy and dear friend, Luuc. Thank you Luuc for
making a wintery Cambridge such a warm place, for your support, for our little trips, and for
our rewarding dinners at Joe's. Thank you for sharing with me your playful and sensitive
personality, and for engaging in brilliant conversations throughout the years. Another person
that made my visit in Cambridge so special is Prof. Lorenza Antonucci. Dear Lorenza, | felt a
sense of communion with you since the first day that we met. Thank you for sharing yourself
with me and for allowing me to do the same. We got to know each other through the
sharing of religious practices, the mutuality of queer paths, the conversations around identity
and relationships, and of course a host of various shared academic interests. Thank you for
infroducing me to some wonderful literature, which has been so remarkably enriching and
fransformative—in my body, self, and spirit.

Thank you to all the wonderful people who | had the luck to share memories,
conversations, and academic projects with in these years. | want to particularly thank Femke



Vandenberg, Britt Swartjes, Prof. Julian Schaap, Christoph Klimmt, Thijs van Dooremalen, and
Jaron Harambam for sharing your knowledge, passion, and curiosity with me.

Flowers nourish themselves in saoil, thriving in the generosity of water and in the vigor of
sunrays. | turn now to those who patiently give waters and sun for my flowers to blossom.

Ai miei genitori, mamma e papd, che altro non potrei vedere che come insegnanti,
come figure che accompagnano con pazienza e instancabile supporto il mio cammino.
Grazie per I'amore incondizionato che mi date, peri valori di umiltd e impegno, e per la
grazia che condividete con me. Grazie per essere presenti, curiosi, e aperti; per ascoltarmi,
per aprirvi, e per crescere insieme a me. Vi amo profondamente.

A mia sorella Vittoria. Grazie per I'amore di cui ci riempi tutti, con le dovute punture di
spine che sono inevitabili con te. Grazie per avermi sempre permesso di essere me stesso,
per ascoltarmi, e per contfinuare a costruire la nostra relazione nel tempo. Sono felice ed
orgoglioso di confinuare a crescere insieme a te. Anche se non ce li abbiamo (ancora)
tatuati, i nostri fiori saranno sempre protetti. Ti voglio tanto tanto bene.

Ai miei nonni, che mi hanno cresciuto e fatto sentire il bimbo pit amato. Viritrovo in
ogni passo che faccio.

Together with my parents and sister, | am blessed to be able to call a few others
family. You belong to the tender part of my heart, | am lucky fo have you in my life.

To Andreq, Simone, Elia, and Michele. We have walked through adolescence and
young adulthood together, and | feel so lucky to have done this with you. You are examples
of vulnerable, caring, thoughtful, sturdy, righteous friendship. Andrea, we started loving each
other a forza di coppini, hitting each other’s neck during class, trying not to get caught by
the teachers. | love the playful attachment to life that we share. You feach me about
passion and perseverance, about sarcasm as blazing critique. Grazie per questi anni insieme,
e peri coppini. Elia, thank you for our silliness, for our laughs and shared joy, for our moments
of contemplation and pure enjoyment in nature, in the body, and in the spirit. Thank you for
your pure and transparent engagement with life, for always been a trustworthy and honest
friend—I learnt a lot about friendship, morals, politics, and music from you. Simone. |
remember a night in Benvenuto Disertori when | called you a daimon, in its ancient Greek
etymology of guiding spirit, in between human and godlike form. Thank you for basking in the
light of the sacred with me. For inquiring info and surrendering to experiences of intellectual
and aesthetic beauty. Thank you for sharing your love for and knowledge of music—| am
deeply inspired by how much brilliance there is in you, in your mind and in your heart.
Michele, I have fondly in my heart our memories in the mountains, in the woods, at the lake.
Thank you for being the best host of le ultime cene. They didn't last long, but they were
glorious. Thank you for your wit, kind, and playful sense of life. Thank you, my dears, for always
making me feel known and seen. | love you.

Maddi, thank you for creating moments of present and dedicated connection with
me. | am inspired by the dedication to your values, to your principles, by your commitment in
doing what is right and necessary. Thank you for sharing your devoted, gentle, and playful
self with me.

Thank you to my favorite Celebrity, Giulia. Sara Ahmed, Audre Lord, and Giulia
Macario are three people who taught me a lot about channeling rage and anger as sources
of love and social justice. Giulia, thank you for your righteous, sturdy, and powerful voice.
Thank you for being patient with me, for moving through spiky and difficult conversations, for
your honesty and transparency. You push me, you guide me towards informed clarity,
towards a committed praxis and an ethics of sharing. Thank you for growing with me
throughout the years. | love you, Giuli.



Miriam, thank you for sharing your gaze with me, for sharing worlds together. Thank
you for your example, for showing me how power can be used to proactively bring essential
societal change—in everyday life, at work, in relationships. You show me how to mend, how
to let things breathe, how to listen. | am so grateful, so proud, for what we have achieved
together and for being able to keep walking with you. Thank you for being so soft and warm
with me, and for allowing me to be the same with you. You have been the first person who
gifted me a music instrument and my first guitar: You allow so many wonderful parts of me to
exist and | am so grateful to be able to share them with you. Thank you for supporting,
listening, consoling, cheering me and for loving all the parts of me that you have seen. You
are a home to me and | love you profoundly.

Thank you to all the people with whom | had the greatest opportunity to share
memories, conversations, dances, and passions together with in Brussels.

Thank you Kato for our walks and wonders in the nature of the city, for our projects of
decolonial and ecological justice, for our soft conversations. Thank you for our dancing
discoveries, for our festivals fogether, for opening up to me and for giving me a space to do
the same.

Naiké, thank you for these past years together—I found in you a generous, galvanic,
and attentive friend. Thank you for all the dances together, for sharing indignation and rage,
as well as rest and comfort. Thank you for inspiring me with your commitment to a praxis of
critical change and social engagement, and for leading by example.

Thank you Sofia, for sharing moments of pure communion and playful connection
with me. You are such a creative and free spirit and inspire me for your own sense of
inspiration, for your capacity to envision, enable, and realize. Thank you for welcoming me
into your worlds and relationships.

Thank you to Erica and to my dearest Tropical Djipsies, thank you Raqg|, Didi, Ash,
Mouna. You created the warmest (the HOTTEST) parties, moments of community and pure
sharing. Thank you for sharing so many beautiful music experiences and music gems with me.
| admire your commitment to music as a deeply restorative, ritualistic, and energetic
experience to envision and enact personal and social change. Thank you for making me
dance so much!

Brussels would not have felt such a home to me, without a family to live this wonderful
place with. Thank you to my Brussels’ family, thank you Alberto, Chris, and Kamile.

Alberto, thank you for being such a thoughtful, loving, and unpredictable friend.
Thank you for making Brussels a home with me, for wandering through its streets, people, and
qgueeravans together. We got to know each other through our walks and talks at bois,
dinners and parties, dances and swims. Thank you for sharing your curious and discerning
eyes, your questioning and resourceful mind. You feach me about the importance of
continuously searching for spaces of opportunities, about the richness that you can find
when enabling and crafting your own world. | love you my dear.

Chiris, thank you for gifting me with so many beautiful things—my favorite ashtray,
incredible books and music, festivals and dinners. If | deeply believe that music changes you,
changes how you see and welcome the world, it's surely also because of you. Thank you for
sharing so many beautiful memories, conversations, and dances together. Thank you for
being the sweet, kind, present, and caring friend that you are, and for allowing me o be in
myself. | love you very much.

Kami, thank you for being the caring, playful, resourceful, and inquisitive person that
you are. | remember one of the first times we were hanging out together at one of the many
barbecues organized at Stefanelli’s, it was our second year in Leuven | think. We were



daydreaming about our next years together and | remember us getting all excited about
planning our party to celebrate together; you could tell from the sparkles of our giggles that
there was so much excitement for what was awaiting in front of us, folds of reality to discover,
to deepen, to expand. Thank you for walking these dreams with me, for envisioning and
enabling their unfolding. We find each other in poetics of radical relationality and
embodiment, in crafting and beholding. Our communal dreams at avenue de la Couronne
will forever be in my heart, foundations for the crafting of the next seasons. Thank you for
supporting, loving, growing, celebrating with me. | love you dearly.

Flowers nourish themselves in saoil, thrive in the generosity of water and sunrays, and
become carriers of sacred fragrances when held in angelic hands. Lauren, LJ, thank you for
tending your generous hands to me, for sharing the sacred, for creating voids, vortexes, and
other cosmologies that try to make sense of the ineffable. We got to know each other
through incredulous dances of golden shimmers at Lamont, through evenings of curious
inquisitions at Juliet, Barra, Dali, through periods of sand-like grinding and those of angelic
expansion. Thank you for sharing your poetics, your languages. | admire your concernment,
your firmness, your pure attachment to dreams and to anything that creates magical
redlities, for your dedication and loyalty to your people. You breed life—I am constantly
marveling at your capacity to dive into people, to be inspired and amazed by what
surrounds you. Thank you for holding me, for wondering and dreaming through life with me.
Thank you for your softness, for your toughness, for being imperfect with me, thank you for
frying. I love you purely and | am so excited for our futures fogether.

To everyone who has walked this journey with me, who has seen things in me that
sometimes | wasn't even able to see myself. Thank you for doing and undoing, for folding
and unfolding; thank you for our opposites, for our staggering similarities. Thank you for
reaching fowards me, for stretching your branches, for shining your sunrays. | feel blessed by
your love throughout these years, blissful fo be walking so many different paths together.



Summary

Music has long been considered an important medium for youth's identities, signaling
group affiliation, providing emotional support, and inspiring with its musical and narrative
content. Music could be even more important for contemporary adolescents, experiencing
increasingly higher levels of anxiety, depression, and performance pressure since the 1980s. In
a music landscape ruled by streaming platforms and social media, adolescents have endless
access to music content that could provide emotional solace and narrative inspiration to
cope with the various challenges of this period. Music could therefore help adolescents in their
developments, but it could also promote narratives that might endanger their well-being. In
particular, popular music content could be at the forefront in the distribution and
internalization of neoliberal success narratives, which have been argued to be at the root of
such epidemic of mentalill-being. Neoliberal success narratives might foster feelings of anxiety
and performance pressure by setting unrealistic ideals of success, rewarding individualistic
values of materialism, fame, power, and merit. Such narratives have been also proposed to
potentially empower adolescents, representing a view of the self as agentic and in control of
one's own life. The distribution of neoliberal success narratives through popular culture, such
as through music products, could therefore have wide implications for the well-being of youth.
In order to understand whether and how neoliberal success narratives in music influence the
mental health of contemporary adolescents, a first necessary step requires to assess the
presence of such narratives in popular music products and the process through which they
are eventuadlly internalized in the belief systems of contemporary adolescents. This PhD

dissertation does so in six chapters.

Chapter T maps the music taste profiles (i.e., the expression of likes and dislikes for
various music pieces or genres) of contemporary Flemish adolescents (n = 533, Mage = 15.2
[SD = 1.6]., 61.2% qgirls, 80.9% Western-European). The advent of music streaming platforms
(MSPs) has brought several changes in how youth consume music, for example by facilitating
consumption and by broadening music choices. Moreover, MSPs are key actors in the
contemporary music industry, directing the distribution and discovery of music through their
recommendation algorithms and curated playlists. Chapter 1 summarizes the existing literature
on music tastes in relation to three key determinants, namely the socio-cognitive (i.e.,
cosmopolitan, and meritocratic beliefs), social (i.e., gender, race, and socio-economic stafus),
and digital (i.e., adoption, frequency, and quality of music listening on MSPs) characteristics of
music audiences. By means of latent class analysis and logistic regression, this chapter finds
three taste profiles, namely a refined, a practical, and a mainstream profile. These profiles
indicate significant gender differences in the adoption of MSPs and show the ubiquity of an

omnivore consumpftion pattern of music macrogenres on MSPs.

Chapters 2 and 3 chart the presence and prevalence of neoliberal success narratives

in the content of songs (n = 4117) frequently streamed on Spotfify in six highly individualistic



countries (i.e., the US, UK, New Zealand, Australia, Canada, and the Netherlands) between
2016 and 2019. Chapter 2 focuses on status markers used to define "what” is success. It does
so by combining a Bourdieusian approach to status, focused on forms of capital (i.e.,
economic, cultural, and social), with an intersectional focus on power relationships (i.e., sexual
objectification) and on the social positionality of artists (i.e., in relation to their gender and
racial-ethnic background). Chapter 3 focuses on narratives about *how™ to reach success. It
does so by centering meritocracy as the primary framework used in neoliberal narratives to
define deservingness and worth. Chapters 2 and 3 show a wide depiction of neoliberal success
narratives in music, with around 24% of the analyzed lyrics representing neoliberal markers of
status and merit. Chapter 2 specifically indicates that status is commonly represented through
markers of materialism, utilitarianism, conspicuous consumption, and sexual objectification. It
further shows that, in mainstream music, these markers are typically represented by Black and
Brown men. Chapter 3 further indicates that mainstream music typically represents status as
legitimately acquired through five meritocratic frames, namely Rags-to-Riches, Control-the-
Ship, Deservingness-Reward, Deservingness-Punishment, and No-Pain-No-Gain. By highlighting
concepfts of giftedness, perseverance, hard work, and resilience, these frames capture the

essence of meritocratic narratives as represented in mainstream music.

After mapping the taste profiles and the distribution of neoliberal success narratives on
MSPs, Chapters 4, 5, and 6 focus on the potential internalization of music narratives into
audiences’ beliefs. Chapter 4 conducts a meta-analysis of existing literature studying music
effects on beliefs, finding that exposure to music messages is related to the holding of
message-consistent beliefs. In particular, such effects are mostly present in relation to song-
specific messages (rather than genres or general levels of music exposure), concerning the
topics of gender (e.g., sexual objectification) and race (e.g., racial stereotypes), and
especially among youth (i.e., adolescents and young adults). Chapter 4 also shows that lyrics
and videos have similar effects, that most studies are experimental, and that most literature
focuses on populations from Western, Educated, Industrialized, Rich, and Democratic (WEIRD)

countries.

Finally, Chapters 5 and 6 specifically examine the internalization process of neoliberal
success narrafives around effort and performance as represented in adolescents’ favorite
music products. They conduct among the first longitudinal studies of music effects, surveying
a sample of Flemish adolescents (n = 405, Mage = 15.1 [SDage = 1.5], girls = 64%) across three
waves between 2021 and 2022. Chapter 5 studies whether such internalization happens
through the identification with adolescents’ favorite artist and whether a similarity of gender
further promotes music effects. Chapter 6 additionally focuses on narrative fransportation fo
study whether feeling transported into music narrafives facilitates the internalization of
neoliberal success narratives. It further explores whether the experience of hardships in

adolescents’ lives facilitates the internalization of messages that center around overcoming



life struggles. Contrary to the formulated hypotheses, Chapters 5 and 6 do not find evidence
of internalization of neoliberal success narratives in the beliefs of a sample of Flemish

adolescents from privileged backgrounds over a one-year period.

Overall, this PhD dissertation delves into the MainStreaming of Success, namely, the
popularization of neoliberal success narratives through MSPs and the differential internalization
(or lack thereof) of such narratives by adolescent music audiences. It shows that neoliberal
success narratives are widely and variedly present on MSPs but that they are not internalized
by a sample of Flemish adolescents from more privileged backgrounds. The results of this PhD
dissertation set an agenda for future research on music effects. They prompt considering the
fragmentation of music consumption and the segmentation of music audiences as central
aspects in a music industry governed by MSPs and social media platforms. They further
highlight the need to develop music-specific theoretical and methodological approaches
that are befter equipped to capture temporal and selection effects in a confinuously
changing music landscape. While music has long been considered as a central resource for
the development of youth's identities for its capacity to bring people together, MSPs might
have long-lasting repercussions on the fragmentation of music audiences and their tastes. They
might be fundamentally reshaping the capacity of music to function as a key socializing

medium for contfemporary and future generations of youth.



Samenvatting

Muziek is lang beschouwd als een belangrijk medium voor de identiteit van jongeren,
omdat het groepsbinding aangeeft, emotionele steun biedt en inspireert met muzikale en
verhalende inhoud. Muziek zou zelfs nog belangriker kunnen zijn voor hedendaagse
adolescenten, die sinds de jaren 1980 steeds meer angst, depressie en prestatiedruk ervaren.
In een muzieklandschap dat wordt beheerst door streaming platforms en sociale media,
hebben adolescenten eindeloos toegang tot muziekcontent die emofionele troost en
narratieve inspiratie kan bieden om de verschillende vitdagingen van deze periode het hoofd
te bieden. Muziek kan adolescenten dus helpen in hun ontwikkeling, maar het kan ook
narrafieven promoten die hun welzin in gevaar kunnen brengen. In het bijzonder zou
populaire muziek een voortrekkersrol kunnen spelen in de verspreiding en internalisering van
neoliberale succesverhalen, waarvan wordt beweerd dat ze aan de basis liggen van deze
epidemie van geestelijk ziek zijn. Neoliberale succesverhalen kunnen gevoelens van angst en
prestatiedruk aanwakkeren door onrealistische idealen van succes te creéren en
individualistische waarden van materialisme, roem, macht en verdienste te belonen.
Dergelijke verhalen zijn ook voorgesteld als potentieel empowerment van adolescenten,
omdat ze een visie van het zelf vertegenwoordigen als agent en in controle over het eigen
leven. De verspreiding van neoliberale succesverhalen via de populaire cultuur, zoals via
muziekproducten, kan daarom grote gevolgen hebben voor het welzijn van jongeren. Om fe
begrijpen of en hoe neoliberale succesverhalen in muziek de mentale gezondheid van
hedendaagse adolescenten beinvioeden, is een eerste noodzakelijke stap het beoordelen
van de aanwezigheid van dergelike verhalen in populaire muziekproducten en het proces
waardoor ze uiteindelijk geinternaliseerd worden in de geloofssystemen van hedendaagse
adolescenten. Dit proefschrift doet dit in zes hoofdstukken.

Hoofdstuk 1 brengt de muzieksmaakprofielen (d.w.z. de uitdrukking van voorkeur en
afkeer voor verschillende muziekstukken of genres) van hedendaagse Viaamse adolescenten
(n =533, Mage = 15,2 [SD = 1,6], 61,2% meisjes, 80,9% West-Europees) in kaart. De komst van
muziekstreamingplatformen (MSP's) heeft verschillende veranderingen teweeggebracht in de
manier waarop jongeren muziek consumeren, bijvoorbeeld door de consumptie te
vergemakkeliken en de muziekkeuze te verbreden. Bovendien zijn MSP's belangrijke actoren
in de hedendaagse muziekindustrie, die de distributie en ontdekking van muziek sturen via hun
aanbevelingsalgoritmen en gecureerde afspeellijsten. Hoofdstuk 1 geeft een samenvatting
van de bestaande literatuur over muzieksmaak in relatie tot drie belangrijke determinanten,
namelik de sociaal-cognitieve (d.w.z. kosmopolitische en meritocratische overtuigingen),
sociale (d.w.z. geslacht, ras en sociaaleconomische status) en digitale (d.w.z. adoptie,
frequentie en kwaliteit van muziek luisteren op MSP's) kenmerken van muziekpubliek. Door
middel van latente klassenanalyse en logistische regressie worden in dit hoofdstuk drie

smaakprofielen gevonden, namelijk een verfiind, een praktisch en een mainstream profiel.
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Deze profielen wijzen op significante sekseverschillen in de adoptie van MSP's en tonen de
alomtegenwoordigheid van een omnivoor consumptiepatroon van muziekmacrogenres op
MSP's.

De hoofdstukken 2 en 3 brengen de aanwezigheid en prevalentie van neoliberale
succesverhalen in kaart in de inhoud van liedjes (n = 4117) die vaak worden gestreamd op
Spofify in zes sterk individualistische landen (d.w.z. de VS, het VK, Nieuw-Zeeland, Australié,
Canada en Nederland) tussen 2016 en 2019. Hoofdstuk 2 richt zich op statusmarkers die
worden gebruikt om te definiéren “wat"” succes is. Dit wordt gedaan door een Bourdieusiaanse
benadering van status, gericht op vormen van kapitaal (d.w.z. economisch, cultureel en
sociaal), te combineren met een intersectionele focus op machtsverhoudingen (d.w.z.
seksuele objectivering) en op de sociale positionaliteit van kunstenaars (d.w.z. in relatie tot hun
geslacht en raciale-etnische achtergrond). Hoofdstuk 3 richt zich op verhalen over “hoe” je
succes bereikt. Het doet dit door meritocratie te centreren als het primaire kader dat gebruikt
wordt in neoliberale verhalen om het verdienen en de waarde te definiéren. Hoofdstuk 2 en 3
laten een brede weergave zien van neoliberale succesverhalen in muziek, met ongeveer 24%
van de geanalyseerde songteksten die neoliberale markeringen van status en verdienste
vertegenwoordigen. Hoofdstuk 2 geeft specifiek aan dat status vaak wordt weergegeven
door markeringen van materialisme, utilitarisme, opzichtige consumptie en seksuele
objectivering. Verder wordt aangetoond dat deze kenmerken in mainstream muziek typisch
worden vertegenwoordigd door zwarte en bruine mannen. Hoofdstuk 3 geeft verder aan dat
mainstream muziek typisch status voorstelt als rechtmatig verworven door middel van vijf
meritocratische kaders, namelik Rags-to-Riches, Control-the-Ship, Deservingness-Reward,
Deservingness-Punisnment, en No-Pain-No-Gain. Door begaafdheid, doorzettingsvermogen,
hard werken en veerkracht te benadrukken, vatten deze frames de essentie van

meritocratische verhalen zoals die in mainstream muziek worden weergegeven.

Na het in kaart brengen van de smaakprofielen en de verspreiding van neoliberale
succesverhalen op MSP's, richten de hoofdstukken 4, 5 en 6 zich op de mogelijke internalisering
van muziekverhalen in de overtuigingen van het publiek. Hoofdstuk 4 voert een meta-analyse
uit van bestaande literatuur die effecten van muziek op overtuigingen bestudeert, waaruit
blijkt dat blootsteling aan muziekboodschappen samenhangt met het hebben van
boodschapconsistente overtuigingen. Dergeliike effecten doen zich vooral voor bij
nummerspecifieke boodschappen (in plaats van genres of algemene niveaus van
muziekblootstelling), met betrekking tot de onderwerpen gender (bijv. seksuele objectivering)
en ras (bijv. raciale stereotypen), en vooral bij jongeren (d.w.z. adolescenten en
jongvolwassenen). Hoofdstuk 4 laat ook zien dat songteksten en video's vergelijkbare effecten
hebben, dat de meeste onderzoeken experimenteel zijn en dat de meeste literatuur zich richt
op populaties uit Westerse, Opgeleide, Geindustrialiseerde, Rijke en Democratische (WEIRD)

landen.
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Tot slot onderzoeken hoofdstuk 5 en 6 specifiek het internalisatieproces van neoliberale
succesverhalen rond inspanning en prestatie zoals die worden weergegeven in de favoriete
muziekproducten van adolescenten. Ze voeren een van de eerste longitudinale studies van
muziekeffecten uit, waarbij ze een steekproef van Viaamse adolescenten (n = 405, leeftijd =
15,1 [SDleeftijd = 1,5], meisjes = 64%) bevragen in drie golven tussen 2021 en 2022. Hoofdstuk 5
bestudeert of zulke internalisatie gebeurt door de identificatie met de favoriete artiest van
adolescenten en of een gelijkaardig geslacht muziekeffecten verder bevordert. Hoofdstuk 6
richt zich daarnaast op narratief transport om te bestuderen of het zich getransporteerd
voelen in muziekverhalen de internalisatie van neoliberale succesverhalen vergemakkelijkt.
Verder wordt onderzocht of de ervaring van ontberingen in het leven van adolescenten het
internaliseren van boodschappen die gaan over het overwinnen van levensmoeilikheden
vergemakkelijkt. In tegenstelling tot de geformuleerde hypothesen vinden we in hoofdstuk 5
en 6 geen bewijs van internalisering van neoliberale succesverhalen in de overtuigingen van
een steekproef van Viaamse adolescenten met een bevoorrechte achtergrond over een

periode van één jaar.

Dit doctoraatsproefschrift onderzoekt de MainStreaming van Succes, namelik de
popularisering van neoliberale succesverhalen via MSP's en de differentiéle internalisering (of
het gebrek daaraan) van dergelijke verhalen door adolescente muziekpublieken. Het toont
aan dat neoliberale succesverhalen wijd en zijd aanwezig zijn op MSP's, maar dat ze niet
geinternaliseerd worden door een steekproef van Viaamse adolescenten met een meer
bevoorrechte achtergrond. De resultaten van dit proefschrift zetten een agenda uit voor
toekomstig onderzoek naar muziekeffecten. Ze zetten aan tot het beschouwen van de
fragmentatie van muziekconsumptie en de segmentatie van muziekpubliek als centrale
aspectenin een muziekindustrie die geregeerd wordt door MSP's en sociale mediaplatformen.
Verder benadrukken ze de noodzaak om muziekspecifieke theoretische en methodologische
benaderingen te ontwikkelen die beter zijn toegerust om temporele en selectie-effecten in
een voortdurend veranderend muzieklandschap vast te leggen. Terwijl muziek lang is
beschouwd als een centrale bron voor de ontwikkeling van de identiteit van jongeren omdat
het mensen samenbrengt, kunnen MSP's langdurige gevolgen hebben voor de fragmentatie
van muziekpubliek en hun smaak. Ze zouden het vermogen van muziek om te fungeren als
een belangrijk socialiserend medium voor de huidige en toekomstige generaties jongeren

fundamenteel kunnen veranderen.
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Introduction

Music fulfills a variety of roles in the everyday lives of its audiences—used to reflect on
oneself, fo process one's emotions, and to find and cultivate friendships (Miranda, 2013). In a
large group of individuals ranging from age 8 to 85, Schdéfer and colleagues (2013) identified
as many as 129 non-redundant roles of music in individuals’ lives. The ability of music to
accompany a wide range of emotional and social aspects of everyday life is connected to
its immense variety of sound qualities, lyrical and video content, genres, and subcultures.
Prosaically put, "music is amazing for everybody’s wellbeing” (Musgrave, 2022, p. 2). Music
becomes especially important during adolescence as a central source of identity construction
(Miranda, 2013; ter Bogt et al., 2013). In this regard, music has been defined as a “badge” of
group belongingness, such as for music subcultures (Frith, 1981), as a *marker of distinction,” to
define norms and stereotypes about ingroups and outgroups (Lonsdale & North, 2009), and as

a “resource,” to learn from others and to better understand oneself (North & Hargreaves, 1999).

This research shows that music could be a unique source to help adolescents
overcome and better understand the various problems they normally encounter during these
crucial developmental years (ter Bogt et al., 2017). The role of music as a guide through the
turbulent times of adolescence may be even more important for today's youth. Besides the
developmental changes that typically accompany adolescence (e.g., identity elaboration,
detachment from parental figures; Christie & Viner, 2005), various studies have documented
increasing levels of mental health problems among contemporary youth, such as anxiety,
depression, sleeping difficulties, and eating disorders (Bor et al., 2014; Jardim & Sofia Marques
da Silva, 2018). Among the major sources of such problems, performance pressure and
perfectionism are frequently mentioned, especially in relation to academic, job, social, and
personal achievements (Anniko ef al., 2019; Curran & Hill, 201?). Today's youth feel increasingly
pressured to perform at their best in many different spheres of their lives, such as in their school
tasks, appearance, sports capacities, and friendships (Flett & Hewitt, 2022).

In contemporary Western societies, such feelings of performance pressure arguably
derive from the internalization of widely available ideals about what it means to be and how
to become successful (Vandenbosch & Eggermont, 2021). In particular, contemporary
societies are characterized by what | define in this PhD dissertation as neoliberal success
narratives—narratives that promote a view of success as the achievement of a high status
through the meritocratic principles of individualized effort (e.g., hard work and self-reliance;
Bellah et al., 1985) and performance evaluations (e.g., being deserving or undeserving;
Lamont, 2019). Neoliberal success narratives are therefore defined by two components:
“what" is success (i.e., status defined in terms of individual wealth, fame, and power) and
“how” to achieve it (i.e., hard work and self-reliance). The label “neoliberal” is assigned to
specify a late stage of Western individualistic and capitalist societies, governed by “the belief

that free, meritocratic market competition with minimal government intervention is the best
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way to organize society” (Bettache & Chiu, 2019, p. 14). In this system, individual freedom and
worthiness are ultimately guaranteed by the capacity to rely on oneself and to craft one’s
own destiny in ceaseless competition against others (Centeno & Cohen, 2012). Such
specifications help distinguish the success narratives studied in this PhD dissertation, focused
on materialistic, individualistic, and ufilitarian definitions of success, from other success
narratives and definitions of a good life (Rosa, 2016). Alternative success narratives emphasize,
for example, community building, attention toward self-care, or connections with nature and
one’s spirituality (e.g., prioritizing values such as personal balance, passion, and equality;
Zilberstein et al., 2023; Lamont, 2023). This focus on neoliberalism is particularly relevant, as
contemporary adolescents are searching for their own identity in societies that increasingly
reward a view of the self as materialistic, individualistic, and meritocratic (Mijs, 2018; Strenze,
2021). While beneficial for some, neoliberal success narratives can be particularly harmful to
today’s youth and might conftribute to explaining the contemporary crisis of mental health
occurring since the 1980s, when neoliberalism was first intfroduced (Centeno & Cohen, 2012;
Potrebny et al., 2017).

As frequently pointed out, music could be a unique resource to help adolescents cope
with the existential problems experienced in these crucial developmental years (Musgrave,
2022). Music could provide emotional solace (ter Bogt et al., 2017), a means to establish social
connections and friendships (Franken et al., 2017), and reflexive opportunities and inspirations
(Schafer et al., 2013). Yet, while helping adolescents cope with developmental- and social-
specific challenges, music could also be at the forefront in the distribution and internalization
of neoliberal success narratives deemed partly responsible for the mental health crisis of
contemporary youth. Music artists have indeed been suggested to adopt neoliberal success
narratives in their music products, in which hustling and fighting for their dreams are
represented as necessary means to acquire a “good life,” made of branded clothes, fast cars,
and expensive liquors (Baksh-Mohammed & Callison, 2014; Primack et al.,, 2011). The
consumption of such narratives might be beneficial for some, for example, by providing a
sense of control and redempftion among marginalized groups while consolidating a sense of
deservingness and self-esteem among privileged ones (McCoy et al., 2013). Simultaneously, it
might entrench feelings of hopelessness, performance pressure, and anxiety that might further
complicate healthy developments toward adulthood (Essau et al., 2014). Music could
therefore be a double-edged sword, functioning as a potential solver of the problems that it
confributes to reproduce.

Studying the presence and prevalence of neoliberal success narrafives in music
content allows to further assess their potential internalization and health effects among
audiences. Music crafts narratives that can be powerful tools used by individuals to make
sense of and to act in the world they inhabit (Rose, 1991; Somers, 1994). Once internalized into

audiences’ beliefs, music narratives could further impact mental health by orienting behaviors

16



and affecting the physiological functioning of their audiences (Dingle et al., 2021). For
example, the internalization of narratives that center hard work as the key element to
achieving success might promote behaviors like working extra hours or feelings like self-
efficacy that might disrupt (e.g., performance pressure; Becker et al., 2021) or enhance (e.g.,
self-esteem; Trautwein et al., 2006) one’s mental health. Before studying the impact on mental
health, this PhD dissertation is specifically interested in how music displays neoliberal success
narratives and in the potential internalization of such narratives intfo adolescents’ belief
systems. Addressing these questions will be crucial to explore the potential consequences of

such internalization for the mental health of adolescents.

To understand whether and how music represents neoliberal success narratives and
whether such narratives are internalized intfo adolescents’ beliefs, the existing research has
fallen short in three aspects. Inrelation to music representations, few studies have documented
how success is represented in popular lyrics beyond typical depictions of materialism and
conspicuous consumption (i.e., consumption of luxurious products to gain prestige; Podoshen
et al., 2014). The literature interested in status representations in music has overlooked other
sources of status differentials beyond social class, such as race and gender, and other markers
of fame, such as power and social relationships (Ridgeway & Kricheli-Katz, 2013). Moreover, no
study has yet assessed the presence and prevalence of meritocratic narratives in popular
music. That is, we have only partial knowledge of how neoliberal success narratives (i.e.,

“what" is success and “how” to achieve it) are depicted in music.

To further understand whether such narratives are subsequently internalized by
adolescents, existing research has also fallen short of understanding how audiences consume
and might be affected by music in today's streaming era. In particular, contemporary
generations of adolescents are growing up in highly digitized environments where music is
distributed, consumed, and shared through music streaming platforms (MSPs; Webster, 2019b).
Youth are the biggest consumers of music on MSPs (IFPI, 2023b), and yet we know little about
how they consume music and develop music tastes on such platforms. This can be particularly
relevant in relation to neoliberal success narratives, as such narratives could be widely present
on MSPs because embraced by the main actors of the contemporary music industry, namely
maijor labels (Arditi, 2020), music artists (Taylor & O'Brien, 2017), and representatives at MSPs
(Hodgson, 2021). More generally, it remains unclear whether music influences audiences’
beliefs, as the existing meta-analyses on the effects of music mostly relate to health effects
(e.g., anxiety and depression; Harney et al., 2023; Tang et al., 2020) or have been conducted
before the advent of MSPs (Timmerman et al., 2008). This leaves open the question of whether
contemporary audiences, and more specifically adolescents, internalize music messages in

the current streaming era.

Adopting an interdisciplinary approach between media psychology and cultural

sociology, the current PhD dissertation addresses these shortcomings by analyzing the content
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of popular music lyrics, the configuration of contemporary adolescents’ music tastes, and the
internalization process through which adolescents select and interpret neoliberal success
narratives in music to elaborate their beliefs about success. Taken together, these analyses
delve into the MainSfreaming of Success, namely, the wide presentation and distribution of
(neoliberal) success narratives through music streaming platforms. In the current streaming era,
success narratives become mainstream when they are popularized through recommendation
algorithms and curatorial practices (e.g., playlists) present on MSPs. From this perspective,
success narratives become mainstream not only for their wide reach but also for their
distribution within corporate logics of music dissemination, typical of MSPs (Arditi, 2020).
Companies such as Spotify and Apple Music are primarily guided by a neoliberal interest in
the maximization of corporate profit (Hesmondhalgh & Meier, 2018). Such interest prioritizes
the maximization of revenues at the expenses of creative freedom and of a fair payment of
arfistic royalties (Marshall, 2015). Music artists who aspire to become popular through the
recommendations and curatorial systems offered by MSPs are, therefore, required to comply
with industry- and algorithmic-specific logics, driven by metrics such as listening volume and
access to new markets and audiences (Maasa & Hagen, 2020). As such, narratives that
become popular through MSPs, such as those about success studied in this PhD dissertation,
are those that are popularized by recommendation algorithms because of their potential to
maximize corporate profit. The MainStreaming of Success consfitutes a window into
contemporary systems of music distrioution and consumption, where success narratives

become popular because rewarded within neoliberal logics of cultural diffusion.

Neoliberal Success Narratives

In 1987, UK Prime Minister Margaret Thatcher expressed her programmatic views on the
relationship between the welfare state and individual entrepreneurship: “There is no such thing
as Society. There are individual men and women, and there are families” (quoted in Ratcliffe,
2016). Margaret Thatcher was a key figure in the development of neoliberalism, fogether with
other prominent figures, including Ronald Regan, the 40th President of the US between 1981
and 1989, and Milton Friedman, one of the intellectual founders of neoliberalism, who also
served as the economic advisor for the governments of Thatcher and Regan. Neoliberalism
was infroduced in the 1980s as the dominant political-economic system governing the political
and economic relationships of Western societies and their international relationships (e.g.,
enforced through entifies such as the International Monetary Fund and the World Bank;
Roberts, 2021). Neoliberalism was set in place to lift the world economy from the financial
instability that hit after the dismantling of the Bretton Woods Accord in 1971 and the OAPEC
oil embargo in 1973 (Centeno & Cohen, 2012). These events generated a situation of
economic recession in which prices were increasing in tandem with economic stagnation and
rising unemployment, paving the way for the dismantling of Keynesian politics enacted since
World War lI. State interventions and public funding, typical of Keynesian approaches, were
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deemed ineffective in tackling the challenges of this period. New monetary policies were
instead put in place to strengthen the market’s capacity to self-regulate, leading to policies

of fiscal austerity, privatization, and market deregulation (Centeno & Cohen, 2012).

By individualizing risks and removing the necessary counterbalancing safety nets,
neoliberal policies have been argued to generate increasingly competitive and unequal
societies (Zucman, 2019), leading to more precarious job markets and an existential loss of
hope among the most vulnerable social groups (Nkansah-Amankra et al., 2013). An extreme
and most poignant example of such effects is the so-called "deaths of despair,” which
characterizes a surge of deaths by suicide, drug overdose, or alcohol-related diseases
aftributed to feelings of despair and hopelessness among those social groups most exposed
to the risks infroduced by neoliberal policies (King et al., 2022). While deaths of despair
represent some of the most extreme and dramatic consequences of neoliberalism, various
researchers have pointed fo a more general decline in mental health since the 1980s and
have started investigating the potential responsibilities of neoliberalism for this decline (Roberts,
2021; Teghtsoonian, 2009). In particular, the infroduction of neoliberal policies has been argued
to promote mental ill-being in three ways: by fueling social segregation, by differently
impacting the most privileged and marginalized groups in society, and by promoting
individualistic narratives that fie a sense of worth to individuals’ capacity to overcome others

in increasingly dire conditions.

First, societies with stronger neoliberal values are also characterized by more severe
levels of social segregation, in which communities are further isolated from each other (Mijs &
Usmani, 2024). Social segregation represents situations in which neighborhoods and schools
are increasingly homogenous, typically along socioeconomic and racial-ethnic lines
(Hewstone, 2015). Such segregation can be conducive to lower levels of well-being (e.g.,
higher psychological distress, depression, and anxiety) because it facilitates and promotes the
diffusion of group stereotypes (Do et al., 2019; Koenig & Eagly, 2019). Group stereotypes, in
turn, can be detfrimental not only for the targeted groups (e.g., Black and Brown people, poor
people; Eylem et al., 2020) but also for social cohesion more generally (Fone et al., 2014).
Individuals living in neighborhoods with less social cohesion (e.g., with lower levels of inter- and
infragroup frust, reciprocity, and bonds; Hewstone, 2015) are also generally found to
experience worse mental health outcomes (Kingsbury et al., 2020). As such, the social
segregation brought about by neoliberal processes is thought to dismantle intergroup trust and
social cohesion, fostering worse mental health outcomes among its members (Haslam et al.,
2022).

Second, while generally believed to more strongly affect the mental health of
marginalized groups, neoliberalism may also affect the mental health of the most privileged
(Foster & O’Mealey, 2021). Among marginalized groups, neoliberalism negatively impacts well-

being by limiting access to central institutions for human flourishing, such as education and
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healthcare systems (Mijs, 2023; Nkansah-Amankra et al., 2013). It does so through processes of
urban and social planning (e.g.. gentrification; Brown-Saracino, 2017), through which the best
healthcare and school services are offered in the most affluent areas (Christafore &
Leguizamon, 2018). This, in turn, has severe consequences for the well-being of marginalized
communities, not only because of their limited access to health services but also because of
their limited capacities to flourish and fully participate in society (Versey, 2023). Neoliberalism
also has negative consequences among members of privileged groups (the affluent and
members of racial-ethnic majorities). Among them, holding neoliberal success beliefs can be
conducive to higher perceptions of status threats (i.e., perceptions of potential threats to one’s
current status in society; Siddigi et al., 2019) and to higher risks of burnout due to increasingly
higher pressures to perform and maintain a high status (Becker et al., 2021; Billings, 2021). In
other words, neoliberalism is argued to impact the mental health of the most disadvantaged
by limiting their capacities to flourish in society, while also impacting the most privieged by
increasing their feelings of performance pressure to maintain their status quo and to avoid

losing their privileges (Siddigi et al., 2019).

Third, neoliberal policies are supported by and further promote narratives that tie
individuals’ sense of worth to their abilities to compete and overcome others in increasingly
dire and adverse conditions (Centeno & Cohen, 2012). Neoliberalism promotes neoliberal
success narratives that define what are considered markers of success and what is the
legitimate modality to achieve success (Leyva, 2019). In particular, neoliberalism promotes a
view of success, where having a high status means accruing large amounts of wealth, fame,
and power, considered the primary means to evaluate human worth (Rosa, 2016; Lamont,
2019). Success is further seen as legitimate when achieved through individual effort rather than
through factors that are outside individuals’ direct control, such as inheritance, luck, or chance
(Pluchino et al., 2018). In neoliberal societies, individual effort is typically framed through a
meritocratic lens consisting of the set of values that prioritize ability, talent, self-reliance, and
hard work as the morally correct way to achieve one's goals (Mijs, 2015). From this perspective,
foday’s youth grow up in social, economic, and political contexts that reward individuals'
capacities to rely on themselves while prevailing over others, corroding the fulfillment of basic
needs for relatedness and community. These contexts create the conditions for the success of
the most privileged, at the expense of the most vulnerable (Zeira, 2022). Existing literature
indicates that individuals with stronger neoliberal beliefs suffer higher rates of social
disconnection, loneliness, and competition (Becker et al., 2021). Holding neoliberal beliefs also
relates to increased feelings of performance pressure and perfectionism—known sources of
stress and anxiety (Curran & Hill, 2019; Mitchell et al., 2019). Finally, systematic reviews and
meta-analyses further report that holding stronger materialistic (Bradshaw et al., 2023; Moldes
& Ku, 2020) and meritocratic (Madeira et al., 2019) beliefs is negatively associated with
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individual (e.g., lower life satisfaction and higher depression) and social (e.g., higher antisocial

attitudes and stereotypes) indicators of well-being.

This literature points to the detrimental consequences that the introduction of
neoliberal policies has on individual and social well-being. In particular, it points to the negative
implications that an overly individualized focus on effort and performance can have for
individual and social well-being. A support for beliefs in line with neoliberal success narratives
has also been argued to promote, rather than thwart, well-being. In particular, various streams
of research point to the beneficial effects that holding beliefs such as a strong sense of self-
efficacy and individual agency have on individuals’ well-being (Disabato et al., 2019). Beliefs
such as grit (i.e., "perseverance and passion for long-term goals;” Duckworth et al., 2007, p.
1087) or a growth mindset (i.e., inteligence is malleable and can be improved with fraining;
Yeager et al., 2019) have indeed been found to promote higher levels of subjective well-being
and happiness (Kwon, 2021a; Weisskirch, 2019). Such literature aligns with psychological
theories that remark the importance of self-efficacy and agency as central aspects for human
flourishing, such as self-determination (Ryan & Deci, 2000), social cognitive (Bandura, 2001),
and incremental theory (Bernecker et al., 2017). According to these theories, concepts that
are also present in neoliberal success narratives, such as autonomy, self-efficacy, and agency,
are also essential for individuals’ capacities to flourish and, ultimately, for their well-being
(Passmore et al., 2018). As such, holding beliefs that partially align with neoliberal success
narratives, such as those emphasizing a sense of agency and self-efficacy, could have positive
consequences for mental health because they fulfill fundamental psychological needs (Ryan
& Deci, 2000).

Moreover, the literature drawing from system justification theory suggests that such
positive effects might also derive from an increased sense of agency and reduced cognitive
dissonance, even among groups that are most affected by the detfrimental consequences of
neoliberalism (e.g., the poor; Hadarics et al., 2021). System justification consists of "“the
psychological process by which existing social arrangements are legitimized, even at the
expense of personal and group interest” (Jost & Banaiji, 1994, p. 2). Holding beliefs that justify a
system where grit and a growth mindset prevail can help individuals from marginalized groups
achieve a sense of agency and control over their otherwise precarious lives (Li et al., 2020).
They help justify individuals’ current positions in society while simultaneously providing a
potential solution to move out of marginalized conditions (McCoy et al., 2013). At the same
time, holding grit can also have positive effects among privileged social groups (e.g., the rich;
Li ef al., 2020). By romanticizing hard work and persistence as redemptive narratives of self-
made success, privileged social groups can strengthen their sense of self-efficacy and
legitimacy (Kantola & Kuusela, 2019), benefitting from a heightened sense of self-esteem (Roex
et al., 2019).
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Overdll, the infroduction of neoliberal policies has been argued to promote both
negative and positive consequences for well-being. Among the negative effects,
neoliberalism has been argued to promote feelings of performance pressure and anxiety in
the general population, to increasingly limit the capacities of individuals from marginalized
groups to flourish in society, and to increasingly pressure the most privileged to maintain their
status quo and avoid losing their privileges (Siddigi et al., 2019). Instead, the literature on the
positive effects suggests that beliefs such as grit and a growth mindset can generally promote
the fulfilment of basic psychological needs of autonomy and competence, to increase a
sense of stability and agency among marginalized groups, and to provide a sense of
deservingness and self-esteem among privileged ones (Li et al., 2020). Neoliberalism can
therefore have wide-ranging implications for well-being. These implications are highly
dependent upon the specific social groups under consideration, as different individuals (e.g.,
along socioeconomic or racial-ethnic lines) are differently exposed to and potentially affected
by neoliberal success narratives. An important caveat in reviewing this literature is the
consideration that the theoretical approaches studying the mental health effects of neoliberal
success narratives have developed independently from each other. On the one hand,
sociological approaches have focused on socio-cultural processes (e.g., social segregation
and narrative distribution) that overlook the psychological elaboration of such beliefs. On the
other hand, psychological approaches are primarily interested in universal processes of
psychological elaboration (e.g., basic psychological needs) that overlook the societal
structures in which they take place. A full understanding of how neoliberal success beliefs
influence mental health requires interdisciplinary efforts capable of evaluating the
psychological processing of neoliberal success narratives within broader systems of

marginalization and privilege.

Contemporary Adolescents amid Typical Developments and Crises

In neoliberal societies, adolescents are partficularly at risk of suffering from mental
health issues (Gore et al., 2011). In its latest report on this issue, the World Health Organization
(WHO) reports that one in seven adolescents worldwide (14%) experience some form of mental
il-being, particularly anxiety, depression, and suicide, which remain largely unrecognized and
untreated (WHO, 2022). Other sources document incidence rates that vary between 10% and
30% (Choi, 2018). Mounting research has further indicated that such incidences have been
increasing inrecent decades (Bor et al., 2014). Girls, in particular, have been recurrently found
to suffer worse mental health than boys, especially in relation to life satisfaction, anxiety, and
depression (Silva et al., 2020). Boys also suffer from particular forms of mental ill-being,
especially anxiety, suicide intentions, and loneliness (Rice et al., 2021; Wong et al., 2017). While
it still remains unclear whether we are witnessing an actual increase in incidence or a rise in
diagnosis, for example, because of better mental health literacy (Gunnell et al., 2018), a
significant group of contemporary adolescents struggle with mental health.
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The mental health crisis experienced by contemporary adolescents may complicate
typical developments in their cognitive and social skills, posing a fundamental threat to their
later flourishing in society (Essau et al., 2014). Indeed, adolescence is a fundamental period for
the development of individuals’' identities, typically lived between the ages of 12 and 19
(Sanders, 2013). In transitioning from childhood to adulthood, adolescents develop increased
cognitive and relational skills, such as abstract forms of thinking, emotion regulation, and
perspective taking, which are crucial for the formation of their identities (Choudhury et al.,
2006). These changes typically occur through various stages and at different age periods.
Transitioning out of puberty, young adolescents (11-14 years old) start developing early moral
concepts, strong peer identification, and emotional separation from their parents (Christie &
Viner, 2005). Such changes continue to develop throughout middle (15-17 years old) to late
(18-21 years old) adolescence, further including complex forms of abstract thinking, and
increased verbal abilities, social autonomy, and vocational capabilities (Christie & Viner, 2005).
These developments go hand in hand with rapid changes in adolescents’ brains, bodies, and
social lives that accompany this period (Choudhury et al., 2006). While individuals’ identities
can consolidate and adapt throughout life, adolescence is a foundational period for defining
the self (Erikson, 1968).

Adolescents could be particularly exposed to and prone to internalizing neoliberal
success narrafives. In these formative years, youth gradually become independent and better
able to reflect on themselves in relation to others, such as by comparing themselves to friends
or modeling parental beliefs and behaviors (Van Der Aar et al., 2018). Indeed, parents and
peers become central in adolescence as models to mimic and compare themselves to
(Johnson et al., 2016). Such comparisons become important in this period as they accompany
and help address fundamental questions about oneself, such as who to become, what
dreams to pursue, and how to readlize one’s potential (Beyers & Cok, 2008). Through such
comparisons, adolescents gradually develop increasing concerns about social issues, such as
poverty and wealth, and gradually form their opinions and positions in relation to these topics
(Oosterhoff et al., 2020). The generations of adolescents growing up since the 1980s (so-called
Baby Boomers and especially Millennials) have typically been supportive of neoliberal success
narratives (Gill et al., 2021). Across Western countries, adolescents have tended to see
themselves through concepts such as hard work and commitment (i.e., performance-oriented
self-concept; Smith & Skrbis, 2017), and similar frames have been used to explain the successes
and failures of others (i.e., effort-oriented success beliefs; Flanagan et al., 2014). These
generations of adolescents have also expressed support for materialistic and individualistic
definitions of success, where material wealth and achievements in one’s academic and work
career define characteristics of what it means to be successful (tfogether with other relevant
indicators, such as supporting one's family and friends; Killoren et al., 2017; Sichling &

Karamehic-Muratovic, 2020). Findings about the contemporary generation of adolescents (so-
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called Gen-Z) also point to similar beliefs, although research is ongoing. Contemporary
adolescents seem to maintain strong support for meritocratic and individualistic views of
success (Franceschelli & Keating, 2018), while increasingly adopting more collectivistic views
(e.g., increased social activism; Pew Research Center, May 2021) and dedicating more

attention to their mental and physical health (Zilberstein et al., 2023).

Contemporary adolescents are coping with important existential fransitions—typical of
this developmental period—in socio-cultural climates that increasingly pressure them to
become their best selves and to work hard to aftain unreachable ideals of success
(Franceschelli & Keating, 2018). While some could benefit from these beliefs by developing a
heightened sense of agency and confrol (Almroth et al., 2018), others could suffer from feeling
incapable of reaching their goals and pressured to define themselves through such failures
(Anniko et al., 2019). To better understand potential explanations and solutions for these
differences, the existing literature has identified several macro factors considered responsible
for these trends, such as societal crises (e.g., the 2008 recession, the Covid-19 pandemic) as
well as country-specific (e.g., recessing socio-economic conditions) and individual-specific
(e.g.. immigration status, family breakage) stressors (Choi, 2018). Various sources have also
reported a steady surge of mental ill-being since the 1980s, especially anxiety, loneliness, and
depression (Collishaw, 2015; Madsen et al., 2018; Potrebny et al., 2017). Odgers and Jensen
(2020, p. 337) report that “secular increases in emotional problems among young people have
been observed [...] in countries such as Greece, Germany, Sweden, Iceland, Norway, China,

and New Zealand from the 1980s onwards.”

While the debate around the origins and determinants of the mental health crisis
among adolescents is still ongoing (Keyes & Platt, 2024), current literature has started fo
acknowledge the potential consequences that holding neoliberal success beliefs has for the
mental health of youth (Weinberg et al., 2020). The development of potentially heterogeneous
well-being effects across different social groups has further stimulated the investigation of
potential processes and sources through which adolescents are exposed and further develop
neoliberal success beliefs (Mijs & Usmani, 2024). Most of this literature has focused on the social
processes through which individuals come to support neoliberal success narratives, such as
school segregation (Mijs, 2023) or perceptions of social mobility (Mijs et al., 2022). This literature
remarks on the role of offline segregation (e.g., in schools and neighborhoods) in limiting the
information available to individuals to fully understand their social conditions in relation to
others (Mijs & Hoy, 2021).

While providing valuable insights into the offline determinants for the development of
neoliberal success beliefs, this literature disregards a key aspect that makes the current
generation of adolescents different from previous generations. Contemporary adolescents
are born and are growing up in deeply mediatized societies (Hepp, 2019). While previous

generations of adolescents have been heavy consumers of media technologies, such as radio
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and television (Twenge et al., 2018), the advent of the Internet and of digital devices, such as
smartphones and laptops, have brought contemporary adolescents to be more heavily and
frequently immersed in digital platforms and content (Pew Research Center, 2021). Indeed,
various reports document that around 97% of adolescents use the Internet daily, consuming
digital content for around 3 hours per day, and with an active profile on at least three social

media platforms, on average (Barry et al., 2017; Pew Research Center, 2021).

Disregarding the ubiquity of media consumption among contemporary adolescents
ignores how media can be key socializing agents for youth in the development of neoliberal
success beliefs. Media can provide information about success beyond those available in
offline confexts (Lieberman & Schroeder, 2020). Even if different groups are increasingly
pushed apart by neoliberal processes (Mijs, 2023), they can sfill learn about each other through
the narratives provided by media content (Wojcieszak & Azrout, 2016). Importantly, these
narratives can be constructed in such a way that they do not accurately reflect reality but
selectively highlight and omit several key aspects present in offline contexts (McArthur &
Reeves, 2019). Neoliberal success narratives diffused through media content can therefore
provide different social groups with information about each other that does not necessarily
reflect accurate lived experiences but instead promotes idealized representations that follow
industry- and producer-specific understandings and inferests (Lena, 2006). In this sense,
contemporary adolescents can learn about social groups with whom they have limited
contact in their everyday lives (e.g., the rich, the poor), and more generally about success,
from media representations that promote unreachable ideals of fame and success
(Vandenbosch & Eggermont, 2021). To understand the role of neoliberal success narrafives in
the mental health of contemporary youth, it is first necessary to unpack how such narratives
are made available in popular media products and how they are internalized into the belief

systems of their consumers.

Neoliberal Success Narratives in Popular Media

Since their inception in the 20th century, mass media have been central agents in the
production and distribution of narratives about social groups (Gamson et al., 1992; Simonson
et al., 2019). Mass media craft public narratives that provide “the common culture through
which communities cultivate shared and public notions about facts, values, and
contingencies of human existence” (Gerbner, 1969, p. 138). They constitute representations
that are public to the extent that they are commonly available to large audiences and readily
deployable to understand one’s own reality (Powers, 2022). They provide the tools available
to individuals to craft their own understanding of the world through a commonly shared

vocabulary of representations (Somers, 1994; Swidler, 1989).

Among the many narratives present in media content, neoliberal success narratives
have featured a prominent position in newspapers (McArthur & Reeves, 2019) and television

fiction (Ronsini, 2014). Such narratives have mostly focused on topics such as poverty (Rose &
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Baumgartner, 2013), wealth (Rowlingson & Connor, 2011), and economic inequalities (Ronsini,
2014). In this literature, around 60% of the content analyzed represents certain social groups
(e.g.. the weadlthy) as successful because of their hard work, while others (e.g., the poor) as

deserving of their difficulties because depicted as lazy and unmotivated (Bullock et al., 2001).

More recently, the so-called “malleability narrative of mediated ideals” (Vandenbosch
& Eggermont, 2021) has further considered the presence and prevalence of neoliberal success
narratives in media that are popular among adolescents (e.g., social media) and has urged
for an investigation into their effects on mental health. In particular, such literature defines
malleable ideals as “a collection of media representations of a variety of ideals that tend to
be portrayed as withinreach for anyone who is committed to pursuing his/her own self-interest”
(Vandenbosch & Eggermont, 2021, p. 1). This perspective offers a specific focus on the
presence and prevalence of neoliberal success narratives within reach for those committed
enough in their pursuit. Malleable ideals have been investigated in the areas of career and
professional development (de Lenne et al., 2022; Devos et al., 2024), social popularity (Devos
et al., 2022), and body image and surveillance (Maes & Vandenbosch, 2022; Vandenbosch &
Eggermont, 2012). This literature shows that malleable ideals are widely present in media that
are popular among youth (“89.9% [of TV-series characters] had a lot of self-development
opportunities within their careers,” Devos et al., 2024, p. 8), and that exposure to such ideals
relates to an internal attribution of responsibilities among adolescents, which is subsequently
associated with increased feelings of performance pressure (de Lenne et al., 2020). Currently,
malleable media narratives have been studied on television (Devos et al., 2024), magazines
(Devos et al., 2022), and social media (de Lenne et al., 2020).

Music for Identity Developments

Overall, the existing literature on neoliberal success narratives has focused on their
representation mainly on news and televised media (Devos et al., 2024; McArthur & Reeves,
2019), and also on social media (de Lenne et al., 2020). Yet, we know littfle about a medium
that has been recurrently found to be central fo adolescents’ identities, namely music (North
& Hargreaves, 1999). Music fulfills a variety of needs and purposes for adolescents, used for
hedonic reasons, such as fo relax and dance, as well as for more reflexive purposes, such as
to reflect on the lyrics and to communicate group affiliation (Schéafer et al., 2013). Adolescents
use music daily to regulate their emotions and stress (ter Bogt et al., 2017) and to learn from
music artists, offen mentioned as their favorite media role models (Chia & Poo, 2009;
Hammond et al., 2024). Among the globally expanding audience of music listeners,
adolescents are the group that dedicates the most time listening to music, consuming around
25 hours of music per week (Bonneville-Roussy et al., 2013)—they are the age group most likely
to listen to music on MSPs compared to older generations (IFPI, 2023b). This literature has also
indicated gender differences in adolescents’ music preferences. Before the advent of MSPs,

this literature showed that girls tend to prefer light music (e.g., pop and dance; Schwartz &
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Fouts, 2003), while boys tend to express preferences for heavy music (e.g., metal and rap;
North, 2010). More recently, gender differences seem to be slowly fading in terms of genre
preferences, with more women consuming genres typically consumed by men (e.g., rap;
Palma-Martos et al., 2021) and more men consuming genres typically consumed by women
(e.g., pop; Lorenzo-Quiles et al., 2020). Such research also suggests that gender differences
are shifting from genres to artists’ qualities, with men preferring artists who depict themselves
as tough (e.g., leaders) and women preferring more sophisticated (e.g., underground) artists
(Donze, 2017).

During adolescence, music becomes an important source of identity construction, self-
expression, and emotional coping (Miranda, 2013; ter Bogt et al., 2017). Such functions could
become even more important to help foday’s youth cope with their feelings of performance
pressure and to guide and inspire them in the search for their identities (Miranda, 2019). Among
contemporary adolescents, music could be at the forefront in the distribution and
intfernalization of neoliberal success narratives that might be empowering for some individuals
while fueling feelings of anxiety and stress for others. Empirical evidence shows the prevalence
of neoliberal values, such as meritocracy and self-reliance, among the heads of the
mainstream music industry (e.g., boardroom at major labels; Hodgson, 2021) as well as among
cultural creators (e.g., music artists; Taylor & O'Brien, 2017). Moreover, existing content analyses
show the prevalence of materialistic markers of success, such as expensive cars and luxurious
brands, in popular music products (e.g., music videos and lyrics; Burkhalter & Thornton, 2014).
Neoliberal success narratives are therefore expected to feature the content of mainstream

music.

However, we currently do not know much about how and how frequently neoliberal
success narratives are present in music content and whether such messages are subsequently
internalized by adolescents, potentially affecting their mental health. This is surprising for two
main reasons. First, the countries where music content has generally been studied and in which
most popular music is produced (mostly the US and UK; Achterberg et al., 2011) are also those
with the highest levels of neoliberal beliefs among their audiences (e.g., meritocracy,
individualism; Mijs, 2019). Cultural products, such as music lyrics or videos, often contain
meanings and narratives that are popular in the context of their production (Lena, 2006; Roy,
2004). As such, if most popular music is produced in highly neoliberal countries, such as the US,
it would be reasonable to expect that high levels of neoliberal success narratives also feature

the music produced in those countries and distributed worldwide.

Second, the current music landscape is dominated by streaming platforms such as
Spotify (IFPI, 2023a), which have amplified the already ubiquitous presence of music in
everyday life (Hodgson, 2021). As companies that embrace and promote a meritocratic
culture (Arditi, 2020), streaming platforms might also amplify the diffusion of such meritocratic

narratives through their algorithmically curated playlists and user-specific recommendations
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(Bonini & Gandini, 2019). Such systems have been found to be more likely to recommend male,
international, and established artists (Melchiorre et al., 2021; Werner, 2020), providing more
visibility to those artists who are already successful. Furthermore, existing research shows how
algorithmic recommendation systems are built by developers who are strongly guided by the
assumption that music artists have equal chances of becoming visible and that those who end
up becoming more visible do so because of their better skills and increased efforts (Bishop,
2020). The same developers consider meritocracy to be a morally desirable feature of
algorithms, ‘“rewarding effective agent performances but also encouraging correct
behaviors” (Comi et al., 2014, p. 1461). Meritocratic values are therefore important drivers in
the construction of music recommendation algorithms, in the selection of artists and music

promoted as popular, and potentially also in the content distributed through such selection.

Given the potential role that music has in the development of neoliberal success beliefs
and in youth's mental health, it is surprising to see a dearth of studies about the distribution and
consumption of neoliberal success narrafives in music, especially among contemporary
adolescents. The current PhD dissertation departs from this literature to answer two main
research questions: 1) How and how frequently do mainstream music lyrics represent neoliberal
success narrativese and 2) Do contemporary adolescents internalize such narratives through
their favorite music products?2

Distribution and Consumption of Neoliberal Success Narratives in Music: An Oulline of the
Current PhD Dissertation

To address these questions, the current PhD dissertation is divided info two parts. The
first part, titled “The Contemporary Music Landscape: Adolescents’ Music Tastes and
Mainstream Music Content,” maps the current music landscape by analyzing the music tastes
of contemporary Flemish adolescents and the content of music lyrics that are popularin highly
individualistic countries. These chapters specifically focus on streaming platforms as central
sources for the distribution of neoliberal success narratives and music consumption among

adolescents.

To study music audiences, the current PhD dissertation focuses on Flanders, the
northern region of Belgium. Various studies have reported that Belgium in general (Roex et al.,
2019) and the region of Flanders in particular (Clycq et al., 2014; Weinberg et al., 2020) currently
display higher levels of meritocratic beliefs than those generally reported in most other
European countries. Santos et al. (2017) further showed that Belgium has undergone a similar
increase in individualistic beliefs as those experienced in other highly individualistic countries,
such as the US and Norway. Although not representing the steepest increase among the
countries analyzed, Belgium nevertheless sits among the countries with the strongest increase
in individualistic beliefs in the past 60 years. Given these changes, Belgium and Flanders are a

particularly interesting case for studying the development of neoliberal success beliefs among
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the adolescent population. Contemporary Flemish adolescents might be increasingly

surrounded by neoliberal success narratives and increasingly pressured to internalize them.

To study music content, the current PhD dissertation focuses on music written in English
that is popular in highly individualistic countries, namely the US, UK, Canada, New Zealand,
Australia, and the Netherlands (Mascini et al., 2013). These countries were chosen for two main
reasons. First, existing research suggests that the context in which music is produced and
consumed is important to the content represented in such music (Lena, 2006). That is, countries
in which certain values are more salient in the general population are also more likely fo be
used in the production of cultural content, such as music lyrics or videos (French, 2017). This
process can be explained by considering, for example, the public appeal of culturally known
scripts. Audiences are more likely to consume and relate to content that aligns with, rather
than challenges, their preexisting beliefs (Song & Boomgaarden, 2017). Moreover, cultural
producers who belong to a specific cultural context are also likely fo draw from and to use
scripts that are available to them, rather than using new ones or those available elsewhere
(Evans, 2022). As such, music produced and consumed in highly individualistic countries is
expected to be likelier to contain individualistic narratives (i.e., neoliberal success narratives)
than those produced and consumed in non-individualistic countries (French, 2017). If
neoliberal success narratives are not present in countries with the strongest neoliberal success
beliefs among their populations, they are unlikely to be found in other countries. Second,
although the Belgian population does not hold the strongest individualistic beliefs as those in
the chosen countries, it shows significant increases in such beliefs over time (Santos et al., 2017).
Moreover, the Belgian population shares music preferences similar to those of other highly
individualistic countries, such as the Netherlands. As an example, at the time of writing this PhD
dissertation (May-June 2024), the Spotify charts of Belgium and the Netherlands share one-
third of the same songs in the top 200 streamed weekly (own elaborations). The existing
literature further hints at this similarity by showing that Belgian and Dutch adolescents tend to
cluster in similar music taste groups (ter Bogt et al., 2011; ter Bogt et al., 2012). As such, studying
the content of music that is popular in those countries that are currently the most individualistic
(i.,e., the US, UK, Canada, New Zealand, Australia, and the Netherlands) might provide a
window into the music that might soon become (or that already is) popular among the Belgian

population as well.

The second part, titled “Music and its atftitudinal effects. The development and testing
of music effects” studies the development of content-consistent beliefs among music
audiences, in general, and among Belgian adolescents, in particular. It does so by first meta-
analyzing the existing literature to understand how contemporary music contributes to the
development of content-consistent beliefs among its listeners. Such a meta-analytical
approach is particularly relevant, as the most recent meta-analysis on the effects of music

listening on audiences’ beliefs was published before the advent of MSPs (Timmerman et al.,
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2008). To understand whether music listening is still relevant for the development of music-
consistent beliefs among contemporary audiences, this chapter specifically focuses on key
features of this literature, such as messages (e.g., about race and gender), format (e.g., lyrics
or videos), design (e.g., experimental or longitudinal), and theoretical approaches. After this
chapter, the PhD dissertation focuses on two key mechanisms of narrative persuasion, namely
identification and transportation, to explore whether and how adolescents develop neoliberal
success beliefs through their favorite music artists and songs. These chapters focus on
neoliberal success beliefs related to “how” success is achieved, whether focused on the self
(i.e., performance-oriented self-concept) or related to others (i.e., effort-oriented success
beliefs). These chapters do not include beliefs about “what” success is (e.g., materialism,
power), because most of the literature on the effects of neoliberal success beliefs on mental
health has focused on performance and effort as the main determinants of health effects
(Weinberg et al., 2020). By providing evidence about the internalization of neoliberal success
beliefs through music, this PhD dissertation provides guidance for future research aiming to
explore the effects of music on mental health outcomes. A visual outline of the current PhD

dissertation can be found in Table 1.

30



Table 1. PhD dissertation overview

Part 1: The contemporary music landscape Part 2: Music and its aftitudinal effects
Chapter 1 Chapter 3 Chapter 4 Chapter 5 Chapter 6
o Typology of Content Meta- Music effects  Music
E music tastes analysis of analysis on effects on
< among meritocratic music adolescents adolescents
6 contemporary representations representations | effectson  through through
Belgian in mainstream in mainstream beliefs identification  fransportati
adolescents lyrics with favorite on with
arfist favorite
song
Latent class Manual
R iy quantitafive RLCLPMon e o0
% loqistic quantitative and Meta- longitudinal sur\?e
o 9 . computational | analysis survey (three Y
S regressionon confent waves) (three
cross sectional analysis waves)
survey Y

Part 1: The Contemporary Music Landscape

The first part of the PhD dissertation maps the contemporary music landscape by
focusing on MSPs as key sources for the formation of music tastes among contemporary
adolescents and for the distribution of neoliberal success narratives in popular music lyrics.
Chapter 1 develops a typology of taste profiles (i.e., the expression of likes and dislikes for
various music pieces or genres; Peferson & Kern, 1996) among contemporary Flemish
adolescents. While existing research has typically focused on adult populations (socialized
before the advent of MSPs) and on the social (e.g., gender and socio-economic status)
determinants of music tastes, we sfill do not know much about the music taste profiles of
contemporary adolescents. This is an important gap when considering that today’s youth are
the most avid consumers of music on MSPs, such as Spotify and Apple Music (IFPI, 2023b).
Moreover, MSPs are key actors in the contemporary music industry, directing the distribution
and discovery of music through their recommendation algorithms and curated playlists (Arditi,
2020; IFPI, 2023b). Only considering the music tastes of those generations socialized before the
advent of MSPs ignores the key role MSPs play tfoday in the distribution of music and in the
definition of successful and unsuccessful artists. Chapter 1 addresses this gap by summarizing
the existing literature on music tastes inrelation to three key determinants of music tastes: socio-
cognitive (i.e., cosmopolitan, and meritocratic beliefs), social (i.e., gender, race, and socio-
economic status), and digital (i.e., adoption, frequency, and quality of music listening on MSPs)
characteristics of music audiences. This literature spans the fields of cultural sociology, music
psychology, media, and communication science to better understand how socio-cognitive,

social, and digital aspects combine in the formation of music taste profiles. This understanding
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allows us to better position the results of the other empirical chapters in the contemporary

music landscape.

After detailing how contemporary adolescents consume music on MSPs, Chapters 2
and 3 focus on the content present on MSPs by mapping the presence and prevalence of
neoliberal success narratives in mainstream music lyrics. As previously presented, the current
PhD dissertation defines neoliberal success narratives as the achievement of a high status in
the form of luxurious material resources and power attained through the meritocratic principles
of hard work and self-reliance (Bellah et al., 1985; Lamont, 2019). Accordingly, Chapters 2 and
3 focus, respectively, on how social status and meritocracy are represented in popular music
lyrics. In particular, these chapters analyze a sample of 4,117 lyrics that were the most streamed
on Spotify between 2016 and 2019 in six highly individualistic countries (the US, UK, New
Zealand, Australia, Canada, and the Netherlands). These chapters further document the
presence and prevalence of such narratives across genres and the ethnoracial and gender
characteristics of their artists. Importantly, they contextualize their results within the mainstream
music industry, in which MSPs and major labels play a key role in the types of narratives that
are distributed (Arditi, 2020).

Part 2: Music and Its Attitudinal Effects

The second part of the PhD dissertation examines the internalization processes of
music messages info audiences’ belief systems. Before focusing on the specific mechanisms
through which contemporary Flemish adolescents might internalize neoliberal success
narratives, Chapter 4 maps the existing quantitative literature studying the effects of music
on beliefs. It does so by meta-analyzing 82 studies published between 1972 and 2021 to map
the theoretical and methodological features of the literature. A key result of this meta-
analysis is the lack of specific theoretical frameworks to study music effects and a shortage
of longitudinal studies that could empirically test such frameworks by considering the
temporal development of beliefs and the reciprocal relationships between selection and
exposure to music messages. To address these gaps, Chapters 5 and 6 tackle questions
about the relationship between music content and the internalization of message-consistent
beliefs about success by distinguishing between- and within-person changes. Drawing from a
longitudinal dataset of 405 Flemish adolescents (Mage = 15.1 [SDage = 1.5], girls = 64%),
these chapters analyze two key aspects of narrative persuasion: the identification of
adolescents with their favorite music artists (Chapter 5) and the transportation with their
favorite songs (Chapter 6). The results of these chapters spark new opportunities and
challenges for the study of music effects, which will be extensively covered in the conclusion
of this PhD dissertation.
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Chapter 1. Adolescents’ Music Tastes in the Streaming Era: The Case of Belgium!

The sociological literature about music considers youth as a crucial period for the
development of one’s music tastes and identity. Yet, scarce research has documented the
taste profiles of adolescents and their composition in relation to identity characteristics,
especially in the current streaming era. In this chapter, we integrate different strands of
literature analyzing the role of music tastes in identity building to define and segment the
composition of contemporary adolescents’ taste profiles. We employed data from a cross-
sectional study among Belgian adolescents (n= 533, Mage = 15.3 [SDage = 1.6], 61.1% qirls,
83.2% Western European) and used latent class analysis to derive their taste profiles.
Multinomial logistic regression subsequently segmented the socio-cognitive, social, and
digital characteristics of these profiles. Our findings contextualize adult taste profiles among
adolescents and the streaming landscape, shedding light on cultural tastes as gendered

technologies of self-presentation.

Intfroduction

The sociological study of music has long been invested in understanding the role of
music tastes as key markers of individuals' everyday lives (Glevarec and Nowak, 2022). Music
tastes have been typically defined as the expression of likes and dislikes for various music
pieces or genres (Peterson and Kern, 1996). They form primarily during adolescence due to
significant changes characterizing this period. First, the elaboration of socio-cognitive beliefs
and changes in social bonding make music an important badge to define ingroups and
outgroups through the expression of different music tastes (i.e. socio-cognitive positioning;
Rentfrow and Gosling, 2007). Similarly, social characteristics such as one’s gender, ethno-racial
characteristics, and socio-economic resources are key in developing and expressing different
music tastes (i.e. social positioning; Nagel and Lemel, 2019). Finally, in increasingly digitized
societies, the access, consumption, and sharing of music through music streaming platforms
(MSPs) further contribute to generating new music experiences and tastes (i.e. digital
positioning; North et al., 2008).

This literature has rarely been combined info an integrated account of the socio-
cognitive, social, and digital components involved in the formation of adolescents’ music
tastes. While part of this literature has studied adolescents but disregarded the social value (i.e.
prestige) attached to likes/dislikes (Rentfrow and Gosling, 2007), other studies have focused
on prestige but uniquely among adults (Lizardo and Skiles, 2016). Moreover, this literature has
largely ignored contemporary systems of music consumption (e.g. MSPs), focusing instead on
Information Communication Technologies (ICT) (North et al., 2008) related to traditional

media, such as television and CDs (Weingartner, 2020). This is surprising considering the

1 Based on: Carbone, L., & Vandenbosch, L. (2024). Adolescents' Music Tastes in the Streaming Era: The Case of
Belgium. Cultural Sociology, 1-21. hitps://doi.org/10.1177/174997 55241244529
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ubiquitous role of MSPs for music consumption and sharing, especially among adolescents
(Hesmondhalgh, 2021; IFPI, 2023b).

In this chapter, we provide an integrated approach to the socio-cognitive, social, and
digital factors structuring adolescents’ music tastes. Employing data from a cross-sectional
study among Belgian adolescents (n = 533, Mage = 15.3 [SD = 1.4], 61.1% girls, 83.2% Western-
European), we first derived adolescents’ taste profiles using latent class analysis. We
subsequently employed multinomial logistic regression to segment these profiles according to
socio-cognifive, social, and digital characteristics. Adolescents’ music tastes were finally

derived by interpreting differences across the profiles’ composition.

Music Tastes

Music tastes have been typically studied by grouping participants into taste profiles,
based on their expressed preferences for music genres. These profiles are subsequently
segmented according to characteristics of interest, such as stereotyped attitudes (Rentfrow &
Gosling, 2007) or socio-demographic features (Chan, 2019). This literature has adopted two
different strategies to measure taste profiles, dependent on whether the profiling was based
on music-specific subgroups or on genre hierarchies. One has grouped subgenres (e.g. heavy
metal and classical rock) to define broader genre categories (e.g. rock) (Mulder et al., 2006)
or groups with similar audio-lyrical characteristics (e.g. mellow, contemporary) (Bonneville-
Roussy et al., 2013). The other has grouped genres based on their prestige (e.g. classical as
highbrow, metal as lowbrow), as granted by cultural intermediaries, such as music critics, or by
listeners themselves. Taste profiles such as the omnivore or the snob are typical examples of
such a grouping strategy (Peterson & Kern, 1996). By expressing appreciation or disapproval
for various genres, individuals simultaneously express aesthetic and moral judgments as an

evaluation of one’s and others’ position in society.

These literatures are limited in two ways. The first (i.e. profiling based on music-specific
subgroups) has largely focused on adolescents, disregarding the prestige attached to genres
in the definition of cultural hierarchies (Rentfrow & Gosling, 2007). These studies are thus unable
to capture the uses of music in relation to processes of social distinction and group
belongingness, where taste profiles function as badges. The second (i.e. profiling based on
genre hierarchies) has more explicitly focused on the prestige of genres, but mostly targeting
adult populations (Lizardo & Skiles, 2016). This is problematic as adults tend to have rather
stable music preferences, while adolescents undergo stronger changes (Bonneville-Roussy et
al., 2013). Adolescents’ taste profiles can differ from those of adults because of different
purposes for music consumption (e.g. as a badge rather than as a background, Bonneville-
Roussy et al., 2013). Critically, they can also differ because of socio-cognitive characteristics
(e.g. stronger importance in being politically active and more risky decision-making among
adolescents, Defoe et al., 2015), and because of technologies (e.g. MSPs) not available to

previous generations.
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In short, it still remains unclear what are the music taste profiles of contemporary
adolescents. To address this gap, our first research question (RQ) asked: What are the music

taste profiles of contemporary adolescents? (RQI)

Segmentation of Taste Profiles

The study of adolescents’ taste profiles is particularly important to understand the
relationships between the expression of cultural tastes and key characteristics that
accompany adolescents while growing up. This segmentation is further important fo
understand theoretical mechanisms that could underlie processes of taste formation (e.g.
gender differences in highbrow consumption; Bihagen & Kafz-Gerro, 2000) and influences (e.g.
intfernalization of music messages in adolescents’ beliefs; Carbone & Vandenbosch, 2023). To
better understand the composition of music taste profiles, the next sections offer an integrated
reading of three main areas in which music tastes have been studied among adolescents,

namely socio-cognitive, social, and digital characteristics.

Socio-cognitive positioning. The relationship between music tastes and youth’s socio-
cognitive factors becomes particularly important during adolescence because of the
formation of beliefs about oneself and others that characterize this developmental period of
life. During adolescence, socio-cognitive skills gradually develop to facilitate the formation of
one’s identity in relation to others, such as complex forms of abstract thinking, emotion
regulation, and perspective-taking (Choudhury et al., 2006). These skills allow adolescents to
reflect more in-depth about values and beliefs defining their position in society and (Flanagan
et al., 2014). Moreover, these changes allow adolescents to develop aesthetfic categories
used to signal such beliefs through the choice of cultural products, music included. By
connecting aesthetfic features (e.g. complex/simple, intellectual/practical) with moral
principles (e.g. good/bad, right/wrong; Hanrahan, 2018), associations like ‘good because
complex, bad because simple’ are used to decide about one’s and others’ music preferences
(Brisson & Bianchi, 2021a; 2021b).

These aesthetic categories develop according to one's dispositional openness,
defined as a combination of ‘intellectual, imaginative, sensitive, and open-minded’
tendencies (Roccas et al., 2002, p. 792). Previous literature about music tastes has focused on
two aspects of dispositional openness, namely cosmopolitanism and meritocracy (Brisson &
Bianchi, 2021a; Friedman et al., 2015). While cosmopolitanism manifests an inclusive expression
of openness, aimed toward the inclusion and appreciation of diversity, meritocracy resembles
an exclusive expression of openness, meant to explicitly define boundaries and distinctions

between deserving and undeserving social groups (Taylor & O'Brien, 2017).

As an aftitudinal expression of openness, cosmopolitanism represents the tendency to
view cultural diversity as an asset to culfivate and promote, indicating a curious mindset open

to being challenged and inspired by new influences (Skey, 2012). Previous research has indeed
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found that individuals with broader musical tastes are more cosmopolitan compared to those
with narrower tastes (Flemmen et al., 2019). Being curious and open to new music influences
might promote the propensity to develop broader music tastes rather than to prefer one or
few genres. In this sense, cosmopolitanism signals aesthetic dispositions, such as openness,

curiosity, and desire for innovation.

While previous research has extensively focused on cosmopolitanism, little research on
music tastes has paid attention to another dimension that has been, instead, extensively
studied, namely, meritocracy (Jarness & Friedman, 2017). Generally speaking, meritocracy is
the belief that hard work is essential to reach success (Taylor & O'Brien, 2017). Concerning
music tastes, sociological studies have shown that a meritocratic narrative is also employed as
a strategy for boundary construction (O'Brien & lanni, 2022), to define symbolic boundaries
between ingroups and outgroups based on the tastes of their members (Lamont, 2019).
According tfo a meritocratic perspective, not subscribing to a correct modality of music
consumption (in other words, not listening to the ‘right’ artists or genres) can be seen as the
expression of a passive and lazy disposition, uninterested in cultivating refined music tastes
(Friedman et al., 2015). For example, Ollivier (2008) showed that individuals with omnivore
tastes tend to see themselves as curious, cultivated, and voracious, while perceiving those
who prefer mass culture, such as pop music, and with narrower tastes (i.e. univores) as simplistic
and passive. These judgments derive from a narrow definition of the legitimate modality of
music consumption, one that promotes openness and curiosity (Flemmen et al., 2019).
Individuals draw from their meritocratic beliefs to define their music tastes and to infer personal
characteristics (e.g. openness rather than laziness) based on such tastes.

Cosmopolitan and meritocratic beliefs become important during adolescence for the
formation of music tastes (Flanagan et al., 2014). Yet, no study has mapped the composition
of music tastes among adolescents based on their socio-cognitive beliefs and only a handful
of studies have tackled this question among adults (Chan, 2019; van Eijck & Lievens, 2008). If
music tastes serve the purpose of personal understanding and social distinction, it is crucial to
understand whether beliefs that are generally used for these purposes are also relevant in the
definition of adolescents’ music tastes. Building from this literature, our second RQ is therefore
interested in understanding: What are the levels of cosmopolitan (RQ2a) and meritocratic

(RQ2b) beliefs among adolescents with different music taste profilese

Social positioning. Music tastes are intrinsically social; they shape and are shaped by
social processes such as friendship formation or social distinction. Existing literature has
extensively focused on the role of gender, ethno-racial, and socio-economic characteristics.
Regarding gender, this literature has documented higher levels of highbrow music
consumption among women compared to men (Bihagen & Katz-Gerro, 2000), explained by
differences in terms of gender socialization, involvement in the labor force, and peer networks

(Christin, 2012). Some research has also documented differences in how music preferences
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cue ethno-racial identities, including those among immigrants (Elias & Lemish, 2009). For
example, Marshall and Naumann (2018) showed that strangers correctly guess someone’s
race uniguely based on music preferences. Interestingly, their respondents were also aware of
how music preferences reflected one’s ownrace. These differences are crucial for perceptions
about cultural assimilation among ethno-racial minorities and maijorities (Stewart et al., 2019).
Gender and ethno-racial characteristics are therefore two key characteristics related to music
tastes. For this reason, our third RQ asks: What are the proportions of different gender (RQ3q)

and ethnoracial (RQ3b) groups among adolescents with different music taste profiles?

Together with gender and ethno-racial characteristics, the resources provided by ones’
family have also been studied in relation fo the type of music consumed (e.g. genres and
arfists; Childress et al., 2021) and the modality of such consumption (e.g. on Spotfify or using
vinyl records; Webster, 2020). In particular, youth growing up in families with higher educational
(i.e. higher degrees obtained) and cultural (i.e. higher knowledge of prestigious culture)
capital have more opportunities to be frequently exposed to multiple cultural activities,
including listening fo different music genres and going to concerts (Nagel & Lemel, 2019).
Existing literature has adopted a social identity perspective to suggest that individuals tend to
use music to achieve, maintain, or enhance a positive image of themselves through in-group
favoritism (Lonsdale, 2020) or the formation of ingroup and outgroup stereotypes (Rentfrow &
Gosling, 2007). In this sense, music could be used by adolescents to signal and uphold their
socio-economic conditions, signaling closeness to similar and distinction from different socio-
economic groups. For this reason, our fourth RQ asks: What are the levels of parental education
(RQ4a) and cultural capital (RQ4b) among adolescents with different music taste profilese

Digital positioning. The social positioning of adolescents also informs the possibilities and
extent of interactions with digital fechnologies, such as music on MSPs. Growing up in a family
with high and heterogeneous forms of capital facilitates the access to digital technologies
(Webster, 2019) and their uses (e.g. for political or non-political purposes, Weingartner, 2020).
The almost endless availability of music on MSPs creates the ideal conditions for the realization
of a democratizing process of music taste formation, where a user’'s background does not
interfere with their possibilities to form music tastes, promoting instead personally tailored music
experiences (Hanrahan, 2018). Yet, recent research has challenged the idea of MSPs as
democratizing forces by showing the biases infrinsic to these algorithms. Despite being
potentially open, the access to music is actually patterned by previous preferences and
governed by algorithms that prefer male, international, and established artists (Melchiorre et
al., 2021). Currently, we still do not know much about the role of MSPs in processes of taste
formation (Prieur et al., 2023). We interrogate such a process by considering three digital
aspects in relafion to music tastes, namely the adopftion, frequency, and quality of music

consumption on MSPs.
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Adoption. MSPs have become central in the formation of adolescents’ tastes, such that
the term ‘algorithmic identity’ is now used to refer to the process of identity formation by and
through the algorithms governing such platforms (Cheney-Lippold, 2011). Most of the
emerging literature about MSPs and algorithmic recommendation systems, though, has been
rather theoretical or focused on algorithmic biases, but less is known about how such
technologies influence processes of taste formation (Webster, 2019). Adolescents’ music tastes
could be directly related to their access to MSPs because of the role of recommendation
algorithms in profiling users and providing suggestions (Prey, 2018). For example, the large
availability of music could bring individuals to broaden their tastes in terms of genres (i.e.
omnivores in genre prestige), but become more similar to each other in terms of artists listened
to (i.e. univores in artistic prestige), because of the tendency of algorithms to suggest
mainstream music (Knox & Datta, 2020). Alternatively, individuals could become increasingly
insulated in their own preferences (i.e. univores), because of the role of recommendation
algorithms as individualizing forces that tailor their suggestions to each user's specific

preferences (Prey, 2018).

Access to MSPs could also indirectly inform the definition of music tastes depending on
the social characteristics of their audiences. For example, adolescents from lower social
classes might still be increasingly disadvantaged by technological progress, in tferms of quality
of the access (e.g. using an old phone or limited data) or uses of the platform (e.g. not being
able to acquire status by creating playlists and sharing them on other platforms, such as
Instagram). Such limitations could impact the formation of their music tastes, for example by
restricting their access to music or by reducing the quality of the one accessed. At the same
time, adolescents from higher social classes might refrain from using MSPs, seen as a massively
available product, to enjoy a qualitatively better music experience through items such as vinyl
LPs (Welbster, 2020) or portable cassette tapes (Udarchik, 2018). Such ‘vintage' consumption —
rather than through the latest technological products, such as MSPs — is offen connected to
issues of ‘authenticity, nostalgia and identity’ that provide higher degrees of social status
(Veenstra & Kuipers, 2013, p. 355). In both the direct and indirect case, the definition of
adolescents’ music tastes depends upon access to MSPs and to the algorithmic system that
governs users’ experiences of the platform. The first part of our fifth RQ is therefore interested in
understanding: What are the levels of MSP adoption among adolescents with different music
taste profilese (RQ5a)

Frequency. At the same time, if MSPs personalize their content according to users’
preferences through their algorithms, it can be expected that repeated exposure to MSPs
significantly contributes to the definition of one's music tastes. This can be seen not only in
terms of sheer exposure but also in considering the fraining of recommendation algorithms, as
more information obtained through repeated and consistent exposure yields a more precise

algorithmic recommendation (Prey, 2018). For example, individuals with omnivore tastes might
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have more opportunities to become even more omnivorous, while univores can become even
more insulated in their few preferences. In other words, the amount of time spent on MSPs can
be an important source for one’s music tastes. To address this point, the second part of our fifth
RQ asks: What are the frequencies of use of MSPs held by adolescents with different music
taste profiles2 (RQ5b)

Quality. Adolescents can have qualitatively different experiences on MSPs depending
on what they can do on and with the platform (Hanrahan, 2018). In the case of MSPs, a crucial
aspect in this regard refers to the access to all or only some of the platform’s features. As an
example, the free version of Spotify is inclusive in terms of access, allowing anyone with a digital
device to access the platform, but exclusive in terms of uses. Various features, such as the
presence of advertisements in between songs or the inability to select a specific song of an
arfist can have a fundamental impact on the enjoyment and type of experience that is
possible to achieve while using MSPs. For instance, a free subscription might signal a
commercial, disinterested, and mainstream disposition foward music, while a paid subscription
can relate to specific needs related to music listening, such as enjoying music for long periods
of time or curating one’s own library. As such, the third part of our fifth RQ is inferested in
understanding: What are the subscription practices on MSPs among adolescents with different

music taste profilese (RQ5c)

Methodology

Sample

To answer our RQs, we used a cross-sectional datasetl among Belgian adolescents 12
to 18 years old (n =533, Mage = 15.2 [SD = 1.6], 61.2% girls, 80.9% Western-European)2. Approval
for the survey was granted by the ethical board of the host university (KU Leuven). Adolescents
were recruited from seven schools in Flanders, Belgium, between September and October
2021. In a first phase, we randomly drew schools to reach a proportionally balanced sample
in terms of gender and age, and contacted principals by email to ask for participation. We
continued the procedure of contacting schools after a potential of 1500 adolescents could
be reached through the recruited schools. A total of 54 schools were contacted via multiple
emails and telephone calls, but due to the ongoing covid-19 pandemic at the time of the
data collection, principals were less available to participate. We were therefore unable to fully
balance our sample, which resulted in a slight overrepresentation of girls compared to the
corresponding population in secondary education (sample: 61%; population: 49%) (Flemish
Ministry of Education and Training, 2021). Moreover, our sample has a higher socioeconomic

status (SES) compared to the population, as defined by the levels of higher education

2 Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://ost.io/fv4uc/eview only=fc86941954554f169277c2ff4eabé26d.
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obtained by adolescents’ parents (sample: 73.1% [father], 85.3% [mother]; general level
population: 54.1%) (Statbel, 2022).

Informed consents were distributed to parents through schools in a digital format
starfing in March 2021. Participants were informed that the goal of the study was to investigate
their media use habits, their social life, and how they see the world. To increase confidentiality,
all participants were informed that data would be anonymously stored in a secured server,
that their survey answers would have been processed separately from their identification data,
that they could end the survey at any moment without any consequence, and that, in case
of full completion, they would receive a reward of 10 euros in vouchers. Finally, we informed
participants about the potential risks of discomfort related to participation and provided them

with information about a Belgian youth organization in case of need.

Measures

Music genres preferences. Respondents rated on a 5-point Likert scale from 1 (=
Strongly dislike) to 5 (= Strongly like) how much they like or dislike the following music genres:
‘Pop (Ariana Grande, Ed Sheeran)’, ‘Latin/Reggaeton/Reggae (Maluma, Bob Marley)’, ‘Rock
(Foo Fighters, Queen)’, ‘Heavy metal (TOOL, Marilyn Manson)’, ‘Alternative/ Indie (Billie Eilish,
Lana del Rey)’, ‘Blues/Funk (Bruno Mars, B.B. King)’, ‘Electronic/ Techno (Avicii, Marshmello)’,
‘Classical (Bach, Beethoven)’, Jazz (Aretha Franklin, Frank Sinatra)’, ‘Rap/Trap (Travis Scott,
Cardi B)', ‘RnB/Soul (John Legend, Beyonce)’, ‘Country (Taylor Swift, Billy Ray Cyrus)'. These
genres were chosen as they are the most commonly used across research on music taste
profiles (Lizardo & Skiles, 2016).

Socio-Cognitive Positioning

Cosmopolitanism was measured following Leung et al. (2015) asking participants to
“Indicate how much you agree or disagree with the following ideas." Response categories
were ‘| am willing to study or work abroad in another country when | am older’, ‘Il am open to
live in a different country when | am older’, ‘I enjoy learning more about different countries in
the world’ (range = 1-5). Respondents answered on a 5-point Likert scale ranging from 1 (=
strongly disagree) to 5 (= strongly agree). The variable was created by averaging the three
items composing the scale and by grouping participants in four groups based on their quartiles
(<25%: low [17.1%]; 25%—50%: middle-low [19.6%]; 50%—75%: middle-high [37.9]; >75%: high
[25.4%]) (M =3.8 [SD =0.9]).

Meritocratic beliefs were measured using an adaptation of the Atftribution for Poverty
and Wealth scale, developed by Flanagan et al. (2014) specifically for adolescents.
Respondents rated the following items on a 5-point Likert scale ranging from 1 (= Strongly
disagree) to 5 (= Strongly agree): ‘People are poor because they are lazy and don't want o
work hard’, ‘People are poor because they got info drugs and alcohol, and some ran away

from home’, ‘People are poor because they waste their money’, ‘People are poor because
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they are discriminated against’, ‘People are poor because there is no work’, ‘People are poor
because they got laid off and could not afford their homes anymore’. The original scale (16
items) was shortened by selecting the three highest loading items on each factor following an
online pilot survey study among Belgian adolescents conducted in August 2021 (n= 121, Mage
=15, 54% qirls). Exploratory factor analysis on these pilot data showed a two-factor solution
that mirrored the distinction between meritocratic and structuralist explanations of inequalities
found in previous research (Lamont, 2019) (meritocratic factor: eigenvalue = 5.08, explained
variance= 30%, a = .77, 3 items; structuralist factor: eigenvalue = 3.73, explained variance =
20%, a = .61, 3 items). The items of the structuralist sub-scale (i.e. last three items) were reverse-
coded and the scores of all the six items were averaged to create a measure of meritocratic
beliefs, such that higher values indicated stronger meritocratic beliefs. The variable was
created by averaging the six items composing the scale and by grouping participants into
four groups based on their quartiles (<25%: low [19.8%]; 25%—50%: middle-low [19.8%]; 50%—75%:
middle-high [24.7%]; »75%: high [35.8%]) (M = 2.7 [SD = 0.5]).

Social Positioning

Age, gender, ethno-racial identity. Age was measured by subfracting the yearin which
participants were born from 2021, the year of the survey (M = 15.2 [SD = 1.6]). Gender was
measured with the item ‘| am a' with response categories ‘boy’, ‘girl’, ‘other’, ‘prefer not to
say’' (61.2% girls). Ethnic background was measured by providing the following categories
(multiple responses were allowed): ‘West-European’, ‘East-European’, ‘African or Middle East’,
‘North American’, ‘South American or Latin American’, ‘Asian’, ‘Other, namely’ (to be filled),
‘Idon't know' (coded as a missing response). Given the low number of participants with a non-
Western-European ethnicity, the variable was recoded into three categories, namely Western-
European (80.9%), non-Western-European (5.5%), and mixed (10.2%).

Parental education. To measure parental education, we asked the following question
separately for each participant’s father (or male guardian) and mother (or female guardian):
‘What is the highest degree that your dad/mum or male/female guardian obtained?’ followed
by the categories ‘No diploma’, ‘Primary education’, ‘Secondary education’, ‘College’,
‘University’, ‘I don't know, but my dad/mum works as a:’ (this value was recoded based on
the job information provided, based on the specialization level), ‘Doesn’t apply to me’ (coded
as missing value). The two variables (one for the father and the other for the mother) were
created by grouping participants into two groups, (1-3 = low; 4-5 = high) (Mt = 4.3 [SD = 0.9],
Mmot = 4.4 [SD = 0.8]).

Cultural capital. To measure cultural capital, we followed Weber and Becker (2019)
and asked participants ‘Think about the number of books (including e-books) your family has
at home. Approximately how many books do you have in your home?2' (answer options: ‘10
books orless’, ‘11 to 25 books’, ‘26 to 100 books’, ‘101 to 200 books’, ‘201 to 500 books’, ‘More
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than 500 books’; range = 1-6). The variable was created by grouping participants into three
groups, (1-2 =low [8.7%]; 3—4= middle [47.6%]; 5-6= high [43.7%]; M = 4.2 [SD = 1.2]).

Digital Positioning

Adoption. To measure the adoption of MSPs, we asked ‘On which streaming platform
do you generdally listen to music?2’ using the following answer categories (mulfiple answers were
allowed): '‘Spoftify’, ‘Apple Music’, 'YouTube’, Tidal’', Amazon music’, ‘Other (please specify)’
(to be filled), ‘I don't listen to music on music streaming platforms’. The variable was created
by grouping participants intfo three groups, based on whether they listened to a single (49.2%),
multiple (49.7%), or no MSPs (1.1%).

Frequency. To measure the frequency of use of MSPs, the following question was asked:
‘In the past 4 months, how many hours have you been listening to music using streaming
platforms (Spotify, Apple Music. . .)2'. Respondents answered using the following opftions: ‘Few
hours a month’, ‘Few hours a week’, ‘30 minutes or less per day’, ‘Between 30 minutes and 2
hours per day’, ‘Between 2 and 4 hours per day’, ‘More than 4 hours per day’'. The variable
was created by grouping participants info three groups, based on whether they listened to
music for a few hours a month or more rarely (low, 27.3%), between 30 minutes or less and 2

hours per day (middle, 43.5%), or more than 2 hours per day (high, 28.4%).

Quality. Finally, to measure the quality of consumption, namely, whether respondents
had a free or premium account, they answered the question: ‘For which streaming platform
do you have a paid subscription plan?’, with the following answer categories (multiple answers
were allowed): ‘Spotify’, ‘Apple Music’, ‘YouTube’, Tidal', Amazon music’, '‘Other (please
specify)’ (to be filled), ‘'l don’'t have a paid subscription plan to any music streaming platform’.
The variable was created by grouping participants into three groups, based on whether they

have a subscription to a single (57.6%), multiple (2.5%), or no MSPs (39.9%).

Analytical Strategy

The analysis is divided into four parts. First, we assessed the prestige of genres by looking
at the ratings given to various albums on the Belgian website Dansende Beren during 2021.
Music critics have often been considered key gatekeepers that inform and establish the
prestige of cultural products (van Venrooij et al., 2021). Yet, the definition of prestigious and
non-prestigious genres should not be considered universally valid, because of its variations
across social and geographical boundaries, such as across class lines or national borders
(Schmutz, 2016). To understand the cultural background in which Belgian adolescents form
their music tastes, it is first necessary to assess Belgian specific hierarchies between music
genres (Jarness, 2015). To do so, we focused on reviews published by music critics on the
Belgian website Dansende Beren. We considered this source because, among other Belgian
websites with music reviews (e.g. Focus Knack, Humo), it was the only one with an archive that

covered reviews in the year of the data collection, 2021. We gathered all the albums reviewed
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during 2021 (N =780), extracted the albums’ ratings —on a 0 (worst) o 5 (best) scale — extracted
the genres from Spotify, and calculated the z value of the mean rating for each genre. In this
way, we order the genres based on the level of prestige granted by key cultural gatekeepers
in a specific country, instead of assuming cultural hierarchies built in other countries or in a
different decade. Figure 1 in the Online Appendix shows the ordering of genres based on their

prestige level.

Second, after assigning each genre with a prestige score, we fitted multiple LCA
models (function ‘poLCA’ in package ‘poLCA’ version 1.6.0.1 available in R version 4.2.2),
each with a different number of classes, from 1 to 10 (Visser & Speekenbrink, 2010). We then
compared the AIC and BIC values of each model and considered the model with the lowest
values (Weller et al., 2020). Once the number of classes was chosen, we extracted the posterior
probabilities of each person to belong to each class and transformed them info class-specific

Z-scores.

Third, we evaluated the taste profiles based not only on the magnitude of each
preference but also on the combination of prestigious and non-prestigious genres in each
profile, as defined in the first step through the assessment of country-specific cultural
hierarchies. Fourth, we used descriptive statistics and multinomial logistic regressions (function
‘multinom’ in package ‘nnet’ version 7.3.18 available in R version 4.2.2), in which each variable
of inferest was regressed onto each music taste profile. Music-taste groups were evaluated by
segmenting each taste profile based on the socio-cognitive, social, and digital positioning of

their members.

Although this traditional three-step approach is known to produce biased estimates
due to the potential role of covariates in predicting the formation of the classes (Vermunt,
2010), we used it for two main reasons. First, a one-step approach (where the classes are
estimated together with the covariates) is also known to produce biased estimates (Vermunt,
2010), where ‘the latent class variable could lose its meaning as the latent variable measured
by the indicator variables' (Asparouhov & Muthén, 2014, p. 329). This study is the first to
evaluate the taste profiles of adolescents and, as such, it is primarily interested in evaluating
the taste profiles without further influences of covariates. Second, we do not have specific
hypotheses or expectations about which covariate might influence which genre preferences
or class. As such, also the improved three-step (Asparouhov & Muthén, 2014) and two-step (Di
Mari et al., 2023) approaches are not suitable for our purpose, as they require the role of the
covariates (i.e. the ‘direct effect’, Asparouhov & Muthén, 2014, p. 334-335) to be known in
advance. This is particularly problematic when the number of covariates increases
substantially, as in our case with 11 segmenting variables, because it becomes increasingly
difficult o disentangle the direct and indirect effects of each variable (Vermunt, 2010). In other
words, the goal of this chapter is to first estimate the classes uniquely based on genres and to

subsequently segment these classes based on the variables of interest. This will inform future
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research about the role of each variable and their potential inclusion in the estimation of new
classes (using improved three-step or two-step approaches). For these reasons, we followed
existing research (e.g. Oncini & Triventi, 2021) and separated the estimation of the classes by

their segmentation.

Results

Music Taste Profiles

To answer RQ1, the results of our LCA showed a 3-class solution as the best-fitting for its
BIC (AIC =17917.76, BIC=18541.87), which was preferred over an 8-class solution (best in terms
of AIC = 17632.47, BIC= 19303.90) for its parsimony (Weller et al., 2020). The average
preferences expressed by respondents for each genre were, in order: Pop (M = 3.6 [SD = 1.1]),
Blues (3.5 [1.0]), Electronic (3.4 [1.2]), Alternative (3.4 [1.2]), Rap (3.3 [1.3]). RnB (3.2 [1.1]), Rock
(3.2 [1.2]), Country (3.1 [1.1]), Latin (2.7 [1.0]), Jazz (2.6 [1.2]), Classical (2.1 [1.1]), Metal (2.0

[1.0]). Figure 1 shows the distribution of the three profiles over the selection of genres.

Despite the similar trends, it is possible to identify three main differences across the
profiles. First, Profile 1 (n =126, 24%) is characterized by the highest preferences for three of the
four lowest-ranked genres (i.e. Latin, Country, and Rap) as well as for two highest-ranked ones
(i.e. Blues and Classical). Second, Profile 2 (n =101, 19%) is characterized by the lowest average
preference across all genres (M2 = 2.3 [SD2 = 0.3]) compared to the other two profiles (M1 =
3.6 [SD1=0.7]; M3 =3.0 [SD3 = 0.5]), but with the highest preferences for Metal, Electronic, and
Jazz, and the lowest preferences for Blues and RnB. Finally, Profile 3 (n = 304, 57%) has medium
levels of preferences across all the genres, with the highest preferences for Alternative and RnB

and the lowest preferences for Latin, Rock, and Electronic.

After describing the outlines of the profiles, we turn next to an analysis of their socio-
cognitive, social, and digital composition. To do so, we descriptively characterize the profiles
inText 1 and Table 1 in the Online Appendix. Table 2 in the Appendix shows multinomial logistic
regression results, which we use next to segment the profiles. We draw from Table 2 in the

Online Appendix to address each RQ), uniquely reporting stafistically significant differences.
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Figure 1. Music taste profiles
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Socio-Cognitive Segmentation

Profile 1 shows lower levels of middle-high meritocratic beliefs (RQ2b) and higher levels
of cosmopolitan beliefs (RQ2a) compared to the other two profiles. Moreover, while holding
more meritocratic beliefs than those in Profile 1, respondents in Profile 2 have lower

meritocratic beliefs than those in Profile 3 (RQ2b).

Social Segmentation

Profile 1 has younger adolescents than Profile 3, and more girls (RQ3a) than the other
two profiles. Instead, Profile 2 has more boys (RQ3a) of non-Western-European ethnicity (RQ3b)
than Profile 3. We also see that Profile 1 has higher levels of cultural capital (RQ4b) than Profile
2, but no other stafistically significant differences were detected for RQ4a (parental
education).

Digital Segmentation

Profile 1 is characterized by higher levels of MSP adoption (RQ5a) than Profile 2, and
higher listening frequencies (RQ5c) than those in Profile 3. Moreover, while having lower levels
of listening frequency than those in Profile 1, adolescents in Profile 2 still have higher levels of
listening frequency compared to those in Profile 3 (RQ5b). In relation to RQ5a, although the
large effect was likely due to small sample sizes, it is nevertheless interesting to notice that alll
the respondents in Profile 1 used at least one MSP. Moreover, while having lower levels of
listening frequency than Profile 1, adolescents in Profile 2 still have higher levels of listening
frequency (RQ5b) compared to those in Profile 3. We did noft find other statistically significant

differences for RQ5c (quality of use of MSPs).
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Discussion

In this chapter, we charted the music taste profiles of contemporary Belgian
adolescents and further investigated their socio-cognitive, social, and digital segmentation.
By combining information from the taste profiles and their segmentation, three music-taste

groups emerge, namely a refined, a practical, and a mainstream taste group.

Profile 1 represents a refined taste group, mostly composed of girls with Western-
European or mixed ethnicity and with high cosmopolitan beliefs. Profile 1 is defined as refined
for two main reasons. First, adolescents within this group express preferences for what is
considered as refined among elite cultural intermediaries (van Venrooij et al., 2021), but also
for genres that are at the boftom of the scale (such as Lafin and Rap). Such a combined
preference for highly and lowly institutionalized genres could indicate a capacity to
appreciate and select preferred artists across the hierarchy. This is in line with the high
cosmopolitan beliefs expressed by this group. Yet, it could also indicate a discrepancy of
hierarchies across adolescents and institutionalized cultural intermediaries. For example, Latin
artists such as Bad Bunny, Pitbull, and Rosalia are increasingly popular among adolescents
(Soares-Quadros et al., 2023), despite this genre being at the bottom of the hierarchy
established by critics. In addition, genres such as Latin and Rap are often characterized by
commentaries on social injustices and representations of socioeconomic markers of success
(Podoshen et al., 2014). The preferences for these genres might further signal refinement by
indicating attention to socio-political issues, simultaneously expressing values related to social
justice (e.g. against racism) and attention to status markers (e.g. expensive jewels).
Adolescents might therefore consider genres, such as Latin and Rap, as ‘cooler’ than Classical
or Blues, placing them at a higher level of prestige than other, traditionally established, genres
(Michael, 2015).

Second, Profile 1 is also characterized by higher levels of MSP adoption than Profile 2
and listening frequency than Profile 3, indicating the central role of MSPs for this profile. The
frequent consumption of music on MSPs makes these platforms central in the formation of
music tastes for Profile 1. MSPs are increasingly seen as elite cultural intfermediaries, with massive
amounts of data that grant them a privileged position in the definition of cultural hierarchies
(Webster et al., 2016). In this sense, the music attended by listeners in Profile 1 represents refined
preferences to the extent that it is frequently consumed on, and shaped by, new elite cultural
infermediaries, such as MSPs. Together, adolescents in Profile 1 fend to express combined
preferences for highly institutionalized genres (e.g. Classical) and for lowly institutionalized but
‘cool’ genres (e.g. Latin and Rap), and frequently consume these genres on MSPs (i.e. on new
elite cultural intermediaries). The ability to navigate between institutionalized and non-
institutionalized genres while adhering to what is considered as the legitimate modality of
music consumption (i.e. on MSPs) can indicate that music functions as a badge of refinement

and curation (Jarness & Friedman, 2017).
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In addition, Profile 2 resembles a practical taste group, characterized by older non-
Western-European boys, with high meritocratic and low cosmopolitan beliefs, high levels of
parental education, and low levels of cultural capital. Adolescents in this group expressed, on
average, the lowest levels of genre preferences across the three profiles. Simultaneously, they
also indicated the highest preferences for Metal (a traditionally masculine genre, Rafalovich,
2006), Electronic and Jazz (typically instrumental genres), and the lowest preferences for Blues
and RnB. This group also showed lower levels of MSP adoption and listening frequency than

Profile 1, but higher frequencies than those in Profile 3.

Adolescents in Profile 2 also expressed particularly high meritocratic beliefs.
Meritocracy is characterized by values such as self-reliance and productivity that closely
match traditional masculinity norms such as stoicism and competitiveness (Levant & Wimer,
2014). As such, the expression of high meritocratic beliefs among the predominantly male
adolescents in a practical identity potentially hints at the role of music in signaling and
constructing adolescents’ masculinities. This can be better seen when read in combination
with their genre preferences. On the one hand, preferences for a typically masculine genre
such as Metal might indeed indicate the importance of music to signal (male) adolescents’
masculinities (Rafalovich, 2006). On the other hand, high consumption of typically instrumental
music such as Jazz and Electronic might further indicate preferences for music that can be
used as a background (e.g. while studying) rather than to elaborate on its content (e.g.
reading lyrics). Once again, such genre preferences might indicate traditionally masculine
norms of goal-directedness (e.g. to improve oneself), rather than attention to content that
might elicit cognitive and emotional elaboration, further supporting the uses of music in the

construction of adolescents’ masculinities.

Finally, the most prevalent profile is Profile 3, which resembles a mainstream group.
Adolescents within this group expressed average preferences across all the genres, with the
highest preferences for Alternative and RnB and the lowest for Latin, Rock, and Electronic. They
are mostly Western European, with middle-high levels of meritocratic and cosmopolitan
beliefs, parental education, and adoption of MSPs, yet characterized by particularly low levels
of listening frequency on MSPs. This group is labeled mainstream because it constitutes the
largest group, it expresses average music preferences across all the genres, and it has low
levels of listening frequencies. Considering their composition, we envision two ways of defining
participants in this taste group. On the one hand, their low levels of listening frequencies could
indicate a popular mainstream, where music selection does not play an important role. That
is, this group could, for example, have short and targeted listening sessions with anything that
is included in platform-curated playlists (Li et al., 2022) or is recommended by MSPs’ algorithms
(Knox & Datta, 2020). In this sense, music could be seen as an ‘equalizer’ rather than as a
‘marker of distinction’, as an opportunity to connect with people through shared preferences

rather than to display one’s niche and extensively curated music tastes, rejecting snob
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attitudes (Michael, 2015). On the other hand, they could constitute a cultivated mainstream.
Their average levels of music preferences could be an expression of underlying heterogeneous
preferences, including adolescents with very niche and specific music preferences that are
either not captured by the genres proposed here or are mixed together in the presentation of
a single mean (Kowald et al., 2021). Simultaneously, their low levels of listening frequencies
refer to MSPs, not necessarily to music in general. That is, adolescents in this group could prefer
other music supports, such as vinyl LPs or other ‘vintage’ forms of consumption, to prioritize the
quality of the experience and of the sound rather than its quantity (Webster, 2019). Table 2

below represents the characteristics of the three profiles.

Table 2. Characteristics of taste profiles

Refined profile (1) Practical profile (2) Mainstream profile (3)

Genres
Most liked BIues,_CIosacoI, Metal, Electronic, Alternative, RnB
Latin, Rap Jazz
. Metal, Alternative, . .
Least liked Electronic RnB, Blues Latin, Rock, Electronic
Social-Cognitive
Meritocratic + +
Cosmopolitan + T
Social Positioning
Gender Girls Boys
Age Old adolescents
Ethnicity Non-Western
European

Education Father

Education Mother

Cultural Capital + -
Digital Positioning

Adoption + )

(# Platforms)

Frequency + - -
Quality

(# Subscriptions)
Note: Only statistically significant results are reported. + indicates that the profile tends to have higher than at least
one of the other two profiles estimates, while - indicates estimates that are lower than at least one of the other two
profiles.

Limitations

In defining these taste groups, we acknowledge four main limitations of this study. First,
we do not have actual measures about the uses of music (e.g. as a background activity or fo
get inspired), about the reasons for consuming music (e.g. to better focus or to improve one’s
own understanding of social issues), or about identity processes (e.g. to remain updated with
what everyone is listening to or to distinguish oneself from others). Given the lack of integrated
research about taste groups among adolescents, especially on MSPs, our interpretations
primarily derive from the segmentation of the profiles. We see this as a first step toward a better

characterization of taste groups among adolescents in the streaming era and encourage
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future research to further characterize these groups by specifically looking at their uses and

functions.

Second, although we considered a country-specific cultural hierarchy, we were not
able to compare reviews from sources with different degrees of legitimation, such as
infernationally renowned outlets (such as Pitchfork) and more local ones. Moreover, we
uniquely considered the hierarchies established by music critics, without considering those of
respondents themselves, which might be crucial in interpreting their genre preferences
(Childress et al., 2021). We therefore recommend future research to continue the effort of

establishing culture-specific hierarchies by accounting for different sources.

Third, we followed previous literature (Lizardo & Skiles, 2016) by using broad genre
categories, such as Rock and Rap. Yet, such a choice could hide important sources of
variation. For example, the knowledge of niche genres could serve as a potential source of
distinction by showcasing specific knowledge. Moreover, the presence of within-genre
hierarchies (Childress et al., 2021) further complicates the use of broad genre categories as
status markers. The digitalization of music production and consumption is increasing the
amount of music produced, as well as the potential variety of music consumed (IFPI, 2023a).
Although broad genres-categories might still function as social markers of distinctions, future
research is encouraged fo take into account more specific categorizations, such as in terms

of subgenres or within-genres hierarchies (e.g. of artists, aloums, fracks).

Fourth, we recognize potential power issues in the analyses and warn about the
generalizability of our results. For an LCA solution with 3 classes and 12 items, Dziak et al. (2014)
suggest a sample between 449 and 607 participants to have a power of 0.80 and to detect
an effect size of 0.3. Considering our sample of 533 adolescents and that our effect sizes are
between 0.1 and 6.2, our study could be potentially underpowered for small effect sizes, or it
could meet acceptable levels of power for larger effects. Moreover, we recognize that our
sample was selected among schools in Flanders and with a slight overrepresentation of girls
compared to the corresponding population in secondary education. As such, we warn
against a facile generalizability of our results to other postindustrial societies and suggest future
research to explicitly account for cultural differences when comparing results with those

derived from our sample.

Future Directions

Despite these limitations, our results provide three main contributions to the existing
literature on music tastes. First, by specifically focusing on adolescents, we mapped the taste
profiles among an age group where music tastes as well as personal and social forms of
identity are under intense development (North & Hargreaves, 1999). Compared to the outlines
previously identified for adults, we found that the three profiles among adolescents are all

roughly resembling an omnivore outline. This could be a product of age differences (i.e.
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adolescents having more fluctuating preferences than adults) as well as technological
affordances (i.e. MSPs giving everyone access to heterogeneous types of content). At the
same fime, previous works have criticized the literature about omnivorousness for its theoretical
(e.g. difference between genre liking and actual listening time) and methodological (e.g.
inconsistent measurement strategies) issues (Brisson, 2019). This chapter further remarks that the
ubiquity of access to heterogenous content that is granted by MSPs makes omnivorousness a
typical feature of streaming cultures, rather than a strategic choice made to distinguish oneself

from others (Glevarec & Nowak, 2022).

Second, we offered a combined reading of socio-cognitive, social, and digital
characteristics of adolescents’ music-taste profiles. Our results align with existing literature
about the gender strafification of cultural tfastes. Previous literature has extensively
documented the higher levels of highbrow cultural consumption and cultural capital among
women compared fo men (Bihagen & Katz-Gerro, 2000). Similarly, we identified a refined taste
group, mainly composed of girls with high levels of cultural capital. In addition, we also found
that this group has high levels of cosmopolitan beliefs, potentially indicating adolescents’
commitment to cultivating their own openness through high levels of MSP adoption and
frequency, as well as the appreciation of music with various degrees of consecration. Instead,
the high levels of meritocratic beliefs among the practical boys could represent a masculine
tendency toward grit (Gerber, 2015), where music functions as a technology to facilitate the
achievement of their goals, such as to motivate them to get in shape at the gym or to create
a focused mental setting while studying (Haommer & Good, 2010). Music tastes could be used
as self-presentation technologies, through which girls control the image they themselves give
to others based on the expression of their cultural tastes, while boys use it to functionally
improve their skills and to achieve their goals (Haferkamp et al., 2012). By better surveying the
uses of music in mediated contexts typically used for self-presentation practices, such as
Instagram and TikTok, future research could more precisely study how adolescents use their

music fastes in self-presentation practices.

Third, we specifically focused on the adoption, frequency, and quality of music
consumption on MSPs. In this regard, our analyses showed that most of the adolescents listened
to music on MSPs (98.9% on at least one platform), with high listening frequencies (72% for at
least 30 minutes per day), and often with paid subscriptions (60% with at least one paid
subscription). MSPs feature as a central position in contemporary adolescents’ music diet, but
it currently remains unclear what their role in processes of taste formation might be. Looking at
the differences between the three taste groups, we found that while the girls in a refined group
tended to have high levels of MSP adoption and listening frequency, the boys in a practical
group expressed higher levels of listening frequency but lower subscriptions. The higher levels
of adoption and listening frequencies among the first group could indicate their higher

selectivity and that they give greater importance to being up to date (also) because they are
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consuming music on MSPs. At the same fime, the lower levels of listening frequencies among
those in the mainstream group could be potentially indicative of less particular tastes (i.e. liking
and disliking music that is generally liked and disliked) because of their lower exposure to
individually tailored algorithmic recommendations or to highly niche tastes that are formed on
other supports than on MSPs. Yet, looking at the outlines of the taste profiles in Figure 1 in this
chapter, we do not see major variations between the profiles in the combination of likes and
dislikes across all the genres. This finding could lend support to a homogenization thesis,
according to which recommendation algorithms make users converge toward a mainstream
(Knox & Datta, 2020). Alternatively, it could also derive from the scarce level of granularity that
is granted by the study of music genres (van Venrooij et al., 2021). To better understand the
role of MSPs in shaping music tastes, we therefore recommend future research to adopt more
fine-grained information about users’ music preferences, such as looking at the consumption
and respective prestige not only of genres, but also of artists, albums, and single tracks
(Childress et al., 2021).

Conclusion

The sociological literature about music considers youth as a crucial period for the
development of one’s music tastes and identity (Glevarec & Nowak, 2022). Yet, scarce
research has documented the taste profiles of adolescents and their composition in relation
to key developmental and contextual characteristics, especially in the current streaming era.
In this study, we synthesized different strands of literature analyzing the role of music tastes and
key changes lived by today’'s adolescents to study the composition of adolescents’ taste
profiles. Our results call for a more focused approach on MSPs as active agents in the definition
of cultural hierarchies and online musical communities (Krogh, 2023), crucial in the formation
of music tastes. Moreover, a closer focus on gendered self-presentation practices promises to
shed additional light on the uses of music tastes as identity badges. Overall, this study moves
the sociological study of music forward by better specifying the aspects in which music tastes
serve as identity badges, especially in the formative years during adolescence and in the

current streaming era.
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Chapter 2. Status Markers in Popular Music Across Six Countries: A Content Analysis
of Gender, Race/Ethnicity, Genre, and Capital in Music Lyrics3
Music artists can be powerful sources of representation about what it means to have a high
status. Previous literature has shown that artists display their high status by singing about
economic factors, such as driving expensive cars. Yet, we do not know whether artists also
showcase a high status in their lyrics by identifying with a particular social group and showing
power via sexual objectification and subjectification. Considering the gender and ethnicity
of the artists, this study analyzed 4117 popular lyrics on Spotify between 2016 and 2019 in six
Western countries (US, UK, Netherlands, Australia, New Zealand, Canada). A manual analysis
of the lyrics showed that aimost half (46%) of the songs depicted status in ferms of economic
capital (e.g., wearing jewels), 26% through social capital (e.g., knowing famous people), 16%
through cultural capital (e.g., drinking champagne), and 6% through sexual objectification
and subjectification (e.g., showing naked bodies on expensive cars). Most of these status
representations were present in rap lyrics and among Black and Brown male artists. These
findings offer new evidence and theoretical insights on the diffusion of neoliberal ideals of
materialism, utilitarianism, hegemonic masculinity, and objectification in music lyrics and their

potential reinforcement of racial-ethnic and gender hierarchies.

Intfroduction

Music artists are often seen as important sources of reference and comparison to better
understand oneself and others, especially concerning what it means to be successful and to
have a high status (North & Hargreaves, 1999). In particular, luxurious goods, such as cars and
jewels, are common indicators used by artists to signal their status, especially in music videos
(Burkhalter & Thornton, 2014). These representations match with contemporary understandings
of what is considered socially desirable in defining and evaluating individuals’ worth and
success, especially in Western countries (Mercado, 2019). Therefore, knowing how music artists
portray status is crucial to understand the cultural references readily available to individuals to
define their own and others’ social positions (Shevy, 2008).

Several gaps exist in the literature on the display of status in music. First, most of the
research on status portrayals in music has focused on videos and neglected lyrics. Popular
music videos typically contain visible markers of status, such as luxurious objects (e.g.,
expensive cars or jewels) or sexualized and idealized bodies (e.g., partially naked slim and fit
bodies; Alvarez-Cueva & Guerra, 2021; Hunter, 2011). Yet, these images do not appear in
isolation but rather in conjunction with lyrics, which have a central role in the construction of
the overall music narratives, including those about status (Negut & Sérbescu, 2014). Second,

the exclusive focus on luxurious products as markers of status in music literature ignores other

3 Based on: Carbone, L., Alvarez-Cueva, P., & Vandenbosch, L. (2024). Status Markers in Popular Music Across Six
Countries: A Content Analysis of Gender, Race/Ethnicity, Genre, and Capital in Music Lyrics. Sex Roles.
https://doi.org/10.1007/s11199-024-01483-0
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factors that are crucial in everyday definitions of status, including more invisible social forms of
capital (e.g., knowing influential people; Dijkstra et al., 2010) and power dynamics (e.g., sexual
objectification; Aubrey & Frisby, 2011). Finally, previous quantitative studies on status
representations have largely ignored how such representations depend on the artists
performing them. Some research has documented the increasing pressures exerted on
mainstream artists, especially by major labels (Arditi, 2019), in formulating gender and
ethnoracial stereotypes to maximize industry revenues (Jenkins, 2011). This research suggests
that ethnoracial and gender stereotypes are key factors in determining status markers for artists
(Oware, 2016). This observation especially applies to artists working in the mainstream industry,
as they are not expected to represent their authentic self as compared to underground artists
(Belle, 2014).

For these reasons, status representations present in mainstream music lyrics may be
likely to mobilize ethnoracial and gender stereotypes to associate certain artists with specific
status markers (e.g., Black men as hypersexual; Herd, 2015). A systematic analysis of how
mainstream artists with different ethnoracial and gender characteristics mobilize status
representations is still lacking. Drawing from a Bourdieusian (i.e., status as the holding of
different forms of capital) and intersectional framework, the current study examines the
presence and prevalence of different categories of status across genres and assesses which
status categories are represented by artists at different intersections of gender and ethnoracial
positionalities. Such an analysis would advance insights on comparisons between status
representations and the associated positionality of artists across genres and industries (e.g.,

mainstream vs. underground).

Conceptuadlizing Status

Status is a key dimension guiding many social relationships (Ridgeway, 2014). In this
chapter, we adopt a Bourdieusian framework by considering status as determined by the
forms of capital that are available to individuals to define their standing in relation to others
(Bourdieu, 1986). In its original formulation, status was conceived in terms of StGnde (Weber,
2010), a word that ties affective (in its meaning of social honors, such as winning sport
competitions) and economic (in its meaning of estates, such as owning large amount of
wealth) resources to define one’s social standing (Gane, 2005). From this perspective, status
groups are defined as “*marked out by different practices and modes of consumption” (Gane,
2005, p. 219). Focusing on this notion of modes of consumption, Bourdieu (1986) considered
not only economic assets (i.e., economic capital, defined by the amount and prestige of
material resources), but also lifestyles (i.e., cultural capital, defined by the amount and prestige
of consumed goods), and social connections (i.e., social capital, defined by the amount and
prestige of actual and potential acquaintances) as defining markers of status (Brubaker, 1985).
In Bourdieu's reading, honor is not uniquely determined by economic resources, but also by

the adherence to lifestyles that are considered prestigious and worthy of esteem and by the
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capacity to build durable and influential social networks (Flemmen et al., 2019; Trigg, 2001).
Western societies are characterized by materialistic values, assigning prestige to objects and
activities that are considered luxurious and sophisticated (e.g., cars and jewels; Kasser, 2016).
Having expensive hobbies (e.g., playing golf), buying luxurious clothes, or knowing influenticl
people are often seen as markers of high status (Friedman & Reeves, 2020). In other words,
Western societies are infused with beliefs that a high status depends upon the socio-cultural

and economic resources available to acquire prestigious objects and a luxurious lifestyle.

Intersectional, feminist, and critical race perspectives further recognize that power
structures are key in defining who has access to resources in the first place, and who and what
is considered worthy of prestige and esteem (Ridgeway & Kricheli-Katz, 2013). More precisely,
the multifaceted nature of status relies on the fact that its core aspects (i.e., honor, prestige,
esteem) depend on intersecting axes of power, including one's economic, social, and cultural
capital, but also depend upon one's social positionality, for example, along ethnoracial and
gender axes (Ridgeway, 2014). In this perspective, status differentials are not only defined by
material but also by symbolic resources, such as the perceived and enacted boundaries
between different social groups and the different power allocated to them (Collins, 2000). For
example, research at the intersection of gender and race in the U.S. has shown how income
and health inequalities are fied to ethnoracial characteristics, such that Black and Brown
people do not reap the same advantages as their White countferparts in terms of
intergenerational mobility or health access (McLanahan & Percheski, 2008). Such ethnoracial
inequalities are further entrenched by gender inequadlities, which are generative of a double-
gap for Black women who earn lower incomes and have increased chances of poverty
compared to Black men and White women (Greenman & Xie, 2008). Similar patterns between
socio-historically privileged and marginalized groups have been found at the intersection of

class and gender (Thomas & Moye, 2015) as well as race and class (Williams et al., 2016).

In other words, an intersectional perspective considers status as the unequal distribution
of social and material resources, as in a Bourdieusian framework, that depends upon socially
constructed and intersecting axes of power relationships (Collins, 2000). In the study of status,
intersectionality further advances a Bourdieusian framework by describing and explaining how
intersecting axes of power “binds and sometimes freedoms” (Ridgeway & KricheliKatz, 2013,
p. 295) the acquisition and uses of economic, cultural, and social resources. From this
perspective, status can therefore be defined as a set of social expectations about one’s and
others’ positions in society that are based on cultural beliefs about who and what is worthy of

prestige and esteem (Ridgeway, 2014).
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Representation of Status in Music

Forms of Capital

Recognizing the cultural nature and construction of status means focusing on the
representations of status that are available to individuals in their socio-cultural context. In this
regard, media are focal actors in the production of cultural narratives about status
(Hesmondhalgh, 2006). Music, in particular, is a central source in the everyday lives of many
people (North & Hargreaves, 1999). Music is further understood to portray representations
about status (Eze, 2020), and often used as a source of status demarcation (Roy & Dowd,
2010). Most research on popular music content has focused on the materialistic presentation
of status in ferms of prestigious goods. For example, Primack and colleagues (2011) studied the
placement of alcohol brands in U.S. popular lyrics. Alcohol brands were often represented in
connection to luxury and wealth, as an attribution of prestige to those possessing them. The
consumption of presfigious alcohol brands was further connected to positive rather than
negative consequences (e.g., sex, happiness, see also Baksh-Mohammed & Callison, 2014). In
these songs, having a high status means wearing (fashioned clothes), driving (fast vehicles),

and consuming (liquors and other drugs) expensive products.

A materialistic focus has thus been examined in the music literature, both in lyrics and
in videos. Such a focus is nevertheless limited in grasping the complexity of how status is
achieved in everyday life. As defined within a Bourdieusian framework (Bourdieu, 1986), status
is not only characterized by economic and cultural forms of capital, expressed through
materialism and conspicuous consumption, but it is also characterized by social connections
(e.g.. mentioning influential people as friends and examples or notoriously negative people as
enemies). The lack of empirical studies scrutinizing all the facets of status means that we do
not know much about how status is depicted in popular music beyond typical representations

of “bling bling” (Chari, 2016) and conspicuous consumption.

Sexual Objectification and Subjectification

Beyond typical representations of status markers, content analytic studies of music
(especially videos) have hinted at one specific expression of power dynamics, namely the
sexual objectification of women (Aubrey & Frisby, 2011; Herd, 2015). Such sexual objectification
needs to be defined in relation to subjectification.

Sexual Objectification. Research has documented the ubiquity of music representations that
sexually objectify women. In particular, objectification has been defined as “degrading a
human to the status of a physical thing” (Choi & Delong, 2019, p. 1358; Nussbaum, 1995).
Bartky (1990) further defined sexual objectification as occurring “when a woman's sexual parts
or sexual functions are separated out from her person, reduced to the status of mere
instruments, or else regarded as if they were capable of representing her” (p. 35; see also

Fredrickson & Roberts, 1997). The concept of sexual objectification has been subsequently
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examined through a multitude of definitions and concepts (Choi & Delong, 2019). Despite
differences within each formulation, these perspectives align in seeing sexual objectification
as a form of sexism (Ward, 2016) deriving from a patriarchal view of gender relationships that
narrows women's worth and value in order to maintain the gender hierarchy (Grower &
Ward, 2021). As an expression of unequal power dynamics that are present in society at large,
sexual objectification is a manifestation of status differentials that see men as inherently having

a higher status because of their capacity to possess and dominate women.

Sexual Subjectification. Media scholars have shown that female artists tend to present
themselves as sexual objects, especially in their music videos (Karsay & Matthes, 2020).
Postfeminist sensibilities have pointed at a potential need of re-articulation of such sexually
objectifying  representations in  contemporary media productions in  terms
of subjectification (Gill, 2007). Accordingly, some (female) media producers are believed to
depict sexual objectification not (only) as a result of an oppressive patriarchal ideology, but
as a liberated counter-narrative (Choi & Delong, 2019). Subjectification refers to those
representations in which “women are not straightforwardly objectified but are portrayed as
active, desiring sexual subjects who choose to present themselves in a seemingly objectified
manner because it suits ftheir liberated interests to do so” (Gill, 2007, p. 151). These
representations may subvert power dynamics by recognizing self-determination and sexual
agency fo women's representations of themselves, redefining the social distribution of power.
In this chapter, we adopted the definition of Bartky (1990) for sexual objectification and of Gill

(2007) for subjectification.

Sexual Objectification and Subjectification as Potential Status Markers in Music

In relation to music, sexual objectification may be viewed as a manifestation of status
differentials that builds on the unequal distribution of the representational power to depict or
be depicted as sexual objects (Alvarez-Cueva & Guerra, 2021). Because of its persistence and
pervasiveness, sexually objectifying representations of women have been documented in
music videos especially among male (Karsay et al., 2018a), but also among female artists
(Aubrey & Frisby, 2011). Some scholars have also highlighted the subjectifying representations
that some female artists are using in their music videos. For example, Alvarez-Cueva and
Guerra (2021) showed how the Spanish singer Rosalia subverted previous representations of
working-class women by combining images of “strength and ferocity [with] beauty, sensuality
and femininity” (p. 15). In this way, the authors read Rosalia’s videos as subverting typical
depictions of gender and class, because they “[reinforce] emotions and pride while

maintaining their own ‘features’ that are now desirable” (p. 15).

Whether sexual representations are subjectifying or objectifying has been a
contentious issue (Gill, 2017). Critics of postfeminist sensibilities have remarked that this content
still relies on the broader patriarchal premise that women's worth depends on their physical

and sexual appearance (Whelehan, 2010). In this chapter, we do not partake in this discussion
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but instead recognize that previous literature has mostly focused on measuring the diffusion
and effects of sexually objectifying and subjectifying representations in music (e.g., Aubrey
et al., 2017). Yet, this literature has not distinguished between the use of sexually objectifying
and subjectifying representations as mirrors of existing conditions or as status markers. That s,
while all sexually objectifying representations mirror power relationships, not all these
representations are necessarily framed in terms of resources to reinforce or diminish someone’s
status. Artists might use sexually objectifying representations to mirror gender relations that are
present in their environment but without the explicit intent of using gender to establish status
hierarchies (Binder, 1993). Typical instances of such representations are, for example, the
mentioning of fransparent or unbuttoned clothes or a focus on sexual body parts, such as legs
or breasts (Karsay et al., 2018a; 2018b). In this case, sexually objectifying representations that
only mirror existing gender relationships do not actively construct differences in status between
men and women, so that being a man normatively implies having more power and status than
being a woman. Clearly, these representations still define power relationships but through the
reproduction of existing narratives rather than through their active and explicit use to

showcase one's high or low status.

Other artists might use the same narrative to explicitly state their power position and
serve as a performance of their status. Potential instances of such representations are, for
example, the mentioning of sexual body parts (e.g., buttocks or breasts) or activities (e.g..
sexual intercourse) associated with luxurious vehicles or expensive jewels. This difference
emerges when considering sexual objectification in relation to what is generally used to grant
status, namely material resources and conspicuous consumption. As argued by Wang and
Krumhuber (2017), representations of conspicuous consumption and sexual objectification are
related by their common relionce on objectification. Objectified humans and human
relationships are defined in transactional, de-personified, and instrumental terms in the same
way in which money is used to exchange goods (Nussbaum, 1995). This connection is not only
important to recognize the materialistic basis of sexual objectification, but also to insert sexual
representations in a framework that is generally used to define status. Songs that sexually
objectify women while representing materialistic images of wealth contextualize these sexual
images info an imaginary of conspicuous consumption, primarily aimed to define status
hierarchies through gender (Fasoli et al., 2018). Considering sexual objectification as a status
marker, rather than solely as a mirror of existing misogynistic representations, helps clarify how
music actively contributes to the definition of status hierarchies through the sexual
objectification of women. It defines such status hierarchies as the product of objectification
processes that connect sexual objectification and subjectification with status markers.

Genre Differences
Previous research further showed variations in how status is differently represented in

music genres, both visually and lyrically (Podoshen et al., 2014). Genres can be defined as
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(rather) stable sets of representations, techniques, and themes that aggregate artists and
audiences together (Lena & Peterson, 2008). Different genres emphasize different markers of
status, both in their videos and lyrics. BakshMohammed and Callison (2014) showed that rap
songs were significantly more likely to mention products (in general) and luxurious goods (in
particular) compared to other popular genres, such as pop and rock. The prevalence of
materialistic representations in rap music has been argued to rely on the newfound liberty that
African Americans experienced in the post-slavery era. This period was characterized by
consumerism and materialism as positive values representing status and success, an exclusive
realm of the White majority until then (Davis, 1998). Being able to consume was therefore a
new liberty that allowed previously stigmatized and enslaved communities to participate in

socially widespread performances of status (Podoshen et al., 2014).

The academic literature on status representations in rap music has further focused on
their anfisocial messages. In particular, this genre is known for the prevalence of sexually
objectifying representations in its lyrics and videos (Binder, 1993; Karsay ef al., 2018a). While
Frisby and Aubrey (2012) presented some variation across music genres, rap music has been
consistently found as the music genre with the highest visual and lyrical prevalence of such
representations (Flynn et al., 2016). As with materialism, past studies have linked the origins of
rap misogyny to typical features of the African oral fradition, characterized by “signifying” (i.e.,
exaggerated wordplay; Quinn, 2000) and “playing the dozens” (i.e., verbal dueling; Dixon &
Linz, 1997). While most of the literature on rap has focused on the sexual objectification of
women by male artists (Weitzer & Kubrin, 2009), Chepp (2015) adopted a Black feminist
perspective to trace the development of narratives about the sexualization of Black women
rappers. Starting from its blues origins in the 1920s until the third-wave Black feminism in the
1990s, she noted how Black women rappers infroduced a shift in rap representations of Black
women’s sex and sexudality. Widely represented as “deviant and problematic ideologies of
fear, shame, and restraint”, sexual objectification has been rearticulated by these artists as a
“source of enjoyment, pleasure, pride, and liberation” (pp. 559-560). These representations are
readily available in a culture that oversexualizes Black bodies and that has made available a
large pool of stereotypical sexual scripts for Black or Latina women (e.g., gold diggers, divas,
matriarch; Ross & Coleman, 2011) that are not equally present for White women (Arrizon, 2008).

Sexually objectifying and subjectifying narratives can also be suggested to occur in
other genres, especially pop (Frisby & Aubrey, 2012; Karsay & Matthes, 2020), but also country
music (Rasmussen & Densley, 2017), given their gendered messages. For example, the work of
Lindsay and Lyons (2018) showed how representations of alcohol consumption, hegemonic
masculinity, and consumerism are often connected in pop music videos as a way to maintain
“imbalances in hegemonic gendered power relations” (p. 638). Similarly, as for rap music,
misogyny and hegemonic masculinity are used as a way to assert status through

representations of power differentials between men and women. Differently than rap, pop

58



music is less bounded to a specific historical background that contextualizes the use of these
narratives within race-specific systems of subjugation and emancipation. This does not mean
that pop music, like any music genre, does not have any (many) racial histories (Schaap &
Berkers, 2014). Pop music is characterized by boundary vagueness, mostly in terms of audience
size (as measured, for example, by numbers of streaming or selling) and conventional fluidity
(i.e., the constant change of coordinates about what is pop music, following popular tastes
rather than genre-specific conventions; McKee, 2022). This means that, compared to rap or
any other music genre, pop music is less bounded to genre-specific histories, including racial
ones, and more strictly defined by audiences and artists’ characteristics and histories (McKee,
2022).

The Social Positionality of Artists

Few studies have sought to understand the role of artists in the definition of what and
who is honorable and worthy of status. The concept of social positionality refers to the unique
combination of arfists’ characteristics (e.g., class, gender, race) and their intersections that
distinguish each artist’s identity and history (Jacobson & Mustafa, 2019). Social positionality
helps to understand the meanings and origins of the narratives presented in artists’ lyrics and
videos (Lena, 2006) and the institutional context (e.g., labels) in which their music is produced
(Roy, 2004). At the same fime, it also helps to clarify the possible interpretations and meanings
of their music from the side of audiences. For example, a similarity of characteristics between
artfists and audiences might signify a similarity of experiences and, consequently, a unique
position to understand and decode the meanings of these artists’ narratives (Cohen et al.,
2018).

This chapter contextualizes the performance of status narratives by looking at the social
positionality of artists because the same narrative can assume a different meaning if
performed by a male or female artist or by a White or Black artist. For example, the same
sexually objectifying narrative can be seen as objectification when enacted by a man and as
subjectification when enacted by a woman (such distinction is nevertheless problematic when
considering the potentially contentious claim that subjectification is objectification in disguise;
Aubrey & Frisby, 2011). An intersectional perspective is crucial in this literature as various music
representations have been shown to depend upon artists’ social positionality, especially along
race and gender lines (Karsay et al., 2018a). For example, Herd (2015) identified several
narratives that typically differentiate sexually objectifying representations between male and
female artists. While female rappers use sexual objectification to also promote “women’s rights
to assert their own desires [and their] independence and economic prowess” (p. 579), male
rappers tend to perform stereotypes “of the ‘Black buck’ that embody images of Black men
as ‘tamed beasts’—wild, violent, unintelligent and hypersexual beings” (p. 581). Bound to

industry decisions, mainstream music artists offen perform representations that are frequently
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written for them by others, potentially reproducing stereotypical images tied to their gendered

and racialized bodies for industry-related, rather than artistic, interests (Lena, 2006).

The literature on status representations in music has rarely looked at artists’
intfersectional positionalities, leaving open the question of how artists with different social
positionalities perform narratives about status. Answering this question helps addressing
pressing societal issues of representation in the mainstream music industry. Recently, social
movements such as #MeToo and #BlackLivesMatter have exposed the systemic construction
of gender and ethnoracial differences by remarking the unequal distribution of key resources,
such as salary and job opportunities, and power structures, such as those enabling rape
cultures and racial profiling (Gémez & Gobin, 2020). Mainstream media, such as music, movies,
and television, have been shown to further contribute to the formation of such differences, by
their presentation of gender and ethnoracial stereotypes, and the subsequent internalization
of these stereotypes among audiences (Jean et al., 2022). The current study further adds o
this literature by investigating how popular music products tie status representations, defining
who and what is worthy of prestige and esteem (Ridgeway, 2014), to the gender and
ethnoracial characteristics of the artists performing them. Such a perspective enables further
investigations info the individual (e.g., artists’ beliefs) and institutional (e.g., industry pressures)
dimensions of gender and ethnoracial stereotypes in mainstream products and their

audiences.

Current Study

To better understand how status is depicted in mainstream music lyrics, the current
study consists of a content analysis of the 200 most streamed songs on Spotify between 2016
and 2019 in six Western countries (US, UK, Netherlands, New Zealand, Australia, and Canadal).
We first inductively explored what categories are used in popular lyrics to define status in a
sub-sample of songs and then deductively analyzed the sample of songs to better understand
the presence and prevalence of different status categories across genres. Next, we
descriptively assessed which status categories were represented by artists with different
intersections of gender and ethnoracial positionalities to understand differences in the display
of status narratives. By focusing on the representational power to sexually objectify and
subjectify bodies as status marker, this study moves forward our understanding of how popular
music establishes status differentials, defining who and what is worthy of prestige and esteem.
Moreover, by providing a combined reading of status markers and the demographic
characteristics of artists, this study advances our understanding of how popular narratives of
success are embedded in ethno-racial and gender differences among their producers. This

study will address the following research questions:

Research Question 1a (RQI1a): How are economic, cultural, and social forms of capital,
and sexually objectifying and subjectifying narratives used in music lyrics as markers of

status?
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Research Question 1b (RQ1b): How frequently are each of these status categories used

in the sample of music lyrics?

In addition, despite being composed by similar scripts and narratives, representations
about status in terms of resources and sexual objectification and subjectification could vary
between different genres because of the different histories that characterize them. To further
investigate whether status representations are differently portrayed across various music

genres, we also addressed the following questions:

Research Question 2 (RQ2): Do status categories vary across music genres in the

sample of lyrics and if so, how does the prevalence in status categories vary?

Research Question 3 (RQ3): Do representations of status vary across the intersectional

axes of artists’ gender and race in the sample of lyricse

Method

Data Sources

This study employed three sources of data. First, we used Spotify to extract song titles,
artists, and music genres. Through the openly available website Spotify Charts, we considered
the 200 most streamed songs every week between December 23rd, 2016 and December 27th,
2019 (for a total of 52 weeks * 3 years = 156 weeks) in six Western countries (i.e., US, UK,
Netherlands, Australia, Canada, New Zealand). These countries were selected because of
their focus on individualism and materialism and wide support for neoliberal values around
success (Gorodnichenko & Roland, 2011). Importantly, these countries are also where major
music labels are located, defining a geographical context of music mainstream (Achterberg
et al., 2011). Afterwards, Genius was used to extract the lyrics of each song. Finally, we used
Wikipedia to extract information related to each artist. This study received ethical approval
from the review board of the host university. In total, we retrieved 187,200 songs that were the
most streamed on Spotify in the countries and years under examination (200 songs for each
country, in 52 weeks, in three years), 6701 of which were unique songs (i.e., not duplicated),
and 5861 (87.46%) had lyrics present on Genius. This sample contained 4262 lyrics in English,
1371 in Dutch, 60 in Spanish, 16 in French, three in Maori, two in German and Turkish, and one
in [talian and Swahili. We uniquely considered the 4262 songs in English. After removing songs
with the same Spotify ID, the final pool of songs consisted of n = 4117 unique English songs.
Music genres were extracted from Spotify, which provided a list of artist-specific music genres.
To define the music genre of each song, the first author selected the most frequently cited
music genres for that artist (i.e., if an artist has “rap”, “rap pop”, and “rock” listed, it would be
assigned rap). When the genre was ambiguous (e.g., equal presence of multiple genres or

with ambiguous labels, such as "“Eurovision”), the genre definition was triangulated by the first

4 Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://osf.io/3bubt/2view only=0f78cd5af47c4ac0adébS5céb1b35a176
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author through a web search (e.g., using music websites or Wikipedia). Among the 4117 songs,
the distribution of music genres was as follows: rap (1861), pop (1545), rock (348), EDM (e.g.,
techno, dance; 196), country (92), R&B (36), highbrow (e.g., jazz, classical; 32), and latin (e.g.,

reggaeton, dancehall; 7).

Finally, we used Wikipedia to study the social positionality of the artist. Each human
coder categorized the artists’ ethno-racial characteristics by searching on Wikipedia for the
name of the artist, and by looking at their complexion and self-assigned racial-ethnic
affiliations (when present). Through this process, we retrieved information on the gender and
race/ethnicity of the artists. Most artists were men (83.5%, n = 3438), some were women (16.2%,
n = 667), and a few were gender non-conforming (e.g., intersex, non-binary; .7%, n = 29). We
relied on previous research (Karsay et al.,, 2018a) to differentiate race into five categories:
White (52.1%, n = 2143), Black/ Brown (46.2%, n = 1901), Asian (1.7%, n = 69), Native/ Indigenous
(1%, n = 6), and a category Unknown/Mixed for unidentifiable or mixed racial-ethnic
categories (.09%, n = 4). We used the label Black/Brown to be inclusive of people with a darker
complexion (i.e., Black skin) and of those with a lighter complexion (i.e., Brown skin). This label
was not only characterized by skin color, but also by artists’ self-assigned racial-ethnic
identification and reflects the literature on race and ethnicity that warns against the use of
terms like “people of color” for its “misleading universalism and racial divisiveness” (Kalunta-
Crumpton, 2020, p. 115). Moreover, we did not use other commonly used terms in the related
literature, such as “African American” for Black people, as not all the Black and Brown artists
were African American, or *Caucasian” for White people, as not all White artists were from the
geographical region of Caucasus. Such a categorization is further inclusive as the same artist
could belong fo multiple categories, such as being Black and Asian or White and
Nafive/Indigenous. Finally, since the artists could potentially originate from any part of the
world, geographically defined terms like "African American” or “Native Americans” would not
have been accurate in capturing the ethno-racial affiliation of the artists. For these reasons,
we opted for a categorization that builds from existing categorization of racial-ethnic
identities, that is inclusive of Black and Brown people, and that is not geographically bounded.

Codebook and Analytic Strategy

To answer the RQs, a codebook was first built by manually coding the sub-sample of
lyrics informed by previous conceptualizations of status. This step was used to answer RQ1a.
The coding procedure started with the first and second authors independently coding 20
songs, sharing results and possible contfrasting opinions during the process to solve potential
terminological (e.g., about contextual meanings) and conceptual (e.g., metaphors)
disagreements. Subsequently, the first author coded the remaining songs. The sub-sample
consisted of 5% of songs for each music genre (n = 213 songs) and songs were meant to be
added once the saturation point was reached, that is when no new categories could be

detected from the coding of additional lyrics (Saunders et al., 2018). Saturation was reached
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before ending the codebook, so no new song was added and the final sub-sample for step 1
consisted of 213 songs. We followed a mixed deductive and inductive approach to construct
the codebook (Baksh-Mohammed & Callison, 2014; Matthes & Kohring, 2008). Deductively, we
relied on definitions of status used in past content analyses of music lyrics to identify forms of
economic capital and cultural capital in the songs. Inductively, we detected previously
unexplored subtypes of status categories in the sub-sample of popular songs (n = 213) to
identify whether new categories for status were present. Subsequently, we manually coded

the sample of lyrics (n = 4117), based on the categories identified in the previous step.

Coding Categories

Economic Capital

Economic status was deductively coded in terms of five categories of economic
capital symbolized by luxurious goods portrayed in the songs (Baksh-Mohammed & Callison,
2014). These categories include: money/ gemstones (e.g., diamonds, gold), vehicles (e.g.,
Ferrari, private jet), substances (e.g., alcohol, drugs), accessories (e.g., watch, telephone), and
brands (e.g.. Chanel, Adidas). For each category, no occurrence of the cue was coded as 0
and af least one occurrence of the cue was coded as 1. Each category was subsequently
coded by distinguishing luxurious and non-luxurious cues. This was done based on the
adjective with which the item was described in the song (e.g., lush and sumptuous for luxurious,
ugly and fake for non-luxurious) or by the cost that was associated with the goods as

determined by an Internet search (0 = not luxurious, 1 = luxurious; Primack et al., 2011).

Cultural Capital

Cultural status was deductively coded in terms of four categories of cultural capital
symbolized by luxurious activities portrayed in the songs (Baksh-Mohammed & Callison, 2014).
These categories include: clothes (e.g., dress, Jordan shoes), fravel (e.g., Maldives, Paris), food
(e.g.. caviar, cheeseburger), and activities (e.g., golf, shopping). For each category, no
occurrence of the cue was coded as 0 and at least one occurrence of the cue was coded
as 1. Each category was subsequently coded by distinguishing luxurious and non-luxurious
cues. This was done based on the adjective with which the item and activity were described
in the song (e.g., extraordinary and first-class as example adjectives that led to coding the
item or activity as luxurious, boring and dull as example adjectives for coding it as non-
luxurious) or by the cost that was associated with the goods and activities as determined by

an Internet search (0 = not luxurious, 1 = luxurious).

Social Capital

Social status was inductively coded in terms of two categories of social capital
symbolized by comparison and knowledge between people. These categories included the
elevation and upgrading of someone’s status based on virtuous and positive comparisons or

associations (e.g., with a notorious and talented celebrity) or on shameful and downgrading
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comparisons or associations (e.g., with a a disreputable and untalented public figure). For
each category, no occurrence of the marker was coded as 0 and af least one occurrence of

the marker was coded as 1.

Sexual Objectification and Subjectification

Sexual objectification and subjectification status was inductively coded in terms of two
categories of sexual objectification and subjectification symbolized by the use of sexually
objectifying narratives in relation to status markers. These categories included the elevation
and upgrading of someone’s status based on the connection of sexually objectifying
narratives with luxurious status markers (e.g., sexualization of someone’s body parts in relation
to money) or the downgrading of someone’s status based on the connection of sexually
objectifying narratives with non-luxurious status markers (e.g., sexualization of someone’s body
parts inrelation to cheap jewels). For each category, no occurrence of the marker was coded

as 0 and at least one occurrence of the marker was coded as 1.

Interrater Reliability

Using the developed codebook, the first author and two human coders analyzed the
sample of lyrics. Each coder was assigned, respectively 2108 (first author), 1474 (first coder),
735 (second coder) songs, including 100 randomly selected common songs among coders
used to establish inter-coder reliability. Coders were extensively trained by the first author
before the coding tasks to discuss the codebook and the coding procedure, and to solve
eventual inconsistencies in the coding process. Intercoder reliability was established among
three coders (see Table 1 in Appendix for reliability values for each category). Once the inter-
coder reliability reached an acceptable level (i.e., Gwet’'s AC1 > = .8; for a discussion about
the improved performance of Gwet’'s AC1 over traditional measures of inter-coder reliability,

see Wongpakaran et al., 2013), the coders started coding the main dataset.

Finally, we compared the distribution of these narratives across the gender and race-
ethnicity of the artists. This step was used to answer RQ3. Two human coders (different from the
ones in the previous step) were frained to extract the needed information from Wikipedia.
Once the inter-coder reliability reached an acceptable level for all categories (i.e., Gwet's
AC1 > = 8, see Table 2 in Appendix for reliability values for each category), the coders started
coding the remainder of the artists. To answer our RQ3, we conducted descriptive analyses to
understand the gender and racial-ethnic distribution of artists performing different status

narratives.

Results

Content Analysis of Subsample of Songs
RQ1a sought to identify which categories were used to define status in popular music
lyrics by evaluating a subset of the full sample of songs (n = 213). Together with the categories

used in past studies related to economic (e.g., cars, jewels, and brands) and cultural (refined
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food, playing golf) forms of capital (Baksh-Mohammed & Callison, 2014; Primack et al., 2011),
we identified two new categories, namely social forms of capital and sexual objectification
and subjectification. Following the grounded theory principle of axial coding (Vollstedt &
Rezat, 2019), this step consisted of iteratively and recursively defining key markers of these
potentially new categories, comparing the characteristics of these songs, gathering common
elements among them, and defining a label for the new categories based on these
commonglities. In particular, new categories for social capital were extracted when songs
depicted the connection with famous or infamous people concerning the artist or someone
the artist is referring to (Herman, 2006). Similarly, songs were considered as representing sexual
objectification to define status when they sexually objectified or subjectified women's bodies
(e.g.. mentioning of sexualized body parts or sexual activities) in relation to wealth and luxury

(e.g.. expensive cars and jewels) (De Wilde et al., 2021).

The category related to social capital is symbolized by associations with or knowledge
of famous people or fictitious characters to elevate (positive) or degrade (negative) one’s
own status or the status of others. Positive social capital was portrayed through the social
network of the artist, as a representation of their social capital and milieu, or as a connection
to figures with positive and desirable fraits. Negative social capital was porfrayed through
remarks about other people’s lack of connections, the low status of their acquaintances, or as
a connection to figures with negative and undesirable fraits. For example, in the song “Ice
Tray”, the rap artist Quality Control sings “higher than Kurt Cobain” to create a positive
association between his own drug use and high status (i.e., being high) and that of the famous
frontman of the Seattle band Nirvana. Instead, in the song “Not Alike”, rap artist Eminem sings
“Y'all music sound like Dr. Seuss inspired it”, indicating the incapacity of his rivals (*Y'all”) torap
(Dr. Seuss was an American author of children’s books who composed rhymes using basic
rhyming schemes). In this way, the artist downgrades the status of his rivals by associating their
rapping abilities to those of someone who is publicly known to write simple and child-like tales.

The status category on the sexual objectification and subjectification of women'’s
bodies occurred when women's bodies (and its attributes) were shown in sexually objectified
ways to elevate (upgrade) or degrade (downgrade) one's own status or the status of others
(Vandenbosch & Eggermont, 2012). Women's bodies were presented fogether with
representations of conspicuous consumption (e.g., jewels, cars) and treated as objects with
different degrees of luxuriousness. In this way, the physical desirability of women's body parts
was defined by the connection with luxury and used to display one’s power and prestige
(upgrade) or to mock someone else (downgrade). For example, in the song “New Patek”,
rapper Lil Uzi Vert sings “Fuck that b**** in my new whip (skrrt)/Her ass so fat, can't fit/Her ass so
fat, it's amazing (amazing)/Her ass so fat, it's a miracle (miracle)”. In these verses, the artist
connects images of wealth (i.e., “in my new whip”, meaning “in my new [luxurious] car”), with

images of sexual violence and dominance (i.e., a whip being also an instrument of
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subjugation), and sexual objectification (i.e., *Her ass so fat”). Such sexual objectification
represents a power dynamic (through terms indicating power like expensive cars, a whip, the
representational power to objectify bodies) that is used to upgrade the artist’s status (positively

connoted by the use of words such as "amazing” and “miracle™).

Sexually objectifying and subjectifying representations are not unanimously presenting
women as passive objects but are also used to empower and represent women's agency over
their own bodies. For example, in the song “WAP”, rap artist Cardi B sings “Make it cream,
make me scream / Out in public, make a scene / | don't cook, | don't clean / But let me tell
you how | goft thisring [...] Never lost a fight, but I'm looking for a beating”. By displaying explicit
scenes of sexual domination (e.g., looking for a beating, screaming), the arfist alludes to the
sexudlized male gaze through which women are frequently portrayed in music. She also
presents a position of power, in which she sings about her sexual desires and her ability to
achieve a high status (i.e., never losing a fight, an expensive ring) without complying with
fraditional gender roles (i.e., cooking, cleaning). Such an explicit position of power and
agency promotes a reading of the verses related to sexual scenes in terms of sexual agency
and the reclaiming of a position that is typically appropriated by men rappers.

Content Analysis of Full Sample of Songs

To answer RQl1b, we used the complete codebook to identify the status-related
categories portrayed in the songs (n = 4117). We also evaluated the distribution of these
categories across music genres to address RQ2. All percentages below refer to the proportion
of categories present out of the total sample of songs (n =4117). Moreover, each percentage
represents the proportion of songs containing the specific category, summing up to 100% when
considered together with songs that do not contain that category. For example, 46.4% of the
songs included a marker of economic capital, which means that 53.6% did not include such

markers.

Status Through Economic Capital

A total of 46.4% (n = 1910) of the songs included a marker of economic capital.
Specifically, we found portrayals of luxurious products in terms of money (37.6%, n = 1547),
luxurious brands (27.4%, n = 1130), and luxurious vehicles (24.1%, n = 993). Further, 62% (n=2569)
of the songs referenced non-luxurious substances and accessories to transmit a sense of power
and “socially unacceptable routes to success” (Dixon & Linz, 1997, p. 219) as a critique of
societal rules. In these songs, status was defined by heavy consumption of non-luxurious
substances (cheap alcohol and drugs, 36.7%, n = 1512) or by non-luxurious accessories
representing power (mainly guns, 25.7%, n = 1057). Even though these last two categories were
not luxurious, they were used to display power through ideals of hegemonic masculinity, such
as aggressive competition, domination, and violence (Harrington, 2021). For example, the

song “RERUN" by Quavo displayed the use of alcohol in strict connection with hegemonic
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masculinity ideals of competition and domination, as represented by the capacity to drink
large quantities of alcohol (“Bring your drink up, we can do some business [...] We can drink;
we can drink up”). As such, artists not only represented a high status by luxury and wealth but
also by the use of objects that were not necessarily displayed because of their price tags but

defined a position of power and control through a hegemonic masculinity perspective.

Status Through Cultural Capital

In total, 15.9% (n = 656) of the songs had at least one representation of status in terms
of luxurious cultural capital in relation to fravels (11%, n = 453), activities (6.95%, n = 286), and
food (2.24%, n = 92).

Status Through Social Capital

A total of 27.1% (n = 1116) of the songs referred to social forms of capital to define
status. Specifically, 26.2% (n = 1079) of the songs mentioned other people or characters to
upgrade someone’s status and 2.9% (n = 120) mentioned other people and characters to

downgrade someone'’s status.

Status Through Sexual Objectification and Subjectification

A total of 6% (n = 247) of the songs used sexual objectification and subjectification to
define status. In particular, 5.6% (n = 232) of the songs used this category to upgrade their own
or others’ status, while .5% (n = 19) of the songs used it to downgrade their own or others' stafus.

Differences in Status Markers Across Genres
Overall, we found rap to be the genre most frequently featuring status markers. For a
more precise reporting, we disaggregate below the distribution of genres across each status

category.

Economic forms of capital were mostly present in rap (36%, n = 1482) and pop (7.9%.
n= 325), andless so inrock (1%, n = 41), EDM (.9%, n = 37), country (.4%, n = 16), R&B (.07%, n =
3), highbrow (.02%, n = 1), and latin (.02%, n=1).

Cultural forms of capital were mostly present in rap (13.1%, n = 539), and less so in pop
(2.1%, n=86), EDM (.3%, n = 12), rock (.2%, n = 8), country (.1%, n = 4), latin (.02%, n = 1), and
R&B (.02%, n=1).

When social capital was used to upgrade someone’s status, most representations were
inrap (22.1%, n = 869), and fewer in pop (2.9%, n = 119), rock (.4%, n = 16), EDM (.4%, n = 16),
country (.3%, n = 12), and R&B (.1%, n= 4). When used to downgrade someone’s status, most
representations were in rap (2.6%, n = 107), and fewer in rock (.5%, n = 21), pop (.3%, n = 12),
and EDM (.02%, n = 1).

Finally, when sexual objectification and subjectification were used to upgrade

someone’s status, most representations were in rap (4.9%, n = 202), and fewer in pop (.7%, n=
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29) and EDM (.02%, n = 1). When used to downgrade someone’s status, rap was more

prevalent (.4%, n = 16), and pop less so (.1%, n= 4).

To understand whether such differences were statistically significant, we conducted
logistic regression analyses to predict the probability of various genres to feature status markers
when compared to rap. Results from these analyses confirmed the descriptive differences
across genres. As reported in Table 3, rap was the genre significantly more likely to feature
status markers across all status categories as compared to other genres. The only non-
significant differences were with counitry in relation to cultural capital and sexual
objectification, highbrow in relation to social capital and sexual objectification, latin in relation
to cultural and social capital, and sexual objectification, and rock and R&B in relation to sexual
objectification. Such differences did not reach statistical significance probably because of the

small sample size of genres featuring certain status categories.
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Table 3. Differences in popular music representations of status across genres

. . . . . Sexual
Economic capital Cultural capital Social capital Objectification
Est. (SE) p Est. (SE) ¢} Est. (SE) P Est. (SE) P

Genres (Rap is ref.)

Country (22;*)3 <.001%* (1 g <001 '(?ég‘)) <.0071%* (;)gg..sog) 98
EDM (213 <.001#+* (‘23‘;’ <.001%+* '(?2":‘;’ <.001%+* (-13..315) 001
Highbrow (':gf) <.007%** (;5';';;) <.007%x* (2]557522) .95 (i]165'35.‘(t)) .99
Latin ('13,'01:) .004%* (i'.%)?s) 41 (515%%;) 98 (éltiés.g) 99
Pop '(,2{,;;3 <.001#+* (‘]g <.001%+* '(?]'g‘)) <.007%+* '(?1'?;()’ <.001#+*
R&B '&'Z; <.001%** ('ﬁ'é’;) .009** '(?%g')‘ <.007%** (ig‘;';‘]‘) .99
Rock f’l";‘)’ <.001%* (23::)‘ <.001%** (zzg <.001%+* (;t‘;'i‘;) 96

Note. *p < .05, **p < .01, ***p < .001.

Differences in Status Markers Across Artists’ Social Positionality

Table 4 in Appendix presents the proporfion and distribution of status markers across
the gender and race-ethnicity positions of the artists. In total, 35% (n = 1438) of the songs with
any reference to status categories were by Black/Brown male artists and Black/Brown male
artists referenced the most variety of status markers. Representations of economic forms of
capital (32.7%, n = 1346) were the most frequently featured in the lyrics by Black/Brown male
arfists, and interestingly, social forms of capital (19.9%, n = 819) were the second most

represented category.

Among female artists, White artists were more frequently displaying status in terms of
economic (2.1%, n = 86) and cultural (.5%, n = 21) capital and sexual objectification and
subjectification (.2%, n = 8), while Black/Brown female artists were more frequently representing

status in terms of success (.6%, n = 25) and social capital (.8%, n = 33).

Representations about status among Asian artists were more frequently performed by
male artists, especially in terms of economic forms of capital (.9%, n = 37), but also about social
(.4%, n = 17) capital, success (.3%, n=12), and cultural capital (.3%, n = 12). Asian female artists

only featured representations about status in terms of social capital (.02%, n=1).
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Representations by Native or Indigenous artists were uniquely done by male artists, in
terms of social (.05%, n=2) and economic (.02%, n = 1) capital. As shown in Table 5in Appendix,
Black/Brown male artists in rap music (36.9%, n = 1519) were the most represented category
across all genres, followed by White male pop artists (17.2%, n = 708), and White female pop
artists (11.6%, n = 478), White male rock artists (8%, n = 329), White male rap artists (7.4%, n=
305), White male EDM artists (4.5%, n = 185), Black/Brown female pop artists (3.1%, n = 128), and
White male country artists (2.1%, n = 87). All the remaining categories were represented less
than 1% of the fime.

As previously done for genres, we evaluated the statistical difference between the
prevalence of status categories across artists with different social positionalities. To do so, we
conducted logistic regression analyses to predict the probability of artists with different gender
identities to feature status markers when compared to men as well as artists with different
racial-ethnic identities to feature status markers when compared to Black and Brown artists.
Results from these analyses confirmed the descriptive differences across artists’ social
positionality. In particular, as reported in Table 4, men are the group most likely to feature status
markers across status categories compared to women. Differences with gender non-
conforming people were only significant in relation to economic markers, also probably
because of the small sample size of artists in a specific combination of gender groups and
status categories. Moreover, Black and Brown people are significantly more likely to feature
status markers across all status categories especially when compared to White artists.
Differences were statistically significant also when compared to Asian artists in relation to
economic and social capital, and with Native or Indigenous artists in relafion fo economic
capital. Other differences were non-significant, also probably because of the small sample
size of artists in a specific combination of gender and racial-ethnic group and status

categories.
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Table 4. Differences in popular music representations of status across artists' social
positionalities

Economic . . . Sexual
capital Cultural capital Social capital Objectification
Est.
(SE) p Est. (SE) P Est. (SE) p Est. (SE) p
Artists’ race (Black and Brown is ref.)
. -.85 o -.45 -.83 -~ -1.01
Asian (.25) <.001 (31) .15 (.28) .003 (.59) .09
. -2.67 * -13.56 -.48 -12.49
Native a0 O (3038 Y (.87) 98 34038) 7
. -.37 -13.56 -.48 -12.49
Unknown/Mixed (1.23) 77 (509.65) .98 (1.23) .69 (509.65) .98
. -2.35 o -1.69 s -1.85 . -1.99 .
White (07) <.001 (.10) <.001 (.08) <.001 (.18) <.001
Artists’ gender (Male is ref.)
-1.25 - -1.23 e -1.62 ek -1.24 o
Female (.10) <.001 (17) <.001 (15) <.001 (.28) <.001
Non- -2.44 " -13.04 -13.75
conforming .04) 9% (os483) 76 (5483 76 1296 98

Note: *p < .05, **p < .01, **p < .001.

Discussion

The present chapter provides a comprehensive assessment of how statusis represented
in mainstream music lyrics. Overall, there was evidence for status being represented through
luxurious forms of economic and cultural consumption across the songs. Almost half of the
analyzed songs referenced luxurious products and almost one fifth of the songs referenced
expensive hobbies, travels, or food. We also found that more than one quarter of the songs
highlighted the importance of social connections to mark status. Finally, a small proportion of
the songs used sexual objectification and subjectification to upgrade or downgrade
someone’s status based on the representational power to sexually objectify or subjectify
women's bodies. Most of these representations were found in rap and pop music, although
rap had by far the largest share across all status categories. In addition to how status was
represented, we further contextualized these status markers by looking at two critical
characteristics of their performers, namely the gender and race-ethnicity of artists. In
particular, we found that the large majority of all status markers was produced by Black/Brown

men.
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Status as Economic and Cultural Capital

In line with previous literature, our findings generally highlight the centrality of economic
capital and cultural capital (in the form of conspicuous consumption) in artists’ performances
of success and status (Burkhalter & Thornton, 2014). In popular music, to have a high status
means to be rich and fo lead an expensive lifestyle. The analyses showed that such
representations, typically found in music videos, were also present in music lyrics. This is
particularly interesting when considered in tandem with results from a recent meta-analysis
showing the similarity of effect sizes between lyrics and videos in how music exposure is related
to content-consistent beliefs (Carbone & Vandenbosch, 2023). Despite being generally
considered as less impactful than videos (Marshall, 2019), music lyrics might actually be an
important source for the definition of audiences’ worldviews, although potentially through
different mechanisms than videos. Our findings therefore call for more studies comparing the

audience effects of status representations across music formats.

Status as Social Capital

We further found that displaying social connections was a common way to define
status. The importance of social connections has been previously represented in terms of
homosociality (*individuals of the same-sex exhibiting strong social bonds toward one another
in a non-sexual manner;” Oware, 2011, p. 26, such as through expressions of loyalty and mutuall
support) and community building (such as through political engagement and emotional
expression; Epps & Dixon, 2017). Our study further shows that artists express status by comparing
or associating individuals based on positive or negative characteristics, as exemplified by the
lyrics in which Eminem associates his rivals to a public figure (Dr. Seuss) known for his child-like
writing. This is a finding that potentially relates to existing literature indicating that music
audiences tend to use their music preference to distinguish between ingroups and outgroups,
for example to establish friendships (ter Bogt et al., 2013). In a similar fashion as their audiences,
artists showcase the importance of actual and figurative social connections in the
establishment of social hierarchies to define allies and rivals, ingroups and outgroups (ter Bogt
et al., 2013).

Such findings open up questions about the display and the potential effects of
neoliberal ideals of utilitarianism and disposability of social relationships in mainstream music
(Bellah et al., 1985). That is, by showcasing social relationships as a means to reaching a high
status, mainstream music might promote the utilitarian idea that people are disposable and
that social relationships are useful to the extent that they allow the attainment of a high status
(Gillath & Keefer, 2016). Future research could further explore this idea by asking how
audiences perceive such music representations and their implications for defining ingroups

and outgroups.
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Status as Sexual Objectification and Subjectification

Our study further documented that sexual objectification and subjectification
occurred in 6% of the songs when considered as status markers. This is a rather low percentage
when compared to findings in previous research, documenting that sexual objectification
typically occurs in 20% to 60% of the analyzed songs, bothin lyrics and videos (Flynn et al., 2016;
Karsay et al., 2018a; Weitzer & Kubrin, 2009). Such discrepancy could be attributed to the
specific focus adopted in this chapter in relation to sexual objectification and subjectification
as status markers, which has not been distinguished in previous literature from other displays of
sexual objectification. That is, while previous studies indicate that most popular songs contain
sexual objectifying narratives, our study shows that only 6% of the analyzed songs use such

narratives as explicit markers of status.

This finding warrants additional efforts to better understanding the context and reasons
behind which artists, especially in rap, choose to display sexual objectifying narratives in their
music. While all sexual objectifying narratives produce and reproduce unequal power
relationships between their agents (typically male artists) and subjects (typically women), not
all these narratives are actively used to establish status hierarchies. This could mean, for
example, that when artists use sexually objectifying narratives without explicit connections to
material possessions, they might do it to mirror existing conditions in which they have been
living—as a critique of such conditions or as a display of their background to the wider public
(Oware, 2011). Alternatively, they could use such narratives to comply with genre- and
industry-specific requests and expectations fo become famous, tying forms of hegemonic
masculinity with genre- and industry-specific representations (Oware, 2014). A clearer
understanding of the reasons behind the adoption of sexually objectifying narratives is
warranted to better disentangling the establishment of ethno-racial and gender hierarchies

as actively constructed by artists or as promoted by industry-specific pressures.

The Social Positionality of Artists

When looking at the social positionality of artists, we found that the majority of
representations about status was performed by Black/Brown male artists, especially in rap
music. To better understand such representations, it is important to contextualize them within
the music realm that constituted the focus of this chapter, namely the mainstream music
popular on Spoftify. Mainstream music has often been conceived as the showcase of
commercial interests (Belle, 2014). Rap music, in particular, conceives the mainstream as the
realm of inauthenticity, an arena for corporate interests to maximize revenues by exploiting
racial and gender stereotypes (MclLeod, 1999). In an age of globalized music industry and
streaming platforms (Hodgson, 2021), platforms such as Spotify might have broadened the
audiences to rap music, simultaneously providing artists and major labels with more possibilities
to tailor their narratives to specific publics (Evans & Baym, 2022). The tailoring of music

narratives to specific publics, for example Black artists tailoring their rap music to be liked by
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White audiences, has frequently implied the mobilization of stereotypically gendered and
racialized representations of status (e.g., expensive jewels) and power (e.g., hypermasculinity)
(Oware, 2016). Such use of racial stereotypes has been explained by the need to maximize
corporate profit at the expenses of the communities that performing artists belong to (Oware,
2014). For example, Stuart (2020) showed how young Black male rappers from Chicago
employed streaming platforms to depict hyperviolent representations of their lives to attract
more White listeners (unaware of the inauthenticity of such representations), to increase

revenues.

Our findings might hint at similar dynamics through which mainstream music artists
represent status through widely available scripts about hegemonic masculinity (i.e., sexual
objectification) and racial stereotypes (i.e., hypersexuality of Black and Brown male artists).
Indeed, sexually objectifying status markers were mostly depicted by men, indicating typical
hegemonic masculinity ideals of men’s dominance through competitiveness, strength, and
power over women (Connell & Messerschmidt, 2005). Moreover, these status markers were
mostly depicted by Black/Brown men, reproducing widely held beliefs about Black men as
hypersexual and hyperviolent (Herd, 2015). In this regard, recent research has pointed out how
mainstream music artists are increasingly constrained in their creative efforts by market
pressures and industry contracts that define commercial success in terms of materialistic, rather
than arfistic, considerations (i.e., hits are those able to maximize revenues; Arditi, 2019). The
mobilization of widely held stereotypes about gender and race are therefore considered in
this literature as established means to quickly maximize corporate profit (Stuart, 2020). As such,
the rap representations presented in this chapter should not be generalized to the genre as a
whole, but only to a certain type of mainstream rap that is popular in Western countries. Such
a perspective calls for a closer focus on the institutional forces that might promote specific

hegemonic and racialized masculinity representations of status within mainstream rap.

Limitations and Future Research Directions

We recognize three main limitations of this study. First, we do not know if the artists
themselves wrote the lyrics of their songs or whether the lyrics and the status markers
referenced correspond with the actual beliefs of the artists. This choice was guided by the
interest in status representations that are popular in the mainstream music industry, where
arfists are not always in control of their products, for example because of copyright enclosure
(Arditi, 2019) or the direction of lyrics written for profit maximization (Belle, 2014). Future research
is needed to disentangle the relationship between artists’ beliefs expressed in the songs they
sing and ftheir personal beliefs about status, for example by analyzing interviews or

documentaries where mainstream artists have more freedom to express their voice.

Second, we considered key markers of status as defined in the previous literature about
status, specifically through a Bourdieusian (i.e., status as an individual's access to different

forms of capital) and intersectional (i.e., status as the differential access to forms of capital
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based on gender and racial-ethnic characteristics) perspective that accounts for the forms of
capital held by individuals with different positionalities. Yet, status and success can more
generally be considered as concepfts related to what it means to live a good life (Rosa, 2016).
In this chapter, we looked at what is represented as desirable, which can differ from the actual
beliefs held by artists about the good life. Future studies might therefore adopt a broader
perspective about status in terms of a good life by studying, for example, moral norms present
in music representations (e.g., homosociality and community building; Oware, 2011) rather
than implicitly assuming that some representations (e.g., expensive cars and jewels)
necessarily refer to normative stances and desirable values. Such a focus would provide a
more comprehensive understanding of how success is represented in music, allowing to
compare the prevalence of various success markers (e.g., friendship, family, wealth) vis-a-vis
each other. Such an effort would further allow to better contextualize the relative importance
of success markers typically studied in content analyses of music products (e.g., materialism
and misogyny) in relation to other aspects that contribute to a good life (e.g., friendship and

love; Epps & Dixon, 2017).

Third, we gathered together various micro-genres (e.g., “pop rap”) in the definition of
arfist-specific genres. This was done to simplify the analysis, which would have otherwise
included a list of micro-genres, such as “rap pop”, “rock rap”, or “pop country” that would
have been difficult fo analyze and distinguish. Moreover, considering the full list of micro-
genres would have meant that two different artists would have been coded as belonging to
different genres even when listing “rap pop” and “pop rap” among their genres. In this case,
the difference between the two would have been minimal and difficult fo assess. Nevertheless,
considering the large number of genres listed on Spotify (the website Every Noise at Once lists
6291 unigue genres on Spofify) future research might want to further refine and theorize about
differences between specific micro-genres (e.g., “drill rap” and “conscious rap”) to provide
more accurate accounts of genre-specific representations of status.

Practice Implications

Beyond the theoretical contributions of this research in expanding our understanding
of status representations in mainstream music through an intersectional lens, our results have
important implications for psychological practitioners, activists, instructors, and counselors,
especially for those working with adolescents. First, this study might help to better understand
the current wave of mental ill-being that is increasingly affecting contemporary youth
worldwide (Bor et al., 2014). Adolescents are living in societies that increasingly value individual
responsibility and materialism, at the detriment of more communitarian and solidaristic values
(Anniko et al., 2019). These values are potentially detrimental for mental health, leading to
feelings of performance pressure and perfectionism (Curran & Hil, 2019). Moreover,
hegemonic forms of masculinity and racial stereotypes have been shown to negatively affect

the mental health of youth, especially of boys and young men (Wong et al., 2017). By showing
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the wide presence of materialistic and utilitarian values in mainstream music content, a
medium that is frequently consumed by youth (Hird & North, 2021), this study provides
evidence about central sources from which adolescents form status beliefs that could
negatively impact their mental health. Moreover, music artists are key sources of inspiration for
youth and could be important role models for their psycho-social developments (lvaldi &
O’Neill, 2008). By showing that these materialistic and utilitarian status markers are mostly
depicted by Black/Brown male artists, our study can help psychological practitioners and
counselors to betterinquire into the role models popular among adolescents, finding potential
conftributors to theirill-being in the media they are consuming such as in the music lyrics of their

favorite artists (Karsay et al., 2018b; Zhang et al., 2009).

Second, this research informs the work of policymakers, industry, and activists in
developing awareness and inferventions campaigns on topics related to gender and ethno-
racial stereotypes, social solidarity, and materialism. A key sector in which the results of this
study can be applied is within the music industry itself. An increasing body of literature is
reporting the defrimental effects that a highly competitive and precarious career has on
musicians’ wellbeing (Loveday et al., 2022). As our study shows, music artists work in a music
industry in which success is heavily framed in terms of material accomplishments, as well as
through values related to utilitarion connections, hegemonic masculinity, and racial
stereotypes. In this mainstream music context, artists are therefore pressured to achieve
increasingly high standards of success (i.e., more money and more power) and to rely on
themselves for their accomplishments (Musgrave, 2023). This context is straining for artists
themselves, who are increasingly cancelling their tours, taking long breaks to recover from
exhausting working conditions, and reporting high levels of anxiety, depression, and burnout
(Loveday et al., 2022). By showing that mainstream music content is ripe with the same
materialistic and utilitarian narratives held responsible for artists’ mental ill-being, our study can
be used to promote awareness among artists and to further bargain more attention to mental

health issues in the music industry and their audiences, as recently documented in IFPI (2023b).

Conclusion

This study finds that mainstream music represents status through economic, social, and
cultural markers, and through sexual objectification and subjectification to a lesser degree.
Our results showed that Black/Brown male artists are most likely to display such status markers.
These findings provide scholars and practitioners with empirical evidence and theoretical
insights about the diffusion of neoliberal ideals of materialism, ufilitarianism, hegemonic
masculinity, and objectification within music lyrics. Studying the distribution of stafus
representations in the content of music lyrics is relevant for understanding how these
representations reinforce racial-ethnic and gender hierarchies within the music industry and in
society more generally, especially among youth who are the most fervent consumers of music

(IFPI, 2023b). Future research is needed to further explore how status narratfives within music
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are gendered and racialized and the potentialimpact on the social and mental well-being of

music artists and their audiences.
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Chapter 3. Started from the Bottom, now we're on Spotify: Meritocracy in Popular Music
Lyrics®
Meritocracy is a pervasive narrative in popular culture. While we know more about the
presence of meritocratic frames in news and televised media, music has received scarce
attention. Yet, music is a widely consumed medium, especially on streaming platforms where
it can reach millions of people. This study analyzes the presence and prevalence of
meritocratic frames in popular lyrics by combining manual and network content analytic
approaches. We analyzed the 200 most popular songs on Spotify in six individualistic
countries from 2016-2019 (n = 4,117). We found a wide and variegated presence of
meritocracy, with 24% of all songs having at least one reference to meritocratic frames.
Meritocratic frames were found to be the most common in rap music but also in pop and
rock. Network analysis confirmed these results by analyzing patterns of word co-occurrences.
By combining manual and network analyses, we provide suggestions for future research on

music and its audience effects.

Introduction

“I don't cook, | don't clean / But let me tell you how | got this ring” recites American
rapper Cardi B in “WAP,"” the top hit on the Billboard 2020 “100 Hot Songs” (Cardi B, 2020,
Single). Luxurious material goods (e.g., cars or jewels) are frequently showcased in
contemporary societies to signal high social status (Ridgeway, 2014). Yet as the previous verses
suggest, understanding how status is achieved is as important as the description of what is
achieved. In fact, opulence only grants status when its possession is depicted as justified and
legitimate. Meritocracy, the idea that hard work is necessary to achieve success, is central to
the legitimization of status in contemporary societies (Mijs, 2019). By focusing on individual
commitment, a meritocratic frame idealizes hard work and individual commitment as the
primary means fo achieve status (Mijs, 2015). Accordingly, meritocracy grants moral
deservingness to those committed enough in the pursuit of their goals, while considering the
others as underserving (Lamont, 2019). Typical examples refer to moral frames related to the
rich and the poor, considered respectively as deserving and undeserving of status because of

their presumed invested efforts (or lack thereof) (Kantola & Kuusela, 2019).

Beliefs in meritocracy are pervasive in contemporary societies and have potentially
broad consequences at an individual and societal level. At an individual level, holding
meritocratic beliefs has been suggested to promote both positive and negative effects, such
as higher levels of self-efficacy and control over one’s life outcomes (Weisskirch, 2019) but also
stereotypical thinking toward low status groups (Madeira et al., 2019), and internal attribution
of responsibility when facing discrimination (Foster & Tsarfati, 2005). Meritocratic beliefs could

promote a sense of agency and self-efficacy when hold in a context where individuals have

5 Based on: Carbone, L., Song, H., Vandenbosch, L. (under review). Started from the Bottom, now we're on Spotify:
Meritocracy in Popular Music Lyrics.
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several opportunities to achieve one's goals, for example when living in an affluent family
(Weinberg et al., 2020). When such opportunities are lacking, for example because of high
levels of stereotypes (e.g., racism and classism) or scarce job opportunities, meritocracy could
thwart individual well-being by overwhelmingly focusing on individual responsibilities and
disregarding other factors that are crucial to reach one’s goals, such as the family of origin or
the opportunities on the job market (Mijs & Savage, 2020). In this way, individuals might primarily
attribute their failures to a lack of individual efforts, ignoring the structural constraints that they

are faced with.

Because of its potentially wide consequences for well- and ill-being, previous studies
have therefore examined which factors contribute to the widespread adoption of meritocratic
beliefs in contemporary societies (Mijs, 2018). While the role of popular culture and news media
is well documented in promoting meritocratic ideals (McArthur & Reeves, 2019), less is known
about entertainment content. Music, in particular, remains under-examined. The lack of
studies about meritocracy in music is surprising for several reasons. First, music is among the
most ubiquitous and pervasive forms of cultural consumption (IFPI, 2023a) and frequently
shown to be associated with the holding of content-consistent beliefs among its audiences
(Carbone & Vandenbosch, 2023; Timmerman et al., 2008). Knowing how frequently and in
which way meritocracy is represented within popular music is therefore a necessary step to

further inquire about the potential social and cultural consequences of such representations.

Second, previous analyses of music content have examined how music represents
what it means to have status, especially focusing on materialism and conspicuous
consumption (Podoshen et al., 2014). Yet, they have ignored how music represents how to
legitimately acquire status. In this regard, the lack of studies about meritocracy in music is
surprising as the countries where music content has generally been studied and in which most
popular music is produced (mostly the US and the UK; Achterberg et al., 2011) are also those

with the highest levels of materialistic and meritocratic beliefs among the public (Mijs, 2019).

Third, considering the current music landscape where distributions and consumptions
of music are dominated by popular streaming platforms such as Spotify (IFPI, 2021), it is
surprising to see the dearth of content analyses on such platforms. Streaming platforms have
amplified the already ubiquitous presence of music in everyday life (Hodgson, 2021). As
companies that embrace and promote a meritocratic culture (Arditi, 2019), they have
potentially also amplified the diffusion of meritocratic narratives. Studying meritocracy in music
that is popular on streaming platforms thus opens up potential reflections about platform-
specific dynamics that are likely to influence the diffusion of these frames (e.g.,
recommendation algorithms, labels-platforms agreements). A focus on streaming platforms
therefore allows us to better understand the relationship between music content and its

institutional conditions of production and diffusion.
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In this chapter, we first critically review the concept of meritocracy as a cultural frame
and its representations in news media. Next, we offer our theoretical perspectives regarding
the presence of meritocratic frames and their prevalence within popular music genres. We
draw from a unique dataset composed by the most popular songs on Spotify in six countries
(the US, UK, Netherlands, Australia, Canada, and New Zealand) from 2016-2019 (n = 4,117).
The lyrics of these songs were retrieved from Genius and further analyzed in three steps. First, a
subset of songs (n = 213 songs out of 4,117) was manually annotated to explore which
meritocratic frames were present. Next, based on a manual content analysis of all the songs,
the prevalence of different meritocratic frames was analyzed considering genre differences.
Finally, an inferential network analysis examined whether specific meritocratic words co-
occurred more frequently with other meritocratic than non-meritocratic words (Matthes &
Kohring, 2008). This final step brings along an additional contribution to the literature by
providing new methodological venues for the study of frames and theoretical directions to

combine content- and audience-specific framing effects.

Meritocracy in Media

A frame is a central organizing idea (Gamson & Modigliani, 1987) or a structuring
principle (Reese, 2001) that conveys specific meanings to the issue being portrayed. Following
Entman (1993, p. 394), meritocracy can be considered as a frame because it (1) promotes a
particular problem definition (i.e., how to legitimately acquire status), (2) provides a causal
interpretation (i.e., through hard work and commitment), (3) aftaches a moral evaluation o
the problem (i.e., hard-working people seen as deserving, lazy people as undeserving), and
(4) suggests remedies (i.e., self-reliance).

Media frames of meritocracy have been mainly studied in news media outlets, where
meritocracy was conceptualized as the selection of information highlighting individual efforts
and commitment while disregarding or downplaying other aspects, such as luck or opportunity
(Redden, 2011). Newspapers and television news depicted meritocracy as a frame of status in
relation to different topics, such as poverty (Rose & Baumgartner, 2013), wealth (Rowlingson &
Connor, 2011), and economic inequadlities in general (Ronsini, 2014). On average, around 60%
of the newspapers and television news portrayed a meritocratic frame, depicting hard work
and individual responsibility as central aspects of individuals’ positions in society (Bullock et al.,
2001). This literature also suggested that three meritocratic subframes were often used to justify
someone’s status, namely a Rags-to-Riches, a Deservingness-Reward, and a Deservingness-
Punishment subframe (Redden, 2011). These subframes rely on the idea that individuals’
position in society is deserved because of hard work or undeserved because of laziness, yet

they differ in the elements used to support this argument.

The Rags-to-Riches (or Success-over-Odds) frame depicts the achievement of a high
social status as deserved when, despite initial impediments (e.g., poverty), hard work and

commitment permit to achieve a wealthy lifestyle (Balestrini, 2015). Showing that struggles can
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be overcome, a Rags-to-Riches frame grants a high social status to its narrators because of its
capacity to demonstrate one’s worth against all odds. For example, Gill (2013, p. 343) showed
that a popular way to pitch successful entrepreneurial stories is through the narration of humble
origins (e.g.. “the son of a poor baker”) and overworking (e.g., *he worked 18 hours a day,

endured several near death experiences”).

The Deservingness frame can be further distinguished into a Deservingness-Reward (i.e.,
explaining high status; “deserving rich”) and a Deservingness-Punishment (i.e., explaining low
status; “undeserving poor”) subframes (Rowlingson & Connor, 2011). In the deservingness-
reward subframe, it is implicitly assumed that a high status is the product of one’s talent and
competence, not necessarily of one’s hard work. While the Rags-to-Riches frame explains
legitimacy of one’s status based on hard work, the deservingness frames highlight stereotypical
beliefs suggesting that high-status individuals are inherently more competent and trustworthy
(Durante & Fiske, 2017). Instead, a Deservingness-punishment subframe depicts having a low
status as the result of little to no effort. For example, the poor and the immigrants are often
portrayed alongside negative stereotypes depicting them as lazy or lacking a sense of self-
reliance (Redden, 2011). An analysis of UK and Canadian newspapers has indeed found that
60% of the articles presented the poor as “lazy, criminal, and morally corrupt” (Redden, 2011,
p. 832).

The Current Study: Meritocratic Frames in Music

Although the depiction of meritocratic frames has been studied in news media,
entertainment media, and music in particular, has received scant afttention. Past research on
music has generally studied social status by focusing on materialism and prestigious goods
(Burkhalter & Thornton, 2014). For example, Primack et al. (2011) studied the presence of
alcohol brands in popular US songs, showing their frequent associations with luxury and wealth.
In music content, the definition of a high status through materialism and conspicuous
consumption is defined by their attachment to positive (e.g., sex, happiness), rather than

negative (e.g., death, sickness), consequences.

While we know more about how music represents status markers, no prior study has
specifically examined the presence of meritocratic frames in music, although some research
has hinted at this possibility. In Primack and colleagues (2011), the idea of humble beginnings
was found in almost 40% of the studied songs. Another study further hinted at the presence of
a Rags-to-Riches frame in a limited number of examined rap songs (Skold & Rehn, 2007). Baksh-
Mohammed and Callison (2014) also showed that rap songs mentioned more products (in
general) and luxury goods (in particular) compared to country, pop, alternative, and rock
songs. This study was mostly focused on how status is represented, but overlooked how such
depictions are presented as legitimately acquired. Using computational methods, Carbone
and Mijs (2022) explicitly tackled this problem and found some evidence of meritocratic frames

in popular music (i.e., ‘Rags-to-riches’ and ‘Bragging rights’). Yet, they acknowledged the
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limitation of using unsupervised methods and recommended to more systematically examine
the presence and prevalence of meritocracy in lyrics through content analysis. Overall,
despite being heavily present in news media and popular beliefs, we do not know much about

whether and how meritocracy is present in music.

To fill this gap, the current study investigates the presence of meritocratic frames in
popular lyrics following three steps. In a first manual annotation step, informed by previous
concepftualizations of meritocracy, a codebook was developed by coding popular lyrics. In
addition to utilizihng previous meritocratic frames identified in news media, an inductive
approach detected previously unexplored subtypes in a representative subsample of songs (n
= 213). This approach is typical of framing studies exploring frames for the first time in a
particular media genre (e.g., Matthes & Kohring, 2008). In this step, we focused on how songs
depict meritocracy and examined which meritocratic frames are represented in popular

music lyrics (RQ1).

In the second deductive step, we manually coded the whole population of lyrics (n =
4,117) based on the meritocratic frames identified in the previous step, and asked how
frequently different meritocratic frames are represented in popular music lyrics (RQ2). The
manual coding allowed a rich human interpretation of the meanings of different words that
constitute a particular subtype of meritocratic frames. Studying the frequency of each frame

is crucial to build further hypotheses concerning the effects of these frames (Druckman, 2004).

Moreover, previous studies have extensively documented differences between music
genres (Primack et al., 2011). Rap music, in particular, has often been found to emphasize
wealth and luxury brands (Baksh-Mohammed & Callison, 2014) more frequently than other
genres. Building upon this literature, we asked whether the prevalence of meritocratic frames

varies across genres (RQ3).

Finally, the present study complemented the manual analysis of meritocratic frames
with an automatic approach that considers how frames emerge from the co-occurrence of
words in fexts (Matthes & Kohring, 2008). While manual approaches are typically used to validly
capture frames, automatic approaches excel at reliably extracting information from media
texts (Matthes & Kohring, 2008). In particular, previous automatic approaches to media frames
have mainly used network analyses to examine how words or concepts are connected to
each ofher (Shim et al., 2015). These studies have looked at words (called nodes in network
terminology) and their connections (edges) to detect clusters. They subsequently analyzed the
words composing each cluster to understand the type of frame binding words together.
Compared to a manual approach, this approach does not constitute frames based purely on

human interpretation but on the arrangement of words in a text.

Automatic approaches to frame analysis have mainly been conducted to inductively

discover unknown frames, still relying on human coding for the interpretation of the clusters.
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The human interpretation of frames constituted in this way strengthens the validity of such
approach, but reopens questions of reliability. Yet, the identification of known frames requires
a method that is able to include frame-specific variables—in our case, frame-specific
meritocratic words—as predictors for the formation of links. For this purpose, we used an
exponential random graph model (ERGM), testing whether the observed structure of a
network—that is, how words are connected to each other—could be explained through a
non-random stochastic process (Cranmer et al., 2017). Being able to deductively assess the
presence of frames using inferential network analysis would not only support our manual
coding but also strengthen the reliability and validity of a manual assessment (Matthes &
Kohring, 2008). Furthermore, it would allow us to empirically test the claim that frames are
structuring principles by paying particular attention to the relationships between words. Using
this method, the final research question asked whether, for each meritocratic frame,
meritocratic words are more likely to be connected to each other than to non-meritocratic
words (RQ4).

Data

The data for this study came from two sourcesé. The first source was the openly
available website Spotify Charts, including the top 200 most-streamed songs each week in
countries where Spotify is available. The second source was Genius, an online lyrics database.
For this analysis, we selected songs from six countries (the US, UK, Netherlands, Australia,
Canada, and New Zealand) for the three years preceding the fime of data collection,
collecting data for each week between December 23, 2016 and December 27, 2019 for a
total of 156 weeks (52 weeks/year * 3 years = 156 weeks). These countries were selected
because of their high scores for individualism and thus high probability of finding songs
adopting meritocratic frames (Mascini et al., 2013).

In the selected period, a total of 187,200 songs on Spotify were retfrieved (200 songs
weekly from each of the é countries for a total of 156 weeks). This process resulted in the
identification of 6,701 unique songs, 5,861 (87.46%) of which had lyrics present on Genius. We
considered only the 4,262 songs that were in English. We next removed songs with the same
Spoftify ID and the final dataset consisted of 4,117 unique English-language songs, each
associated with the following characteristics: artist name, artist’s Spotify ID, song ftitle, song’s
Spotify ID, lyrics, and genre. Genres were coded from Spotify, which provided a list of artist-
specific genres. We specifically assigned a genre to each song based on the most frequently
cited genre for the artist of the song (i.e., if an artist had country, country pop, and rock listed
as genres, country was assigned because the most frequently mentioned). Among the 4,117

songs, the distribution of genres was the following: country (92), electronic and dance music

6 Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://osf.io/dvwijp/2view only=cfe2237ab4284d6382ed0d8117daab?8.
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(EDM, e.g., techno, house; 196), highbrow (e.g., jazz, classical; 32), latin (e.g., reggaeton,
dancehall; 7), pop (1,545), R&B (36), rap (1,861), and rock (348).

Manual Inductive Classification of the Subsample of Songs

Method

We first started by developing a codebook for the manual inductive classification of
songs. The first and second authors started by independently coding 20 songs, comparing
results and possible contrasting views during the process to address potential differences in
terminology (e.g., contextual meanings) and concepts (e.g., metaphors) present in the lyrics.
Subsequently, the first author coded the remaining songs. The final sample constituted an
equal proportion of songs for each genre (5%, n = 213) to maintain comparability across
genres. Songs were added to the sample until the saturation point was reached and no new

meritocratic frames could be detected (Saunders et al., 2018).

When inductively analyzing the sample (n = 213), the aim was to understand whether
new categories for meritocracy, in addition to those extracted from previous literature, were
present. Following the grounded theory principle of axial coding (Vollstedt & Rezat, 2019), we
iteratively and recursively defined key markers of potentially new categories. First, we
compared songs’' characteristics, gathered common elements between them, and then
defined labels for new categories based on commonalities. When songs presented typical
meritocratic features, such asindividual responsibility, deservingness, and self-reliance, and this
representation did not align with previously defined meritocratic frames, we labelled the songs
as potentially containing a new frame. The saturation point was reached before ending the

codebook, so no new songs were added, and the final sample for step one was 213 songs.

The variables extracted followed the categorization developed in previous literature.
A Rags-to-Riches frame was present when current wealth (in terms of the luxury of the products
mentioned) was presented along with past difficulties (0 = no occurrence, 1 = occurrence; see
Primack et al., 2011). A Deservingness-Rewarding subframe was present when positive
stereotypes were presented to justify high status (e.g., rich and competent; 0 = no occurrence,
1 = occurrence). A Deservingness-Punishment subframe was present when negative
stereotypes were used fo justify low status (e.g., poor and lazy; 0 = no occurrence, 1 =

occurrence).

Results
Our RQ1 sought to examine the types of meritocratic frames that are present in popular
music lyrics. The inductive approach allowed to identify two additional meritocratic frames

and to better contextualize the meaning of Deservingness frames in music lyrics.

Regarding previously established frames, a Rags-to-Riches frame was adopted in
similar ways compared to ifs use in news media (Gill, 2013): artists presented past difficulties
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(e.g.. poverty, addiction) together with current instances of wealth (e.g., money, cars) to tell
a story of personal and arfistic emancipation. For example, in “Can’t Leave Without It,” rap
artist 21 Savage paired his past delinquency (“Back in the day | used to rob with no mask on”)
with a discussion of his current wealth (*One of my arms worth a ticket / Watch so much that

a car came with it”) (21 Savage, 2018, Track 8).

Deservingness frames, manifested in two subframes—Reward and Punishment—were
also prevalent. A Deservingness-Reward subframe emerged when linking status-specific
stereotypes (e.g., intelligence) with stereotype-consistent situations (e.g., wealth). Music artists
using this subframe stressed their personal (stereotypical) characteristics to demonstrate
deserving a high status. For example, in “Remember the Name,” pop artist Ed Sheeran sings
about being “cold,” “fresh,” and “clean” (adjectives describing his competence in the music
industry and as a person) as a justification for his conspicuous consumption (e.g., “You can
find me in my whip rockin’' my Fendi drip”) and his success (“climbed the Billooard charts to
the top”) (Ed Sheeran, 2019, Track 8).

A Deservingness-Punishment was used by artists fo morally justify hardships on the basis
of personal characteristics (e.g., poverty as the result of laziness). Artists adopted this subframe
often as a way to criticize other artists. As such, the Deservingness-Punishment subframe
occurred in lyrics as “dissing” (i.e., disrespect and challenge) in popular music, thereby
contrasting one’s own success against ofhers’ failures. For example, in “Thug Life,” rap artist
Brockhampton characterized an unspecified *you” as deserving of low status (represented by
the possession of fake jewels in the verse “Them gold chains turn your neck green,” a situation
typical of jewels made of copper, a cheap metal) due to not being “fly” (a slang term often
used to describe the personal, social, and arfistic skills of an artist) (Brockhampton, 2018, Track
2).

Next to these three meritocratic frames, the inductive analysis yielded two new frames:
No-Pain-No-Gain and Control-the-Ship. Contrary to the Rags-to-Riches frame, these two
frames focused on current rather than past difficulties and proposed two different coping
mechanisms. The No-Pain-No-Gain frame explicitly stressed hard work and dedication as a
way to overcome various forms of current struggles an artist might face. For example, in “Battle
Symphony,” rock band Linkin Park contextualized their struggles (“I've been searching for the
courage / To face my enemies [...] But the sound of your voice / Puts the pain in reverse”) by
noting their determination to actively fight against them (“If my armor breaks / I'll fuse it back
together [...] If | fall, get knocked down / Pick myself up off the ground”) (Linkin Park, 2017,
Track 4). Other songs employing this frame used less figurative imaginary and talked directly
about hard work as a way to solve current problems, as in “Brothers” by rap artist Lil Tjay ("l got

99 problems like Jay Z [...] I've been working hard driving me crazy”) (Lil Tjay, 2018, Track 12).
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Finally, arfists using a Control-the-Ship frame tended to set current difficulties in
juxtaposition with the ostentatious display of their wealth and success, suggesting their
resilience and control in difficult periods. This narrative overemphasized meritocratic aspects,
such as determination and commitment, and represented them as crucial for reaching and
maintaining success during difficult periods. The frame label came from the song “Aladdin” by
rap artist Not3s ("I steer the ship, I'm the captain”), who sang about current difficulties (e.g.,
“"And n***** they're talking, they're chatting [...] How could they ever doubt me?2”) while
simultaneously stressing his current wealth and success (e.g., “Money in the bank [...] | am so
fly, like Aladdin” ) (Not3s, 2017, Single). Because of its emphasis on resilience against current
difficulties, the idea that struggles can be overcome through dedication and passion, a
Control-the-Ship frame was fundamentally different from the Deservingness-Reward frame
(i.e., focus on the deservingness of success), and the Rags-to-Riches frame (i.e., focus on past
difficulties and commitment in the face of hardships). Table 5 summarizes the meritocratic

frames identified in the inductive step.
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Table 5. Meritocratic frames in mainstream music popular on Spotify

Meritocratic

i Subframes Key characteristics Examples
rames

“Back in the day |
used to rob with no
mask on / One of my
e Past difficulties arms worth a ticket /
Rags-to-Riches Watch so much that a
e Current wealth car came with it" (21
Savage, Can’t Leave
Without It, 2018, Track

8)
Common Unique
Features Features
"You can find me in
my whip rockin’ my
Positive Fendi drip / climbed
Reward N aspects the Billboard charts to
o Status-specific highlighted  the top” (Ed Sheeran,
stereotypes (e.g., Remember the Name,
smart, lazy) 2019, Track 8)
Deservingness
“Boy, you know you
o Stereotype- don't look fly

consistent situations

(wealth or poverty)  hegafive Them gold chains turn

aspects your neck green,

highlighted righte”
(Brockhampton, Thug
Life, 2018, Track 2).

Punishment

“I've been searching
for the courage / To

P ¢ difficulti face my enemies [...]If
o resent difficulties
No Pain No Gain I fall, get knocked

e Hard work down / Pick myself up

off the ground”) (Linkin
Park, Battle Symphony,
2017, Track 4).

“I got 99 problems like
. . JayZ][...]I've been
e Present difficulties working hard driving
me crazy” (Lil Tjay,
Brothers, 2018, Track
12).

Control the Ship c , i
. urrent wea

Manual Deductive Classification of Full Sample of Songs

Method

After the codebook was constructed, three coders coded the entire set of songs based
on the codebook. The three coders were assigned to 1,374, 635, and 2,008 unique lyrics,
respectively, plus 100 randomly selected songs in common to establish inter-coder reliability.
Coders were extensively frained about the codebook, the coding procedure, and ways o

solve eventual inconsistencies in the coding process.
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Coders started coding the main dataset according to the codebook once inter-coder
reliability reached an acceptable level for all included variables. We used Gwet's AC1, with
values equal to or above 0.8 indicating a high inter-coder reliability score (Wongpakaran et
al., 2013). This is since Krippendorf's Alpha or Cohen’s Kappa are insensitive to highly skewed
distribution, which results in low inter-coder reliability even when agreement is high, a situation
known as kappa paradox (Feinstein & Cicchetti, 1990). For each meritocracy category, a song
was coded as 1 if it presented that category and coded as 0 if the category was absent. The
coders also kept a list of keywords related to meritocracy (to answer RQ4). If a song contained
a meritocratic frame, all the words connected to that specific frame were coded on the terms
list. For example, “4AM” by rapper 2 Chainz presents a Rags-to-Riches story in the lines “Ride
with Champagne P / If it wasn’t for the struggle then | wouldn't be me / Call me Deuce or Dos,
anything but broke,” connecting words about past difficulties (e.g., struggle, broke) with
current instances of wealth (e.g., champagne). The choice of these words was guided by their
relevance in describing the frame; without those words, the song would no longer contain the
frame. Table 1 in Appendix provides a description of all the frames, including the most typical

words and verses characterizing each frame.

Results

RQ2 sought to examine the frequency of meritocratic frames in popular music lyrics.
Manual deductive coding identified a strong presence of meritocracy in popular music. A
total of 23.5% (n = 967) of the songs had at least one meritocratic frame, such that almost one
song out of every four songs used a meritocratfic frame to justify social status. In terms of
subframes, 12.8% (n = 525) of songs used Deservingness-Reward, 5.7% (n = 235) used Rags-to-
Riches, 4.4% (n = 180) used Confrol-the-Ship, 4.2% (n = 174) used Deservingness-Punishment
subframe, and 2.9% (n = 119) used No-Pain-No-Gain.

Genre Differences. RQ3 asked about differences in the use of meritocratic frames
across music genres: 81.7% (n = 790) of the meritocratic frames were found in rap songs,
followed by pop (13.7%, n = 133), rock (2.4%, n = 23), EDM (1.3%, n = 13), R&B (0.7%, n =7), and
country (0.1%, n = 1). The highbrow and Latin music did not contain any meritocratic frames.

The distribution of frames across each genre is displayed in Table 2 in Appendix.

Considering the low number of meritocratic frames for rock, EDM, R&B, and country,
the frequencies of these three genres were combined into one category (“other”), and three
chi-square tests were conducted (with Bonferroni correction, alpha = .02). First, we compared
pop and rap music (x2=79.3, df =4, p <.001), then pop and all the other genres combined (x?
=7.3,df =4, p =.12), and finally rap and all the other genres combined (x2=74.8, df =4, p <
.001). Rap music was the genre most likely to use meritocratic frames, and there was no
significant difference between pop versus all the other genres. Most of the meritocratic frames
were present in rap music, further answering RQ3, yet they were also common in pop and, to

a lesser extent, rock music.
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Inferential Network Analysis to Detect Meritocratic Frames

Method

To answer RQ4, we draw on inferential network analysis using the Exponential Random
Graph Model (ERGM) that can test the presence or absence of a network structure (Cranmer
et al.,, 2017). In ERGM terms, giving structure to the network, defined as the probability of
forming a connection between two words in a frame, depends on theoretically relevant
attributes of the frame under consideration. This technique was applied following the idea that
“you shall know a word by the company it keeps” (Firth, 1957, p. 11), in which words that are
close to each other (i.e., co-occur) have similar meanings and express similar ideas. As shown
in previous research, verses (lyrics included) give metrical structure to texts, because they
group words together to convey a specific meaning (Fabb & Halle, 2012). For this study, words
belonging to one or more of the meritocratic frames identified in the manual coding step

above were considered as being connected when they were present in the same verse.

Through this setup, we estimated the probability that meritocratic words would co-
occur with other meritocratic words, as compared to their co-occurrence with other non-
meritocratic words, in each meritocratic frame. In other words, we estimated the co-
occurrence between homophily pairs (i.e., merit-merit) over non-homophily pairs (i.e., merit-
non-merit) for each frame. For example, the words “struggle” and “money” were coded as
representing a Rags-to-Riches frame, and the analysis estimated the probability that these
words would co-occur in the same verse in the Rags-to-Riches frame. While the clustering of
any words can be considered as the manifestation of a specific frame, this study used the
meritocratic frame-specific words identified in previous steps to test whether they co-occurred
together more often than at random (hence constituting such meritocratic frames). In line with
previous ERGM research, we evaluated goodness of fit (gof) measures for each model (i.e.,
per frame, Cranmer et al.,, 2017). To evaluate the model robustness, we conducted two

additional exploratory tests, presented in Text 1 and Tables 4-6 in Appendix.

Results. RQ4 asked whether meritocratic frame-specific words are more likely to be
connected to each other than to non-meritocratic words, confirming the presence of
meritocratic frames. The results were in line with our expectations, indicating that, in lyrics with
a certain frame, meritocratic words were not only more likely to be connected to each other
but also less likely to be connected to non-meritocratic words. Table 6 shows the results for
each frame. Goodness of fit measures showed a relatively good fit of the models for each

frame (Figures 1 to 5 in Appendix). Robustness tests further confirmed these results.
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Table 6. ERGM estimates

Estimate Std. Error P-value
Rags-to-Riches
Edges -4.98 0.003 <.001
Merit-Merit 1.14 0.005 <.001
Merit-Other -0.88 0.007 <.001
AIC 2007677
BIC 2007723
No-Pain-No-Gain
Edges -4.61 0.006 <.001
Merit-Merit 0.66 0.008 <.001
Merit- Other -0.54 0.011 <.001
AIC 729759
BIC 729801
Control-the-Ship
Edges -5.00 0.004 <.001
Merit-Merit 0.83 0.008 <.001
Merit- Other -0.68 0.007 <.001
AIC 1478165
BIC 1478210
Deservingness-Reward
Edges -5.43 0.003 <.001
Merit-Merit 1.27 0.005 <.001
Merit- Other -0.97 0.004 <.001
AIC 3824986
BIC 3825035
Deservingness-Punishment
Edges -4.92 0.004 <.001
Merit-Merit 1.12 0.008 <.001
Merit- Other -0.87 0.006 <.001
AIC 1680630
BIC 1680675
Discussion

This study confributes to our understanding of how meritocracy is represented in lyrics
that are popular on Spotify. Overall, we found five different types of meritocratic frames (i.e.,
Rags-to-Riches, Deservingness-Reward, Deservingness-Punishment frames, No-Pain-No-Gain
and Control-the-Ship) that were present in almost 24% of all the analyzed songs and mostly in

rap, but also in pop and rock music.

Along with the previously defined (1) Rags-to-Riches, (2) Deservingness-Reward, and
(3) Deservingness-Punishment frames, we found two additional frames: (4) No-Pain-No-Gain
and (5) Control-the-Ship (RQT1). These frames present concepts of giftedness (or having inner
talents), ungiftedness (or lacking inner talents), perseverance, hard work, and resilience. United
by a focus on individual responsibility, these characteristics represent the essence of a
meritocratic frame. Representing fundamental meritocratic facets, these frames can also
feature other music products, such as music videos or the social media posts and stories of
music artists. Each of these media formats is characterized by specific types of information (i.e.,
text in lyrics or images in videos) and affordances (e.g., feedback in the form of likes and
sharing between fans and artists on social media) that might influence how meritocratic
frames are constructed (Powell et al., 2015). Future research is therefore recommended to

build upon our results to further explore whether new meritocratic frames emerge from other
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music products and whether the frames found in the lyrics also find similar expressions in other
products, as in the case of the Deservingness subframes previously found in newspapers

(Rowlingson & Connor, 2011).

Moreover, we found that meritocratic frames occurred quite frequently, as almost one
in four lyrics (24%) had at least one meritocratic frame (RQ2). In line with previous literature
(Balestrini, 2015), such representations were most frequently adopted in rap (81.7%).
Interestingly, we also found these frames in pop (13.7%) and, to a lesser extent, in rock (2.4%)
(RQ3). These findings might benefit future studies interested in the effects of music uses on
individual beliefs. According to various theoretical perspectives, such as cultivation theory,
priming, and framing, media content might influence individual beliefs depending on
exposure levels and on the cumulative presence of messages (Druckman, 2004). Frequently
featuring the content of mainstream music, meritocratic frames can therefore be expected
to be widely present in society atf large and, consequently, to be widely available to individuals
for consumption. Future studies can therefore explore potential routes through which
meritocratic frames in lyrics are internalized by music audiences and how they can confribute
in the formation of meritocratic beliefs based on levels of cumulative exposure (i.e.,
meritocratic frames present across multiple songs or multiple frames featuring the same song).
This application is especially relevant in relation to music streaming platforms, where the almost
endless availability and retrievability of music lyrics makes these narratives more likely to be
encountered (Hodgson, 2021).

Finally, we found that these meritocratic frames were not only qualitatively different but
were also quantitatively discernible from each other based on their patterns of word co-
occurrences. Each frame has a set of frame-specific words that are likely to co-occur only in
songs using such a frame. This result offers a promising avenue for future research, both
methodologically and theoretically. Methodologically, the use of inferential network analysis
to deductively confirm the presence of frames should be further explored to better understand
its potentials and limitations. This method could be used to discover previously established
frames in new texts or in different media formats. For example, using a defined list of words that
identify a specific meritocratic frame in lyrics, researchers can use ERGM models on other
textual scripts (e.g., television series) to evaluate whether the text contains a meritocratic
frame. Theoreftically, framing effects and other content-focused literature might benefit from
the use of inferential network analysis to detect frames. In the same way as various types of
information (e.g., words) are connected to each other in constructing media frames,
individuals’ beliefs can be seen as expressions of a cognitive arrangement of information that
is made more or less accessible and available through media frames (Baden & Lecheler, 2012).
Using inferential network analysis in the study of media frames means applying similar principles
to the way humans process and interpret incoming information, enabling framing researchers

tfo examine the dynamic interplay between media framing and audience framing. As such,
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using this method offers a promising avenue for future studies to combine content analyses

and their potential effects on individuals’ beliefs.

As with other works, this study is not without limitations. First, the choice of six highly
individualistic countries limits the representativeness of the sample. Research has hinted at
media representations of meritocracy in countries from the Global South (e.g., Ronsini, 2014),
albeit with some important variations in how such meritocratic representations are structured
compared to a sample of countries examined here. A more complete overview defining
global differences in meritocratic representations, especially in the Global South, requires a

larger and more diverse sample of countries (Xiao, 2021).

Second, we followed Spotify’s genre classifications and combined various genres (e.g.,
salsa and reggaeton) into previously established categories (e.g., latin). This approach can
infroduce bias not only regarding Spofify’s classifications (e.g., female artists frequently
classified as pop rather than rap, such as for Cardi B and Megan Thee Stallion) but also when
combining multiple genres, as it does not account for specificities of each genre in terms of
their historical developments and ideological orientations. Failing to consider such specificities
might conceal both greater variability between genres and a better overview of the

relationships between genre-specific tfraditions and their content.

Conclusion

Meritocracy is a pervasive narrative in contemporary societies, often used to frame
status achievements as a matter of individual efforts and resilience (Mijs, 2019). Meritocratic
frames have been argued to potentially empower individuals for promoting a sense of agency
and self-efficacy, but also to further entrench social inequalities by framing status primarily as
a matter of individual responsibilities while disregarding structural barriers (Weinberg et al.,
2020). This study is the first that systematically investigates the presence and prevalence of
meritocratic frames in popular music, specifically focusing on music that is popular on the
Spotify charts of highly individualistic countries. It finds that meritocracy is widely diffused in
popular music lyrics and presented through five different frames. Considering the wide reach
of popular music on streaming platforms, potentially reaching millions of people, this study
spurs important questions about the potential internalization of such frames among music
audiences. Moreover, the use of inferential network analysis to detect meritocratic frames in
lyrics constitutes an important methodological advancement for the study of media texts. It
allows future studies to automatically classify texts based on frame-specific sets of words,

promising useful applications for the study of large amount of text data.
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Chapter 4. A Meta-Analysis of Studies Examining the Effect of Music on Beliefs?

Much research documented the influence of music on various behaviors, including
substance use and delinquency. Yet, less is known about its influences on dimensions that are
crucial for behavioral outcomes, namely beliefs and attitudes. In this study, we reviewed and
meta-analyzed the literature about music effects on beliefs (n = 82, published 1972-2021) by

mapping the theoretical and methodological features of this literature, focusing on the
effect size of various characteristics (e.g., age, design) and on open scientific practices.
Results indicate a relationship between exposure to music and music-consistent beliefs, with
heterogeneity related to the type of beliefs, modality of exposure, designs, and sample
characteristics. We conclude by evaluating this literature and reflecting upon future

opportunities in this area of research.

Intfroduction

Music has long been recognized as a crucial source for socialization, especially in
relation to antisocial behaviors (Binder, 1993). In this view, studies have documented an
association between music messages and behavioral outcomes, such as substance use
(Franken et al., 2017), street gang involvement (Miranda & Claes, 2004), delinquency (Mulder
et al., 2006), and aggression (Coyne & Padilla-Walker, 2015). This literature suggests that music

messages can be infernalized and mimicked in real-life behaviors (Miranda, 2013).

While the literature about the effects of music on behaviors is well-developed, less is
known about its effect on the cognitive antecedents of behaviors, such as beliefs and
afttitudes (Pieschl & Fegers, 2016). In particular, atfitudes and beliefs are often considered
inferchangeable concepts (in the remainder of this chapter, we will refer to beliefs for
conciseness purposes) and can be described as evaluative propositions that guide and justify
behaviors (Petty et al., 2007). Various studies have shown that future behaviors can be
predicted by the salience of current beliefs, hinting at the importance of studying beliefs to
explain behaviors (Glasman & Albarracin, 2006). This literature suggests that, in order to better
understand the socializing role of music, the influence of music on behaviors should be

complemented with the analysis of its influences on beliefs.

Building upon these insights, areview and meta-analysis about the effects of music has
indeed demonstrated that exposure to music brings listeners to hold and enact message-
consistent beliefs and behaviors (Timmerman et al., 2008). The study of Timmerman et al. was
the first effort to systematically assess the state of this literature at the time of its publication.
However, the study focused on beliefs and behaviors, bringing together effects with potentially
different origins, theorized mechanisms, and magnitudes. Moreover, since its publication, the

music scene has dramatically changed, especially due to the advent of music streaming

7 Based on: Carbone, L., & Vandenbosch, L. (2023). A Meta-Analysis of Studies Examining the Effect of Music on
Beliefs. Communication Research, 0(0), 1-28. https://doi.org/10.1177/00936502231163433
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platforms, the large diffusion of digital devices such as smartphones, and new modalities of

music sharing, such as through social media (Welbster, 2020).

Currently, a specific focus on beliefs is lacking and the accumulated evidence since
Timmerman et al. (2008) article requires a renewed effort to systematize and meta-analyze
existing research. Such a review can help identify gaps in this quantitative literature, including
methodological and theoretical issues (Page et al., 2021). More precisely, the main goal of this
review is fo describe the existing research from a theoretical and methodological point of view
and to evaluate this literature in terms of mean effect sizes and power. Specifically, we aim to
map the main theoretical frameworks used to link music consumption with beliefs, the types of
beliefs studied, and the different music sensory modalities that have been addressed in
research (e.g., lyrics, videos). Moreover, we investigate the research design (e.g.,
experimental, longitudinal) and sample characteristics (e.g.. age). Finally, we aim to meta-
analyze the effects of studies using different sensory modalities, designs, and samples and fo
evaluate the extent to which existing research is underpowered and follows open science

principles.

A Connectionist Definition of Beliefs

Music is a form of entertainment that has been omnipresent throughout human history,
not only for its hedonic (i.e., enjoyable, thought-free, and pleasurable), but also for its
eudaimonic (i.e., based on appreciation and meaning-making) potentials, as a source of
identity and a carrier of ideological messages (Frith, 1981; Savage, 2019). Among the many
socializing roles of music, studies have focused on its effects on beliefs as core components of
one’'s identity (Stets & Burke, 2000). Beliefs have been defined in multiple ways, often based on
the idea that they are subjective linguistic expressions about something or someone (Connors
& Halligan, 2015). To say that individuals believe in something means that they are capable of
verbally arficulating their stance toward the object of the belief. Indeed, beliefs have often
been considered as linguistic representations of personal truths, especially in media effect
research (Long & Eveland, 2021). In other words, beliefs are often considered as linguistic
utterances used to communicate and express someone’s position on a topic. This definition
allows to consider under the umbrella term of “belief” other concepts, including explicit verbal
arficulations (e.g., attitudes, opinion) and their (often implicit) antecedents (e.g., schemas,
coghnitions, script). Priming these antecedents means activating the relevant connections that
will be eventually used when verbally arficulating the belief itself. The inclusion of explicit and
implicit forms of beliefs stems from the consideration that these concepts derive from the same
underlying cognitive structure. Such reasoning departs from a connectionist perspective of
human cognition, which considers beliefs as arficulations of an underlying system of
information—often referred to as culfural or cognitive schema—whose connections depend
on the frequency and intensity of their co-occurrences (Lakoff, 2012). This framework is widely

accepted in contemporary cognitive science (Conrey & Smith, 2007), often used in
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communicatfion (Price & Tewksbury, 1997) and in music research (Bharucha, 1987).
Accordingly, implicit and explicit definitions of belief both tap upon the same information.
What changes is the route through which this information is processed (i.e., automatic for
implicit, controlled for explicit, Gawronski & Bodenhausen, 2006). Despite of their analytically
different roles, these concepts are often used interchangeably to capture what individuals
think about a certain topic and to study media effects onindividuals’ beliefs (Song & Ewoldsen,
2015). For this reason, in this chapter we refer to beliefs for conciseness purposes but include in

such a definition a broad variety of conceptfs.

Music Genres, Messages, and Sensory Modalities

The messages studied in music are thought to directly reflect the beliefs that users
intfernalize after music consumption. Individuals are thus expected to form message-consistent
beliefs after having listened to or watched songs with certain messages. In this context, a wide
variety of beliefs has been studied, including beliefs about sexuality (C. L. Wright & Rubin, 2017),
violence (Pieschl & Fegers, 2016), and ethnicity (Sousa et al., 2005). Currently, a comprehensive
overview about which types of beliefs and thus messages are the most or least frequently
covered is lacking. Such a gap does not allow to take stock of previous research in specific
areas, evaluating the maturity of research on certain beliefs (e.g., violence), and
concentrating the focus on understudied beliefs (e.g., ethnicity). In order to provide such an
overview, RQla asked what are the types of beliefs studied and how frequently has each
belief been covered?¢ (RQla). Moreover, to understand whether different beliefs have

different effect sizes, RQ2a asked what is the mean effect size for each type of beliefe¢ (RQ2q).8

To identify with their favorite music, listeners tend to use genres for guidance. Genres
can be broadly defined as (rather) stable sets of representations, tfechniques, and themes that
aggregate artists and audiences together (Lena & Peterson, 2008). Because of their heuristic
function, genres have been one of the main ways scholars studied the role of music in
everyday life (Brisson & Bianchi, 2020). This genre-focused literature has especially studied the
role of so-called deviant genres, such as heavy metal and rap, especially in relafion to
anfisocial behaviors and beliefs (e.g., Epps & Dixon, 2017). Genres help to orient audiences,
but there is much variation within each genre which likely constitutes very different
representations (van Venrooij & Schmutz, 2018). For example, rap is generally associated with
anfisocial behaviors (e.g., drug use, gun violence) but the meanings associated with these
behaviors can vary between subgenres (e.g., violence as a display of power in drill music,
Stuart (2020), or as a denounce of police violence in conscious rap, Alridge and Stewart
(2005)). Moreover, boundaries between genres are often fluid and open to contestation, such
that their definition can vary between listeners (van Venrooij, 2009). Overall, these critiques

point at the limitation of using genres as a heuristic marker and suggest that they might

8 In this chapter, we distinguish three types of RQ. RQ1 refers to descriptive information, RQ2 to meta-analytical
effects, and RQ3 to the robustness of the results (i.e., statfistical power and open scientific practices).
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collapse the variation of music effects among songs from the same genre, yet with different

messages (Vlegels & Lievens, 2017).

To address the problems related to genres, researchers have tfurned to a more specific
operationalization of music in which they distinguish the meanings of songs independently from
their genres (Pieschl & Fegers, 2016). Such detailed focus is absent when working with genres
that function as heuristics to estimate the promotion of particular messages. Moreover, this
approach lacks attention to differences within genres (and even to songs within the same
subgenre). Currently, it is unclear how much the evidence accrued in this area of research
varies when focusing on genres or applying a more detailed approach on messages. In order
to develop a comprehensive overview of this issue, RQ1b asked how frequently have genre-

or song-specific messages been studied? (RQ1b).

This research has shiftfed the attention from genre-specific to song-specific messages
by paying particular aftention to the sensory modality in which music is consumed (Brummert
Lennings & Warburton, 2011). Music sensory modality refers to the three main types of sensory
information in which music is consumed, namely textual (i.e., lyrics), visual (i.e., videos), and
auditory (i.e., sounds) information (Pan et al., 2019). Each modality is expected to influence
beliefs differently according to how the human brain processes information (Powell et al.,
2019). Textual and visual information in, respectively, lyrics and videos convey messages that
can be subsequently internalized to form beliefs. While the images present in videos are
processed in a fast and automatic way (Barry, 1997), the textual information present in lyrics
requires more active and attentive reflection (Messaris & Abraham, 2001). Finally, auditory
information constitutes the emotional background in which textual and/or visual information is
encoded, potentially facilitating the internalization of music messages by synchronizing
listeners to the song (through musical features such as rhythm, chords, melody), creating a so-
called flow state (Tan & Sin, 2021).

A focus on a single sensory modality is necessary to understand how song-specific
messages can be infernalized according to specific types of information. Yet, music is often a
combination of multiple types of information (Herget et al., 2022). For example, a music video
is not uniquely defined by images, but it also contains lyrics and/or sounds. The lyrics and video
of the same song can express different or even contrasting messages. When looking at the
combinations between textual and visual information, listeners can experience a congruence
(or double dose) effect when lyrics and videos express the same messages (Fikkers et al., 2013;
Gerbner et al., 1980). Instead, an incongruence (or discordant) effect occurs when they
express different messages (Festinger, 1957; Powell et al., 2019), for example when violent lyrics
are represented in a peace-promoting video. In the background, audio information provides
the emotional and rhythmic context that might strengthen or further complicate the
understanding of the messages. For example, a song with negative messages in the lyrics (e.g.,

violence) might be accompanied by minor chords and a repetitive rhythm that intfroduces the
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listeners in a flow-state in line with the textual information. Alternatively, the same lyrics can be
followed by major chords, creating a dissonance between the messages expressed in the lyrics

and the song’s mood (Kolchinsky et al., 2017).

Together, a focus on music messages and sensory modalifies isolates the effects of
different types of messages and sources. Yet, it is currently unclear how frequently each
modality (alone or combined) has been studied. To have a more comprehensive overview of
this issue, we additionally asked among studies focused on song-specific messages, how
frequently have various sensory modalities (i.e., lyrics, videos, sounds) alone, or any
combination between them been studied? (RQIc).

A focus on messages is expected to bring more accuracy and larger effects compared
to the broader category of genres (Allen et al., 2007). However, some authors noticed the lack
of efforts to compare the effects between studies focusing on messages and genres, as well
as between studies manipulating different sensory modalities (Brummert Lennings &
Warburton, 2011). Considering that messages are more easily processed visually rather than
textually, videos can be expected to have stronger effects compared to lyrics (C. L. Wright &
Rubin, 2017). At the same time, a focus on sensory modality might overemphasize how
attentive listeners are to the messages present in lyrics and videos (Marshall, 2019). Rather,
some authors argued that a focus on genres might lead to larger effects because of the
heuristic function they serve, providing easy-to-refrieve connections between genre-specific
messages and beliefs (Redker & Gibson, 2009). In order to shed light on this controversy and to
inform future studies, the next research question of this chapter asked what are the effect sizes
of studies focusing on genres and song-specific messages? (RQ2b). Among sfudies focused
on song-specific messages, what are the effect sizes of studies using different sensory
modalities? (RQ2c).

Theoretical Frameworks to Understand the Links Between Music and Beliefs

The variety of modalities and beliefs chosen to study music may also potentially reflect
theoretical choices, as theories likely vary in their explanatory power across different
modalities, design, and beliefs. For example, some theoretical frameworks have been
developed fto address antisocial beliefs (e.g., general aggression model; Anderson &
Bushman, 2002), while others were originally created to understand the formation of
misogynistic beliefs (e.g., affective engagement theory; P. J. Wright, 2016). Similarly, while some
theoretical frameworks were developed to study short-term effects, more likely captured in
experiments (e.g.. priming; Price & Tewksbury, 1997), other theoretical frameworks were
tailored to study the development of effects over longer periods of time, best captured by
survey designs (e.g., cultivation theory; Gerbner et al., 1980). Potentially, the use of theoretical

frameworks in this area of research is connected to their original intents.
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Heterogeneity also occurs in relation to the sensory modality of interest. Considering
that images (in music videos) are easier to process than textual information (in lyrics), it could
be expected that the choice of the theoretical framework is guided by considerations about
stimulus-specific affordances in information processing (Geise & Baden, 2015). For example,
due to their faster processing, it would be reasonable to expect studies using music videos to
focus on theoretical frameworks about affect and emotions (e.g., affective engagement
theory, see van Oosten et al.,, 2015). On the contrary, studies on lyrics might derive their
strengths from theoretical frameworks that deal with attention and active processing (e.g.,
social learning theory, see Greitemeyer, 2011). The theorized mechanisms for which music can
influence beliefs might reflect the cognitive paths used to process the specific sensory modality

under consideration.

It is currently unclear whether the choice of the theoretical frameworks is in line with
outcome-, design-, and modality-specific characteristics. If that was not the case, it would
mean that three crucial aspects of how and why music might influence beliefs have been
disregarded. Such inconsistencies might undermine the tenability of conclusions from previous
studies, slowing down the cumulative process of knowledge building that is typical of a thriving
field (Popper, 1959). In order to address this gap, RQ1d asks for each type of sensory modality,
belief, and design what are the theoretical frameworks employed to explain the effect of
music? (RQI1d). The main goal of RQ1d is to create an overview of the frequency with which
theoretical frameworks have been employed to study the effects of music in combination with
various modalities, designs, and beliefs (e.g., theoretical frameworks used to study music

videos in surveys).

Methodological Characteristics of Research Studying Music and Beliefs

Together with theoretical considerations, the research design of choice is crucial to
explain the influence of music on beliefs. In this regard, some scholars remarked difficulties in
finding a common ground between generalizability and proper test of causal mechanisms
(Pieschl & Fegers, 2016). As noted by Pieschl and Fegers (2016), most of the literature is
according to them focused on cross-sectional designs, and few efforts have been invested in
adopting designs with high external validity and that allow to test causal mechanisms, such as
longitudinal surveys (e.g., Long & Eveland, 2021; van Oosten et al., 2015). Typically, experiments
have been one of the most frequently used designs in media effect research in general
because of their capacity to isolate the characteristics of interest that are deemed responsible
for changes in the outcome (Gervais, 2020). Yet, they have been frequently criticized for their
arfificial setting, not allowing to determine the reproducibility of the studied effect in real life
(Green et al., 2014). More recently, the field of media effects has seen a surge of studies using
designs that are better able to disentangle causal mechanisms in a redlistic setting, such as
longitudinal, computational (e.g., network), and experience sampling designs (e.g., van

Atteveldt & Peng, 2018). At the moment, it is not clear if the same applies to the literature on
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music effects on beliefs. As such, RQle asks how frequently has each design been used?
(RQle).

Related to the choice of the design, a commonly reported problem of quantitative
media effect research is that self-reported measures might not be accurate and, thus, survey
designs might lead to biased estimates (Parry et al., 2021). Moreover, short-term effects might
be stronger compared to long-term effects, especially in relation to physiological and
emotional responses (Bushman & Huesmann, 2006). As such, experiments might yield the
strongest effects as they provide evidence for the short-term consequences of media
exposure and do noft incur recalling problems (Beaudoin et al., 2007). At the same time,
changes in beliefs have been shown to take place over longer periods, and some effects of
music might thus best be captured by repetitive measurements rather than short-term
experiments (Thomas et al., 2021). In this perspective, studies employing designs that are able
to capture within-person differences (e.g., diary and experience sampling method) might
capture different effects compared to between-person designs (e.g., cross-sectional survey).
In order to understand whether certain designs yielded larger effect sizes than others and fo
further advance the quantitative research on this topic, RQ2d asked what are the effect sizes

of studies using different designse (RQ2d).

Another source of methodological heterogeneity has been suggested to be related to
sample composition. Understanding the sample composition allows us o understand whether
the literature has mostly focused on a certain population or whether it is biased toward specific
groups. A typical example of such bias regards the oversample of WEIRD (i.e., Western,
educated, industrialized, rich, and democratic) populations (Henrich et al., 2010). Music is
consumed worldwide and, as such, its effects should be explored among many different
populations, rather than a few selected ones. In order to understand the sample composition
of this literature, RQIf asked what is the sample composition in terms of age, gender, country,
social class, and ethnic background? (RQIf). Following this reasoning, RQ2e asked are the
effect size of samples with WEIRD populations different compared to those with non-WEIRD

populationse (RQ2e).

Among the many background characteristics that define a sample, age has often
been considered a particularly relevant characteristic in relation to music. From a lifespan
perspective, beliefs are rather stable among adults and are particularly malleable during
adolescence (Kiley & Vaisey, 2020). Moreover, during adolescence, music is also a crucial
resource as it helps youngsters to complete developmental tasks such as identity building
(Schafer et al., 2013). Given the unique developmental context in which music is consumed
during adolescence, many studies examined the effects of music on behaviors among
adolescents (e.g., Franken et al., 2017; Mulder et al., 2006). Despite the evidence that beliefs
are more stable among adults than adolescents in other domains or media (e.g., Kiley &

Vaisey, 2020), it is still unclear whether this is the case for music. In order to shed light on this

99



aspect and to systematically compare the effect sizes between adolescents and adults, RQ2f
asked is the mean effect size among adolescents significantly different compared to the mean

effect size among adultsg (RQ2f).

Finally, the evaluation of field-specific effect sizes can be particularly helpful to
evaluate the power of a study. Even if general thresholds are available, such as for the
commonly used Cohen’s d (Cohen, 1988), they are not universal, as each field has its own
peculiarities (Schafer & Schwarz, 2019). The use of meta-analytical fools to address the previous
RQs also allows to assess whether studies are underpowered in relation to standard thresholds
and a field-specific mean-effect size. Such assessment is crucial to understand the
reproducibility and robustness of the results in this area of research (Dienlin et al., 2021). For this
reason, our final RQs asked what is the proportion of underpowered studies according to
Cohen’s d standard thresholdse (RQ3a), as well as to a field-specific mean effect size¢ (RQ3b).
In addition to a power analysis, RQ3c is also interested in exploring what proportion of studies
has applied open science practices? (RQ3c). In particular, we follow Dienlin et al. (2021) in
measuring the presence or absence of the following aspects: open data, open code, open
additional material, pre-registration, pre-print, registered report, and publication bias.

Method

Search Strategy and Sample Description

In reporting our identification, selection, and synthesis of studies, we followed the
PRISMA guidelines (Page et al, 2021). Web of Science, Scopus, and the EBSCO
Communication and Mass Media Complete were searched for relevant research in August
2021, and records were stored on EndNote. The search was performed in all fields (excluding
full text), that is, in the article title, abstract, and keywords. Search terms included all the
possible combinations between music, influence/effect, and concepts such as
belief/attitude/cognition. For the full list of search terms, see Table 1 in Supplemental
Appendix?. We selected these keywords in order to have a comprehensive overview about

the concept of beliefs.

Altogether, the search consisted of 8,976 studies. After removing the duplicates, the
number of enfries was 5,896. Subsequently, fitles and abstracts were screened for
inclusion/exclusion based on the eligibility criteria discussed next, which led to 193 studies.
Finally, the full texts of these studies were independently read and evaluated by the first author
for inclusion/exclusion based on the inclusion criteria discussed next. This step led to 77 studies,
with 122 studies removed because outside of the criteria. Inter-rater reliability was established
selecting arandom sample of 10% of the 193 studies (n = 20) which full text was independently

coded by the authors (Cohen’s Kappa = 0.8). Finally, five studies that were not present in the

? Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://osf.io/v8dx3/2view only=b7123afbd1664141935f108bé7cf8e07
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search were added because deemed as relevant by the authors. The final sample of studies
used for this chapter was 82, published between 1972 and 2021, with 326 effect sizes. Figure 1

in the Appendix shows the flow diagram followed to select the included studies.

Eligibility Criteria

To be included in the review, studies needed to meet the following inclusion criteria:
(a) to use beliefs as dependent variable (in their implicit and explicit forms, excluded beliefs
about the music itself, unless it was the main dependent variable of interest) and music as
independent variable, (b) to be published in academic peer-reviewed journals written in
English, (c) to be full articles and not research reports, conference proceedings, or
dissertations, (d) fo use a quantitative methodology, such as survey designs (including cross-
sectional and panel designs, diary studies, experience sampling designs) and experimental
designs (qualitative articles, mixed-method artficles, other meta-analyses, and quantitative
content analysis were excluded), (e) fo provide sufficient statistical information to be used in
a meta-analysis such that an effect size can be reconstructed in case it was not directly
reported (e.g., sample size, means and standard deviations, F-test). No date restrictions were
applied.

Data Extraction

The first author extracted the items that were needed to answer the research questions.
The following data items were extracted!o: publication year, journal’s name, country of the
authors’ affiliation(s), country in which the study was conducted, theoretical perspective (if
explicitly mentioned in the paper), focus on genre or song-specific messages, music sensory
modality, study design, sample composition in terms of age, gender, ethnicity, and social class
(measured in objective, such as salary or education, or subjective, such as self-position on a
ladder, terms), sample size, performance of power analysis (yes/no), operationalization of
music as independent variable, types of beliefs studied as dependent variable, polarity of
beliefs, participants’ familiarity with the music, use of implicit or explicit measures, availability
of open data (yes/no), open code (yes/no), open additional material (yes/no), pre-

registration (yes/no), pre-print (yes/no), and registered-report (yes/no) and effect size.

Data Analysis

Before analyzing the data, all the effects were converted into Pearson’s correlation
coefficients. Given the heterogeneity of effect types and the limitations in fransforming certain
effect sizes directly into correlation coefficients (e.g., F-test with multiple groups), we decided
to follow the same procedure for all fransformations, converting each effect firstinto a Cohen’s
d measure and then into a Pearson’s correlation coefficient. We chose Pearson’s correlation
because of its interpretability and widespread use in meta-analytical studies (e.g., Godefroidt,
2023). In particular, when mean differences and the respective standard deviations were

10 We refer to Text 1 in Supplemental Appendix for a more detailed explanation of the extracted categories.
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available, they were transformed info Cohen’s d following Lipsey and Wilson (2001, pp. 172-
206) and subsequently into correlation coefficients following Ruscio (2008). When an F-test was
available, it was first transformed into partial eta squared and then into Cohen’s d, provided
information about degrees of freedom was reported, following Cohen (1988, pp. 276, 281),
and finally into correlation coefficients. Other coefficients, such as t-tests and chi-squared tests,
were fransformed into Cohen’s d, provided information about sample size was reported,
following Lipsey and Wilson (2001, pp. 172-206), and subsequently into correlation coefficients.
When regression coefficients were available, standardized coefficients were preferred. In
answering the meta-analysis questions, regression coefficients were excluded as the inclusion
of different sets of covariates affects the size and standard error of the beta coefficient, which,

in turn, produces biased estimates of the pooled-effect size (Peterson & Brown, 2005).

Our results section was structured along the RQs. In order to answer RQ1s and RQ3c,
which were descriptive in nature and answered with descriptive analyses, we calculated the
number or proportion of studies using each category of interest (e.g., theoretical frameworks
or types of beliefs). RQ2s required a meta-effect approach and were studied with three-level
random-effect model meta-analyses to take into account sampling and treatment effect
variability within and between studies (Hedges & Vevea, 1998; Van Den Noortgate et al., 2013)
and subsequently performed subgroup analysis (Borenstein & Higgins, 2013) to examine
differences between categories of interest (e.g., age groups). Orthogonal polynomial confrast
were used fo determine whether differences between studied groups (e.g., adolescents and
adults) were statistically significant (Raudenbush & Liu, 2001). Finally, to answer RQ3a.,b, we
performed post-hoc power analysis using common thresholds for interpreting the size of
correlations (Cohen, 1988) and a field-specific effect size that was obtained from the random
effect generated by the random-effect model meta-analyses (Jackson & Turner, 2017).
Moderation analyses were conducted using Likelihood Ratio Test between an additive and an
intferaction model (Viechtbauer et al., 2015).

Results

The 82 examined studies reported a total of 22,059 participants (males = 7,842, females
=9,745), with an average of 235 (Median= 137) per study. Across the studies, the mean effect
size of the association between exposure to music and expression of beliefs was positive and
significant!!, r = .17***, SE = 0.07, within-study variance (v1) = 0.008, between-study variance
(v2) = 0.026. Accordingly, consumption of music was associated with an increased likelihood
of expressing music-consistent beliefs. This mean effect size refers to various types of music
exposures, such as the recall of frequently listened music or the actual exposure to song lyrics
or videos, as well as various types of beliefs, such as about gender or aggressivity. To have a

more accurate evaluation of its magnitude and variability, it is thus necessary to answer each

1" Throughout the chapter, we refer to the following notation for significance level: .001 **** Q1 “**" 05 **" 1 “t" 1"
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research question, which we turn next. Table 2 in Supplemental Appendix shows descriptive

information about the selected studies.

Types of Beliefs

The examined literature covered 13 types of beliefs, namely gender (n = 20, 21%),
brand/ad (n = 17, 18%), race/ethnicity (n= 15, 14%), sex (n = 12, 13%), aggressive (n =9, 9%),
prosocial (n= 6, é%), appearance (n= 6, 6%), political (n = 4, 4%), homophobic (n = 2, 2%),
substance (n=1, 1%), competence (n =1, 1%), environmental (n =1, 1%), physical activity (n=
1. 1%). In addition to these categories, three studies (3%) reported beliefs that were not
classified in any of these categories because about mixed categories (i.e., criminal behavior
and love stories, Jevti¢c & Milosevic, 2021), an experiment-specific narrative (i.e., a movie,
Costabile & Terman, 2013), and an experiment-specific condition (i.e., water or family, Benes
et al., 1990). Text 1 in Supplemental Appendix describes in detail which beliefs were captured
by the categories defined above.

The mean-effect sizes and SEs for each belief, presented in decreasing order, were the
following (k indicates the number of effects, not articles, about each type of belief): gender (r
=.24*** SE = 0.08, k = 49), prosocial (r=.22, SE=0.13, k = 9), race/ethnicity (r = .19**, SE = 0.09,
k=238),sex (r=.16, SE=0.11, k= 16), aggressive (r=.13,SE=0.11, k= 17), political (r=.12, SE =
0.17, k = 7), appearance (r = .10, SE = 0.14, k = 11), brand/ad (r = .09, SE = 0.10, k = 18),
homophobic (r=-.07, SE =0.24, k = 2). Beliefs with only one reported effect were the following:
physical activity (r = .62, SE=0.47, k = 1), environmental (r= .42, SE=0.27, k = 1), competence
(r=.23,SE=0.41, k = 1), substance (r=.05, SE=0.33, k= 1).12

To better understand the distribution of positive and negative attitudes across various
types of beliefs, we conducted a follow-up analysis in which we descriptively assessed the
direction in which each belief has been studied (see Text 1 in Supplemental Appendix). Such
analysis showed that only pro-sociality beliefs (Number of effects related to this belief studied
as negative = 9, 100%) were explicitly studied as positive, while aggressive (n = 17, 100%),
gender (n=34, 48%), homophobic (nh =17, 100%), and race/ethnicity (n =41, 100%) beliefs were

all studied as negative.

Exposures and Modalities

Most of the examined literature focused on song-specific messages (n = 69). In
addifion, an almost equal proportion of studies focused on genres (n = 7) and self-reported
general exposure to music (n = 6). Among studies that focused on song-specific messages, the
distribution across modalities and their combinations was as follow: lyrics (n = 26, 36.6%), video
(n= 22, 30.9%), audio (n= 17, 23.9%), lyrics/ audio (n = 4, 5.6%), video/lyrics (n= 1, 1.4%). One

12 We conducted robustness checks with familiarity with the music as a control variable (Table 6 in Supplemental
Appendix). None of the results changed. We also conducted a moderation analysis fo test whether beliefs have
different effects between WEIRD and non-WEIRD countries (Table 6 in Supplemental Appendix). The difference was
not significant.
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study (Wright & Rubin, 2017) also focused on messages posted by music artists on social media

(e.g., Twitter and Facebook).

The mean-effect sizes and SEs for each content were the following: song-specific
messages (r=.18***, SE=0.07, k=162), genres (r=.10, SE=0.12, k = 46), exposure (r = .06, SE =
0.34, k = 1). Focusing on effects reported in studies that focused on song-specific messages,
the mean-effect sizes and SEs for each modality were the following: video (r = .20**, SE = 0.08,
k =62), lyrics (r=.19**, SE = 0.08, k = 68), lyrics/audio (r=.14, SE=0.18, k = ), audio (r=.11, SE
=0.10, k = 24), and lyrics/video (r = .04, SE = 0.26, k = 2).

Theoretical Frameworks

The examined articles have used 46 different theoretical frameworks to explain the
effects of music on beliefs. Table 3 in Supplemental Appendix showed that eight theoretical
frameworks have been used more frequently, namely Cultivation theory, Elaboration likelihood
model, General aggression model, General learning model, Priming, Social cognitive theory,
Social comparison theory, and Social identity theory. The use of these theoretical frameworks
across different studies hints at a correspondence between their theoretical assumptions, the
type of belief, the modality, and design chosen to study these beliefs. For example, being
developed to study televised contents through surveys because of its supposed long-term
effects (Potter, 2014), cultivation theory has been mostly employed for music videos and using
surveys. Instead, priming theory theorizes short-term effects that are best captured by
experimental designs and is often used to study stereotypes (Arendt, 2013). Accordingly, the
examined literature employing priming theory focused primarily on experiments and on
stereotypes across various axes, such as gender and race/ ethnicity. Other examples of the
correspondence between these dimensions of interest are the focus of general aggression
and learning theories (Anderson & Bushman, 2002) on aggressive and prosocial beliefs, the
focus on audio peripheral cues of the elaboration likelihood model (Petty & Cacioppo, 1986),
and the focus on beliefs about appearance among studies employing social comparison
theory (Gerber et al., 2018).

To better understand which theoretical framework holds the greatest explanatory
power, Table 3 in Supplemental Appendix showed that studies working with Social Cognitive
Theory (r=.18**, SE=0.07, k = 162), Elaboration likelihood model (r=.15, SE=0.13, k= 15), and
the General Aggression Model (r =.15t, SE=0.08, k = 15) reported the highest effect. Yet, only
the effects reported in studies using Social Cognitive Theory and Priming (r = .13**, SE = 0.06, k
= 61) as theoretical frameworks reached statistical significance. To further grasp potential
differences between mean effect sizes across the studies using these two theorefical
frameworks, we conducted two follow-up moderation analyses (Table 6 in Supplemental
Appendix). While the first focused on differences between research using Priming versus Social
Cognitive Theory and the two beliefs most frequently studied, namely gender and

race/ethnicity, the second focused on differences between research using Priming and Social
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Cognitive Theory together versus research using the other theoretical perspectives. None of

these moderation analyses revealed significant effects.

Design

In terms of design, the examined literature mainly employed experiments (n = 67,
81.7%), but also cross-sectional surveys (n = 12, 14.6%) and longitudinal surveys (n = 3, 3.7%).
Various measurement instruments were used in order to capture the desired effects within
each type of design (n refers to the number of effects captured using each measurement
instrument), namely scales (e.g., visual or Likert, n = 287), implicit association tests (n = 16), word-

completion tasks (n = 17), and free-association tasks (n = 6).

The mean-effect sizes and SEs for each design were the following (no effects were
present for longitudinal surveys because they were only analyzed using regression analysis):
experiment (r=.17, SE = 0.07) and cross-sectional survey (r=.09, SE=0.11). We also conducted
a moderation analysis to test whether beliefs had different effects between studies using
implicit and explicit measures (Table é in Supplemental Appendix). The results were not
significant (x2=4.30, df =2, p =.11), indicating that implicit and explicit measures yielded similar

effect sizes for the studied beliefs.

Sample Composition

The examined literature has been mainly conducted in Western countries, namely USA
(n=37), Germany (n = 8), England (n = 5), Australia (n = 4), Netherlands (n = 3), Belgium (n =
2), and Israel (n = 2). Two studies have been conducted using online samples (Herget &
Albrecht, 2022; Zoghaib, 2019). Other countries that have been sampled (each in one study
only) were Canada, China, Fiji, France, Korea, Portugal, Serbia, South Korea, Spain, and
Taiwan. Two arficles have recruited participants from two countries in the same study, namely
Germany and Austria (Greitemeyer & Schwalb, 2014), and USA and England (Alexopoulos &
Taylor, 2021).

The samples were constituted by participants who were, on average, 21.4 years old (SE
=0.4), 41.4% male (SE = 7.26), 64.7% white (SE = 3.35), and 33.7% from a high social class (SE =
2.68). Considering the country where the study was conducted and its racial and class
composifion, 93% of the studies focused on WEIRD populations. The mean-effect sizes and SEs
for each sample were the following: WEIRD (r = .18**, SE = 0.07), non-WEIRD (r = .08, SE=0.17).
A follow-up moderation analysis revealed that, in respect to the two beliefs most frequently
studied, namely gender and race/ ethnicity, the mean effect size of WEIRD countries was not
different than the one of non-WEIRD ones. See Table 6 in Supplemental Appendix for a more

extensive overview.

A three-level random-effect moderation meta-analysis was used to estimate the
mean-effect size between adolescents (younger than 19 years old; Davis, 2013), young adults

(between 19 and 25 years old; Park et al., 2006), and adults (older than 25 years old). The
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mean-effect sizes and SEs for each group were the following: adolescents (r=.34***, SE=0.12),
young adults (r =.23**, SE = 0.09), adults (r = .07, SE=0.11). An orthogonal polynomial contrast
shows that music has, on average, stronger effects on adolescents compared to adults (F[1,
106] = 5.10, p = .02), but not to young adults (F[1, 106] = 1.02, p = .31).

Open Scientific Practices and Power

Performing post-hoc power analyses, the proportion of underpowered (power <0.80)
effects according to Cohen’s (1988) thresholds (i.e., small: r = .10; medium: r = .30; high: r = .50)
are the following: small (86.5%), medium (15.9%), large (0.31%). When considering a field-
specific effect size, calculated as the mean-effect size from a three-level meta-analysis (r =
.17), the proportion of underpowered studies is 53.1%.

Open scientific practices were rarely followed, with 13.4% of the studies conducting an
ex-ante power analysis, 1.22% reporting the open availability of data and code, 8.54%
reporting the open availability of additional material, and 1.22% having preregistered the
study. No study was pre-prinfed or submitted as a registered report. Finally, Figure 2 in
Supplemental Appendix showed a somewhat symmetrical funnel plot, which symmetry is
confirmed by Egger’s test (Z = 1.07, p = .29), indicating no presence of publication bias (Sterne
& Egger, 2001).

Discussion

The current meta-analysis showed that exposure to music was related to the holding of
music-consistent beliefs in individuals. The examined literature was heterogeneous in the type
of beliefs studied, with most of the studies focusing on gender, brand/ad, and race/ethnicity.
Exposure to song-specific messages—rather than genres or more general exposure—was the
most common type of exposure and the only type of exposure that significantly predicted the
expression of music-consistent beliefs. Among studies focusing on song-specific messages,
most of them focused on lyrics, videos, and audio, but few (n = 5) explicitly focused on the
combination between these modalities. Methodologically, most of the existing literature has
focused on experiments, few studies have adopted survey designs, especially longitudinal,
and no study reported the use of computational designs (e.g., network). We also found that
most of the studies included WEIRD populations, and that the effects reported on these
population were, on average, stronger than those for non-WEIRD populations. Interestingly,
music had stronger effects as the mean sample age decreased. That is, studies with younger
samples had, on average, higher effect sizes than those with older samples. Finally, post hoc
power analyses showed that most of the literature was underpowered. Open scientific
practices were also rarely followed. Several reflections put these and the other reported results

further in perspective.

First, despite using search-terms explicitly related to a causality language (e.g.,

“effect”), we caution against a causal interpretation of our results. Most of the included articles
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used an experimental setting to study the effects of exposure to music messages. Yet, this does
not exclude that selection effects can occur and that a reverse causality can be present in
the link between music exposure and music-consistent beliefs. That is, individuals' beliefs can
be influenced by music messages, but they can also guide the selection of the music listened
to (forreasons that vary from individual, such as identification with the artist, to structural, such
as algorithmic recommendation systems; see P. J. Wright, 2016). All the studied experiments
included a predefined music stimulus, not allowing respondents to choose between different
songs and, consequently, to reflect about selection mechanisms. The lack of longitudinall
studies further impedes the exploration of reinforcing spiral mechanisms. Given that most
effects were examined in an experimental sefting, we know more about short-term priming
effects, but less about the long-lasting changes in beliefs due to music exposure. These caveats
are relevant to contextualize the reported effects and their implications and call for more
theoretical and methodological efforts in the field to disentangle selection and long-term

effects of music exposure among audiences.

Second, the results need to be interpreted within a temporal perspective. More
precisely, we noted an overall increase in the number of studies interested in music effects on
beliefs. This increase was particularly present since 2008 (Figure 4 in Supplemental Appendix),
the year in which Timmerman et al. published their meta-analysis.!3 Potentially, the latter
research inspired subsequent research in this area. Interestingly, Table 7 in Supplemental
Appendix showed that the mean effect size of the two beliefs most frequently studied, namely
gender and race/ethnicity, was not different between studies conducted before and after
2008. This indicates that, despite substantial changes in the music landscape (e.g.. emergence
of music streaming platforms, of smartphones and social media), the extent to which music
influences beliefs has remained the same. The tfime analysis further showed a fluctuation in the
number of studies focusing on negative beliefs (Figure 5 in Supplemental Appendix) and, most
importantly, the emergence of studies focusing on positive beliefs since the turn of the century.
This is consistent with a general frend in media effects scholarship to attribute more attention
to positive outcomes (e.g., Maes & Vandenbosch, 2023).

Third, the literature was heterogeneous in the type of beliefs studied, with most of the
studies focusing on gender, brand/ad, and race/ethnicity. Moreover, the effects of music on
gender and race/ethnicity beliefs were the only ones that reached statistical significance. A
follow-up analysis showed that beliefs about race/ethnicity were exclusively negative (in terms
of stereotypes), while those about gender were either negative (48%) or neutral (52%). These
results can be interpreted as reflective of the long-standing public concerns about music'’s
anfi-social effects, especially on stereotypes, violence, and misogyny beliefs and behaviors,

that have also been the central focus of much academic literature on music, especially in

13 We conducted moderation analysis to test whether beliefs have different effects before and after 2008 (Table 6 in
Supplemental Appendix). The difference was noft significant.
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relation to rap music (e.g., Dixon & Linz, 1997; Miranda & Claes, 2004). At the same fime, these
concerns have also been criticized as stemming from broader stereotypes associated with
genre-specific music subcultures as well as related to moral panics recurrently surfacing at the
emergence of new technologies (Orben, 2020). Especially in relation to rap, Epps and Dixon
(2017) noticed how previous literature about rap did not make enough efforts to search for
positive messages and to venture outside of the mainstream production of rap, governed by
maijor labels that often push widely accepted narratives for monetary gains (Arditi, 2020). Epps
and Dixon (2017) further considered this academic focus on mainstream and negative
messages as problematic, as it narrows the depiction of Black individuals and culture into
stereotypical representations of violence and hyper sexualization (Ross & Coleman, 2011).
Such concern is indeed substantiated in our results, as most of the themes typically fouched
by rap have been studied in terms of negative effects. Aftention to positive messages and
effects in genres such as rap can help to have a more complete picture of its effects and add

more nuance to scholarly insights on the positive versus negative effects of a particular genre.

Fourth, studies differed in their approaches to music exposure, designs, and modalities.
More precisely, to better understand how music and beliefs were related, we first examined
how individuals were exposed to music. Exposure to song-specific messages—rather than
genres or more general exposure—was the most common type of exposure in the studied
literature and the only type of exposure that significantly predicted the expression of music-
consistent beliefs. In other words, the extant literature recommends to focus on song-specific
messages (e.g., comparing the effects of songs with similar messages expressed through
different words) rather than to genres in order to understand whether music influences
individuals’ beliefs. This is surprising considering that the literature on music has generally
focused on genres as crucial agents in processes of identity formation and socialization,
especially in relafion to anti-social beliefs and behaviors, such as for rap and heavy metal
music (e.g., Coyne & Padilla-Walker, 2015).

We believe that the null finding on genre is the result of different measurement
strategies (e.g., lack of a common set and definition of genres) in this literature as well as of
infrinsic problems in the study of genres as broad categories of interest. While studies that focus
on song-specific messages are able to precisely measure the type of information that is used
to convey certain messages (e.g., words orimages) and to align them with the specific beliefs
that are of interest, studies focusing on genres are, by their own nature, more general. Genres
are heuristic categories with fuzzy boundaries and great within-genre message heterogeneity
(van Venrooij, 2009). Methodologically, this point can further be illustrated by looking at
differences in design. While exposure to song-specific messages was mostly studied in
experiments (84%), exposure to genres was uniquely studied in cross-sectional surveys. As such,
studies focusing on genres can be less able to detect effects because of the incapacity of

surveys to exactly manipulate the variables of interest but also because of the enormous
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heterogeneity that exists within genres. This does not mean that the research on genres is
doomed to be neglected in the study of individuals’ socialization. Instead, we recommend
future research to adopt more experimental designs in the study of genre-specific effects and
to more specifically focus on sub-genres, rather than mainstream genres, in contextualizing the
formation of beliefs within sub-genre-specific messages and sub-cultures (Lena & Peterson,
2008; Wilderom & van Venrooij, 2019). In fact, while mainstream music might account for the
largest share of popularity in general (i.e., by definition, most people know about mainstream
music), this does not necessarily mean that it accounts for the largest share of music
preferences within each user. In other words, being aware of the existence of mainstream
artists does not necessarily mean that they are the most frequently listened to by each user. In
order to better understand the effects of music, it is therefore also important to focus on music
genres that are the most attended to by different audiences, including more fine-grained

subgenres and local artists.

Among studies focusing on song-specific messages, most of them focused on lyrics,
videos, and audio, but few (n = 5) explicitly focused on the combination between these
modalities. The findings on modalities have several implications. A first implication is that the
lack of cross-modality studies can most likely be attributed to the complexity of a design that
can disentangle the effects of various combinations of music information, such as lyrical and
visual, in the same study. Yet, such a gap has important consequences for the study of music
effects, as it forces the study of music within modality-specific choices (e.g., in ferms of designs
and theoretical frameworks), obstructing a broader understanding of how various types of
music information interact in influencing listeners’ beliefs (Yu et al., 2019). Future studies are
therefore recommended to fake stock of the limited existing literature, and to further advance
this literature in the direction of a cross-modality understanding of music effects.

Another implication relates to the surprising finding that exposure to messages in music
videos had the same statfistically significant effect than lyrics, considering that visual
information is more easily processed than textual (Powell et al., 2019). Being encoded faster
and more easily, the visual information present in videos can be expected to lead to a faster
and easier decoding in the form of beliefs (Barsalou, 2008), but we did not see this when
comparing them to lyrical effects. This finding might be explained by a problem with external
validity, which is typical for experiments. It is possible that when invited in an experiment and
asked to listen to a song, participants pay more attention to lyrics than in everyday life. In other
words, this would mean that the similar effect between lyrics and videos is not the result of
actual differences but artificially created using experiments. Future studies might employ
designs with a better ecological validity (e.g., experience sampling methods) and explicitly
account for the role of attention in order to understand how and to what extent the exposure

to music lyrics can influence individuals’ beliefs.
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Fifth, the existing literature has mostly focused on media effect theoretical frameworks
that either privilege short-term exposure effects, such as priming (Price & Tewksbury, 1997) and
the elaboration likelihood model (Petty & Cacioppo, 1986), or long-term exposure effects, such
as social cognitive theory (Bandura, 2001) and cultivation theory (Gerbner et al., 1980).4 The
use of theoretical frameworks that focus on short-term effects, such as priming and the
elaboration likelihood model, should be carefully considered when applied in relation to
beliefs. Especially among adults, beliefs are rather stable across one’s lifespan. When beliefs
do change in adults, it happens rather gradually and thus over time (Kiley & Vaisey, 2020). As
such, theoretical frameworks focusing on long-term effects (and related methodological
designs, e.g., longitudinal research) may be more suitable when focusing on belief changes in
adults due to music exposure. Preferably, future research using such theoretical frameworks
can select those that also capture selection and reciprocal effects. Individuals do not
experience music content from a blank state; instead, their prior beliefs (and behaviors) are
crucial to contextualize choice and subsequent exposure to musical experiences (Franken et
al., 2017). Theoretical frameworks known for focusing in particular on such dynamic selection
and effect processes appeared to be absent in the field. As such, future (longitudinal) research

is recommended to apply such frameworks (e.g., Powell et al., 2019; Slater, 2015).

Sixth, the analysis of sample composition showed atftention points regarding country
and age. As for country, most studies were conducted in countries from the Global North,
especially in the US and Western-Europe. Looking at the demographics, most of the sampled
participants were female, young adults, white, and from a middle-high social class, even
though only a handful of studies reported information about class origins. We found that most
of the studies included WEIRD populations, and that the effects reported among these
population were, on average, stronger than those for non-WEIRD populations. Yet, only 7% (n
= 9) of the studies included nonWEIRD populations, a result that calls for a closer focus on the
experience of historically-marginalized groups (e.g., people of color, specific ethnic groups,
individuals from lower social classes) and on countries from the Global South. We also
acknowledge that our decision to only include English-language arficles might have had an
impact in the sampled populations, as many countries where studies are being published in a
non-anglophone language were not considered. Our choice was motivated by the difficulty
in accessing literature that used language-specific search-terms and, when eventually
captured, in franslating such literature. We encourage future efforts o conduct comparative
analysis between two or more countries (and in partficular WEIRD vs. NON-WEIRD samples) to
better understand inter-cultural differences in this area.

4 We conducted moderation analyses fo test whether beliefs have different effects between (1) studies using
priming and social cognitive theory and (2) studies using either priming or social cognitive theory and all the rest
(Table 6 in Supplemental Appendix). Neither of these comparisons was significant.
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As for age, we found that music exposure had stronger effects when the mean sample
age decreased. That is, studies with younger samples had, on average, higher effect sizes than
those with older samples. This finding is consistent with previous literature showing the
importance of music among adolescents and young adults (Primack et al., 2009), but it is in
contrast with findings from the previous meta-analysis of Timmerman et al. (2008). According
to the latter study, older individuals tend to have stronger effects than younger ones. Their
results included both beliefs and behaviors and may have been especially driven by the
behavioral effects of music. Behavioral versus belief effects are recommended to not be
mixed when comparing adolescents and adults. From a developmental perspective,
adolescence is a period of infense changes and beliefs are known to be especially fluid in this
period (Miranda, 2013). To better understand the role of developmental phases in music
literature, future studies may benefit from using theoretical frameworks that have been
specifically developed to study adolescents, such as the adolescents’ media practice model
(Steele & Brown, 1995) or the music marker theory (ter Bogt et al., 2013) and to more explicitly
combine the study of certain effects (e.g., behaviors, beliefs) with the characteristics of the

population of interest (e.g., adults, young adults, adolescents).

Seventh, future literature is recommended to pay attenfion to two main aspects
related to the credibility and reliability of their analyses and conclusions. First, post hoc power
analyses showed that the majority of the studies were underpowered. We came to this
conclusion when using a Cohen’s d general thresholds for small effects (86.5%), which is typical
of media effect studies, as well as using a field-specific mean-effect size (53.1%). In other words,
it is possible that, for half of the arficles analyzed, the effects are actually not significant, or
they could have been significant with a larger sample. Uniquely speaking from a statistical
point of view, the lack of a power analysis does not permit to clearly evaluate whether the
effects found in the sample are actually frue effects in the (again, unknown) case in which the
frue effects in the population were different. Second, the adoption of open scientific practices
was rare, with very few studies following any of the open scientific requirements, such as
making the data and syntax available or pre-registering the study. These results do not seem
to be driven by the exclusive publication of significant results as we did noft find evidence of
publication bias.

Finally, our findings should be contextualized within the changes in the contemporary
media landscape that are crucial for how people consume music and, subsequently, how
they are influenced by such consumption. The advent of music streaming platforms and of
social media such as Instagram and TikTok has occurred at the expenses of fraditional media,
such as the radio (Bonini & Gandini, 2019), but also of specific channels where music was
previously consumed, such as on MIV (Edmond, 2014). Accessing music on streaming
platforms, such as Spotify, and sharing it on social media means that music lyrics have become

more cenftral in listeners’ everyday life compared to music videos. This does not mean that
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listeners pay more attention to the lyrics than before, but simply that lyrics have acquired a
more central position while music videos have become less central. As such, the effects of
music videos versus lyrics should be contextualized within this landscape, where lyrics and
audio, rather than videos, seem to guide the music experiences of contemporary audiences.
Future research is therefore recommended to better understand the role of music streaming
platforms in boosting the exposure to music lyrics and their potential effects on audiences’

beliefs.

We envision two potential ways—one theoretfical and one methodological—in which
the role of music streaming platforms can be taken into account. Articles using various media
theories to study music effects have often considered music listeners as passive agents that
receive music messages and are expected to infernalize them dependently on the length and
modality of exposure (e.g., Greitemeyer, 2011). Yet, few efforts have so far been invested to
contextualize such effects within the existing and fast-changing music industry, in which
listeners have endless opportunities to consume music and recommendation algorithms
recommend users relevant music according to their listening profiles. Such changes generate
questions about choice, self-selection, and reciprocal effects between selected contents and
beliefs. Theoretical frameworks that directly deal with reciprocal selection effects (e.g., self-
reinforcing spiral model, Slater, 2015) might better tackle questions that come with the advent
of new platforms and streaming services than the current used theoretical frameworks in the
field (e.g., ELM model). Individuals might be influenced by music because of the constant
reinforcement of previously existing beliefs that are present in songs or represented by artists
who are continuously selected by users and are recommended to them by algorithms. Taking
this selection process into account would shift the focus from the length and modality of music
exposure, which considers users as passive, to a contextualization of audiences and platforms
as active agents in the selection, consumption, and interpretation of music contents. This also
means that the (yet) unexplored relationships between algorithmic recommendation system:s,
self-selection, and music effects can open up new opportunities for theoretical developments
of music effect models that infegrate different media theories within the particular context of

music.

Methodologically, most of the existing literature has focused on experiments, few
studies have adopted survey designs, especially longitfudinal, and no study reported the use
of computational designs (e.g., network). The overarching majority of experiments increases
the confidence in the results presented in this study, as they are more robust than survey
designs in manipulating and detecting media effects (Barabas & Jerit, 2010). The use of cross-
sectional surveys is not, per se, problematic. Yet, it should be noticed that measuring effects
requires designs that are capable of tackling questions about causality. Future research should
therefore strive for a wider variety of causal designs (e.g.. network, experience sampling

methods, conjoint experiments) that are better able to incorporate the fleeting nature of music
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experiences going beyond single measurements, not only in surveys but also in experiments

(Knudsen & Johannesson, 2019).

Taken together, the results of this meta-analysis indicate a variegated and effervescent
area of research, with many potentials for new developments. Exposure to music is related to
audiences holding message-consistent beliefs, which vary according to the type of belief
studied, music modality, design choices, and sample characteristics. Interdisciplinary efforts
are thus required to systematically address the various axes along which music is expected to
socialize and influence audiences. Importantly, these quantitative efforts should take
advantage of the availability of free technologies (e.g., open repositories such as OSF, free
stafistical soffware such as R or Python) to preregister, share, and promote collaborations in

order to take stock and further advance the research on this topic.
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Chapter 5. The Internalization of a Perfformance-Oriented Self-Concept among Adolescents
through their Favorite Music Artists15
Music is a highly popular, yet understudied element of adolescents’ media and cultural
consumption that functions as influential agent of socialization. Past work has showed the
presence of performance-oriented worldviews promoted in popular music products, such as
in the lyrics, videos, and social media posts of artists. Drawing on social-cognitive theory as
well as on the concepts of (wishful) identification and biographic resonance, the present
three-wave survey study among Belgian adolescents (n = 405, Mage = 15.1 [SDage = 1.5], girls =
64%) tested the effects of performance-oriented messages that young people consume in
the music products of their favorite artists on their performance-oriented self-concept, and
theorized boundary conditions. Random Intercept Cross-Lagged Panel Models with
moderation designs did not confirm the hypotheses. We conclude by reflecting about the
potential causes of the null-findings and provide theoretical and methodological suggestions
to further illuminate the role of popular music in adolescents’ formation of beliefs and

identity.

Intfroduction

Adolescence is a key period for the development of youth's identities (Erikson, 1968).
In these formative years, youth develop social (e.g., perspective taking) and cognitive (e.g.,
abstract thinking) skills that are particularly important to build a coherent sense of the self, a
so-called self-concept (Schwartz et al., 2011). A self-concept is a complex and malleable
construct composed by personal attributes, such as beliefs and competencies, that are
brought together to form a narrative description of the self (Dunlop, 2017). Today, youth are
searching for and developing their self-concept in societies that are increasingly focused on
meritocratic principles of performance and individual efforts (Mijs, 2018). In these societies,
individual efforts and achievements are conceived as central elements to define self-worth
and deservingness (Lamont, 2019). Contemporary youth are therefore expected to grow up
developing a performance-oriented self-concept, namely a view of the self strongly
characterized by principles such as ambition, hard-work, and productivity. The development
of a performance-oriented self-concept might have several repercussions for the later
developments of youth, such as bringing a heightened sense of agency and control (Disabato
et al., 2019), but also an increased pressure to perform and an overly internal attribution of
responsibilities (Madeira et al., 2019). These, in turn, could affect their mental health, such as
bringing a better quality of interpersonal relationships (Becht et al., 2017) and a higher self-
esteem (Wong et al., 2016), but also potentially leading to anxiety and stress (Ritchie et al.,
2011).

15 Based on: Carbone, L., Kimmt, C., Vandenbosch, L. (under review). The Internalization of a Performance-Oriented
Self-Concept among Adolescents through their Favorite Music Artists
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Social comparisons play a key role in the definition of youth's self-concept (Crocetti et
al., 2016), arguably also in relation to a performance-oriented self-concept (Mijs et al., 2022).
In particular, youth learn about and define a self-concept by observing and mimicking
examples provided by their parents, peers, and teachers (Van Dijk et al., 2014; Lodi-Smith &
Crocettti, 2017). Media figures, such as celebrities and athletes, are also potentially important
sources for the definition of a self-concept (Dajches, 2022). Yet, the research investigating the
role of media and media figures for the development of adolescents’ performance-oriented
self-concept is scarce and mostly correlational (Petre, 2021). Moreover, while more research
has focused on the role of televised and social media content in the development of
performance-oriented views of the self (e.g., Devos et al., 2022), scarce attention has been
given to music and its artists. Three lines of research suggest that music products are potentially
key transmitters of performance-oriented messages. First, music products (e.g. lyrics, videos,
music artists' social media posts) serve as fundamental sources of identity building, especially
during adolescence (Hird & North, 2021). Second, interactions with music products affect
listeners’ attitudes and values (Carbone & Vandenbosch, 2023). Third, performance-oriented
narratives regularly occur in music products, such as lyrics and videos (Barton & Turman, 2009;
Carbone & Mijs, 2022). The present research therefore explores the role of music for the

formation of adolescents’ performance-oriented self-concept.

A three-wave study was organized among Belgian adolescents (n = 405, Mage = 15.1
[SDage = 1.5], %girls = 64%) to understand whether and why exposure to performance-oriented
messages in the lyrics, videos and social media posts of favorite artists brings adolescents to
hold a music-consistent (i.e., performance-oriented) self-concept. In particular, we built on
identification and resonance theory (Hoffner, 1996; Klimmt & Rieger, 2021) to understand
whether identifying with one’s favorite artist moderated the influence of music performance-
orienfed messages on adolescents’ performance-oriented self-concept over fime and

whether similarities with their favorite artists further contributed to such internalization.

The Search for Adolescents’ Identities in Perfformance-Oriented Societies

The need to define oneself and to compare to others is an infrinsic process of
adolescence (Christie & Viner, 2005). During this period, youth live developmental transitions
that bring them to confront questions about their own identity and position in the world, such
as in terms of who to become, what dreams to pursue, and how to understand and realize
one’s potentials (Karabanova & Bukhalenkova, 2016). While this is a process documented
among adolescents throughout the ages (Erikson, 1968), contemporary adolescents live these
typical developmental transitions in societies that are increasingly focused on concepts like
performance, productivity, and deservingness (Gorodnichenko & Roland, 2011). They are
living fundamental processes of identity building and definition of the self in socio-cultural
climates that reward a view of the self as increasingly focused on performance and
productivity (Mijs, 2018).
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The development of a performance-oriented self-concept might be particularly
beneficial for some adolescents to develop a sense of agency and control over their lives
(Duckworth & Gross, 2014). By emphasizing grit and resilience, a performance-oriented view
of the self could help some adolescents to see themselves as agentic and capable to
influence and direct their life choices and outcomes (Disabato et al., 2019). This, in furn, might
have several benefits for their well-being, such as increased happiness and self-esteem (Kwon,
2021a; Weisskirch, 2019). Simultaneously, a performance-oriented self-concept might pressure
other adolescents to narrowly define themselves as worthy based on their level of
performance to achieve their goals, even if their lived conditions disadvantage them and
hamper competitive performance (Curran & Hill, 2019). This, in furn, could be potentially
conducive to a decreased well-being and life satisfaction, bringing about feelings of
performance pressure, stress, and anxiety (Weinberg et al., 2020). Especially in the current era,
where increasing feelings of perfectionism and performance pressure are often used as
evidence of a mental health crisis lived by youth (Bor et al., 2014; Gunnell et al., 2018), it
becomes essential to study how adolescent develop a performance-oriented self-concept,
and which groups are more likely to do so, in order to better understand potential determinants

of youth's well-being.

Music Products and Adolescents’ Identity

Today, media are ubiquitous fools in adolescents’ lives and play an important role in
the construction of their identities (Davis, 2013). Among the many forms of media consumption,
music products consistently score as one of the most frequently and intensively used, especially
among adolescents (Fitzgerald et al., 1995; IFPI, 2023b). Existing literature considers music
products as the artistic (e.g., lyrics and videos) and personal (e.g., social media posts)
outcomes of music production (Askin & Mauskapf, 2017). As for artistic music products, previous
literature has mostly looked at the socializing role of music by considering the worldviews
offered in the content of music lyrics and videos (Carbone & Vandenbosch, 2023). For
example, Primack and colleagues (2011) showed that the idea of humble beginnings—a key
aspect of performance-oriented messages, used to highlight the need to work hard to
overcome difficulties—was present in almost 40% of the studied lyrics. Adopting a more
hermeneutic approach, Skéld and Rehn (2007) discovered the presence of similar redemptive
narratives in rap lyrics. More recently, Carbone and Mijs (2022) found the presence of two
performance-oriented frames in popular music (i.e., ‘Rags-to-riches’ and ‘Bragging rights’)

using computational methods.

As for personal music products, existing research suggests that performance-oriented
messages also appear frequently the social media posts of celebrities, music artists included
(Evans, 2022). In the contemporary music industry, music artists are increasingly depending on
their social media presence to reach and enlarge their fanbase (Evans & Baym, 2022). As such,

their personal and artistic views about success are not anymore confined to their artistic
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products but take shape also on their social media profiles (Gaenssle & Budzinski, 2021). To
become successful, tfoday's music artists are pressured to become social media celebrities
(Gaenssle & Budzinski, 2021). In this context, concerns about performance, self-branding, and
authenticity become paramount for artists to relate to their fanbase (Evans, 2022). Music artists
are therefore expected to provide visual and textual cues about their achievements and
success that highlight their efforts, talents, and deservingness. While we still know little about
the production of performance-oriented messages on the social media posts of celebrities,
few studies provide hints in this direction. For example, Eyal and colleagues (2020) show that
the most frequently occurring topics in celebrities’ social media posts relate to their
professional lives and self-promotion and that the most common topics in the comments to
these posts relate to their talents and capacities. Similarly, Evans and Baym (2022, p. 2679)
show that music artists use the term "“corralling” to refer fo “the necessity of ‘the posse’ in being
a rapper, the number of hours required [with] the collective, the amount of sheer effort
involved in being in the studio as a unit.” Celebrities therefore display performance-oriented
messages and are evaluated on social media for their professional performance, invested
efforts in their musical craft, and personal talents (Balestrini, 2015). Together with lyrics and
videos, social media posts can therefore be seen as a new form of music products in which
artists present their professional lives and lifestyles to promote themselves and to achieve clout
(i.e., the “leverage [of] digital tools in building social and professional status,” Evans & Baym,
2022, p. 2669). In the contemporary music landscape, artists can convey performance-

oriented messages not only in their music lyrics and videos, but also on their social media.

The presentation of performance-oriented messages in the music products of
adolescents’ favorite artists can be particularly important for their identity developments
(North & Hargreaves, 1999). By presenting various sources of information, music products equip
adolescents with visual, audio, and textual information that they can acquire to form their own
identity. Existing research has particularly highlighted the key socializing role of music artists
during adolescence, providing scripts and narratives that can be mimicked in the formation
of worldviews (Boon & Lomore, 2001). This is particularly relevant considering that adolescents
frequently mention music artists as their favorite media role models (lvaldi & O'Neil, 2008;
Hammond et al., 2024). For example, Chia and Poo (2009) report that 51% of their respondents
mentioned pop singers as their idols, constituting the highest share among other celebrities,
such as actors, fashion models, and TV hosts. Yet not every musician and not each single song
is profoundly important to an individual listener. Indeed, fandom for one’s favorite artist is an
important aspect in the formation of adolescents’ self-concept (Dajches, 2022).

Music Effects with Media Figures
Music effects involving favorite media figures (e.g., artists) have been frequently
explained by media effects theories such as social cognitive theory (Carbone &

Vandenbosch, 2023; Bandura, 2001). The theory assumes that audiences can learn through
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observation of media content when they mimic beliefs and behaviors from media characters
and personae considered as role-models, such as one’s favorite music artist. Bandura explains
that users are selective in their attention to role models and favor “favorites”, mimicking those
beliefs and behaviors perceived as particularly salient for themselves (Bandura, 2001).
Especially young people assign great personalrelevance to some pieces of music and to some
music artists (e.g., Derbaix & Korchia, 2019). Because of their function as role models, music
artists can provide performance-oriented messages of the self that are ready to be taken and
internalized by adolescents in the definition of themselves (Hammond et al., 2024). Moreover,
music artists are often seen as the embodiment of success, constituting privileged sources to
learn about what it means to be successful and how to become successful (Derbaix & Korchia,
2019). As such, the first hypothesis postulates a positive within-person relationship between
exposure to performance-oriented messages conveyed in the music products of adolescents’
favorite artists (including artists’ lyrics, videos, and social media posts) and their performance-

oriented self-concept (H1).

Yet, the sole presence and prevalence of performance-oriented messages in the music
products of a favorite artist is unlikely fo bring about equal internalization processes among all
young listeners, as the same message will be consumed differently by different audiences
(Valkenburg & Peter, 2013; Carbone & Vandenbosch, 2023). For instance, rap videos that
celebrate luxury consumption may speak to economically disadvantaged youth in a way that
differs from well-situated adolescents (Evans & Baym, 2022). Further theorizing (and adequate
empirical testing) is thus required to illuminate the boundary conditions that may apply to the
effect of music on performance-oriented self-concept, as suggested in H1.

When and Why Music is Important to Adolescents: The Role of Identification and Resonance

Wishful Identification with Music Artists as a Boundary Condition

Social cognitive theory theorizes that the learning process stemming from the exposure
to media messages is stronger when audiences identify with represented role models (Cohen,
2001). Such identification processes are further explained in identification theory. Identification
is one of the main processes of audience involvement with media characters (such as music
artists or fictional characters in a story; Cohen & Klimmt, 2021). According to Cohen (2001, p.
247), identification is based on the idea that audiences “forget [themselves] and become the
other,” developing the feeling of “sharing the perspective of the character” (p. 251).
Identification with media personae may influence audiences because of the increased
absorption and reduced counterarguing that facilitate the acceptance of the values and
beliefs held and represented by the character (i.e., entertainment overcoming resistance
model, Moyer-Gusé, 2008).

A particular type of identification, that is wishful identification, implies that audiences

desire and aspire to become like media characters (Hoffner, 1996). While most of the literature
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about identification has focused on (fictional) media characters, we instead follow Kistler and
colleagues (2010) and focus on performers (i.e., music artists) as the central “characters” of
music content. This choice is guided by the consideration that music artists, more than
characters mentioned in their music, are important role models for their fans (lvaldi & O'Neill,
2008) and that today’s adolescents are increasingly exposed to information about music artists
in a variety of situations beyond music videos and lyrics, such as on social media, talk shows,
book biographies, or documentaries (Fraser & Brown, 2002). In other words, when considering
music products, artists are the personae at the center of their fans’ attention (lvaldi, 2013).
Following the theory of wishful identification and Moyer-Gusé's (2008) entertainment
overcoming resistance model, we therefore hypothesize a stronger positive within-person
association over time between exposure to performance-oriented messages in the music
products of adolescents’ favorite artists and adolescents’ performance-oriented self-concept

when they experience stronger feelings of wishful identification with their favorite artists (H2).

Biographic Resonance of Musical Narratives as Boundary Condition

Wishful identification theory further posits that feelings of identification are stronger for
individuals who share similarities with media personae and characters, for instance, in terms of
life experiences or background characteristics, such as one's gender or race (Hoffner &
Buchanan, 2005). Yet, as suggested by Cohen and colleagues (2018), existing research about
the relationship between wishful identification and similarity has showed mixed results. Such
impasse primarily derives from a scarce theorization about the relationship between
identification and similarity. In this chapter we aim to further clarify this relationships by drawing
from biographic resonance theory and by distinguishing two aspects of similarity, related to

actual (i.e., one's gender) and perceived (e.g., similar life experiences) forms of similarity.

As noted by Bonus and colleagues (2022, p. 11), “the experience of identifying with a
character requires audiences fo recognize similarities between themselves and that
character, which likely elicits varying degrees of autobiographical reflection.” The importance
of autobiographical reflection in processes of media engagement and persuasion is a central
tenet of resonance theory. Recent accounts of biographical resonance defined this concept
as “the emotionally loaded experience that areceived entertfainment content has something
important to do with oneself, one’s situation, one’s life history, and/or one’s (biographically
rooted) current questions about life” (Klimmt & Rieger, 2021, p. 384). Understood in this sense,
resonance is a eudaimonic mediated experience, different from hedonic experiences
because promoting reflexive and appreciative rather than thought-free and uplifting
experiences. Such meaningful eudaimonic experiences do not necessarily depend upon
exposure to positive or serious content, as anti-heroes and lighthearted entertainment (e.g.,
pop songs) can also produce eudaimonic experiences of reflection and self-franscendence
(Oliver et al., 2018). Instead, central in current approaches to biographical resonance is the

process of meaning-making that audiences enact when elaborating connections between
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entertainment content and their personal life. Accordingly, in this chapter we argue that to
better understand why and how identification promotes the internalization of music messages
it is necessary to reflect upon the similarities of conditions between media audiences and

music artists that facilitate biographical meaning-making.

Considered from a resonance perspective, identifying with music artists helps
audiences addressing problems they are facing in their own lives. In partficular, identification
can be explained by the presence of shared experiences or characteristics (i.e., similarity)
between artists and audiences that facilitate biographical meaning-making. Previous
research in this regard has focused on two forms of similarity, resembling actual or perceived
shared characteristics between media audiences and characters, which underly different

reasons that motivate audiences to identify (Chen et al., 2016).

Actual similarity generally refers to socio-demographic characteristics shared between
artists and their audiences, such as those related to one’s gender or race (Cohen & Hershman-
Shitrit, 2017). Actual similarity might help audiences address problems they are currently facing
and that depend upon the shared characteristics under examination. In this chapter, we
specifically focus on the role of gender as a key dimension of actual similarity for its importance
in the identification with one’s favorite artists in the formation of performance-oriented self-
concepft. In particular, we expect adolescents to develop a stronger performance-oriented
self-concept when exposed to such narratives by artists of the same gender. Indeed, existing
literature suggests that a performance-oriented self-concept has potentially different
meanings for boys and girls (Mendick et al., 2015). Young boys typically define themselves as
performance-oriented by aligning with widely available scripts related to fraditional forms of
masculinity through concepts like competitiveness and self-control (Halvorsen & Ljunggren,
2021). By means of hard work, boys can achieve what society is expected of them to become
“real” men (Rice et al., 2021). A performance-oriented view of the self can also serve young
girls in the definition of their own sense of worth, especially in the contemporary #MeToo era
of battles for women empowerment and gender equality. By re-inscribing characteristics such
as competitiveness and leadership fo women, a group historically marginalized along these
lines, a performance-oriented self-concept can provide a sense of agency and competence
that challenges stereotypical views of how girls are expected to grow up as women in a
patriarchal system (Seron et al., 2018). Because of their function as key role models, music artists
of a similar gender as their fans can therefore be particularly important in the internalization of
performance scripts (Canessa-Pollard et al., 2022). According to this reasoning, young boys
whose favorite male artists display performance-oriented messages are expected to develop
a stronger performance-oriented self-concept when they identify with their favorite male artist
compared to girls identifying with their favorite male artists or boys identifying with their favorite
female artists. On the ofther hand, young girls whose favorite female artists display

performance-oriented messages are expected to develop a stronger performance-oriented
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self-concept compared to boys identifying with their favorite female artists or than girls

identifying with their favorite male artists.

Apart from actual similarity, perceived similarity refers “to the desire to emulate the
behavior and characteristics of others” (Hoffner & Buchanan, 2005, p. 328). Perceived similarity
can be a better predictor of identification when audiences aim to achieve goals or situations
that are perceived as desirable but that are not yet experienced (Turner, 2011). In this chapter,
we follow existing literature and specifically focused on respondents’ perceptions of their
similarity with their favorite music artist, in terms of general characteristics (i.e., look, behaviors,
beliefs) and life experiences (Hoffner & Buchanan, 2005). From a media entertainment
perspective, audiences might experience identification through the perceived similarity with
other characteristics than those related to one’s background—such as similar looks, behaviors,
and life experiences—because they deem these non-background characteristics as more
relevant to understand the content at hand and to address one’s current life issues (Klimmt &
Rieger, 2021).

In distinguishing actual and perceived forms of similarity in relation fo adolescents’
gender, we hypothesize two ways in which similarity can moderate the effect of identification
in the internalization of the performance-oriented messages presented by their favorite artists
(as per H2). First, we hypothesize a stronger positive within-person relationship over time
between exposure to performance-oriented messages by favorite artists and the
development of a stronger performance-criented self-concept among adolescents who
identify more strongly with their favorite artist (as per H2) and have the same gender as the
artist as compared to those with high levels of identification, yet different gender (H3a). We
call this resonance of biographic starting conditions. Additionally, we hypothesized a stronger
positive within-person relationship over time between exposure to performance-oriented
messages by favorite artists and the development of a stronger performance-oriented self-
concept among adolescents who identify more strongly with their favorite artist (as per H2)
and have similar perceived life experiences as the artist as compared to those with high levels
of identification, yet different perceived life experiences (H3b). We call this resonance of
biographic outcomes. Figure 2 shows the conceptual and statistical models used to address

the hypotheses and RQs.
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Figure 2. Visual representation of the model used in this chapter. The hypothesized effects are
expressed in the logics of a three-wave longitudinal research design (see methods section).
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Note: W1, W2, and W3 = number of waves of measurement in the current longitudinal survey design (see methods
section). Beliefs = Performance-oriented self-concept; Messages = Performance-oriented narratives by favorite
music artist; WI = Wishful identification. The interaction effect of Wl was tested separately for BXW (interaction lines
from RI-WI) and for WxW (interaction lines from wWiI). When testing for multigroup comparisons, this model was
estimated across similarity groups.

Methodology

Sample

Adolescents were recruited from 7 schools in Flanders, Belgium, over a 12-month period
for a three-wave panel study where each wave was conducted after four months from the
previous one. The period of four months was chosen for several reasons, namely, fo avoid
major changes in the social media landscape (Schreurs & Vandenbosch, 2022), to
accommodate longer-term processes of belief development (Yang & Bradford Brown, 2016),
and to distinguish between adolescents who are particularly attached to their favorite artist
from those who are more fleeting. The study took place between 2021 and 2022 and received
ethical approval of the review board of the host university. Parents and participants gave their
consent to participate to the study and were extensively informed about the content of the
study as well as about the confidential processing of their answers. In particular, all participants
were informed that data would be anonymously stored in a secured server, that their survey
answers would have been processed separately from their identification data, that they could
end the survey at any moment without any consequence, and that, in case of full completion,

they would receive a reward of 10 euros (W1), 12 euros (W2), and 15 euros (W3) in vouchers.

W1 was attended by 590 adolescents, W2 by 415, and W3 by 367. From the initial

sample of all respondents across waves (n = 624), we excluded those who failed the attention
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checks (n = 63), resulting in a sample of 561. To maximize power and to keep as much data as
possible in the analyses (Erreygers et al., 2018), we included in the sample all respondents who
participated in at least two waves, resulting in a final sample of 405 adolescents (at W1: Mage
= 15.1 [SDage = 1.5], %girls = 64%). Missing data were imputed using multiple imputations (Li et
al., 2015).

Measures

Control variables. We confrolled for age, gender, parental education, and ethnic
background. These variables were chosen to control for their potentially confounding effect
on the two main variables of interest, namely the exposure to performance-oriented messages
in music lyrics and the expression of a performance-oriented self-concept (Elvers et al., 2018;
Flanagan et al., 2014; Ghavami & Mistry, 2019).

Age was determined at W1 by asking parficipants their date of birth and by the year
of birth to 2021 (the year in which the survey was conducted) (M = 15.13, SD = 1.52).

Gender was determined at W1 by the item ‘l am a...” (1 = Boy, 2 = Girl, 3 = Other, 4 =
Prefer not to say) (Girls = 64.20%). ‘Other’ and ‘Prefer not to say' were recoded as missing

values (n = 8).

Two items were used at W1 fo determine the highest education obtained by
participants’ i) father/male guardian and ii) mother/female guardian (1 = No diploma, 2 =
Primary education, 3 = Secondary education, 4 = College, 5 = University, 6 = don’t know, but
my Dad/Mum works as a..., 7 = Doesn't apply to me). The qualitative responses to ‘I don't
know, but my Dad/Mum works as a...” were recoded based on the job information provided
(e.g.. a business manager would likely require a university degree), whilst ‘Doesn’t apply to me’
was recoded as missing data (Meather = 4.59, SD = 0.64; Mmother = 4.54, SD = 0.56).

Ethnic background was measured providing the following categories (multiple
responses were allowed): “West-European”, “East-European™, " African or Middle East”, “North
American”, "South American or Latin American”, “Asian”, “Other, namely” (to be filled), “I
don’t know"” (coded as missing response). Given the low number of participants with a non-
Western-European ethnicity, the variable was recoded in three categories, namely Western-

European (82.47%), non-Western-European (5.19%), and mixed (9.14%).

We also accounted for the amount of exposure to performance-oriented messages by
favorite artists by controlling for the frequency of exposure to each music product. Three items
measured the frequency of exposure to one’s favorite artist’ lyrics, videos, and Instagram posts
at each wave. Respondents were first asked to think about their favorite musician/singer/band
in the past 4 months. Keeping in mind that artist, they were then asked how often (“Never”,
“Less than once a week”, “Once a week”, “Multiple times a week”, "Every day”, “Multiple
times a day”) in the past 4 months they read their favorite lyrics (Mwi = 4.43, SD = 1.18; Mw2 =
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4.20, SD = 1.21; Mwz = 4.38, SD = 1.16), encountered Instagram posts (Mwi1 = 2.23, SD = 1.42; Mw2
=2.11,SD = 1.36; Mws = 2.24, SD = 1.42), and watched music videos (Mw1 = 2.15, SD = 1.22; Mw2
=1.99,SD =1.11; Mws = 1.85, SD = 1.08) of their favorite artist.

Performance-oriented messages by favorite artists. Respondents reflected about their
favorite musician/singer/band in the past 4 months. Keeping their favorite artist in mind, they
were asked to evaluate on a 5-point Likert scale from 1 (=Never) to 5 (=Very often) how often
they encountered the following situations in their favorite lyrics, Instagram posts, and music
videos of this artist (the items were repeated for each music product): “Someone who has
stfruggled in the past (e.g., they were poor, drugs problems, criminality)2”, “Someone who is
now very rich (for example with a lot of money and luxurious cars)2”, “Someone who has
worked hard to reach their success and richnesse”, “Someone who is proud about their
success and richnesse”. This scale was developed following popular representations of
performance as depicted through the overcoming of struggles and hardships by means of
hard work and resilience (Mijs, 2018). The items were further selected based on existing
literature about music portrayals of success, where being successful has been frequently
depicted through materialistic and individualistic markers that frequently feature
performance-oriented messages (Podoshen et al., 2014). The items show medium-high,
positive, and significant correlations with each other for each medium and across waves as

shown in Figures 2.1-2.3 in Appendix.

The variable used in the analysis consisted of an averaged score across all music

products (i.e., lyrics, videos, Instagram posts), measuring general levels of exposure to

performance-oriented messages in the music products of favorite artists (Mwi = 2.36, SDw1
0.78; Mw2 = 2.42, SDw2 = 0.74; Mw1 = 2.33, SDw1 = 0.69).

Performance-criented self-concept was evaluated on a 5-point Likert scale (from 1
“Does not describe me at all” to 5 = “Describes me perfectly”) *How much do you think these
adjectives describe yourselfe”. The adjectives were: “Intelligent”, “Ambitious”, “Talented”,
“Dedicated”, “Hard-working”, “Lazy”, “Motivated”, “Disciplined”, “Bright”, "Productive”,
“Perseverant”, “Determined”. All the items were developed by the authors to capture a
dimension of performance close to adolescents’ view of themselves (Smith & Skrbis, 2017).
ltems were chosen based on a survey among international experts working in sociology and
communication science (N = 10) on the topic of performance and effort. Experts were asked
to rate how much, in their opinion, a list of positive and negative adjectives represents
performance-oriented concepts (answer categories were “No”, “Maybe”, "Yes”, “Totally”).
They subsequently suggested additional terms about performance that were not previously
included. The wording was further adapted to be suitable for contemporary adolescents and

their cultural context.
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EFA on a pilot study demonstrated a one-factor solution (initial eigenvalue = 7.46,
explained variance = 36%, a = .87, 12 items). The following items were sequentially removed
after running two EFAs because of low factor loadings (below .4): “Talented”, “Lazy™, “Bright™,
“Determined”, “Disciplined”, “Dedicated”, “Intelligent”. A final EFA showed a one-factor
solution (eigenvalue = 4.27, explained variance = 54%, a = .81, 4 items) with the following items:
ambitious, motivated, hard-working, productive. A CFA conducted on the longitudinal sample
showed an excellent model fit for each wave: (W1) x2(2) = 2.23, p = .33, RMSEA =.02, CFI = .99,
TLI = .99, SRMR = .01; (W2) x2(2) = 4.09, p = .13, RMSEA = .05, CFl = .99, TLI = .98, SRMR = .02; (W3)
X2(2) = .95, p = .62, RMSEA = .00, CFI = 1.00, TLI = 1.00, SRMR = .00. A one-dimensional factor

structure was thus confirmed.

Wishful identification. To measure the identification with the favorite artist, we drew on
Hoffner (1996) and asked “Thinking about ARTIST, how much do you agree with the following
statements? (If you have a favorite band, please chose the artfist you like the most of the band
to answer the following questions.)”. Respondents answered on a 5-point Likert scale from 1
(=Strongly disagree) to 5 (=Strongly agree) to the following items: “ARTIST is the sort of person |
want to be like myself”, “Sometimes | wish | could be more like ARTIST”, “ARTIST is someone |
would like to emulate”, "I would like to do the kind of things ARTIST does”, "I would never want
to act the way ARTIST does”. EFA showed a one-factor solution (W1: eigenvalue = 2.74,
explained variance = 53%, a = .84, 5 items; W2: eigenvalue = 3.09, explained variance = 57%,
a =.89, 5items; W3: eigenvalue = 2.97, explained variance = 62%, a = .86, 5 items).

Actual similarity of gender. To code the gender of favorite artists, three research
assistants coded the full population of artists that participants had mentioned (n = 430) by
drawing information from Wikipedia. Each coder was assigned, respectively 143, 143, and 144
artfists, plus 100 randomly selected artists in common among coders, to establish infer-coder
reliability. Coders were extensively frained by the first author before the coding tasks and the
main analyses started once intercoder reliability was established among three coders (Gwet's
ACTmae = 0.9; Gwet's AC Ttemale = 0.9). Since adolescents could name different favorite artist at
each wave, the variable related to actual similarity of gender could potentially change across
waves. Yet, we dichotomized the variable and created two groups because a decomposition
in between- and within-person variance (as in the case of wishful identification) and an
interaction between latent variables (i.e., wishful identification and actual similarity of gender)
was not allowed fo be estimated by the only software that currently performs such analyses,
namely Mplus. Moreover, we used this variable fo conduct multigroup analyses (rather than
modeling it as a tfime-varying moderator) because the current version of Mplus does not allow
for the modeling of fime-varying binary moderators. Therefore, we conducted multigroup
analysis with actual similarity of gender as a binary grouping variable. The final variable used

in the analyses groups participants with low levels of actual similarity (i.e., similarity in one or no

125



waves, 46.42%), and those with high levels of actual similarity (i.e., similarity in two or more
waves, 53.58%).

Perceived similarity. To define the perceived similarity with their favorite artist, we drew
on Hoffner & Buchanan (2005) and asked “Think again about the favorite ARTIST that you listed
above. How much do you think that... (If you have a favorite band, please choose the artist
you like the most of the band to answer the following questions.)”. Respondents answered on
a 5-point Likert scale from 1 (=Strongly disagree) to 5 (=Strongly agree) to the following item:s:
... ARTIST is similar to you<”, “... ARTIST looks like you?2”, “... ARTIST behaves like you?e”, ... ARTIST
thinks like youe”, "... ARTIST has had similar life experiences to you?2”. EFA showed a one-factor
solution (W1: eigenvalue = 3.88, explained variance = 55%, a = .84, 5 items; W2: eigenvalue =
3.59, explained variance = 53%, a = .82, 5 items; W3: eigenvalue = 3.67, explained variance =
53%, a = .81, Sitems). For the same reason as for the variable about actual similarity of gender,
we dichotomized the variable to create groups. To do so, we first averaged the scores across
the three waves and then created two groups based on their median. We averaged across
groups to account for the average level of similarity across waves (since respondents could
have potentially indicated different artists at each time, having different levels of perceived
similarity for each). The final variable used in the analyses groups participants with low levels of
perceived similarity (i.e., below the median, 49.63%), and those with high levels of perceived

similarity (i.e., above or equal the median, 50.37%).

Analytical Strategy

We first computed the means, standard deviations, alpha, ICC (Table 1 in Appendix),
and zero-order correlations (Figure 1 in Appendix) for the variables of interest. Afterwards, we
used Mplus (v. 8.9) and estimated 11 Random-Intercept Cross-Lagged Panel Models (RI-CLPM)
(see Table 7 below). In these models, we used mean scores as manifest variables, each of
themregressed on a corresponding latent variable with loadings constrained at 1. These latent
variables represent the within-person factors between which auto-regressive, cross-lagged
and concurrent paths were drawn. Moreover, we created a latent random intercept factor
(Rl) for each main variable in the model which had the manifest variables at the three time
points as indicators, with loadings constrained at 1. Correlations between the Rl's represent
between-person associations. We further constrained the error variances of all manifest
variables af 016. MLR was used as estimator. Model fit for model 1 was considered acceptable
if RMSEA < .08, CFl = .90, and TLI = .90 (Kline, 2015). Models with the decomposition of Between
and Within components of the moderator, wishful identification, did not provide fit indices
(Speyer et al., 2023). This is typical of models with latent interactions as modeled in the
available versions of Mplus (Asparouhov & Muthén, 2020; Ozkok et al., 2022). As such, it was

not possible to evaluate the model fit of models 2.1-2.2. In these models, evidence of

16 Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://osf.io/rogmh/2view only=013964615288470d96f733e4abedd20a
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moderation was evaluated based on the significance test of the respective regression paths.
Instead, models 3 contain multigroup decomposition (across similarity groups) of the BxW and
WxW moderating effect of wishful identification. As such, evidence of similarity moderation for
models 3 was evaluated by comparison of information criteria (i.e., AIC, BIC) between
constrained and unconstrained models. We detail next the three main modelling strategies
used to test H1-H3.

The first model consisted of a baseline RI-CLPM model with control variables included
as manifest variables, autoregressive, and cross-lagged paths between a performance-
oriented self-concept and exposure to performance-oriented messages by favorite artist to
answer H1 (1 model).

The second model included wishful identification as a continuous, tfime-varying, latent
factor that functioned as a moderator in testing H2. In particular, we followed Speyer and
colleagues (2023) in dividing wishful identification in its Between and Within component. This
approach was followed because respondents could indicate different favorite artists across
waves and, consequently, different levels of wishful identification. As such, it was important to
distinguish a Between and Within component of the moderator wishful identification. This
distinction allows to estimate two types of inferactions. A Between x Within interaction (BxW)
was obtained by using the random intercept (Between part) of wishful identification as
moderator, in order to understand whether the within-person link between exposure to
performance-oriented messages by favorite artist and a performance-oriented self-concept
is stronger if a person experiences stronger wishful identification with the artist than the overall
average. A Within x Within interaction (WxW) was obtained by using the Within part of wishful
identification as moderator, in order to understand whether the within-person link between
exposure to performance-oriented messages by favorite artist and a performance-oriented
self-concept is stronger if a person experiences stronger wishful identification with the artist

than their own personal average (2 models).

Finally, the third model reprised the interaction model used to test H2 and conducted
multigroup analysis across similarity groups (i.e., perceived and actual) to test H3. To test for
multigroup differences, we estimated a constrained and unconstrained model for each BxW
and WxW estimated in the second set of models (8 models). To evaluate the best fitting model,
we compared the information criteria between constrained and unconstrained models and
selected the model with the lowest BIC and AIC values. An overview of the models used can

be found in Table 7 below.
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Table 7. Summary of the computed RI-CLPM models

Model \ DV Moderator 1 Moderator 2
Performance- o formance-
1 O”ef“ed oriented self-
narratives by concent
favorite artists P
2.1 Perfqrmonce- Performance- Wishful identification (BxW)
noorrrcljeﬁr:j:sdby oriented self-
2.2 favorite artists  concept Wishful identification (WxW)
3.1.1 Wishful identification (BxW, constrained)
312 Perf Wishful identification (BxW, Group1:
o eroﬁrerrr:%r:jce- Performance- unconstrained) Perceived
narratives by oriented self- Similarity (of
3.1.3 favorite artists concept Wishful identification (WxW, constrained) expelrlif:nces)
314 Wishful identification (WxW,
T unconstrained)
3.2.1 Wishful identification (BxW, constrained)
Wishful identification (BxW, )
3.2.2 Perfqrmonce- Performance- unconstrained) Group 2:
oriented . Actual
narratives by orienfed seif- . . s . Similarity (of
3.2.3 favorite artists concept Wishful identification (WxW, constrained) gender)
304 Wishful identification (WxW,

unconstrained)

Nofe. Based on N = 405 participants. IV = Independent variable, DV = Dependent variable. Moderator 1 is modeled
as a continuous variable and moderator 2 is modeled as a multigroup. BxW indicates the Between part of the
decomposed variance of the moderator Wishful Identification. WxW indicates the Within part of the decomposed
variance of the moderator Wishful Identification.

Results

Descriptive Analysis

ICCs indicated that a moderate degree of variance in exposure to performance-
oriented messages by favorite artists (ICC = .44) and wishful identification (ICC = .49), and a
moderate to high degree of variance in performance-oriented self-concept (ICC = .65) were
explained by between-person differences. While in the main analyses we used a measure
averaging the presence of performance-oriented messages among the three music products,
we report here the means of each music product across the three waves for descriptive
purposes. In particular, music videos had the highest average of performance-oriented
messages (M = 2.42, SD = .74), followed by lyrics (M = 2.36, SD =.78), and Instagram posts (M =
2.33,SD =.69). Yet, these differences were not statistically significant (F[2, 1212] = 1.36, p = .26).
Moreover, adolescents expressed middle-high levels of performance-criented self-concept
(Mw1 = 3.58 [SD = .66]; Mw2 = 3.55 [SD = .67]; Mws = 3.60 [SD = .64]) and middle-low levels of
wishful identification (Mw1 = 2.13 [SD =.73]; Mw2=2.16 [SD =.78]; Mws = 2.15 [SD =.76]).
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Hypothesis Testing

Table 2 in Appendix shows an excellent model fit (x2[12] = 12.58, p =.25, RMSEA = .03,
SRMR = .01, CFl = .99, TLI = .97) for model 1. Because of the distinction between BxW and WxW
moderations, model 2 only reports regression coefficients to evaluate moderation effects.
Moreover, the same decomposition in BXW and WxW between similarity groups in models 3.1.1-
3.2.4 only provide information criteria, which are used fto compare constraint and
unconstrained models based on the lowest values of BIC and AIC indices. Accordingly, we
report below the results for model 1 (baseline), 2.1 (BxW, no multigroup), 2.2 (WxW, no
multigroup), 3.1.1 (BxW, constrained, mulfigroup with perceived similarity), 3.1.3 (WxW,
constrained, multigroup with perceived similarity), 3.2.2 (BxW, unconstrained, mulfigroup with
actual similarity), and 3.2.4 (WxW, unconstrained, multigroup with actual similarity), as can be

found in Table 3 in Appendix.

Within-Person Associations

In model 1, a positive autoregressive within-person relationship was found for
performance-oriented self-concept between W1 and W2 (B = .32, p =<.001), but not
replicated between W2 and W3. Moreover, a higher performance-oriented self-concept at
W2 predicted lower levels of exposure to performance-oriented messages by favorite artist at
W3 (B = -.20, p =.04), but not between W1 and W2. No other autoregressive or cross-lagged
effects were significant af the p <.05 level. As such, H1, expecting a positive relationship
between exposure to performance-oriented messages and performance-oriented self-

concept, was not supported.

In model 2.1, testing between-person moderation of wishful identification (BxW), we did
not find evidence of moderation effects as the regression coefficients for BxXW were not
statistically significant (W1-W2: B = .02 [SE = .07], p = .78; W2-W3: B = .05 [SE = .09], p = .63).
Similarly, we did not find evidence of within-person moderation of wishful identification (WxW)
in model 2.2, as the regression coefficients for WxW were not statistically significant (W1-W2: 3
= .12 [SE = .07], p = .08; W2-W3: B = .15 [SE = .08], p = .06). Thus, H2, expecting a positive
moderation of wishful identification on the relationship between exposure to performance-

oriented messages and performance-oriented self-concept, was not supported.

In models testing the moderation of wishful identification across perceived similarity
groups, the constrained models had lower information criteria than the unconstrained ones
(model 3.1.1: BIC is 15423.86, AIC is 14799.26; model 3.1.3: BIC is 15820.20, AIC is 15195.59). This
means that we did not find variations across participants with high and low perceived similarity.
As such, H3a, expecting similarity group differences in the moderation of wishful identification
on the relationship between exposure to performance-oriented messages and performance-
oriented self-concept, was not supported.
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To the contrary, the models related to actual similarity showed a better AIC fit for the
unconstrained models (model 3.2.2: BIC is 15724.29, AIC is 15059.64; model 3.2.4: BIC is 15812.22,
AIC is 15147.58). This means that actual similarity of gender moderates the moderating effect
of wishful identification in the relationship between performance-oriented messages and self-
beliefs. Yet, model 3.2.2, testing between-person moderation of wishful identification (BxW)
across actual similarity groups, did not show evidence of moderation effects of wishful
identification, as the regression coefficients are not statistically significant (low similarity group
WI1-W2: B = .01 [SE =.07], p = .96; low similarity W2-W3: B =-.01 [SE =.11], p = .94; high similarity
group W1-W2: 3 =.03 [SE=.09], p =.75; high similarity W2-W3: 3 = .09 [SE=.08], p =.29). Similarly,
also model 3.2.4, testing within-person moderation of wishful identification (WxW) across actual
similarity groups, did not show evidence of moderation of wishful identification (low similarity
group W1-W2: p = .05 [SE = .15], p = .71; low similarity W2-W3: B = .06 [SE = .14], p = .71; high
similarity group W1-W2: B = .17 [SE = .09], p = .09; high similarity W2-W3: B = .16 [SE = .27], p =
.54). As such, H3b was not supported.

Between-Person Associations

We uniguely found a significant positive relafionship between exposure to
performance-oriented messages by favorite arfists and wishful identification in model 2.2,
testing within-person moderation of wishful identification (WxW; B = .18 [SE = .07], p = .02). Yet
this effect was rather weak. No other significant between-person association was found in the
other models.

Discussion

To the best of our knowledge, this is the first longitudinal study on the development of
a performance-criented self-concept through exposure to music products. In particular, we
investigated the development of a performance-oriented self-concept among adolescents
by exploring processes of wishful identification and similarity with their favorite artists. While
most of the existing literature studying music effects has adopted cross-sectional and
experimental designs (Carbone & Vandenbosch, 2023), our three-wave panel design provides
key results for the field, because of its capacity to disentangle between- and within-person
effects. Although descriptive findings indicate the presence of performance-oriented
messages in the music products of adolescents’ favorite artists and substantial (albeit widely
differing) performance-oriented self-concept among youth, we did not find empirical support
for our hypotheses. As such, we reflect next about potential causes of these null results and

provide directions for future research in relation fo each hypothesis.

Understanding the Observed Non-Effects of Music on Performance-Oriented Self-Concept (H1)
With regard to HI1, expecting a positive effect of exposure to performance-oriented
messages in the music products of favorite artists and the holding of a performance-oriented

self-concept, we only found null results. The only statistically significant results were a fime-
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inconsistent and positive autoregressive path for performance-oriented self-concept (W1-W2)
and a fime-inconsistent and negative within-person cross-lagged effect between
performance-oriented self-concept and exposure to performance-oriented messages in
music products (W2-W3). On the one hand, the positive autoregressive path indicates that
occasions in which a person scored above their expected value on performance-oriented
self-concept were followed by occasions in which they scored above the expected value on
the same variable. On the other hand, the negative cross-lagged path indicates that holding
a stronger performance-oriented self-concept brings adolescents to be less exposed to
performance-oriented messages in music products at the next time point. From these findings,
we envision three potential explanations for the lack of support for H1, related to selection,

habituation effects, and temporal effects.

Existing literature has remarked that a performance-oriented view of the self could
have positive effects on well-being when individuals feel in control of their lives (Vainio &
Daukantaité, 2016). Yet, such literature has also remarked the potentially detrimental
consequences for well-being, such as negative self-evaluations, intfernal attributions, and a
lower school performance (especially in low-status and marginalized group members,
Madeira et al., 2019). The lack of consistent paths related to the first hypothesis could indicate
the presence of selection effects among those suffering from performance anxiety. Their
media selective behavior may function as a buffer against the potentially negative effects of
developing a performance-oriented self-concept. That is, these adolescents could select (out)
music with performance-oriented messages at different time points, choosing when to avoid
them tfo shield themselves from potentially negative felt consequences. This could be
explained by our finding showing that adolescents who develop a stronger performance-
oriented self-concept select less performance-oriented songs, potfentially because
experiencing negative consequences from such exposure. Yet, this result was not consistent
across waves, developing uniquely between the second and the third wave. This could
indicate that adolescents select out songs with performance-oriented messages only when
their performance-oriented self-concept becomes strong enough over fime to potentially
trigger feelings of performance pressure. More research is needed to better understand the
reasons to select performance-oriented messages, their relationships with the development of
a performance-oriented self-concept, and the subsequent development of forms of well- and
il-being among adolescents.

Alternatively, this result could also indicate habituation effects (e.g., Grizzard et al.,
2017). According to this inferpretation, respondents could get habituated to performance-
oriented messages because of the development of a “new normal” (Dan & Brosius, 2021, p.
55)—namely a new threshold at which performance-oriented messages become salient—
which brings them to lower their attention and recall of the same narrative over time. This

explanation could be supported by our findings showing a positive, although inconsistent,
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autoregressive path of performance-oriented self-concept. Yet, our statistically significant
findings (i.e., positive autoregressive and negative cross-lagged paths) were inconsistent
across waves and unexpected from our hypotheses. As such, we encourage future research
to account for selection (Knobloch-Westerwick, 2015) and habituation (Krahé et al., 2011)
effects more specifically to better understand the internalization process of music narratives

with potentially detrimental consequences, such as those about performance.

The previous explanations of our null findings rely on the assumption that music
influences adolescents’ beliefs, as documented in existing meta-analytical research (Carbone
& Vandenbosch, 2023; Timmerman et al., 2008). Yet, meta-analytfical evidence also pointed
at the lack of longitudinal studies investigating the temporal developments of music-consistent
messages. Most research in this field has adopted an experimental and cross-sectional study
design (Carbone & Vandenbosch, 2023). The presence of effects in experiments might be due
to the short-term nature of experimental exposure, potentially suggesting that music influences
beliefs in the short tferm, rather than in the long term. Being one of the first studies adopting a
longitudinal design to study music effects on beliefs, this study therefore recommends future
research to conduct more short- and long-term studies to further explore the temporal

development of music-consistent beliefs.

Understanding the Observed Non-Effects of Wishful Identification Moderation in Music Effects
(H2 and H3)

Moreover, we did not find support for the moderating role of wishful identification (H2).
Interestingly, this lack of moderation echoes the findings of Dajches (2022), in which
identification among U.S. adolescents with their favorite music artist was also found to not
moderate music effects on self-concept clarity. We provide two potential explanations for this
finding, related to fandom and to the specificities of the sample analyzed. On the one hand,
the low mean levels of wishful identification might indicate lower levels of relevance of the
represented narratives for adolescents. This could be due to ascarce relevance given to music
and to music artists in the sample or to a lower relevance given to music artists as socializing
agents compared to other aspects of music, such as its narratives or the contextual
experiences in which it is consumed (e.g., listening to music by oneself or with friends). We
therefore recommend future research to explicitly survey different levels of music fandom (i.e.,
explicitly recruiting respondents with high and low levels of fandom) when investigating music
effects, distinguishing between adolescents for whom music artists are important parts of their
lives and those who are casual listeners. Moreover, alternative moderators could be used to
better understand the internalization process of performance-oriented messages, for example
by employing narrative transportation (Strick et al., 2015), or music appreciation, absorption,
and enjoyment (Steinhardt & McClaran, 2022).
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On the other hand, the lack of evidence for the moderating effects of wishful
identification could be due to the specificities of the sample analyzed in the study. In
particular, our sample is mostly composed by Western European adolescents with high levels
of parental education. This is in contrast to popular representations of performance-oriented
messages about success, which tend to be displayed by individuals from lower socio-
economic backgrounds or racial-ethnic marginalized groups (Barton & Turman, 2009). Indeed,
typical stories where performance is represented through concepts like hard work and
individual efforts (e.g., rags-to-riches stories) center around narratives of socio-economic
struggles typically lived by members of marginalized communities (e.g.. the poor, Black and
Brown people; Barton & Turman, 2009) Particularly in popular music, typical success markers,
such as buying expensive jewels and cars, are also typically represented by Black and Brown
artists, especially male rappers (Carbone et al., 2024). As such, our respondents might feel less
related to such representations because of their different socio-economic and racial-ethnic
lived-experiences. This low relatedness with the individuals that are at the center of typical
performance-oriented messages in popular media might further bring adolescents to
consume music with performance-oriented messages but without necessarily considering such
messages as applicable to themselves. To better study the effects of music exposure on the
development of a performance-oriented self-concept, future research is therefore
recommended to pay particular attention to the population of reference. In particular, studies
among socio-economic and racial-ethnic privileged groups could more specifically focus on
the temporal relationships between short- and long-terms effects of such narratives,
disentangling the emergence and duration of such effects. Instead, studies focused on socio-
economic and racial-ethnic marginalized groups could be better placed in understanding
whether these narratives are seen as more applicable and relevant in the formation of their

performance-oriented self-concept in the long run.

Finally, we did not find support for the moderating role of perceived similarity (H3a) and
actual similarity of gender (H3b). In particular, model 3.1.1, tfesting between-person
moderation of wishful identification (BxW) across perceived (constrained) similarity groups,
indicated a better fit than model 3.1.2 (testing the same relationship with unconstrained group
differences), showing the lack of group differences across perceived similarity groups. The lack
of support for the moderating role of perceived similarity could be explained by the
discrepancies in the socio-economic and racial-ethnic lived experiences between the
adolescents in our sample and the subjects typically represented in the performance-oriented
messages, as explained in relation to H2.

At the same time, we found group differences across actual similarity groups, although
not in the direction of H3b. In particular, model 3.2.2, testing between-person moderation of
wishful identification (BxW) across actual (unconstrained) similarity groups, indicated a better

fit than model 3.2.1 (festing the same relationship while constraining group differences),
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showing differences across actual similarity groups. Yet, it did not provide evidence of the
moderating effect of wishful identification nor of a positive relationship between exposure to
performance-oriented messages and performance-oriented self-concept. This result calls for
additional analyses to disentangle processes of biographical resonance in the internalization
of performance-oriented messages, not only in relation to different samples, but also to

different similarity characteristics (e.g., age, race-ethnicity, social class).

Limitations and perspectives for future research

The null findings of this study might also be explained by several limitations in its
analytical and measurement strategies. The analytical strategy of this study included
multigroup moderations of actual and perceived similarity divided in a between and within
moderating effect of wishful identification. In this study, we dichotomized the variables about
similarity fo form groups, because an additional decomposition of their variance in BxXW and
WxW (as in the case of wishful identification) and an interaction between latent variables was
not allowed to be estimated by the only software that currently performs such analyses,
namely Mplus. Since the expression of a favorite artist could potentially change between
waves, the related forms of similarity could also change. Future studies can therefore build
from our results and further explore differences across music products to better model the role
of similarity in its latent and time-varying components.

Second, this study employed a measure about performance-oriented self-concept
that was focused on the self, with items measuring self-perceptions about being ambitious,
motivated, hard-working, and productive. The different autoregressive paths for performance-
oriented self-concept and for the exposure to performance-oriented messages are potentially
indicative of different mechanisms at play when the higher-than-expected levels of
performance-oriented self-concept are experienced in relation to oneself or to others (e.g.,
characters or artists in music products). Adolescents might support performance-oriented
messages whenrelated to themselves, and they might further support them in relation to artists,
for example to explain why they are successful. Yet, they could perceive a discrepancy
between the performance-criented messages applied to the artists and those applied to
themselves, for example because they perceive the those displayed by their favorite artists as
not applicable to themselves personally or as outside of their reach. This is particularly
important to recognize, as performance-oriented messages applied to the self could more
easily elicit negative effects (e.g., performance pressure or perfectionism, Curran & Hill, 2019)
than those related to others. As argued in the interpretation of our results, instead of
internalizing performance-oriented messages, adolescents might select them out to shield
themselves from their negative effects, get habituated to their salience, and / or perceive the
messages as not applicable to themselves. As these effects are contextual to the type of belief
studied (i.e., whether applied to the self or to others), future studies are encouraged to include

addifional measures that distinguish between a performance-oriented self-concept (as in this
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study) with performance-oriented beliefs about others, especially about role models like

favorite music artists.

Finally, this study adopted a self-reported measure of exposure to performance-
oriented messages in music. While important to understand the salience that such messages
have for adolescents, self-reported measures are known to suffer from memory biases and
misreporting compared to more objective measures such as those provided by log-data (Parry
et al., 2021). As such, future research is encouraged to further explore the exposure to
performance-oriented messages through more objective measures of music exposure. This
could be achieved by means of content analysis of adolescents’ favorite songs, either named
in a survey or provided fthrough a data donation design with log-data of their music
consumption (Toth, 2023).

Conclusion

This study conducts one of the first longitudinal examinations of music effects on
adolescents’ beliefs through processes of wishful identification and resonance in the
development of a performance-oriented self-concept among adolescents. Results of this
chapter do not support the hypothesis that exposure to music promotes the development of
music-consistent beliefs. Particularly, future research isrecommended (1) to betfter account for
selection and habituation effects, (2) to better account for forms of similarity between
audiences and music content, and (3) tfo adopt more short-term designs and objective
measures to analyze music content. Because of ifs longitudinal design and ifs focus on
adolescents, this chapter provides important contributions and future directions for the study

of music effects, especially in relation to processes of narrative persuasion and resonance.
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Chapter 6. The Internalization of Effort-Oriented Success Beliefs through Adolescents’ Favorite
Songs'’

Music consumption has been frequently considered as a key socializing agent for youth. Yet,
less is known about the temporal effects of music, especially in the current streaming era.
Such socializing effects are particularly important to study in relation to effort-oriented
messages, which are particularly present in contemporary societies and have been
suggested to have potentially wide implications for adolescents’ well-being. Drawing on
theoretical approaches such as cultivation theory, narrative transportation, and biographic
resonance, the present three-wave survey among Belgian adolescents (n = 405, Mage = 15.1
[SDage = 1.5], girls = 64%) tested the effects of effort-oriented messages that young people
listen in their favorite songs on effort-oriented success beliefs. Random Intercept Cross-
Lagged Panel Models with moderation designs did not support the hypothesized
relationships. We conclude by providing potential explanations for these null-findings and
reflect about theoretical and methodological directions for future research interested in the

temporal effects of music on beliefs in the current streaming era.

Intfroduction

In contemporary Western societies, effort-oriented success beliefs are widely endorsed
and diffused (Tasner & Gaber, 2022). In particular, Western societies typically characterize
effort as a key component in the definition of why some people become successful while
others do not (Radl & Miller, 2021). Because of their wide uses to explain individuals’ successes
and failures, such beliefs can be inspiring for some, providing a sense of agency and self-
efficacy to reach one's goals (Lim, 2013). At the same fime, they can induce feelings of
performance pressure and anxiety because of their focus on individual responsibility (Becker

et al., 2021), at the detriment of other values such as solidarity and plurality (Lamont, 2019).

Scholars are therefore invested in understanding how individuals develop effort-
oriented success beliefs, because of their potentially positive and negative effects on well-
being (Weinberg et al., 2020) and because of their steady increase among the population of
most Western countries (Mijs, 2018). In particular, the upholding of such beliefs has been
argued to depend upon the circulation of widely available narratives, which are important
sources of sense-making for many individuals (Roex et al., 2019). Narratives convey messages
and values, model desirable beliefs and behaviors, and can potentially inspire and change
their audiences (Murphy et al., 2013). For this reason, close attention has been given to popular
media as important sources of narrative production and distribution (Walter et al., 2017). Music,
in particular, is a key medium in the diffusion of popular narratives (Margulis, 2017). Music lyrics
and videos have been shown to widely promote effort-oriented success narratives, such as

meritocracy and grit (Barton & Turman, 2009; Chapter 3 in this PhD dissertation). Yet, scarce

17 Based on: Carbone, L. & Vandenbosch, L. (under review). The Internalization of Effort-Oriented Success Beliefs
through Adolescents’ Favorite Songs
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research has documented how the presentation of such narratives in popular music can

influence the beliefs of their audiences (de Lenne et al., 2022; Devos et al., 2022).

This gap is particularly cogent among youth. Not only contemporary youth are living in
societies increasingly rewarding individual effort (Mijs, 2018). They are also increasingly
developing forms of mental ill-being that have been argued to derive from an overly
individualistic pressure to perform, as documented by increasing levels of performance
pressure and perfectionism (Anniko et al., 2019; Curran & Hill, 2019). In this study, we aim to
better understand the role of music, a key medium of idenfity developments among

adolescents, in the formation of their effort-oriented success beliefs.

To do so, we used a three-wave panel dataset of Belgian adolescents (n = 405, Mage =
15.1 [SDage = 1.5], %girls = 64%) to understand the formation of music message-consistent (i.e.,
effort-oriented success) beliefs through the exposure to effort-oriented success narrafives
present in the lyrics of adolescents’ favorite songs. In particular, we built on transportation and
resonance theory (Green et al., 2004; Klimmt & Rieger, 2021) to understand whether feeling
transported in music narratives moderated the influence of exposure to effort-oriented success
messages in music on adolescents’ effort-oriented success beliefs over time. In addition, we
studied whether similarities between the represented narratives and adolescents’ perceptions

of hardships in their lives further confributed to such internalization.

The Search for Adolescents’ Identities in Effort-Oriented Societies

Contemporary adolescents living in Western societies are increasingly developing
various forms of mental and physical health problems, such as anxiety, depression, sleeping
and eating disorders (Bor et al., 2014; Gore et al., 2011). Performance pressure, “the urgency
to achieve high performance levels because performance is tied to substantial
consequences,” (Mitchell et al., 2019, p. 532) is one of the most frequently cited sources of
such problems, especially in relation to school, social, and sport achievements (Anniko et al.,
2019; Souter et al., 2018). During adolescence, youth live developmental fransitions in which
they compare themselves to others, questioning who to become, what dreams to pursue, and
how to understand and realize one’s potentials (Karabanova & Bukhalenkova, 2016).
Contemporary adolescents, in particular, live in societies that increasingly reward individual
efforts and self-reliance as key elements to become successful (Gorodnichenko & Roland,
2011). While such narratives could provide a sense of agency and control among some
(Disabato et al., 2019), they could also promote negative effects due to their overfocus on
individual responsibility and self-reliance (Becker et al., 2021). As such, today’s youth might live
key developmental transitions in socio-cultural climates that pressure them to work hard to

become their best self, with serious consequences for their well- and ill-being.

The study of effort-oriented success narratives among youth is particularly important

also because adolescents are challenged for the first time to develop an opinion on topics
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related to their own and others’ position in society, such as around poverty and wealth, the
achievement of personal goals, and the expression of solidarity for others (Flanagan et al.,
2014). In particular, the formation of effort-oriented success beliefs takes a central stage during
adolescence because of important socio-cognitive changes that characterize this period,
such as an increased capacity of abstract thinking, the elaboration of beliefs about one’s
position in society, and changes in social bonding (Wray-Lake et al., 2016). In particular, effort-
oriented success beliefs can be defined as those beliefs framing success primarily as a matter
of individual efforts (e.g., hard work and individual responsibility) rather than due to external
causes (e.g.. inheritance or luck; Radl & Miller, 2021). Music narratives could serve as key
socializing agents in the development of such beliefs, displaying images of success (Carbone
et al., 2024) while providing scripts and models that show how to reach success (Steinhardt &
McClaran, 2022).

Music and Success Beliefs among Adolescents

Media are ubiquitous tools in adolescents’ lives and play an important role in the
construction of their identities (Davis, 2013). Music, in particular, is a fundamental medium for
adolescents’ socialization, consistently scoring as one of the most frequently and intensively
used (Fitzgerald et al., 1995; IFPI, 2023b). Music has indeed been frequently discussed as a
crucial source of identity building among adolescents, especially as a badge communicating
one's values and beliefs (Franken et al., 2017; Miranda, 2013; North & Hargreaves, 1999).

While much is known about the uses of music, less is known about how the exposure to
music narratives influences adolescents’ beliefs, as a particular aspect of the socializing role
of music (Carbone & Vandenbosch, 2023). Yet, music contains a wide and variegated
presentation of messages about success that can potentially be internalized by adolescents.
For example, Primack and colleagues (2011) showed that the idea of humble beginnings—a
key aspect of effort-oriented success narratives, used to highlight the need to work hard to
overcome difficulties—was present in almost 40% of the studied lyrics. Adopting a more
hermeneutic approach, Skdld and Rehn (2007) discovered the presence of similar redemptive
narratives in rap lyrics. More recently, Carbone and Mijs (2022) studied the presence of frames
explaining social inequalities in music popular in 23 European countries, founding two effort-
oriented frames, defined Rags-to-riches and Bragging rights. In this work, a Rags-to-riches
frame typically provided a narrative of the artists’ rise to fame, against-the-odds of a difficult
context while growing up. Alternatively, the frame Bragging rights was used to depict artists’
capacity to accumulate wealth despite of their lived hardships. Chapter 3 further conducted
the first systematic content analysis of a specific effort-oriented narrative, namely meritocratic,
in music that is popular in highly individualistic countries (e.g., US, Canada). Meritocracy is a
type of effort-oriented success narrative that focuses on moral attributions by specifically
considering worthy and deserving those who are hardworking, while labelling as unworthy and

undeserving those who put in less efforts (Lamont, 2019). By studying 4117 lyrics, the authors

138



found a wide and variegated presence of meritocracy in music, with one in four songs
containing at least one of the five identified meritocratic frames (i.e., Rags-to-Riches,
Deservingness-Reward, Deservingness-Punishment frames, No-Pain-No-Gain and Control-the-
Ship). In particular, the Rags-to-Riches narrative was identified when artists presented past
difficulties (e.g., poverty, addiction) together with current instances of wealth (e.g., money,
cars) to tell a story of personal and artistic emancipation. A Deservingness-Reward narrative
emerged when artists stressed their personal characteristics to demonstrate deserving a high
social status (e.g., rich because smart). Instead, a Deservingness-Punisnment narrative was
used to morally justify hardships based on personal characteristics (e.g., poor because lazy).
The No-Pain-No-Gain narrative explicitly stressed hard work and dedication as a way to
overcome various forms of current struggles an artist might face. Finally, artists using a Control-
the-Ship narrative tended to set current difficulties in juxtaposition with the ostentatious display

of their wealth and success, suggesting their resilience and control in difficult periods.

Knowing how and how frequently music represents effort-oriented success narratives is
a first step to better understand the internalization processes of such messages in adolescents’
beliefs. A recent meta-analysis (Carbone & Vandenbosch, 2023; see also Timmerman et al,,
2008) has indeed shown that exposure to music messages is related to holding music-consistent
beliefs. Yet, the literature on music effects falls short in explaining the temporal dimensions of
such internalization process. That is, most of the existing literature on the effects of music on
individuals’ beliefs has predominantly adopted an experimental or cross-sectional design,
impeding a deeper understanding of the temporal developments of music-consistent beliefs
(Carbone & Vandenbosch, 2023).

This study is among the firsts to explicitly take this temporal dimension info account to
explain music effects. To do so, it builds from cultivation theory (Gerbner et al., 1980).
Cultivation theory departs from the idea that narratives are fundamental in orienting humans’
beliefs and behaviors (Mosharafa, 2015). The theory was originally developed considering
television as a key source in the distribution of narratives, but it has been subsequently applied
to other media, music included (Zhang et al., 2008). Gerbner and colleagues considered the
development of message-consistent beliefs as gradually emerging in audiences upon the
repeated exposure to televised content (Potter, 2014). According to culfivation, heavy
consumers of media messages (i.e., with more frequent and longer exposures) are expected
to develop stronger message-consistent beliefs compared to light viewers (i.e., with less
frequent and shorter exposures). In this perspective, media narratives are considered to be
normatively relevant for audiences to focus and orient their attention toward culturally
relevant issues (i.e., cultural indicators, Gerbner, 1969). That is, media can provide audiences
with (fruthful and stereotyped) knowledge about the world and, simultaneously, select those
cultural issues that are considered as important and relevant to highlight (Shanahan, 2004).

Heavier consumption is therefore expected to construct value systems and ideologies that
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selectively constitute the worldviews of audiences. Especially among adolescents, who assign
particular relevance to some pieces of music and to some music artists (Derbaix & Korchia,
2019), the exposure to effort-oriented success narratives in their favorite lyrics is expected to
cultivate related beliefs over time. Building from this literature, the first hypothesis of this study
expects a positive within-person relationship between exposure to effort-oriented success

narratives in one’s favorite songs and adolescents’ effort-oriented success beliefs (H1).

Yet, the sole presence and prevalence of effort-oriented success messages in music is
unlikely fo bring about equal internalization processes among all young listeners, as the same
message will be consumed differently by different audiences (Valkenburg & Peter, 2013). For
instance, rap videos that celebrate luxury consumption may speak to economically
disadvantaged youth in a way that differs from well-situated adolescents (Evans & Baym,
2022). Further theorizing (and adequate empirical testing) is thus required to illuminate the

boundary conditions that may apply to the effects of music on beliefs as expected by H1.

When and Why Music is Important to Adolescents: The Role of Transportation and Resonance

Narrative transportation as boundary condition

While cultivation focuses on the frequency of exposure, it does not explain how
audiences specifically internalize the narratives they are exposed to. To explain processes of
narrative internalization, transportation theory has been developed as one of the main
processes of audience involvement with media content (Brown, 2015). The concept of
narrative transportation was coined by Gerrig (1993) within the context of novels to describe
experiences of detachment from one’s world and of engrossment in the received story. Green
and Brock (2000) subsequently theorized transportation as a mediated experience in which
audiences find enjoyment in imagining themselves in another world. In this theoretical
account, tfransportation is a persuasion process expected to bring about attitudinal changes
through the suspension of beliefs about the current world and the imaginative engagement
of oneself with the consumed story (Green et al., 2004). In this sense, “the story receiver is not
merely a reader of the story but also an active interpreter [...] receiving a story is actually an
act of reading as well as authoring through which the story is processed.” (van Laer et al., 2014,
pp. 798-799) Existing meta-analyses indeed support the idea that narrative tfransportation can
promote the internalization of media messages in audiences’ beliefs (van Laer et al., 2014; van
Laer et al., 2019).

Narrative transportation theory builds from a vast literature in the field of media
entertainment theorizing processes of narrative engagement through concepts such as
absorption, enjoyment, and imagining (Green, 2021). These concepts are also cenfral in
relation to music narratives, making transportation a key process of narrative engagement also
in relation fo music. Existing literature has showed that exposure to music promotes

engagement and absorption with the narratives (McAuley et al., 2021), experiences that are
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typical of entertainment persuasion processes (Vorderer et al.,, 2004). Enjoyment of media
entertainment content refers to a complex (i.e., including pleasurable and uncomfortable
feelings, Oliver et al., 2018) experiential state involving physiological (e.g., sensory pleasures),
cognitive (e.g., sense of achievement and self-efficacy), and affective components (e.g.,
serenity, sadness) (Vorderer et al., 2004). Enjoyment is considered a central aspect of
entertainment persuasion processes because it drives the motivation to consume, reflect on,
and feel entertainment content (Halfmann & Vorderer, 2020). Absorption further describes
states of deep involvement and flow (Rieger et al., 2014), characterized by a “total attention
where all of an individual's attentional resources were consumed by the object of attention.”
(Agarwal & Karahanna, 2000, p. 667) Together with engagement and absorption, exposure to
music also promotes ease of imagining (KUssner & Eerola, 2019), a typical feature of narrative
transportation into different worlds. Such imagining has been defined as a set of multisensory
experiences related to “visual imagery, autobiographical memories, or kinesthetic sensations”
(Margulis et al., 2022, p. 1), and found in relation to music with (Steinhardt & McClaran, 2022)
and without (i.e., instrumental, Margulis et al., 2022) lyrics. Music therefore facilitates the
process of detachment from one’s world and the entering info other redlities through
entertainment processes of enjoyment, absorption, and imagining. These processes play a key
role in the expected attitudinal and behavioral change happening through narrative
transportation. As such, if listeners are transported in the songs they are listening to, a more
substantial impact of the songs can be expected over time (Tchernev et al., 2023). Building
from this literature, we therefore hypothesize a stronger positive within-person association over
time between exposure to effort-oriented success narratives in one's favorite songs and
adolescents’ effort-oriented success beliefs when they experience stronger feelings of

narrative transportation with the favorite song (H2).

Perceived similarity of hardships as boundary condition

The existing literature about narrative tfransportation, in general, and about music
fransportation, in particular, has mostly regarded the attfitudinal role of transportation as a
process of detachment and return into different worlds. As noted by van Laer and colleagues
(2014, p. 800) “the state of narrative fransportation makes the world of origin partially
inaccessible to the story receiver, thus marking a clear separation in terms of here/there and
now/before, or narrative world/world of origin.” Yet, existing research supports the idea that
fransportation and attitudinal change happen when there is a match rather than a clash
between the narrative world and the world of origin. Van Laer and colleagues (2014, p. 802)
further remark in this regard that “identifiability is the property a character must satisfy such
that story receivers understand the experience of the character by knowing and feeling the
world in the same way (Escalas & Stern, 2003) [...] Imagery of story plot is vital fo narrative
fransportation such that, through a mentally imagined plotf, stories resemble real-life

experiences [...] people assess analytical expressions in terms of their fruth and stories in terms
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of their verisimilitude, which he defines as 'lifelikeness.’” Indeed, empirical evidence has shown
that a similarity of characteristics promotes tfransportation and attitudinal change. For
example, Bowman and colleagues (2019, p. 461) studied the transportation with narratives in
music videos and showed that men were less susceptible to narrative persuasion than women,
potentially because of *a gender mismatch [given that the focal charactersin the music video
were women] or due to purposeful distancing from an antagonist.” The role of similarity has
been theorized in cultivation theory (Gerbner et al., 1980) through the concept of resonance,
conceived as a “‘double dose’ of meaning that comes from both real-world experience as
well as TV messages.” (Potter, 2014, p. 1019) This could mean that when there is a congruence
between music narratives and individuals’ experiences, music messages could be more easily
internalized, leading to stronger music-consistent beliefs. Indeed, Tchernev and colleagues
(2023) showed that narrative transportation is more likely to influence audiences’ beliefs when
the narrative is perceived as congruent to their own lives, when it resembles and applies to
one’'s own lived experiences. In popular media, effort-oriented success narratives are typically
displayed as related to the struggles and hardships lived by media characters (Barton &
Turman, 2009). Indeed, effort-oriented narratives, such as meritocracy, are often related to
rags-to-riches stories, where life hardships are overcome through hard work and dedication
(Mijs, 2018). As such, individuals who have lived similar hardships as those represented in effort-
oriented success narratives, such as suffering economic difficulties or racial marginalization,
are expected to be more likely to develop stronger music-consistent beliefs. Building from this
literature, we therefore hypothesize a stronger positive within-person association over time
between exposure to effort-oriented success narratives in one's favorite songs and
adolescents’ effort-oriented success beliefs when adolescents experienced hardships in their
lives (H3).

Resonance of music narratives as boundary condition

According to cultivation theory, resonance “suggests that those people whose life
experiences are more congruent [i.e., similar] with the experiences of the television world will
be most affected by the television message.” (Shrum & Bischak, 2001, p. 191) That is, resonance
expects different groups with content-consistent life experiences to converge toward the
development of content-consistent beliefs (Calzo & Ward, 2009). In this sense, similar life
experiences are expected to bring about stronger effects due to the intelligibility and
applicability of consumed content to one’s own life experiences (Bonus, Watts, et al., 2022).
To illustrate, existing empirical research has shown that individuals with life experiences that are
similar as those represented in media narratives (e.g., grief and nostalgia) show stronger effects
of fransportation, identification, and appreciation than those with content-inconsistent ones
(Bonus, Wing, et al., 2022; Das & Peters, 2022).

A resonant account of transportation therefore postulates that audiences experience

stronger feelings of tfransportation and, consequently, a stronger internalization of consumed

142



narratives when there is a correspondence between consumed content and audiences’ life
experiences. In particular, music has been frequently shown to facilitate feelings of
transportation and absorption (Margulis et al., 2019), especially along culturally shared
characteristics. This remarks the importance of cultural and personal experiences in the
processing of music narratives, even in music without words: *music can generate remarkably
similar stories in listeners’ minds, but the degree to which these imagined narratives are shared
depends on the degree to which culture is shared across listeners” (Margulis et al., 2022, p. 1).
In other words, the exposure to music narratives can facilitate the internalization of such
narratives when audiences feel transported and when they share similar life experiences as
those presented in the music narratives. In this chapter, we focus on effort-oriented success
narratives, which typically celebrate the overcoming of struggles and hardships by means of
hard work and resilience (Chen & Berman, 2021). As such, we expect to see a stronger
fransportation among adolescents who consume such content while also sharing similar
situations of perceived hardships in their lives. By drawing from similar experiences of hardships,
adolescents could find effort-oriented success narratives as applicable to their lives and see
them as viable ways to overcome their past and present difficulties. Stemming from this
reasoning, our fourth hypothesis expects a stronger positive within-person relationship over time
between exposure to effort-oriented success messages in one's favorite songs and
internalization of effort-oriented success beliefs among adolescents who feel transported by
the narrative (as per H2) and have similar perceived hardships as the ones depicted in the
narratives (as per H3) as compared to those with high levels of transportation, yet different life
experiences (H4). Figure 3 shows the conceptual and statistical models used to address the

hypotheses.
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Figure 3. Visual representation of the model used in this chapter. The hypothesized effects are
expressed in the logics of a three-wave longitudinal research design (see methods section)

w1 W2 w3
Beliefs Beliefs Beliefs

RI w-W1 w-W2
Beliefs Beliefs Beliefs

W3
Messages

- w-W3
Messages Messages

Note: W1, W2, and W3 = number of waves of measurement in the current longitudinal survey design (see methods
section). Beliefs = Effort-oriented success beliefs; Messages = Effort-oriented success narratives in favorite song; NT =
Narrative fransportation. The interaction effect of Wil was tested separately for BxW (interaction lines from RI-WI) and
for WxW (interaction lines from wWI). When testing for multigroup comparisons, this model was estimated across
similarity groups.

Methodology

Sample

We sampled adolescents from 7 schools in Flanders (Belgium) over a 12-month period.
Adolescents completed a three-wave panel study where each wave was conducted four
months after the previous one. We chose to conduct each survey after four months to avoid
major changes in the media landscape (Schreurs & Vandenbosch, 2022) and to allow enough
time for beliefs to develop (Yang & Brown, 2016). The study was conducted between 2021 and
2022 afterreceiving ethical approval of the SMEC review board of the host university. Informed
consent was obtained by parents and participants, who received extensive information about
the content of the study and about the confidentiality of their answers. Participants were
informed that their data would be anonymously stored in a secure server, that their survey
answers would be processed separately from their identification data, that they could
conclude the survey at any moment, and that they would receive a reward of 10 euros (W1),

12 euros (W2), and 15 euros (W3) in vouchers, in case they completed each survey.

W1 was filled by 5920 adolescents, W2 by 415, and W3 by 367. From the sample of all
respondents in Belgium across the waves (n = 624), we excluded failed attention checks (n =

63), yielding a sample of 561. To maximize power and to keep as much respondents as possible
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(Erreygers et al., 2018), we finally included all respondents who participated in at least two
waves (N = 405, Mage = 15.1 [SDage = 1.5], girls = 64%).

Measures

Control variables. We used age, gender, parental education, and ethnic background
as conftrol variables. They were chosen for their potential effects on the two main variables of
interest, namely the presence of effort-oriented success narratives in music lyrics and the

expression of related beliefs (Elvers et al., 2018; Flanagan et al., 2014; Ghavami & Mistry, 2019).

Age was measured at W1 by asking participants their date of birth and by subtracting
2021 (the year in which the survey was conducted) from this date (M = 15.13, SD = 1.52).

Gender was measured at W1 by the item ‘I am a...” (1 = Boy, 2 = Girl, 3 = Other, 4 =
Prefer not to say) (Girls = 64.20%). ‘Other’ and ‘Prefer not to say’ were recoded as missing

values (n = 8).

Two items were used at W1 to measure the highest education obtained by
participants’ i) father/male guardian and ii) mother/female guardian (1 = No diploma, 2 =
Primary education, 3 = Secondary education, 4 = College, 5 = University, 6 =1 don’t know, but
my Dad/Mum works as a..., 7 = Doesn't apply to me). The qualitative responses to ‘I don't
know, but my Dad/Mum works as a..." were recoded based on the job information provided
(e.g.. a business manager would likely require a university degree), whilst ‘Doesn’t apply to me’
was recoded as missing data (Mrather = 4.59 [SD = .64]; Mmother = 4.54 [SD = .56]).

Ethnic background was assessed through the following categories (multiple responses
allowed): “West-European”, “East-European”, “African or Middle East”, “North American”,
“South American or Latin American”, “Asian”, “Other, namely” (to be filed), “I don't know™
(coded as missing response). Given the low number of participants with a non-European
ethnicity, the variable was recoded in three categories, namely Western-European (82.47%),
non-Western-European (5.19%), and Mixed (9.14%).

Effort-oriented success beliefs were measured by asking respondents to “imagine
someone of your age to be successful later on in life. Think about what it takes for them to be
very successful. Which reason, in your opinion, matters the most to become successfule” The
range of answers is composed by structuralist causes (e.g., Having a family with a lot of money,
indicated as A) and meritocratic causes (e.g., Being able to make your own money by
yourself, indicated as B). Respondents are asked to choose on a 5-point bi-polar Likert scale
ranging from “Totally agree with A", "Agree with A", “Somewhat agree with A", to “Mixed
feelings” to “Somewhat agree with B”, “Agree with B”, and “Totally agree with B". The latent
variable that this scale aims to capture is a single dimension of meritocratic beliefs (reference).
All the items were developed by the authors to capfure the importance that adolescents
attribute to individual efforts about others, rather than about themselves, and specifically
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related to their peers, rather than reflecting more general ideas about, for example, poverty
and homelessness (e.g., Flanagan et al., 2014). The wording was further adapted to be suitable

for contemporary adolescents and their cultural context.

The dimensionality of the scale was assessed in a pilot study among 121 adolescents
(Mage = 15 [SDage = 1.6], 54% qirls) recruited from three Belgian schools in June-August 2021. The
EFA demonstrated a one-factor solution (eigenvalue = 8.67, explained variance = 26%, a = .61,
5 items). No item was further removed, and the scale is composed by the following bi-polar
items: Being born smart — Working hard to achieve good grades (n = 90); Being born as a very
social person so that it is easy for you to make friends — Trying as best as you can to help other
people (n = 90); Being born beautiful according to the majority of people — Working hard o
get a fit body (n = 90); Having a family with good connections with the right people — Being
able to create your own network of connections (n = 90); Having a family with a lot of money
— Being able to make your own money by yourself (n = 90); The CFA showed an acceptable
model fit according to x2(5) = 1.808, p = 0.87, RMSEA = 0.000, CFI = 1.000, TLI = 1.183, SRMR =
0.029. A one-dimensional factor structure was thus confirmed (Mwi = 2.30 [SD = .62]; Mw2 = 2.44
[SD = .64]; Mws =2.43 [SD = .61]).

Effort-oriented success narratives in favorite songs asked respondents the following
question “Name (up to five) of your favorite songs (with artist and song name) that you have
been recently listening to a lot over the past 4 months. If you do not have a favorite one, what
songs have you been recently listening to a lot? You can check on your devices if you do not
remember the names. Please indicate also how often you have listened to this song on a
weekly basis over the past 4 months. You can write a number which indicates 1 = less than
once a week; 2 = one time a week, 3 = multiple times a week, 4 = every day of a week, 5 =
multiple times a day.” In fotal, respondents indicated 3,228 unique lyrics. On average,
adolescents listened to their favorite song multiple fimes a week (Mw1 = 3.63 [SD = 1.68]; Mw2 =
3.42 [SD = 2.10]; Mws = 2.89 [SD = 2.13]).

To measure the presence of effort-oriented success narratives in these lyrics, three
research assistants were extensively trained by the first author to classify the narratives present
in adolescents’ favorite lyrics. Each coder was assigned 1076 lyrics, plus 100 randomly selected
lyrics that were the same across coders, to establish inter-coder reliability. In particular, lyrics
were classified following the coding schema developed in Chapter 3, which employs five
different effort-oriented success narratives as described in the literature review, namely Rags-
to-Riches (n = 117, 3.62%), Deservingness-Reward (n = 137, 4.24%), Deservingness-Punishment
(n =125, 3.87%), No-Pain-No-Gain (n = 164, 5.08%), and Control-the-Ship (n = 102, 3.16%).
Coders were extensively frained by the first author before the coding tasks and the main
analyses started once intercoder reliability was established among three coders (Gwet’s
AClrags = .96; Gwet's ACTiar = .97; Gwet's AClnopain = .84; Gwet's ACTdesrew = .80; Gwet's
AC ldes pun = .85).
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To balance specificity and comprehensiveness of music diets, we studied the
consumption of effort-oriented success narratives in relation to two categories of songs,
namely in relation to adolescents’ general consumption of theri favorite songs and in relation
to their most favorite song. To increase feasibility, our measure for narrative transportation
uniquely referred to the first song listed as respondents’ most favorite one. For these reasons,
we constructed two different measures, one related to the general level of message exposure
in all the listed songs and the other specifically related to the first song. In both cases, we used
the frequency of exposure to each song as a weight to account for cultivation effects. In
particular, the first measure related to a general level of exposure to effort-oriented success
narratives was calculated by multiplying the listening frequency for each song by the number
of frames present in each of the five listed songs. This yielded five different scores, one foreach
of the five listed songs, which were then summed up to capture the level of exposure to each
effort-oriented success narrative in all the listed songs. Theoretically, the highest potential score
for this variable would be 5 (frequency) * 5 (frames) * 5 (songs) = 125, while the highest level
detected among our respondents was of 38 (Mwi = 3.04 [SD = 5.57]; Mw2 = 2.44 [SD = 4.62]; Mw3
=2.06 [SD = 4.21]). We named this variable “effort-oriented success narratives in favorite songs

(general)™.

The second measure related to the exposure to effort-oriented success narratives in the
first favorite song was calculated in the same way, but uniquely considering the first song. That
is, we multiplied the listening frequency for the first song by the number of frames present in
the first song. While the theoretical maximum would be of 5 (frequency) * 5 (frames) = 25, the
highest level detected among our respondents was of 18 (Mwi = .78 [SD = 2.57]; Mw2 = .48 [SD
= 1.75]; Mws = .42 [SD = 1.65]). We named this variable “effort-oriented success narratives in
favorite song (first)”. We explicitly mention when we used each variables for each model in

Table 8 below.

Narrative transportation was measured by asking respondents to think about the first
song they selected and to evaluate how much they agree or disagree to the following
statements on a 5-point Likert scale from 1 (=Strongly disagree) to 5 (=Strongly agree): “I can
picture myself in the events described in the lyrics”, “| am involved in the events described in
the lyrics”, "The events described in the lyrics affect me emotionally”, *I have a vivid image of
the events described in the lyrics”. EFA showed a one-factor solution (W1: eigenvalue = 3.91,
explained variance = 61.0%, a = .86, 4 items; W2: eigenvalue = 3.85, explained variance =

63.1%, a = .87, 4 items; W3: eigenvalue = 3.55, explained variance = 64.7%, a = .88, 4 items).

Perceived hardships scale was developed by Philips and Lowery (2015) to measure
respondents’ perceptions of their own life struggles. The scale asks respondents to think about
their past life and to assess, on a 5-point Likert scale (from 1 = “Strongly disagree” to 5 =
“Strongly agree”) the extent to which they agree or disagree on five items: “My life has been

full of hardships”; “There have been many struggles | have suffered”; *My life has had many
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obstacles”; “My life has been easy” (reverse scored); and "I have had many difficulties in life
that | could not overcome”. EFA showed a one-factor solution (eigenvalue = 3.50, explained
variance = 58.0%, a = .86, 5 items). The variable was dichotomized to conduct multigroup

analysis according to a median split.

Analytical Strategy

We first computed the means, standard deviations, alpha, ICC (Table 2 in Appendix),
and zero-order correlations (Figure 1 in Appendix) for the variables of interest. Afterwards, we
used Mplus (v. 8.9) and estimated 9 Randome-Intercept Cross-Lagged Panel Models [RI-CLPM]
(see Table 1 in Appendix for a presentation of each model). In each model, we used mean
scores as manifest variables, each of them regressed on the corresponding latent variable with
loadings constrained at 1. Latent variables indicate the within-person factors across which
were drawn auto-regressive and cross-lagged paths. We further created a latent random
intercept factor [RI] for each main variable in the model with manifest variables at three time
points as indicators, with loadings constrained at 1. Correlations between RIs represent
between-person associations. We further constrained the error variances of all manifest
variables to 08, MLR was the estimator. Model fit for model 1 was considered acceptable if
RMSEA < .08, CFl = .90, and TLI = .90 (Kline, 2016). Models with the decomposition of Between
and Within components of narrative fransportation (i.e., model 2 and 4) do not provide fit
indices (Speyer et al., 2023). This is typical of models with latent interactions as modeled in the
available versions of Mplus (Asparouhov & Muthén, 2020; Ozkok et al., 2022). Moreover, fit
indices were not available for model 3, because mixture models only provide information
criteria (Grimm et al., 2021). As such, it was not possible to evaluate the model fit of models 2
(fransportation), models 3 (perceived hardships), and models 4 (moderation fransportation
with multigroup perceived hardships). In these models, evidence of moderation was
evaluated based on the significance test of the respective regression paths. Instead, models
4 contain multigroup decomposition (across perceived hardship groups) of the BxW and WxW
moderating effect of narrative transportation. As such, evidence of perceived hardship
moderation for models 4 was evaluated by comparison of information criteria (i.e., AIC, BIC)
between constrained and unconstrained models. In these analyses, we used measures of
exposure to effort-oriented success narratives in favorite songs (first) in models also including
narrative fransportation, while we used the variable related to general exposure in the other
cases. We detail next the three main modelling strategies used to test H1-H4.

The first model consisted of a baseline RI-CLPM model with autoregressive and cross-
lagged paths between effort-oriented success narratives in favorite songs (general) and

related beliefs to answer H1 (1 model). In this model, we used the general level of exposure to

18 Data, syntax, pre-registration, and Appendix can be found on OSF at this link:
https://osf.io/7xg2e/2view _only=c8bc293db?3f4601bf06a8b13c780b45
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effort-oriented success narratives in favorite songs because it represents a baseline model

interested in the general effect of exposure to such narratives.

The second model included narrative tfransportation as a continuous, time-varying,
latent factor as a moderator to answer H2. In particular, we followed Speyer and colleagues
(2023) in dividing narrative transportation in its Between and Within component. This approach
was followed because respondents could indicate different favorite songs across waves and,
consequently, different levels of narrative fransportation. As such, it was important to
distinguish a Between and Within component of the moderator narrative transportation. This
distinction allows to estimate two types of interactions. A Between x Within interaction (BxW)
was obtained by using the random intercept (Between part) of narrative transportation as a
moderator, to understand whether the link between exposure to effort-oriented success
messages in favorite songs (first) and related beliefs is stronger if a person experiences stronger
narrative fransportation with the song than the overall average. A Within x Within interaction
(WxW) was obtained by using the Within part of narrative transportation as a moderator, in
order to understand whether the link between exposure to effort-oriented success messages
in favorite songs (first) and related beliefs is stronger if a person experiences stronger narrative
transportation with the song than their average (2 models).

The third model consisted in multigroup moderation analysis to answer H3, including
the general exposure to effort-oriented success messages in favorite songs. It models
perceived hardships as a group moderator in which group differences in perceived hardships
were constrained and then released (2 models). In this model, we used the general level of
exposure to effort-oriented success narratives in favorite songs because it represents a
multigroup model interested in the general effect of exposure to such narratives across two

groups with high and low perceptions of perceived hardships.

Finally, the fourth model reprised the interaction model used to answer H2 and
conducted multigroup analysis across perceived hardships groups to answer H4, using the
exposure to effort-oriented success messages in the first favorite song. To test for multigroup
differences, we estimated a constrained and unconstrained model for each BxW and WxW
estimated in the second set of models (4 models). An overview of the models used can be

found in Table 8 below.
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Table 8. Summary of the computed RI-CLPM models

Model # v DV Moderator 1 Moderator 2
Effort-oriented success .
1 messages in favorite Effort-oriented
songs (general) success beliefs
Effort-oriented success Effort-oriented . NO”C‘TTin
i i ) ransportation
2.1 messages |nf.folrvome success beliefs
songs (first) (BXW)
Effort-oriented success Effort-oriented Norro’rive:-
2.2 messages in favorite : transportation
first) success beliefs
songs ( (WxXW)
. Elf;oerl-sgriem'edfsuciess Effort-oriented Perceived hardships
’ ges In favoriie success beliefs :
songs (general) (constrained)
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Note. Based on n = 405 participants. IV = Independent variable, DV = Dependent variable. Moderator 1 is modeled
as a continuous variable and moderator 2 is modeled as a multigroup. BxW indicates the Between part of the
decomposed variance of the moderator Narrative Transportation. WxW indicates the Within part of the

decomposed variance of the moderator Narrative Transportation.
Results

Descriptive Analysis

Table 1 in Appendix shows that a moderate degree of variance in effort-oriented
success beliefs (ICC = .45) and narrative fransportation (ICC = .44), a moderate-low degree in
exposure to (general) effort-oriented success messages in favorite songs (ICC = .33) and a low
degree in exposure to (first) effort-oriented success messages in favorite songs (ICC = .13) was
explained by between-person differences. Adolescents expressed middle-low levels of effort-
oriented success beliefs (Mwi = 2.30 [SD = .62]; Mw2 = 2.44 [SD = .64]; Mwz = 2.43 [SD = .61]),
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middle-high levels of narrative transportation (Mw1 = 3.19 [SD = .99]; Mw2 = 3.04 [SD = .98]; Mw3 =
3.03 [SD = .94]), and middle levels of perceived hardships (M = 2.78 [SD = 0.63]). Considering
those in the highest quartile (> 3.2 out of 5), 31% of respondents reported high values of
perceived hardships. Looking at the average exposure to effort-oriented success messages
(general), 42% of adolescents in wave 1, 35% in wave 2, and 30% in wave 3 reported to be
exposed to at least one song (among the five favorites) containing effort-oriented messages.
Looking at the average exposure to effort-oriented favorite songs (first), 12% of adolescents in
wave 1, 9% in wave 2, and 7% in wave 3 reported a song containing at least one effort-oriented

message as their most favorite one.

Hypothesis Testing

Table 2 in Appendix shows an excellent model fit (x2[1] =.37, p =.54, RMSEA = .00, SRMR
=.03, CFI = 1.00, TLI = 1.00) for model 1. Models 2-4.4 use mixture models, which only provide
information criteria that are used to compare constraint and unconstrained models based on
the lowest values of BIC and AIC indices (Asparouhov & Muthén, 2020; Ozkok et al., 2022).
Accordingly, we report below the results for model 1 (baseline), 2.1 (BxW, no mulfigroup), 2.2
(WxW, no multigroup), 3.1 (constrained, multigroup with perceived hardships), 4.2 (BxW,
unconstrained, multigroup with perceived hardships), as can be found in Table 3 in Appendix.
Model 4.4 did not converge and, consequently, only results for model 4.3 were reported.

Within-Person Associations

In model 1 testing H1, a positive autoregressive within-person relationship was found for
effort-oriented success beliefs between W1 and W2 (B = .24, p =.004) and between W2 and
W3 (B =.31, p <.001). Moreover, we found a positive autoregressive within-person relationship
for exposure to effort-oriented success messages in favorite songs (general) between W1 and
W2 (p =.20, p =.005), which was not replicated between W2 and W3. No other autoregressive
or cross-lagged effects were significant at the p <.05 level. As such, H1, expecting a positive
relationship between exposure to music messages and adolescents’ beliefs, was not

supported.

In model 2.1, testing between-person moderation of narrative fransportation (BxW; H2),
we did not find evidence of moderation effects as the regression coefficients for BxW were not
statistically significant (W1-W2: B = .04, p =.08; W2-W3: p = .04, p = .58). Similarly, we did not find
evidence of within-person moderation of narrative transportation (WxW) in model 2.2, as the
regression coefficients for WxW were not statistically significant (W1-W2: p = .06, p = .33; W2-
W3: B =.06, p = .49). Thus, H2, expecting a positive moderation of narrative transportation on
the relationship between exposure to music messages and adolescents’ beliefs, was not

supported.

Similarly, in model 3, testing multigroup moderation of perceived hardships, we did not

find evidence of moderation effects as the constrained model showed the best fit (BIC =
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14827.99, AIC = 14331.52). Thus, H3, expecting differences across perceived hardships groups
on the relationship between exposure to music messages and adolescents’ beliefs, was not

supported.

To the contrary, the models expecting differences across perceived hardships groups
on the moderating role of narrative transportation showed a better AIC and BIC fit for the
unconstrained models (model 4.2: BIC is 18516.34, AIC is 17851.69; model 4.3: BIC is 16313.51,
AIC is 15833.04). These models test differences across perceived hardship groups in the
moderating effects of narrative fransportation (BxW in model 4.2 and WxW in model 4.3) on
the relationship between effort-oriented success messages and beliefs. Yet, model 4.2, testing
between-person moderation of narrative fransportation (BxW, unconstrained) across
perceived hardships groups, did not show evidence of moderation effects, as the regression
coefficients are not statistically significant (low hardship group W1-W2: B = .05, p = .92; low
hardship W2-W3: 3 =-.15, p = .85; high hardship W1-W2: B =-.08, p = .51; high hardship W2-W3:
B = .02, p = .98). Similarly, also model 4.3, testing within-person moderation of narratfive
fransportation (WxW, constrained) across perceived hardships groups, did not show evidence
of moderation effects (W1-W2: 3 =-.08, p =.12; W2-W3: 3 = .03, p = .57). For this reason, H4 was

not supported.

Between-Person Associations

We did not find any significant between-person association.

Discussion

To the best of our knowledge, this is one of the first longitudinal studies on the
development of content-consistent beliefs through exposure to music songs. In particular, we
investigated the development of effort-oriented success beliefs among adolescents through
processes of narrative tfransportation and resonance. Adding to existing literature studying
music effects mostly through cross-sectional and experimental designs (Carbone &
Vandenbosch, 2023), our three-wave panel design provides key results for the field,
disentangling between- and within-person effects. Descriptive findings interestingly indicate a
balanced level of effort-oriented success beliefs among adolescents when reflecting about
their peers, as well as substantial levels of exposure to effort-oriented success messages in their
(general) favorite songs and middle-high levels of narrative transportation. Yet, we did not find
empirical support for our hypotheses. We reflect next on potential explanations for such null
results and provide recommendations for future research in relation to each hypothesis.

Understanding the Observed Non-Effects of Music on Beliefs (H1)

With regard to H1, expecting a positive effect of exposure to effort-oriented success
messages in adolescents’ favorite songs on their beliefs, we only found null results. The only
stafistically significant results were a time-consistent and positive autoregressive path for effort-

oriented success beliefs and a time-inconsistent and positive within-person autoregressive
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path for the exposure to meritocratic messages in adolescents’ favorite songs (general)
between the first and second wave. This indicates that while adolescents held a balanced
level of effort-oriented success beliefs, such beliefs tended to become more individualistic over
time. Moreover, while a substantial group of adolescents was heavily exposed to effort-
oriented success messages in their favorite songs (general), their level of exposure did not
change over time. Considering these factors together, we provide an explanation for these

null effects related to the timeframe in which music effects are expected to develop.

Existing research on music effects on audiences’ beliefs has mostly focused on
experiments, disregarding the temporal developments of music effects (Carbone &
Vandenbosch, 2023). The null results of this first long-term longitudinal study, especially in
relation to between-person effects, might suggest that music does not influence beliefs in the
long run or, alternatively, that it does so but only through a substantial number of repeated
exposures. Being the average length of a song typically ranging between 2 to 4 minutes, the
listening session of favorite songs might not be long enough for messages to be internalized.
That is, it is possible that we did not detect effects because the chosen timeframe for the
development of beliefs was too long for the internalization of messages generally delivered in
much shorter fimeframes (Shehata et al., 2021). Instead, longer listening sessions or repeated
exposures to the same song or messages might be more likely to influence beliefs in the long
run. As such, this null result highlights the need to conduct more short-term studies to better
disentangle when, eventually, music effects appear and for how long they last (Thomas, 2022).
It further suggests that new approaches are needed to map music diets and their content,
requiring more fine-grained approaches to measure music exposure, for example through

linkage studies combining log-data with daily surveys (Toth, 2023).

Understanding the Observed Non-Effects of Perceived Hardship Moderation in Music Effects
(H2-H4)

Moreover, we did not find support for the moderating role of narrative fransportation
(H2), of perceived hardships (H3), and of their combined moderation (H4). In addition to the
reason provided above, the lack of evidence for these moderating effects could be also due
to the specificities of the sample analyzed in the study. In particular, our sample is mostly
composed by Western European adolescents with high levels of socioeconomic status (as
measured through levels of parental education). This is in contrast to popular representations
of effort-oriented success narratives, which tend to be displayed as related to the struggles
and hardships lived by individuals from lower socio-economic backgrounds or racial-ethnic
marginalized groups (Barton & Turman, 2009). Indeed, such narratives are oftenrelated to rags-
to-riches stories, where past difficulties are overcome through hard work and dedication (Mijs,
2018).
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In this regard, a lack of moderating effects related to narrative transportation might be
explained by differences between the typical characters featuring effort-oriented success
narratives in popular music and our more privileged sample. Our respondents might feel
transported by the narrative for entertaining purposes, without resonating with its content nor
developing stronger effort-oriented success beliefs. They might perceive such narratives as
entertaining, but not applicable to their lives because of key differences in how different
socioeconomic and ethno-racial groups experience hardships and the related efforts needed
to overcome them. For example, while White boys tend to perceive effort as natural and to
depict their success as effortlessly achieved, Black boys tend to see effort as a proof of their
deservingness, as something to prove in order to gain recognition for their successes (Warikoo,
2018). Similar differences have been found also in relation to socioeconomic status (Kantola,
2020; Jost, 2017). To better capture the resonant experiences lived by adolescents in relation
to their identity changes (as those emerging from questions about success and efforts), future
research is therefore encouraged to better sample adolescents from ethno-racial and
socioeconomic privileged and marginalized groups and to match more precisely these

characteristics with those displayed in the narratives of their favorite songs.

Resonant experiences through narrative fransportation can be further studied by more
closely understanding the dimensions in which adolescents experience hardships in their lives.
Despite of their privileged backgrounds, a position that typically buffers against the likelihood
of life hardships (Ettman et al., 2020), the adolescents in our sample reported middle-high levels
of perceived hardships. Yet, we did not measure the domains in which adolescents perceived
these hardships, whether in relafion to economic struggles, racial profiling, or other
developmental challenges typical of adolescence. A domain of hardships that would be
particularly relevant to study in relation to effort-oriented success narratives would be mental
health, especially considering the high levels of performance pressure lived by contemporary
adolescents potentially because of highly individualistic worldviews (Anniko et al., 2019).
Indeed, while music narratives might depict individual efforts as a way to overcome specific
types of difficulties, typically around socioeconomic deprivation or racial discrimination
(Carbone & Mijs, 2022), our more socio-economically and ethno-racially privileged
respondents might instead perceive their hardships in relation to other dimensions of their lives,
such as mental ill-being (Kazdin et al., 2023). Such mental ill-being is indeed known to similarly
affect members from ethno-racial and socioeconomic marginalized and privileged
backgrounds, although for different reasons (Siddigi et al., 2019). To befter account for
processes of resonance, future research is therefore recommended to precisely measure the
life domains in which perceived hardships, typically defined as life crises in relafion to

resonance (Klimmt & Riger, 2021), are experienced and depicted.
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Conclusion

This study provides a first longitudinal examination of music effects on adolescents’
beliefs through processes of narrative transportation and resonance with effort-oriented
success narratives. Our results do not support the hypothesis that exposure to music featuring
such narratives promotes the development of music-consistent beliefs. To better understand
these null findings, future research is recommended to further theorize about processes of
resonance in relation to three main aspects: (1) the temporal developments of music effects
(i.e., when they appear and for how long do they last); (2) the similarity between adolescents’
ethno-racial and socioeconomic characteristics, especially relevant in the context of popular
narratives about success and efforts, with those depicted in their favorite songs; (3) the
different domains through which perceived hardships are experienced and depicted (e.g., in
relation to financial precarity or mental ill-being). This chapter provides important contributions
and future directions for the study of resonance with mass media content and for its

application in relation to music effects.
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Conclusion

The contemporary music landscape is undergoing tectonic changes due to the
advent of music streaming platforms (MSPs) and social media. Platforms such as Spotfify,
YouTube, Instagram, and TikTok are becoming essential tools for music artists and listeners to
consume, share, and remain updated on the latest music tfrends (IFPI, 2023b). Thanks to these
platforms, music artists today are offered increasingly lower barriers to distributing and
promoting their music (Evans, 2022). Simultaneously, music audiences have access to an
almost unlimited catalog of music on MSPs and can remain updated with the personal and
artistic lives of their favorite artists on social media (Click et al., 2013). Two recent reports
published by the International Federation for the Phonological Industry (IFPI) and by TikTok
show that listeners worldwide are increasingly discovering music through social media
platforms such as TikTok and YouTube (IFPI, 2023b; TikTok, 2024). Such an impact has global
repercussions, as demonstrated by the emergence of Latin America and Sub-Saharan Africa
as the two fastest-growing regions for recorded music in 2023 (IFPI, 2023a). These regions are
homes of “latin” and “world” music, the two genres that grew the most in 2023 due to their

heavy social media presence (Luminate, 2023).

Overall, the music industry and its audiences seem to be thriving in the contemporary
digital age: music artists are producing and distributing more music than ever, new music
markets are emerging, and music audiences are spending more time listening to and
discovering new music (IFPI, 2023b). The current music landscape further increases the
personalization and tailoring of music content to each user (Prey, 2018) as well as the
availability and consumption of new and more heterogeneous types of music (Bello & Garcia,
2021). All these factors suggest that today, music could be more important than ever in
shaping the worldviews and identities of its audiences, especially those of contemporary
adolescents who are the most avid users of MSPs (IFPI, 2023b). Indeed, music has long been
considered a key socializing agent for youth (North & Hargreaves, 1999), because of ifs
capacity to signal group identity (ter Bogt et al., 2010), to define ingroups and outgroups
(Franken et al., 2017; Rentfrow et al., 2009), and to promote learning from role models like music
arfists (Chia & Poo, 2009; Ivaldi & O'Neil, 2008). In the context of such rapid sociotechnological
changes in the current music landscape, it is crucial to investigate the role that ubiquitous and
digitized music (Arditi, 2018) plays in the identities of contemporary adolescents (Webster,
2019).

The present PhD dissertation is the first effort to assess the impact that the current music
streaming era has on the formation of adolescents’ beliefs, specifically in relation to neoliberal
success beliefs. By means of quantitative and computational content analysis, meta-analysis,
and survey research, it sheds light on several key aspects that nuance the role of music in the
identities of contemporary adolescents. In particular, it provides key conclusions in relation to

four macro areas: neoliberal success beliefs, music tastes, music content, and music effects.
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First, over a one-year period, contemporary adolescents in Flanders show medium to high and
stable levels of performance-oriented self-concept (Chapter 5) as well as balanced but
increasingly individualistic levels of effort-oriented success beliefs (Chapter 6). Second,
Chapter 1 highlights significant gender differences in the adoption of MSPs and the omnivore
consumption pattern of music macrogenres consumed on MSPs. Third, this PhD dissertation
highlights important differences between the presence of neoliberal success narratives in the
content of mainstream music and in the content of the music most liked by adolescents. While
Chapters 2 (status) and 3 (meritocracy) show a wide representation of neoliberal success
narratives in mainstream music, Chapters 5 and é indicate that these narratives are less present
in the content of adolescents’ favorite songs (i.e., the song that they consider as their absolute
favorite one), but more present among the songs that they generally like the most (up to five
for each adolescent). Fourth, Chapters 5 and é do not show evidence of the internalization of
neoliberal success messages in music into the belief systems of contemporary Flemish

adolescents over a one-year period.

Key Conclusions

1. Neoliberal success beliefs increased among Flemish adolescents over a one-year period
Most of the existing literature about the detfrimental effects of neoliberalism on mental
health has focused on beliefs related to individual efforts and performance as key defining
aspects of achieving success in necliberal societies (Weinberg et al., 2020). For this reason, this
PhD dissertation was particularly interested in understanding the potential internalization of
beliefs related to “*how” to reach success (e.g., efforts and performance), rather than focusing
on the internalization of beliefs about “what” success is (e.g., materialism and power). While
primarily focused on the internalization of such beliefs through music consumption, this PhD
dissertation is also uniquely positioned to shed light on the presence and prevalence of
neoliberal success beliefs among a convenient sample of Flemish adolescents. While not
representative of the general Flemish or Belgian population, this sample is particularly
interesting because it is mostly composed of adolescents from privileged socioeconomic and
racial-ethnic backgrounds. As such, it sheds light on the support for neoliberal success beliefs

among privileged groups in the Belgian society.

In this regard, the first key conclusion of this PhD dissertation is that between 2021 and
2022, contemporary Flemish adolescents from privileged backgrounds held a medium to high
and stable performance-oriented self-concept (Chapter 5) and balanced but increasingly
individualistic effort-oriented success beliefs (Chapter6). In Chapter 5, adolescents were asked
to reflect on their performance-oriented self-concept, namely, how much they think of
themselves as characterized by performance-oriented values (i.e., ambitious, motivated,
hard-working, and productive). Chapter 5 shows medium to high levels of such beliefs (around
3.6 points out of 5) that were stable across the three waves (between 2021 and 2022). Instead,
Chapter 6 measures effort-oriented success beliefs by asking adolescents to imagine someone
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of their own age and express their opinions about why this peer could become successful later
on in their life. These reasons included situations where adolescents perceived that, to reach
success, their peers had to invest low individual efforts in some cases (e.g., having a family with
a lot of money) and high individual efforts in other cases (e.g., being able to make your own
money by yourself). Chapter é indicates medium levels of such beliefs, as adolescents tended
to consider success as the product of both low and high investments in individual efforts
(around 2.3 points out of 5). However, the longitudinal data further showed that the studied
effort-oriented beliefs tended to become more individualistic over time, so high individual
efforts became more central justifications to explain the success of peers (around 2.4 points
out of 5). Such growth was especially observed at the within level, indicating that individuals
with higher than usual levels of effort-oriented beliefs ended up holding stronger beliefs later
on at the next waves. This could indicate a self-reinforcing characteristic of effort-oriented
beliefs, which might become stronger when repeatedly reinforced. In other words,
contemporary Flemish adolescents from more privieged backgrounds steadily expressed
medium to high performance-oriented self-concepts and increasingly individualistic effort-

oriented success beliefs over a one-year period.

This conclusion is particularly relevant when interpreted within the specific
developmental period of adolescence and when contextualized within broader temporal
and geographical contexts. Adolescence is a developmental period during which youth
undergo many important socio-cognitive changes within a relatively short period of fime. The
current PhD dissertation particularly focused on adolescents aged 11 to 19 because of key
changes in relation fo identity and music taste developments (Miranda, 2013; North &
Hargreaves, 1999). While growing up, young adolescents (i.e., 11-14 years old) develop
cognitive skills, such as abstract thinking and the definition of moral concepts (Christie & Viner,
2005), that are crucial for the elaboration of complex beliefs, such as those related to
neoliberal success narratives. In this transition, adolescents face specific developmental tasks
that overlap with values and pressures that are also central in neoliberal success narratives,
such as those related to the development of vocational capabilities and financial
independence (Christie & Viner, 2005). As such, the increased support for neoliberal success
beliefs over a one-year period might capture the specific socio-cognitive developments that

youth typically undergo when growing up from early to late adolescence.

While the relationships between developmental growth and neoliberal success beliefs
remain largely underexamined, especially in their temporal developments, the findings from
Chapters 5 and 6 might be informative to explain why holding neoliberal success beliefs has
been previously connected to the development of various forms of mental well- and ill-being
among youth (Cosma et al.,, 2020; Curran & Hill, 2019). Within the typical developmental
changes lived during adolescence, the holding of neoliberal success beliefs might bring some

adolescents to feel more empowered, while others feel increasingly pressured and anxious

158



(Anniko et al., 2019). The differential experience of positive or negative mental health effects
might likely depend upon the contextual characteristics in which these beliefs take shape,
such as in relation to one’s social class, race, and gender (Sand et al., 2021). While every
adolescent struggles while growing up, some adolescents are more likely to suffer worse
consequences because of the limited possibilities available to them to develop a concept of
the self as independent and autonomous. Others, instead, might benefit from narratives that
emphasize individual agency and self-reliance because of better access to resources that
allow them to fully embrace a view of the self as autonomous and self-reliant. Overall,
adolescents are likely to feel the most empowered and agentic when holding a sense of self-
efficacy, while also acknowledging the structural inequalities in which they are inserted. Such
feelings should be further seen as socially embedded and as differently available to
adolescents, depending on their socio-demographic backgrounds. In this sense, it is possible
to expect a curvilinearrelationship between the support for neoliberal success beliefs and well-
being, with lower levels of well-being among those who strongly reject and those who strongly
support such beliefs, and higher levels in between. The capacity to develop such a balanced
view is highly dependent upon the possibilities available to adolescents to flourish in society
and to see themselves as capable of fully embracing the challenges brought about by
developmental changes within the context of neoliberal societies. As argued in the
infroduction, the study of how neoliberal success beliefs affect mental health requires an
interdisciplinary understanding capable of integrating the psychological processing of

neoliberal success narratives within broader systems of marginalization and privilege.

At the same time, the increase over a one-year period can be seen as part of a
broader and ongoing individualization process characterizing Western societies. Indeed, the
existing literature has shown that over the past 50 years, individuals in Western societies have
developed more individualistic and meritocratic beliefs (Goudarzi et al., 2022; Mijs, 2018). So
far, such literature has either focused on adults or on previous generations of adolescents, so-
called Baby Boomers (born between 1946 and 1964) or Millennials (born between 1981 and
1996), both of which have been frequently found to hold strong meritocratic beliefs (Flanagan
et al., 2003; Flanagan et al., 2014). Emerging literature about the contemporary generation of
adolescents, named Gen £ (born between 1997 and 2012), potentially indicates a different
frend. Contemporary youth seem to push back against indiscriminate support for such
neoliberal ideals (Sanchez et al., 2022; Zilberstein et al., 2023). Facing increasing insecurities
due to the global pandemic of Covid-19, increasing levels of income inequality, and a mental
health crisis, contemporary adolescents are searching for viable alternatives to the dominant
neoliberal framework. While some maintain strong meritocratic and individualistic beliefs
(Franceschelli & Keating, 2018), others are either shifting their individualistic focus toward
greater awareness and care of the self (i.e., therapeutic culture; lllouz, 2008) or fransitioning
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toward more collectivistic and solidaristic values (e.g., ordinary cosmopolitanism; Lamont &
Aksartova, 2002).

This literature has been primarily conducted in the US, the country that best epitomizes
neoliberal success narratives through its deep faith in the American Dream (Bellah et al., 1985).
The US is particularly characterized by a liberal welfare regime focused on individual
entfrepreneurship and market deregulation as values pursued in state-market relationships
(Pankratz, 2014). Such welfare regimes are conducive to the minimal interventions of the state
in regulating markets, leading to the privatization of key services, such as education and the
healthcare system (Pankratz, 2014). This is crucially different from other redistributive welfare
regimes, such as the social democratic regime in Scandinavian countries or the conservative
familial regime in Southern European countries (Greve et al., 2021). With their heavier focus on
state regulation and redistributive policies, these alternative arrangements better protect and
buffer adolescents from the defrimental consequences of unregulated markets and hyper
individualized responsibilities (Esping-Andersen, 1990). In this respect, Belgium has been
characterized as a mixed regime, with elements of social democratic (e.g., redistributive
benefits) and conservative (e.g., social insurance conftributions) regimes (Kammer et al., 2012).
The current PhD dissertation provides important evidence in this regard by showing that despite
living in a country with a more protective welfare system than the US or the UK, contemporary
Flemish adolescents from privieged backgrounds are increasingly considering individual
performance and efforts, central elements of neoliberal success narratives, as defining
components of themselves and for achieving success. This result aligns with existing research
showing an increase in individualistic beliefs among previous generations of Belgians between
1960 and 2011 (Santos et al., 2017). Furthermore, it shows that Flemish adolescents are not
necessarily following the tfrends of Gen Zers from more liberal countries, such as the US, where
youth are including more collectivistic values as part of their belief systems (Ziloerstein et al.,
2023). Nevertheless, it remains important to remark that this PhD dissertation does not assess
the relative importance assigned to neoliberal success beliefs compared to ofther success
beliefs (e.g., care of the self or more collectivistic and solidaristic ones). Considering broader
frends, this PhD dissertation can only conclude that while contemporary adolescents in more
liberal countries seem to be more supportive of collectivistic values, contemporary Flemish

adolescents are increasingly supporting individualistic values.

2. Music tastes are patterned by gender differences and genre omnivorousness on MSPs

This PhD dissertation is the first to map the music tastes of contemporary adolescents.
Chapter 1 in particular finds three music taste profiles, defined as refined, practical, and
mainstream (further theorized to be composed of a popular and a cultivated mainstream).
Overall, Chapter 1 shows that contemporary adolescents tend to consume music on MSPs
(98.9% on at least one platform), with frequent listening (72% for at least 30 minutes every day),

and typically through paid subscriptions (60% with at least one platform). The differences
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across the three profiles provide another key conclusion of this PhD dissertation, namely that
gender is a central component of the music tastes of contemporary adolescents consuming
music on MSPs. Chapter 1 demonstrates that a refined taste group was mostly characterized
by girls, a practical taste group by boys, while the mainstream taste group was equally
composed of boys and girls. The girls in the refined profile displayed characteristics in line with
existing literature on cultural consumption (e.g., Bihagen & Katz-Gerro, 2000; Christin, 2012),
showing higher levels of cultural capital, prowess in their music preferences, and cosmopolitan
attitudes. They liked genres at the top of the cultural hierarchy (e.g., classical and blues) as
well as those at the bottom (considered “cool” by younger generations, such as rap and latin).
The boys in the practical group expressed higher meritocratic beliefs and lower levels of
cultural capital. They further reported preferences for traditionally masculine genres (e.g.,
metal) as well as for more instrumental music (e.g., jazz and electronic). Important differences
were further detected in relation to MSP uses, as girls in the refined taste group tended to have
higher levels of MSP adoption and listening frequency, while the boys in the practical group
expressed lower levels of adoption and listening frequency. Overall, Chapter 1 interprets these
differences as a sign of refinement and curation in the first group (mostly girls) and as a sign of
practicality and utility in the second group (mostly boys). The girls in the refined taste group
expressed capacities to navigate institutionalized (e.g., preferences for classical) and non-
institutionalized (e.g., preferences for lafin) music in a context where MSPs are the new cultural
infermediaries in the contemporary music industry (Webster et al., 2016). Instead, boys
consume music sporadically on MSPs and do so by following traditionally masculine norms of
goal-directedness (e.g., self-improvement) rather than by paying attention to content that
might elicit cognitive elaboration (as indicated by preferences for mostly instrumental music).
As such, this PhD dissertation highlights the importance of gender differences in the use of MSPs

and in the definition of music tastes among contemporary Flemish adolescents.

Such differences could be particularly relevant to studying the relationships between
adolescents’ music tastes, identity development, and mental health. The key differences
highlighted above between the girls in the refined group and the boys in the practical group
might be indicative of different pathways in which music tastes are connected to different
gender socialization processes and different mental health struggles between boys and girls.
In particular, the different music preferences (i.e., metal and electronic for boys, classical and
latin for girls) and the different openness beliefs (i.e., higher meritocratic beliefs for boys, higher
cosmopolitan beliefs for girls) between Profiles 1 and 2 might be the product of gender
socialization processes that also relate 1o gender-specific mental health issues (Mendick et al.,
2015). Indeed, existing research has documented important differences in the mental health
of boys and girls, with the latter typically reporting worse mental health outcomes than the
former (Yoon et al., 2023). Meta-analytical evidence shows that compliance to traditional

masculinity norms has negative impacts on the mental health of boys, such as depression and
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loneliness (Wagner & Reifegerste, 2024; Wong et al., 2017). Importantly, traditionally masculine
norms, such as stoicism and self-reliance, also form the core of meritocratic narratives,
suggesting a potentially strong relationship between the holding of meritocratic and
traditionally masculine norms and the concurrent experience of mental ill-being.
Simultaneously, girls socialized in strongly patriarchal contexts are typically hindered from
seeing themselves through meritocratic norms, such as competitiveness and leadership, and
they are socialized instead toward openness and inclusion (Mendick et al., 2015). By re-
inscribing characteristics such as competitiveness, self-control, and performance to women, a
group historically marginalized along these lines, meritocracy can provide a sense of agency
and competence that challenges stereotypical views of how girls are expected to grow up as
women in a patriarchal system (Seron et al., 2018). In an opposite way to boys, girls who support
meritocratic beliefs might instead feel empowered and increase their sense of efficacy and
self-control, with potentially positive consequences for their mental health. As previously
advanced, these gender-specific effects should be seen as part of a curvilinear relationship
between the holding of neoliberal success beliefs and well-being, so that girls might be more
likely to experience positive effects because of their lower likelihood of erring toward extremely
high support for meritocratic beliefs. Instead, because of their typical gender socialization,
boys might be more likely to develop worse well-being when holding stronger meritocratic
beliefs because they are likely to err toward stronger values of such beliefs. The results of
Chapter 1 might therefore be particularly informative for the study of adolescents’ mental
health, as they show that the taste profiles in which adolescents cluster when expressing their
music preferences on MSPs are characterized by gendered patterns of music tastes and

openness beliefs previously shown to relate to specific mental health struggles among youth.

Another important implication of this PhD dissertation is that, despite their different
compositions, the three profiles tend to follow a similar omnivore consumption. As
documented in previous studies, omnivorousness is defined by the capacity to appreciate and
consume different music genres (Brisson, 2019). Such consumpfion patterns have been
typically considered a sign of openness and curiosity, as a desirable feature of individuals who
are open to diversity and who embrace cosmopolitan attitudes (Rogers & Jost, 2022). MSPs
can facilitate such cosmopolitan omnivore engagement by providing access to an almost
unlimited catalog of music that is easily accessible at any fime through portable devices, such
as smartphones. However, Chapter 1 also indicates significant differences across the profiles
in tferms of gender, cultural capital, openness beliefs, and engagement with MSPs. The
presence of omnivore preferences across substantially different profiles might be a particular
feature of the contemporary music landscape. Continuously exposed to new music products
through recommendation algorithms, curated playlists, and social media content,
contemporary adolescents might be increasingly prone fo developing a fragmented

consumption of music with a high song furnover and a lower attachment to specific artists or
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single music pieces (Bello & Garcia, 2021). This is further confirmed by the results of Chapter 5,
in which adolescents typically express low levels of identification with their favorite music artist
(i.e., around 2.13 points out of 5). The contemporary music landscape might also promote a
fragmentation of music genres info increasingly specific microgenres (e.g., vaporwave or
synth-pop; Lizardo, 2024), something that has also been documented in relation to television
(Riles et al., 2017). As variously argued in existing sociological analyses of contemporary tastes
(Lembo, 2017; Vlegel & Lievens, 2015; 2017), macrogenres (e.g., rock and pop) might be
outdated to validly capture taste differences in the contemporary streaming era. Youth might
instead focus on specific music pieces, artists, and playlists for short periods of time,
contfinuously updating their music preferences (Childress et al., 2021). To better understand
whether and how music functions as a status marker in the contemporary music landscape, a
key challenge for the study of music tastes will be to develop a fine-grained understanding of
what drives music selection (e.g., algorithmic recommendation rather than personal selection;
IFPI, 2023b), of the characteristics potentially shared across the heterogeneous music products
consumed (e.g., emotional valence, lyrical content, and microgenres; Lizardo, 2014), and of
the contextual characteristics in which music is consumed (e.g., sad music for sad moods; ter
Bogt et al., 2021). As consumption becomes increasingly fragmented, such efforts will need to
account specifically for the segmentation of audiences, especially around the key features

identified in Chapter 1 of gender, openness beliefs, and engagement with MSPs.

3. Mainstream music popular on MSPs and among adolescents is rife with neoliberal success
narratives

In relatfion to the presence and prevalence of neoliberal success narratives in music
content, this PhD dissertation provides two additional key conclusions. These conclusions are
based on a comparison between Chapters 2-3 and 5-6. Chapters 2 and 3 focused on popular
songs written in English and frequently streamed on Spotify in six highly individualistic countries
(i.e., the US, UK, New Zealand, Australia, Canada, and the Netherlands) between 2016 and
2019. Chapters 5 and é focus on the favorite songs of Flemish adolescents between 2021 and
2022. The comparison between these chapters is moved by a similar focus on the mainstream.
The music selected in Chapters 2 and 3 constitutes the mainstream because of its metrics,
including music that is the most listened to on a national and global scale (Achterberg et al.,
2011), and because of the legal arrangements between artists, major labels, and social media
platforms (Arditi, 2020). In parallel, the Flemish adolescents studied in this PhD dissertation
mostly display mainstream tastes (57%), as shown in Chapter 1, and tend to listen to many of
the same artists present in Chapters 2 and 3, such as Taylor Swift, Olivia Rodrigo, and the
Weeknd. Moreover, adolescents and young adults are the largest consumers of music on MSPs
(IFP1, 2023b). Therefore, as already acknowledged in the previous literature, it is reasonable to
assume that the music that is popular on MSPs heavily overlaps with the music that is popular

among adolescents (Hammond et al., 2024).
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As shown in Chapters 2 and 3, a key conclusion in relation to the presence of neoliberal
success narratives in mainstream music is that mainstream music contains a wide and
variegated display of neoliberal success narratives related to status and meritocracy. These
chapters report that markers of status (i.e., “what” is success) and meritocracy (i.e., *how” to
reach it) are present in around 24% of the studied lyrics. In particular, Chapter 2 shows that
mainstream music tends to represent success as the achievement of a high status in terms of
materialism (e.g., luxurious jewels, cars, and hobbies, featured in around 46% of the songs),
fame and popularity (e.g., knowing influential people, 26%), conspicuous consumption (e.g.,
having expensive hobbies and eating gourmet food, 16%), and power (i.e., sexudl
objectification, 6%). This chapter constitutes an important development in the literature on
status markers in music, and in media messages more broadly. Previous literature has focused
on materialism and forms of conspicuous consumption as key markers of status in popular
media representations (Podoshen et al., 2014). The wide presence of such status markers is also
confirmed in the content analysis performed in Chapter 2. In addition to these well-known
markers, Chapter 2 adopts a Bourdieusian and intersectional lens to include fame, popularity,
and power as additional key markers of status. Such a perspective further allows to intfroduce
a gender and race component in the study of status representations in music, showing that
Black and Brown male artists are the ones most likely to use status markers in their music. The
chapter further contextualizes such findings within the contemporary mainstream music
industry, where gender and racial stereotypes are frequently mobilized to increase corporate
profit at the expense of artists’ own interests (Stuart, 2020). To make it in the contemporary
mainstream music industry, Black men are required to display success through a
hypersexualized and hypermasculine presentation of themselves, where money, fame, and
power define their worth as human beings and their value as sellable commodities (Avery et
al., 2017). In the words of the famous hip-hop collective Wu-Tang Clan, Black male artists work

in a mainstream industry where “cash rules everything around [them]” (Wu-Tang Clan, 1993).

Moreover, Chapter 3 shows that 24% of the songs depict success as legitimately
acquired when achieved through meritocratic means. In particular, mainstream music
represents meritocracy through five different frames: Deservingness-Reward (12.8%), Rags-to-
Riches (5.7%), Control-the-Ship (4.4%), Deservingness-Punishment (4.2%), and No-Pain-No-Gain
(2.9%). These five frames present concepts of giftedness (having or lacking inner talents),
perseverance, hard work, and resilience. United by a focus on individual responsibility and
efforts, these characteristics represent the essence of meritocratic narratives, as displayed in
mainstream music. By broadening and better characterizing the display of neoliberal success
narratives in mainstream music products, Chapters 2 and 3 allow to inquire further about the
presence of such narratives in other media formats (e.g., television and social media). While
some research has focused on these media formats (Devos et al., 2024; McArthur & Reeves,

2019), it currently remains unclear what the presence and prevalence of such narratfives are
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in the broader media landscape and how status markers are represented across formats. This
impedes comparing the diffusion of such markers across media products and better
understanding potential specificities and differences in the presentation of such narratives, as
shown in Chapter 3, in relation to the different uses of the deservingness subframes between

newspapers (i.e., moral blaming) and music lyrics (i.e., dissing).

An additional key conclusion of this PhD dissertation comes from comparing the results
from Chapters 2 and 3 with those from Chapters 5 and 6. In Chapters 5 and 6, adolescents
indicated being less exposed to neoliberal success messages in their favorite song, compared
to the prevalence of such messages in typical mainstream music (as analyzed in Chapters 2
and 3). At the same time, they indicated being more exposed to neoliberal success messages
in the songs that they generally consider their favorite ones, compared to music that is popular
on MSPs in previous periods (2016-2019). At first, it seems that Flemish adolescents do not
consume music featuring many neoliberal success messages. Indeed, Chapter Sreported that
performance-oriented narratives do not appear frequently in the lyrics, videos, and Instagram
posts of adolescents’ favorite artists (with an average of 2.37 out of 5 points of self-reported
frequency occurrence). Moreover, in Chapter 6, adolescents were asked to name their
favorite song, and it shows that in such songs, meritocratic narratives do not feature as much
(from 12% in W1 to 7% in W3 of adolescents mentioning at least one song with effort-oriented
messages as their favorite one) as in the content of mainstream music, as shown in Chapter 3
(24%). From this perspective, this PhD dissertation finds that neoliberal success narratives
feature more in the content of music that is popular on MSPs than in songs named as their most
favorite one by Flemish adolescents.

At the same time, while neoliberal success narratives do not feature frequently in
adolescents’ most favorite songs (Chapters 5 and 6), they are much more frequently present
in the music content of songs that they generally consider their favorite ones. Indeed, in
Chapter 6, adolescents were also asked to name up to five of their favorite songs (in addition
to their most favorite one). In the content of these five favorite songs, Chapter 6 shows that
42% of adolescents in W1, 37% in W2, and 30% in W3 named at least one song featuring
neoliberal success narratives between 2021 and 2022. When compared to the results
presented in Chapters 2 and 3, which focused on the presence of such narratives in music that
is popular on MSPs, this result indicates that contemporary Flemish adolescents are surrounded
by more neoliberal success narratives than those present on MSPs between 2016 and 2019
(around 24%). Together, Chapters 2, 3, 5, and é show the MainStreaming of Success, as success
narratives are made widely available through variegated representations of what it means to
be successful (i.e., money, fame, and power) and how fo reach it (i.e., hard work and
dedication). Chapter 2 specifically indicates that the MainStreaming of Success is constructed
through the intersectional leverage of racial-ethnic and gender stereotypes, which typically

depict Black men as hyperviolent and hypersexual. By complying with such widely available
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stereotypes, Black male artists are assured that their music will be consumed and further
promoted by algorithmic recommendation systems, securing their position in the mainstream
(Avery et al., 2017).

4. Music exposure generally relates to audiences’ beliefs but does not reciprocally promote
the internalization of neoliberal success narratives among Flemish adolescents over a one-
year period

An additional key conclusion of this PhD dissertation is that music exposure is typically
associated with the expression of music-consistent beliefs. As shown in Chapter 4, such an
association was mostly found in relation to exposure to song-specific messages (rather than
genres or general levels of music exposure), concerning the topics of gender (e.g., sexual
objectification) and race (e.g., racial stereotypes), and especially stronger for younger age
groups (i.e., adolescents and young adults). Interestingly, Chapter 4 also shows that lyrics and
videos had similar effects, that most studies were experimental, and that most of the literature
focused on WEIRD populations. An important caveat is that Chapter 4 does not assess
causality, but rather uniquely relationships, even if most studies were experimental. That is, we
can only conclude that being exposed to music messages is related to holding music-
consistent beliefs, but not that one influences the other. It could be the case, for example, that
individuals select music that is in line with their preexisting beliefs or that such selection is
reciprocal and self-reinforcing over time. Since most of the literature is experimental, there is
limited evidence to assess these reciprocal developments between exposure to and selection

of music content and concurrent belief processing.

To address this shortcoming in the existing literature, Chapters 5 and 6 conducted
among the first studies on the long-term temporal developments of music’s effects on beliefs.
From these chapters, a final key conclusion is that contemporary Flemish adolescents do not
develop a stronger performance-oriented self-concept or effort-oriented success beliefs when
exposed to neoliberal success narratives in music over a one-year period. In particular,
Chapters 5 and 6 employed two key narrative persuasion mechanisms typically used to
theorize about the internalization of media narratives into audiences’ beliefs: identification
with media characters and transportation with media narratives. These chapters explored
whether exposure to neoliberal success messages in music products brings to the
development of more content-consistent beliefs when adolescents identify with their favorite
artist (Chapter 5) or feel tfransported into the narratives of their favorite song (Chapter 6). While
Chapter 4 found that exposure to music content is typically associated with content-consistent
beliefs among music audiences more generally, Chapters 5 and 6 did not find such a
relationship among Flemish adolescents or in relation to neoliberal success beliefs. This PhD
dissertation provides three main arguments for the lack of such effects, related to theoretical

limitations in the study of persuasion mechanisms in music, discrepancies between music
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content and audiences’ socio-demographic characteristics, and diffused music consumption

in the contemporary digital landscape.

First, in Chapters 5 and 6, theoretical approaches are used, namely cultivation theory,
social cognitive theory, biographical resonance, identification, and fransportation. These
theories were primarily conceived in relafion fo televised content (Brown, 2015; Klimmt &
Rieger, 2021; Potter, 2014) and further developed mostly in relation to social media (van Laer
et al., 2019). While the adoption of these theories has typically allowed for the detection of
media effects in relation to these media formats (Hermann et al., 2021; van Laer et al., 2019),
the lack of effectsinrelation to music might highlight the specificity of this medium. Music might
be crucially different from other media, such as ftelevision and social media, in relation to
average consumpftion times (e.g., few minutes for a song, 1 or 2 hours for televised content;
Shehata et al., 2021), different types of consumed information (e.g., fexts in lyrics, videos, and
images on Instagram; Powell et al., 2019), or different levels of fragmentation across media
(e.g.. high song turnover on MSPs, low tv-series turnover; Bentley & Loftridge, 2019). As also
suggested in Chapter 4, to betfter understand why and how music influences beliefs, we need
theoretfical approaches specifically developed for music content that can account for
specificities in the contemporary music landscape. Some key aspects in this regard might be
the involvement of cognitive and emotional processing in relation to different types of
information (e.g., videos and texts) and the development of beliefs through fast consumption
rates and high song turnover.

Second, such theoretical efforts should also account for similarities between audiences
and the represented content. In Chapters 5 and 6, the lack of effects might be due to
discrepancies between the characteristics of the narrative and of music personae displayed
in music content and those present among audiences, especially in terms of socio-
demographic characteristics and their related lived experiences. In particular, this PhD
dissertation sampled a group of Flemish adolescents, mostly from Western Europe and higher
socioeconomic backgrounds. These characteristics are in discordance with those typically
featuring neoliberal success narratives in popular music (Barton & Turman, 2009). As shown in
Chapter 2, for example, most narratives about success were displayed by Black and Brown
male artists. Moreover, Chapter 3 shows that meritocratic narratives typically entail conditions
of economic deprivation and social marginalization, in contrast to those typically experienced
by the respondents in the sample. As such, it is possible that the adolescents sampled in this
PhD dissertafion do not find such narratives relevant and applicable to themselves because
they experience different types of hardships or different life experiences than those
represented in music content. Indeed, Chapter 5 found that Flemish adolescents typically
express low levels of identification with their favorite artist and that even those who identify
more strongly do noft internalize performance-oriented messages. Adolescents might perceive

important discrepancies between themselves and their favorite artists, for example, because
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of living different experiences related to their socioeconomic, national, and racial
background, but potentially also because of living a more “normal” life compared to the
luxurious lives represented by music artists on their social media profiles (Shehzala et al., 2024).
Similarly, Chapter 6 found that even if adolescents typically express high levels of narrative
transportation with their favorite song and report experiencing hardships in their lives,
transportation and perceived hardships do not moderate the effect of consumption of effort-
oriented success messages on the formation of effort-oriented success beliefs. While
experiences of hardships are an essential part of effort-oriented success narratives, as shown
in Chapter 3, the differences between the represented content in music and adolescents’
lived experiences might be key to explaining such null results. Indeed, groups with a more
privileged socioeconomic and racial-ethnic background might experience different hardships
(e.g.. mental ill-being related to performance pressure) than those who live and are
represented by members of more marginalized groups (e.g., racial profiling or financial
insecurity). This discrepancy might indicate that adolescents assign relative importance to
effort-oriented narratives, perceived as entertaining and as part of mainstream music content,
but not as relevant to address their own hardships and, consequently, not relevant enough to
be internalized. By better matching the specific content displayed in music and the
characteristics of its audiences, future theoretical efforts might be better equipped to detect

music effects in relation to neoliberal success narratives.

Third, the lack of music effects can also be the product of diffused music consumption
in the contemporary digital landscape. As previously infroduced, the contemporary music
industry is undergoing profound changes due to the advent of digital platforms, such as MSPs
and social media (IFPI, 2023a). These platforms facilitate music production, distribution,
discovery, and consumpfion more than ever before (IFPI, 2023b; TikTok, 2024). Today's
adolescents, in particular, are confinuously exposed to new music content, and increasingly
so through incidental exposure (i.e., through recommendation algorithms and curated
playlists; Anderson et al., 2020) rather than intentional selection (IFPI, 2023b). This could
happen, for example, when scrolling TikTok or when playing curated playlists to match moods
for specific situations (e.g., consuming sad music when feeling sad; ter Bogt et al., 2021). Quick
song turnover and the increasing importance of curated content (e.g., through curated
playlists) in processes of music selection might fragment and limit the aftention dedicated to
each single consumed content, favoring instead functional consumption through mood-
based playlists, such as for background or for mood regulation (Marshall, 2019; Siles et al.,
2021). In other words, the increasingly heterogeneous and incidental exposure to music
content on MSPs could make consumed messages less salient and persistent in individuals’
cognition, and consequently more difficult to internalize. This is particularly relevant, especially
considering that media consumption more generally is also becoming more frequent and

heterogeneous (Bello & Garcia, 2021; Pew Research Center, 2021). In a media landscape in
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which multiple media sources and devices compete to obtain the largest share of users’
attention (Madore et al., 2020), messages that are easier to process, such as involving shorter
texts (e.g., Tweets vs. lyrics) or faster information processing systems (e.g., visual vs. textual
processing), might facilitate the internalization of consumed content (Powell et al., 2019). The
null results of Chapters 5 and 6 might therefore be indicative of a more general attention
fragmentation that makes music content more difficult to retain because of competition with
more and more heterogeneous music content and media content from other sources, such
as social media and TV (Steppat et al., 2022). A key challenge for future efforts in this direction,
invested in the detection of music effects in a fragmented and crowded media environment,
will be to better capture the different temporal dynamics through which music effects unfold.
This will require the study of different temporalities and, specifically, a focus on short-term

fluctuations between music consumption and belief formation (Jakubowski et al., 2023).

Overall, these results point to a need for more research about the role of music in the
identity development of contemporary adolescents, potentially suggesting reconsidering the
relative position of music in the broader media landscape. Research conducted before the
advent of MSPs and social media has widely documented the importance of music for
adolescents’ identities (North & Hargreaves, 1999; Schafer et al., 2013). Moved by this literature,
Chapters 5 and 6 investigated the role that the consumption of music products (i.e., lyrics,
videos, and social media posts of artfists) plays in the formation of neoliberal success beliefs
among adolescents, finding null effects. The lack of effects in this regard might not necessarily
signal a decline in the importance of music for contemporary adolescents, although this might
also be a plausible hypothesis in need of further testing. It might also suggest that in today’s
digitized societies, only certain groups of adolescents might be particularly likely to elaborate
and infernalize music lyrics, such as among dedicated fans or among audiences who engage
with music content because of specific similarities with represented content. More generally,
it highlights the current shortage of theories able to detect music effects in today’s streaming
era. This PhD dissertation encourages us to better account for the relative position of music
within the broader media ecosystem in which adolescents are currently immersed, for
instance, in terms of amount of daily consumption, song turnover, and type of consumed

content (e.g., videos on YouTube or lyrics on Spotify).

Future Directions

This PhD dissertation was motivated by two main research questions: 1) How and how
frequently do mainstream music lyrics represent neoliberal success narratives? and 2) Do
contemporary adolescents internalize such narratives through their favorite music productse
From the key conclusions detailed above, it is possible to summarize that while mainstream
music popular on MSPs provides a wide and variegated representation of neoliberal success
narratives, contemporary Flemish adolescents do not internalize such messages over a one-

year period through their favorite music. The lack of effects is surprising, considering that the

169



surveyed adolescents show increasingly higher support for performance- and effort-oriented
beliefs, and high levels of exposure to neoliberal success narratives. While it is possible that in
a highly fragmented digital landscape, music does not have a relevant role in adolescents’
developments as in the past, Chapter 4 still remarks that being exposed to music is related to
the holding of music-consistent beliefs. These conclusions spark several challenges and
opportunities for future research in this area. Beyond the suggestions previously offered in
relation to these conclusions, this PhD dissertation provides several theoretical and
methodological directions to investigate the potential socializihg role of music in the

contemporary media landscape, specifically in relation to neoliberal success narratives.

Theoretical Developments

Generally speaking, the field of communication science has been variously
characterized as ambivalent (Donsbach, 2006), complex and highly confingent (Rains et al.,
2018), and debated as a field in crisis (Lang, 2013; Perloff, 2013). Within this complex field, the
media effects literature has remarked on the prevalence of small-to-medium effect sizes (Rains
et al., 2018), also reported in Chapter 4, in relation to music effects on beliefs. These limitations
have ftypically been faced with remarks about the need for befter theorefical and
methodological tools to study media effects (Perloff, 2013; Pouwels et al., 2023), especially
considering the evidence from qualitative literature typically supporting the claims made in
quantitative studies (Pittman & Reich, 2016). As such, the first important reflection in relation to
the lack of effects in this PhD dissertation is the need to further sharpen our theoretfical and
methodological toolkit to study music effects in a continuously changing and complex media

landscape.

Theoretically, this research area might benefit from additional efforts to understand the
conditions under which narrative persuasion mechanisms become applicable to specific
groups of audiences and types of music content. To do so, Chapters 5 and 6 specifically draw
from biographic resonance theory to better characterize the boundary conditions of typical
narrative persuasion mechanisms, such as identification and transportation. Chapters 5 and 6
specifically focus on biographic resonance because processes of similarity, typical of
biographic resonance theory, have been central to the theorization of narrative persuasion
mechanisms (Chen et al., 2016; Hoffner & Buchanan, 2005). Resonance has been frequently
theorized in the field of mass communication to explain media effects, such as in cultivation
theory (Gerbner et al., 1980), media framing (Baden & David, 2018), and, more recently, media
entertainment (Klimmt & Rieger, 2021). Across these perspectives, resonance has been
generally conceived as the development of media effects when audiences share similar
socio-demographic characteristics and lived experiences as those represented in media
content (Vorderer, 2021). For example, living in a neighborhood with high levels of violence
makes media confent that displays similar situations of neighborhood violence more

accessible and relatable and, in turn, more easily internalized (Gerbner et al., 1980).
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Despite its wide uses, the literature on resonance lacks a coherent framework for
studying resonant experiences, as the concept has been differently conceived and theorized
across different theoretical traditions. For example, cultivation theory conceives of resonance
as a double dose of meaning (i.e., matching real-world and mediated experiences; Potter,
2014) and as a cognitive process through which media content is internalized when matching
the configuration of information already present in audiences’ cognitive schemas (Shrum &
Bischak, 2001). Instead, the media entertainment literature primarily studies resonance as an
emotional process through which audiences internalize media messages through eudaimonic
experiences that are generative of emotions, such as hope and gratitude (Klimmt & Rieger,
2021). Between these two perspectives, the media framing literature considers resonance to
be a process involving both cognitive and emotional processing (Baden & David, 2018). To
avoid a situation of a “fractured paradigm,” as in the case of framing theory (Entman, 1993),
additional theorefical efforts are needed to systematically conceptualize resonant
experiences with media content and to provide a more solid ground for empirical research in

this domain.

Such theoretical efforts are particularly relevant in relation to this PhD dissertation. As
previously argued, the field of music effects is encouraged to develop theories specifically
tailored to the study of music as a medium with its own peculiarities. Resonance is a promising
candidate for such theoretical developments because it captures autobiographical memory
retrieval, as shown in various neuroscientific studies (Falcon et al., 2022), but also because of
its capacity to address several peculiarities of music consumption. By focusing on both
cognitive and emoftional processing, a new theory of resonance that synthesizes existing
approaches could account specifically for the activation of both processing systems in music
effects. While Chapter 4 shows that audiences engage with music through cognitive
elaboration, existing research also remarks on the importance of emotional elaboration for
audiences’ engagement with music narratives (McAuley et al., 2021). Such engagement has
been further shown to be highly dependent upon the cultural similarities shared by audience
members, as a similarity in cultural background (e.g., similar nationality) prompfts similar
information processing and understanding (Margulis et al., 2022). Moreover, by further
developing a theory of resonance in relation to music, future theoretical efforts can specifically
account for the fragmentation of music consumption typical of the contemporary music
landscape. This can be done by specifying the aspects that are expected to resonate across
each consumption, such as in relation to socioeconomic and racial-ethnic background
characteristics (like the neoliberal success narratives examined in this PhD dissertation), but
also potentially in relation to gender or emotional tone (e.g., sad music for sad listeners; ter
Bogt et al., 2021). For example, even if audiences continuously select different music products
across genres and artists, they might select similar content in relation to the socioeconomic,

racial-ethnic, gender, or emotional characteristics presented in the consumed content. They
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might listen to 10 different songs from 10 different artists, who nevertheless share the same
emotional fone or represented message as present among audiences. Future research in the
field of music effects, and media effects more generally is therefore encouraged to better
theorize resonant experiences with media content to shed light on the process through which
specific groups of adolescents come to internalize specific music messages. This research is
further recommended to develop measurement strategies that capture resonant
experiences. Indeed, resonance has so far remained a theoretical concept, as the previous
literature has only assumed that the elaboration of content-consistent beliefs derives from
resonant experiences, but it has not yet developed measures able to capture such
experiences. To do so, future research in this direction is therefore recommended to better
understand how audiences conceive of resonance (e.g., through in-depth qualitative
interviews and focus groups) and to develop psychometric scales to define the dimensionality
of this measure, such as in relation to its cognitive and emotional subcomponents. By
developing measurement strategies to capture resonance, such research will be able to
empirically study the development of music effects through processes of similarity and cultural

matching with media content.

Finally, future theoretical developments could focus on the study of the reciprocal
relationships between music messages, audiences’ beliefs, and mental health. Existing meta-
analytical research has documented the beneficial effects of music consumption on
audiences’ mental health (Dingle et al., 2021). Such literature shows that listening to music
tends to decrease anxiety (Panteleeva et al., 2016) and increase overall well-being (Weinberg
& Joseph, 2017). Most of the literature has focused on the physiological functions of music as
key mechanisms that influence mental health. In particular, music is frequently reported as a
unique source of emotion regulation (Miranda et al., 2018) because of its sound qualities, such
as tempo and emotional fones, which primarily paint the emotional landscape inhabited by
music listeners (Dingle et al., 2021). For the same qualities, music has also been found to
negatively impact the mental health of its listeners, for example, by increasing depressive
symptoms among listeners of Goth music (a genre particularly prone to sadder tones; ter Bogt
et al., 2020) or by increasing feelings of sadness when listening to sad music (ter Bogt et al.,
2021). Overall, this literature reports that music influences the mental health of individuals in a
mood-congruent way, namely, by aligning individuals’ emotional landscapes with the
emotions and moods present in the consumed content (ter Bogt et al., 2017). Different from
this literature, the current PhD dissertafion focused on the cognitive components of music
narratives rather than on ftheir emotional elaboration. This is an important distinction
considering the burgeoning literature currently invested in understanding the role of media
narratives in the mental health of adolescents, especially in relation to social media messages
(Shen et al., 2015; Yeo, 2021). Unlike other media sources, such as social media or television

(Dahistrom et al., 2017), we currently lack research about the role of music narratives in the
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mental health of listeners. This research is particularly cogent, as narratives are important drivers
of audiences’ mental health (Shen et al., 2015) and arguably so in relation to neoliberal
definitions of success. As documented in the infroduction of this PhD dissertation,
contemporary adolescents are experiencing a mental health crisis that is potentially rooted in
neoliberal definitions of success, responsible for the dismantling of the social fabric (e.g., social
segregation; Mijs, 2023) and for providing individualistic narratives that define deservingness,
primarily focusing on individual effort and performance (Lamont, 2019; 2023). Simultaneously,
other streams of literature point to the potential benefits that supporting neoliberal success
narratives, such as in relation to grit and meritocracy, might have for adolescents’ self-esteem
and sense of agency (Passmore et al., 2018). By developing interdisciplinary approaches that
explicitly account for music effects across specific audience groups, future research could
better explain the process through which narratives, such as those about neoliberal success,

are internalized and can subsequently affect the mental health of their audiences.

Methodological Developments

Methodologically, the study of music effects, especially in relation to resonant
experiences, might benefit from a more precise measurement of temporal developments in
music effects. The current PhD dissertation conducted two of the first long-term longitudinal
studies to capture music effects on audiences’ beliefs. This is an important conftribution, as
Chapter 4 highlights the prevalence of experimental research and the shortage of longitudinal
studies to detect music effects, particularly in relation to changes in belief systems. Indeed,
Chapters 4, 5, and 6 specifically build upon a connectionist definition of beliefs (Lakoff, 2012).
Accordingly, beliefs are conceived as cognitive networks of inferconnected information that
depend upon the accessibility and applicability of related information (Conrey & Smith, 2007).
For such networks to change, existing literature in cognitive psychology and communication
science has shown that information must be repeatedly and intfensely encoded before old
connections can be rearticulated info newer ones (Song & Ewoldsen, 2015). In other words,
beliefs generally take time to change (Shehata et al., 2021). From this perspective, the short-
term music effects typically detected in experimental research might hint at priming effects,
where certain areas of such belief systems are made more salient and therefore more easily
accessible for the expression of beliefs (Price & Tewksbury, 1997). However, these short-term
experiments cannot guarantee that, in the long run, the same individual will express similar
beliefs as those expressed immediately after the experimental exposure to music content. This
might be particularly relevant in an age of fast consumption and fast music furnover in which
MSPs and social media confinuously infroduce new songs and new artists into users’ feeds that
require shorter-term studies about the temporal developments of beliefs through music (Bello
& Garcia, 2021). The lack of effects in the two longitudinal studies of this PhD dissertation

therefore poses important challenges and opportunities for future research, which could
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benefit from more longitudinal studies both in the short term (e.g., daily diary studies) and in

the long term (e.g., longitudinal surveys and repeated experiments).

Finally, such survey research is further recommended to improve the measurement of
content and content exposure fo match the measurement validity of typical experimental
studies (Parry et al.,, 2021). To measure music consumption, surveys typically rely on self-
reported measures (Timmerman et al., 2008), which are known to suffer from memory biases
and inaccuracies (Parry et al., 2021). From this perspective, future studies could draw onrecent
legal (e.g., GDPR, DSA) and methodological (e.g., data donation of log-data) advancements
in the freatment of personal digital traces to develop more linkage designs, linking survey
responses with more time-sensitive measures of content exposure. This would offer invaluable
opportunities to betfter match the actual music consumed around the time of survey
completion with measures related to various outcomes of interest, such as beliefs and mental
health (van Driel et al., 2022). The availability of new computational methodologies, such as
concept movers' distance (i.e., an automatic method to detect the closeness of texts to a
focal concept of interest; Stoltz & Taylor, 2019) or the inferential network approach developed
in Chapter 3, will be key for the analysis of large amounts of data, such as those garnered
through the collection of log-data within intense longitudinal designs (e.g., daily diary studies).
Computational methods will therefore be key tools for the future study of music effects that
aim fo move beyond coarse measures of macrogenres and of temporal developments

toward finer-grained measures of music content and music exposure (Pouwels et al., 2023).

Overall Conclusion

This PhD dissertation investigated the presence and prevalence of neoliberal success
narratives in mainstream music products and their potential internalization into adolescents’
beliefs. Overall, the six chapters of this PhD dissertation lead to four key conclusions. First,
neoliberal success beliefs increased among Flemish adolescents over a one-year period. While
the surveyed adolescents reported high and stable levels of performance-oriented self-
concepfts, they also showed balanced but increasingly individualistic effort-oriented success
beliefs. This could be indicative of typical developments toward adulthood but also of a more
general individualization process characterizing Western societies, and specifically, Flanders.
Second, music tastes are patterned by gender differences and genre omnivorousness on
MSPs. While the maijority of respondents belong to a mainstream profile, two profiles show key
differences in their gender and cultural composition, and in their engagement with MSPs.
Contemporary Flemish girls in Profile 1 display a refined and curated involvement with music
on MSPs, while Flemish boys in Profile 2 tend to adopt a practical and cursory engagement
with such platforms. Despite these differences, the three profiles share an omnivore
consumption indicative of taste fragmentation on MSPs, especially in relation to macrogenres
such as pop and rap. Third, mainstream music is rife with neoliberal success narratives, and

increasingly so. Music that is popular on MSPs frequently displays signs of materialism,
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utilitarianism, power, and meritocracy (around 24% between 2016 and 2019), which are even
more present among the favorite music of Flemish adolescents (between 42% and 30%
between 2021 and 2022). Fourth, music generally relates to audiences’ beliefs, but did not
promote the internalization of neoliberal success narratives among Flemish adolescents from
more privileged backgrounds over a one-year period. That is, while contemporary adolescents
are frequently surrounded by and increasingly supportive of neoliberal success narratives,
typical processes of narrative persuasion do not explain the internalization of such narratives

info adolescents’ belief systems over a one-year period.

Overall, this PhD dissertation delves into the MainStreaming of Success, namely, the
popularization of neoliberal success narratives through MSPs and the differential intfernalization
(or lack thereof) of such narratives by adolescent music audiences. It shows that neoliberal
success narratives are widely and variedly present on MSPs and increasingly upheld by Flemish
adolescents from more privileged backgrounds. Yet, the exposure to such narratfives in music
products does not lead to their internalization info adolescents’ belief systems. These results
prompt considering the fragmentation of music consumption and the segmentation of music
audiences as central aspects of the contemporary music industry, governed by MSPs and
social media platforms. They further highlight the need to develop music-specific theoretical
and methodological approaches that are better equipped to capture tfemporal and selection
effects in a continuously changing music landscape. This PhD dissertation sets an agenda for
future research on music effects by highlighting the role of MSPs as key agents in the
MainStreaming of Success and by suggesting their potential role in processes of cultural
fragmentation. While broadening the access to music, the ubiquity of MSPs in our everyday
lives might have long-lasting consequences for the capacity of music to remain a key

socializing medium for contemporary and future generations of youth.

175



References

Achterberg, P., Heilbron, J., Houtman, D., & Aupers, S. (2011). A cultural globalization of popular
music? American, Dutch, French, and German popular music charts (1965 to 2006).
American Behavioral Scientist, 55(5), 589-608.
https://doi.org/10.1177/0002764211398081

Agarwal, R., & Karahanna, E. (2000). Time Flies When You're Having Fun: Cognitive Absorption
and Beliefs about Information Technology Usage. MIS Quarterly, 24(4), 665.
https://doi.org/10.2307/3250951

Alexopoulos, C., & Taylor, L. D. (2021). If your girl only knew: The effects of infidelitythemed song
lyrics on cognitions related to infidelity. Psychology of Popular Media, 10(4), 445-456.
https://doi.org/10.1037/ppm0000326

Allen, M., Herrett-Skjellum, J., Jorgenson, J., Kramer, M. R., Ryan, D. J., & Timmerman, L. (2007).
Effects of music. In R. W. Preiss, B. M. Gayle, N. Burrell & M. Allen (Eds.), Mass media
effects research: Advances through meta-analysis (pp. 263-279). Routledge.

Almroth, M. C., L&szlo, K. D., Kosidou, K., & Galanti, M. R. {2018). Association between
adolescents’ academic aspirations and expectations and mental health: A one-year
follow-up  study. European Journal of Public Health, 28(3), 504-509.
https://doi.org/10.1093/eurpub/cky025

Alridge, D. P., & Stewart, J. B. (2005). Infroduction: Hip hop in History: Past, present, and future.
The Journal of African American History, 20(3), 190-195.
https://doi.org/10.1086/jaahv?0n3p 190

Alvarez-Cueva, P., & Guerra, P. (2021). Rosalia's kaleidoscope in the crossroads of late
modernity. Catalan Journal of Communication and Cultural Studies, 13(1), 3-21.
https://doi.org/10.1386/cjcs 00036 1

Anderson, A., Maystre, L., Anderson, I., Mehrotra, R., & Lalmas, M. (2020). Algorithmic Effects on
the Diversity of Consumption on Spotify. Proceedings of The Web Conference 2020,
2155-2165. https://doi.org/10.1145/3366423.3380281

Anderson, C. A., & Bushman, B. J. (2002). Human aggression. Annual Review of Psychology,
53(1), 27-51. https://doi.org/10.1146/annurev.psych.53.100901.135231

Anniko, M. K., Boersma, K., & Tillfors, M. (2019). Sources of stress and worry in the development
of stress-related mental health problems: A longitudinal investigation from early- to mid-
adolescence. Anxiety, Stress, & Coping, 32(2). 155-167.
https://doi.org/10.1080/10615806.2018.1549657

Arditi, D. (2018). Digital Subscriptions: The Unending Consumption of Music in the Digital Era.
Popular Music and Society, 41(3), 302-318.
https://doi.org/10.1080/03007766.2016.1264101

Arditi, D. (2019). Music everywhere: Setting a digital music trap. Critical Sociology, 45(4-5), 617-
630. https://doi.org/10.1177/08969 20517729192

Arditi, D. (2020). Getting signed: Record contracts, musicians, and power in society. Palgrave
Macmillan.

Arendt, F. (2013). Dose-dependent media priming effects of stereotypic newspaper articles on
implicit and explicit stereotypes. Journal of Communication, 63(5), 830-851.
https://doi.org/10.1111/jcom.12056

Arrizén, A. (2008). Latina subjectivity, sexuality and sensuality. Women & Performance: A
Journal of Feminist Theory, 18(3), 189-198. https://doi.org/10.1080/07407700802495928

176


https://doi.org/10.1177/0002764211398081
https://doi.org/10.2307/3250951
https://doi.org/10.1037/ppm0000326
https://doi.org/10.1093/eurpub/cky025
https://doi.org/10.1086/jaahv90n3p190
https://doi.org/10.1386/cjcs_00036_1
https://doi.org/10.1145/3366423.3380281
https://doi.org/10.1146/annurev.psych.53.100901.135231
https://doi.org/10.1080/10615806.2018.1549657
https://doi.org/10.1080/03007766.2016.1264101
https://doi.org/10.1177/08969%2020517729192
https://doi.org/10.1111/jcom.12056
https://doi.org/10.1080/07407700802495928

Askin, N., & Mauskapf, M. (2017). What Makes Popular Culture Populare Product Features and
Optimal Differentiation in Music. American Sociological Review, 82(5), 910-944.
https://doi.org/10.1177/0003122417728662

Asparouhov, T., & Muthén, B. (2014). Auxiliary Variables in Mixture Modeling: Three-Step
Approaches Using M plus. Structural Equation Modeling: A Multidisciplinary Journal,
21(3), 329-341. https://doi.org/10.1080/10705511.2014.915181

Asparouhov, T., & Muthén, B. (2020). Comparison of Models for the Analysis of Intensive
Longitudinal Data. Sfructural Equation Modeling: A Multidisciplinary Journal, 27(2), 275-
297. https://doi.org/10.1080/10705511.2019.1626733

Aubrey, J. S., & Frisby, C. M. (2011). Sexual objectification in music videos: A content analysis
comparing gender and genre. Mass Communication and Society, 14(4), 475-501.
https://doi.org/10. 1080/15205436.2010.513448

Aubrey, J.S., Gamble, H., & Hahn, R. (2017). Empowered sexual objects? The priming influence
of self-sexualization on thoughts and beliefs related to gender, sex, and power. Western
Journal of  Communication, 81(3), 362-384. hiips://doi.org/10.1080/10570
314.2016.1257822

Avery, L. R., Ward, L. M., Moss, L., & Uskip, D. (2017). Tuning Gender: Representations of
Femininity and Masculinity in Popular Music by Black Arfists. Journal of Black
Psychology, 43(2), 159-191. https://doi.org/10.1177/0095798415627917

Baden, C. and Lecheler, S. (2012) Fleeting Fading or Far-Reaching? A Knowledge-Based Model
of the Persistence of Framing Effects. Communication Theory 22(4), 359-382.
https://doiorg/101111/j1468-2885201201413x

Baden, C., & David, Y. (2018). On resonance: A study of culture-dependent reinterpretations
of extremist violence in Israeli media discourse. Media, Culture & Society, 40(4), 514-
534. https://doi.org/10.1177/0163443717734404

Baksh-Mohammed, S., & Callison, C. (2014). “Listening to Maybach in My Maybach™: Evolution
of Product Mention in Music Across the Millennium'’s First Decade. Journal of Promotion
Management, 20(1), 20-35. https://doi.org/10.1080/10496491.2013.829162

Balestrini, N. (2015). Strategic visuals in hip-hop life writing. Popular Music and Society 38(2),
224-242. https://doiorg/101080/030077662014994318

Bandura, A. (2001). Social cognitive theory of mass communication. Media Psychology, 3(3),
265-299. https://doi.org/10.1207/s1532785xmep0303 03

Barabas, J., & Jerit, J. (2010). Are survey experiments externally valide American Political
Science Review, 104(2), 226-242. https://doi.org/10.1017/s0003055410000092

Barry, A. M. (1997). Visuadl intelligence: Perception, image, and manipulation in visual
communication. State University of New York Press.

Barry, C. T., Sidofi, C. L., Briggs, S. M., Reiter, S. R., & Lindsey, R. A. (2017). Adolescent social
media use and mental health from adolescent and parent perspectives. Journal of
Adolescence, 61(1), 1-11. https://doi.org/10.1016/j.adolescence.2017.08.005

Barsalou, L. W. (2008). Grounded cognifion. Annual Review of Psychology, 59(1), 617-645.
https://doi.org/10.1146/annurev.psych.59.103006.093639

Bartky, S. L. (1990). Femininity and domination: Studies in the phenomenology of oppression.
Routledge.

Barton, M. H., & Turman, P. D. (2009). VH1's “Behind the Music” and American Culture: The Role
of Myth in a Meritocracy. Texas Speech Communication Journal, 34, 8-23.

177


https://doi.org/10.1177/0003122417728662
https://doi.org/10.1080/10705511.2014.915181
https://doi.org/10.1080/10705511.2019.1626733
https://doi.org/10.%201080/15205436.2010.513468
https://doi.org/10.1080/10570%20314.2016.1257822
https://doi.org/10.1080/10570%20314.2016.1257822
https://doi.org/10.1177/0095798415627917
https://doiorg/101111/j1468-2885201201413x
https://doi.org/10.1177/0163443717734404
https://doi.org/10.1080/10496491.2013.829162
https://doiorg/101080/030077662014994318
https://doi.org/10.1207/s1532785xmep0303_03
https://doi.org/10.1017/s0003055410000092
https://doi.org/10.1016/j.adolescence.2017.08.005
https://doi.org/10.1146/annurev.psych.59.103006.093639

Beaudoin, C. E., Fernandez, C., Wall, J. L., & Farley, T. A. (2007). Promoting healthy eating and
physical activity short-term effects of a mass media campaign. American Journal of
Preventive Medicine, 32(3), 217-223. https://doi.org/10.1016/j.amepre.2006.11.002

Becht, A. ., Nelemans, S. A., Van Dijk, M. P. A, Branje, S. J. T., Van Lier, P. A. C., Denissen, J. J.
A., & Meeus, W. H. J. (2017). Clear Self, Better Relationships: Adolescents’ Self-Concept
Clarity and Relationship Quality With Parents and Peers Across 5 Years. Child
Development, 88(6), 1823-1833. https://doi.org/10.1111/cdev.12921

Becker, J. C., Hartwich, L., & Haslam, S. A. (2021). Neoliberalism can reduce well-being by
promoting a sense of social disconnection, competition, and loneliness. British Journal
of Social Psychology, 60(3), 947-965. https://doi.org/10.1111/bjso0.12438

Bellah, R. N., Madsen, R., Sullivan, W. M., Swidler, A., and Tipton, S. M. (1985). Habits of the heart:
Individualism and commitment in American life. University of California Press.

Belle, C. (2014). From Jay-Z to Dead Prez: Examining Representations of Black Masculinity in
Mainstream Versus Underground Hip-Hop Music. Journal of Black Studies, 45(4), 287-
300. hitps://doi.org/10.1177/0021934714528953

Bello, P., & Garcia, D. (2021). Cultural Divergence in popular music: The increasing diversity of
music consumption on Spotify across countries. Humanities and Social Sciences
Communications, 8(1), 182. https://doi.org/10.1057/541599-021-00855-1

Benes, K. M., Gutkin, T. B., & Decker, T. N. (1990). The effects of mellow and frenetic music on
reported cognitions resulting from auditory subliminal messages. The Journal of General
Psychology, 117(1), 83-89. https://doi.org/10.1080/00221309.1990.9917775

Bentley, F., & Loftridge, D. (2019). Understanding Mass-Market Mobile TV Behaviors in the
Streaming Era. Proceedings of the 2019 CHI Conference on Human Factors in
Computing Systems, 1-11. https://doi.org/10.1145/3290605.330049 1

Bernecker, K., Herrmann, M., Brandstatter, V., & Job, V. (2017). Implicit Theories About Willpower
Predict Subjective  Well-Being. Journal of  Personality, 85(2), 136-150.
https://doi.org/10.1111/jopy.12225

Bettache, K., & Chiu, C. (2019). The Invisible Hand is an Ideology: Toward a Social Psychology
of Neoliberalism. Journal of Social Issues, 75(1), 8-19. hitps://doi.org/10.1111/josi.12308

Beyers, W., & Cok, F. (2008). Adolescent self and identity development in context. Journal of
Adolescence, 31(2), 147-150. https://doi.org/10.1016/j.adolescence.2008.03.002

Bharucha, J. J. (1987). Music cognition and perceptual facilitation: A connectionist framework.
Music Perception, 5(1), 1-30.

Bihagen, E., & Katz-Gerro, T. (2000). Culture consumption in Sweden: The stability of gender
differences. Poetics, 27(5-6), 327-349. https://doi.org/10.1016/S0304-422X(00)00004-8

Billings, K. R. (2021). Stigma in Class: Mental lliness, Social Status, and Tokenism in Elite College
Culture. Sociological Perspectives, 64(2), 238-257.
https://doi.org/10.1177/0731121420921878

Binder, A. (1993). Constructing racial rhetoric: Media depictions of harm in heavy metal and
rap music. American Sociological Review, 58(6), 753. https://doi.org/10.2307/2095949

Bishop, S. (2020). Algorithmic Experts: Selling Algorithmic Lore on YouTube. Social Media +
Society, 6(1), 205630511989732. https://doi.org/10.1177/2056305119897323

Bonini, T., & Gandini, A. (2019). “First week is editorial, second week is algorithmic”: Platform
gatekeepers and the platformization of music curation. Social Media + Society, 5(4).
205630511988000. https://doi.org/10.1177/2056305119880006

Bonneville-Roussy, A., Rentfrow, P. J., Xu, M. K., & Potter, J. (2013). Music through the ages:
Trends in musical engagement and preferences from adolescence through middle

178


https://doi.org/10.1016/j.amepre.2006.11.002
https://doi.org/10.1111/cdev.12921
https://doi.org/10.1111/bjso.12438
https://doi.org/10.1177/0021934714528953
https://doi.org/10.1057/s41599-021-00855-1
https://doi.org/10.1080/00221309.1990.9917775
https://doi.org/10.1145/3290605.3300491
https://doi.org/10.1111/jopy.12225
https://doi.org/10.1111/josi.12308
https://doi.org/10.1016/j.adolescence.2008.03.002
https://doi.org/10.1016/S0304-422X(00)00004-8
https://doi.org/10.1177/0731121420921878
https://doi.org/10.2307/2095949
https://doi.org/10.1177/2056305119897323
https://doi.org/10.1177/2056305119880006

adulthood. Journal of Personality and Social Psychology, 105(4), 703-717.
https://doi.org/10.1037/a0033770

Bonus, J. A., Watts, J., & Francemone, C. J. (2022). When "meaningless” means more:
Biographic resonance and audience appreciation of popular entertainment. Journal
of Communication, jgac028. https://doi.org/10.1093/joc/jgac028

Bonus, J. A., Wing, H., & Walfts, J. (2022). Finding refuge in reverie: The terror management
function of nostalgic entertainment experiences. Communication Monographs, 89(2),
165-188. https://doi.org/10.1080/03637751.2021.1962933

Boon, S., & Lomore, C. (2001). Admirer-celebrity relationships among young adults..: Explaining
perceptions of celebrity influence onidentity. Human Communication Research, 27(3),
432-465. https://doi.org/10.1111/].1468-2958.2001.1b00788.x

Bor, W., Dean, A. J., Nagjman, J., & Hayatbakhsh, R. (2014). Are child and adolescent mentall
health problems increasing in the 21st cenfury? A systematic review. Australian & New
Zealand Journal of Psychiatry, 48(7). 606—-616.
https://doi.org/10.1177/0004867414533834

Borenstein, M., & Higgins, J. P. (2013). Meta-analysis and subgroups. Prevention Science, 14(2),
134-143. https://doi.org/10.1007/s11121-013-0377-7

Bourdieu, P. (1986). The forms of capital. In J. Richardson (Ed.), Handbook of theory and
research for the sociology of education (pp. 241-258). Greenwood.

Bowman, N. D., Knight, J., Schlue, L., & Cohen, E. L. (2019). What if it happened to me? Socially
conscious music videos can address campus assault: Narrative engagement and rape
myth acceptance. Psychology of Popular Media Culture, 8(4), 454-463.
https://doi.org/10.1037/ppm0000189

Bradshaw, E. L., Conigrave, J. H., Steward, B. A., Ferber, K. A., Parker, P. D., & Ryan, R. M. (2023).
A meta-analysis of the dark side of the American dream: Evidence for the universal
wellness costs of prioritizing extrinsic over intrinsic goals. Journal of Personality and Social
Psychology, 124(4), 873-899. https://doi.org/10.1037/pspp000043 1

Brisson, R. (2019). Back to the original omnivore: On the artefactual nature of Peterson’s thesis
of omnivorousness. Poetics, 76. hitps://doi.org/10.1016/].p0etic.2019.03.004

Brisson, R., & Bianchi, R. (2020). On the relevance of music genre-based analysis in research on
musical fastes. Psychology of Music, 48(6), 777-794.
https://doi.org/10.1177/0305735619828810

Brisson, R., & Bianchi, R. (2021a). Aesthetic Disposition, Educational Capital, Personality Trait
Openness, and Sex: A Study of French High-School Students. Empirical Studies of the
Arts, 40(2), 259-274. https://doi.org/10.1177/02762374211047973

Brisson, R., & Bianchi, R. (2021b). On the overlap between aesthetic disposition, cultural
eclecticism, and openness: An interdisciplinary study. Psychology of Aesthetics,
Creativity, and the Arfs. https://doi.org/10.1037/aca0000432

Brooks, G., Drenten, J., & Piskorski, M. J. (2021). Influencer Celebrification: How Social Media
Influencers Acquire Celebrity Capital. Journal of Advertising, 50(5), 528-547.
https://doi.org/10.1080/00913367.2021.1977737

Brown-Saracino, J. (2017). Explicating Divided Approaches to Genfrification and Growing
Income Inequality. Annual Review  of  Sociology, 43(1), 515-539.
https://doi.org/10.1146/annurev-soc-060116-053427

Brown, W. J. (2015). Examining Four Processes of Audience Involvement With Media Personae:
Transportation, Parasocial Interaction, Identification, and Worship. Communication
Theory, 25(3), 259-283. https://doi.org/10.1111/comt.12053

179


https://doi.org/10.1037/a0033770
https://doi.org/10.1093/joc/jqac028
https://doi.org/10.1080/03637751.2021.1962933
https://doi.org/10.1111/j.1468-2958.2001.tb00788.x
https://doi.org/10.1177/0004867414533834
https://doi.org/10.1007/s11121-013-0377-7
https://doi.org/10.1037/ppm0000189
https://doi.org/10.1037/pspp0000431
https://doi.org/10.1016/j.poetic.2019.03.004
https://doi.org/10.1177/0305735619828810
https://doi.org/10.1177/02762374211047973
https://doi.org/10.1037/aca0000432
https://doi.org/10.1080/00913367.2021.1977737
https://doi.org/10.1146/annurev-soc-060116-053427
https://doi.org/10.1111/comt.12053

Brubaker, R. (1985). Rethinking classical theory: The sociological vision of Pierre Bourdieu. Theory
and Society, 14(6), 745-775.

Brummert Lennings, H. ., & Warburton, W. A. (2011). The effect of auditory versus visual violent
media exposure on aggressive behaviour: The role of song lyrics, video clips and
musical tone. Journal of Experimental Social Psychology, 47(4), 794-799.
https://doi.org/10.1016/].jesp.2011.02.006

Bullock, H. E., Fraser Wyche, K., & Williams, W. R. (2001). Media Images of the Poor. Journal of
Social Issues, 57(2), 229-246. hitps://doi.org/10.1111/0022-4537.00210

Burkhalter, J. N., & Thornton, C. G. (2014). Advertising to the beat: An analysis of brand
placements in hip-hop music videos. Journal of Marketing Communications, 20(5), 366—
382. https://doi.org/10.1080/13527266.2012.710643

Bushman, B. J., & Huesmann, L. R. (2006). Short-term and long-term effects of violent media on
aggressionin children and adults. Archives of Pediatrics & Adolescent Medicine, 160(4),
348-352. https://doi.org/10.1001/archpedi.160.4.348

Calzo, J.P., & Ward, L. M. (2009). Media exposure and viewers' aftitudes toward homosexuality:
Evidence for mainstreaming or resonance? Journal of Broadcasting and Electronic
Media, 53(2), 280-299. https://doi.org/10.1080/08838150902908049

Canessa-Pollard, V., Reby, D., Banerjee, R., Oakhill, J., & Garnham, A. (2022). The development
of explicit occupational gender stereotypes in children: Comparing perceived gender
ratios and competence beliefs. Journal of Vocational Behavior, 134, 103703.
https://doi.org/10.1016/j.jvb.2022.103703

Carbone, L., & Mijs, J. (2022). Sounds like meritocracy to my ears: Exploring the link between
inequality in popular music and personal culture. Information, Communication &
Society, 1-19. https://doi.org/10.1080/1369118X.2021.2020870

Carbone, L., & Vandenbosch, L. (2023). A meta-analysis of studies examining the effect of
music on beliefs. Communication Research, 51(1), 28-55.
https://doi.org/10.1177/0093650223 1163633

Carbone, L., Alvarez-Cueva, P., & Vandenbosch, L. (2024). Status Markers in Popular Music
Across Six Countries: A Content Analysis of Gender, Race/Ethnicity, Genre, and Capital
in Music Lyrics. Sex Roles. hitps://doi.org/10.1007/s11199-024-01483-0

Centeno, M. A., & Cohen, J. N. (2012). The Arc of Neoliberalism. Annual Review of Sociology,
38(1), 317-340. https://doi.org/10.1146/annurev-soc-081309-150235

Chan, T. W. (2019). Understanding culfural omnivores: Social and political attitudes. The British
Journal of Sociology, 70(3), 784-806. https://doi.org/10.1111/1468-4446.12613

Chari, T. (2016). Fome without fortune: Discursive constructions of bling in urban grooves music.
Muziki, 13(1), 19-31. https://doi.org/10. 1080/18125980.2016.1182378

Chen, K. H., & Berman, E. P. (2021). Buying into the Meritocracy: Taiwanese Students and the
Market for College Admissions Services. Sociology of Education, 003804072110555.
https://doi.org/10.1177/00380407211055517

Chen, M., Bell, R. A., & Taylor, L. D. (2016). Narrator Point of View and Persuasion in Health
Narratives: The Role of Protagonist-Reader Similarity, Identification, and Self-
Referencing. Journal of Health Communication, 21(8), 908-918.
https://doi.org/10.1080/10810730.2016.1177147

Cheney-Lippold, J. (2011). A New Algorithmic Identity: Soft Biopolitics and the Modulation of
Control. Theory, Culture & Society, 28(6), 164-181.
https://doi.org/10.1177/026327 6411424420

180


https://doi.org/10.1016/j.jesp.2011.02.006
https://doi.org/10.1111/0022-4537.00210
https://doi.org/10.1080/13527266.2012.710643
https://doi.org/10.1001/archpedi.160.4.348
https://doi.org/10.1080/08838150902908049
https://doi.org/10.1016/j.jvb.2022.103703
https://doi.org/10.1080/1369118X.2021.2020870
https://doi.org/10.1177/0093650223%201163633
https://doi.org/10.1007/s11199-024-01483-0
https://doi.org/10.1146/annurev-soc-081309-150235
https://doi.org/10.1111/1468-4446.12613
https://doi.org/10.%201080/18125980.2016.1182378
https://doi.org/10.1177/00380407211055517
https://doi.org/10.1080/10810730.2016.1177147
https://doi.org/10.1177/0263276411424420

Chepp. V. (2015). Black Feminism and Third-Wave Women's Rap: A Content Analysis, 1996—
2003. Popular Music and Society, 38(5). 545-564.
https://doi.org/10.1080/03007766.2014.936187

Chia, S. C., & Poo, Y. L. (2009). Media, Celebrities, and Fans: An Examination of Adolescents’
Media Usage and Involvement with Entertainment Celebrities. Journalism & Mass
Communication Quarterly, 86(1), 23-44. https://doi.org/10.1177/1077699009208600103

Childress, C., Baumann, S., Rawlings, C., & Nault, J.-F. (2021). Genres, Objects, and the
Contemporary Expression of Higher-Status Tastes. Sociological Science, 8, 230-264.
https://doi.org/10.15195/v8.a12

Choi, A. (2018). Emotional well-being of children and adolescents: Recent frends and relevant
factors (OECD Education Working Papers 169; OECD Education Working Papers, Vol.
169). https://doi.org/10.1787/41576fb2-en

Choi, D., & Delong, M. (2019). Defining female self sexualization for the twenty-first century.
Sexuality and Culture, 23(4), 13501371. https://doi.org/10.1007/S12119-019-09617-3

Choudhury, S., Blakemore, S.-J., & Charman, T. (2006). Social cognitive development during
adolescence. Social Cognitive and Affective Neuroscience, 1(3), 165-174.
https://doi.org/10.1093/scan/nsl024

Christafore, D., & Leguizamon, S. (2019). Neighbourhood inequality spillover effects of
gentrification. Papers in Regional Science, 98(3). 1469-1485.
https://doi.org/10.1111/pirs.12405

Christie, D., & Viner, R. (2005). Adolescent development. BMJ, 330(7486), 301-304.
https://doi.org/10.1136/bmj.330.7486.301

Christin, A. (2012). Gender and highbrow cultural participation in the United States. Poetics,
40(5), 423-443. https://doi.org/10.1016/j.p0etic.2012.07.003

Click, M. A., Lee, H., & Holladay, H. W. (2013). Making monsters: Lady gaga, fan identification,
and  social media.  Popular Music and  Society,  36(3), 360-379.
https://doi.org/10.1080/03007766.2013.798546

Clycqg, N., Ward Nouwen, M. A., & Vandenbroucke, A. (2014). Meritocracy, deficit thinking and
the invisibility of the system: Discourses on educational success and failure. British
Educational Research Journal, 40(5), 796-819. https://doi.org/10.1002/ber|.3109

Cohen, J. (1988). Statistical power analysis for the behavioral sciences (2nd ed.). Routledge.

Cohen, J. (2001). Defining Identification: A Theoretical Look at the Identification of Audiences
With  Media Characters. Mass Communication and Society, 4(3), 245-264.
https://doi.org/10.1207/s15327825mcs0403 01

Cohen, J., & Hershman-Shitrit, M. (2017). Mediated relationships with TV characters: The effects
of perceived and actual similarity in personality traits. Scientific Study of Literature, 7(1),
109-128. https://doi.org/10.1075/ssol.7.1.05coh

Cohen, J., & Klimmt, C. (2021). Stepping In and Out of Media Characters: |dentification and
Dynamic Shifts in Users’ Positioning Toward Entertainment Messages. In P. Vorderer & C.
Klimmt (Eds.), The Oxford Handbook of Entertainment Theory. Oxford University Press.
https://doi.org/10.1093/oxfordhbb/9780190072216.013.15

Cohen, J., Weimann-Saks, D., & Mazor-Tregerman, M. (2018). Does character similarity increase
identification and persuasion?e Media Psychology. 21(3), 506-528.
https://doi.org/10.1080/15213269.2017.1302344

Collins, P. H. (2000). Gender, Black feminism, and Black political economy. Annals of the
American Academy of Political and Social Science, 568(1), 41-53.
https://doi.org/10.1177/00027 1620056800105

181


https://doi.org/10.1080/03007766.2014.936187
https://doi.org/10.1177/107769900908600103
https://doi.org/10.15195/v8.a12
https://doi.org/10.1787/41576fb2-en
https://doi.org/10.1007/S12119-019-09617-3
https://doi.org/10.1093/scan/nsl024
https://doi.org/10.1111/pirs.12405
https://doi.org/10.1136/bmj.330.7486.301
https://doi.org/10.1016/j.poetic.2012.07.003
https://doi.org/10.1080/03007766.2013.798546
https://doi.org/10.1002/berj.3109
https://doi.org/10.1207/s15327825mcs0403_01
https://doi.org/10.1075/ssol.7.1.05coh
https://doi.org/10.1093/oxfordhb/9780190072216.013.15
https://doi.org/10.1080/15213269.2017.1302344
https://doi.org/10.1177/00027%201620056800105

Collishaw, S. (2015). Annual Research Review: Secular trends in child and adolescent mental
health. Journal of Child Psychology and Psychiatry, 56(3), 370-393.
https://doi.org/10.1111/jcpp.12372

Comi, A., Fotia, L., & Rosaci, D. (2014). Improving the Social Capital of Trust-based Competitive
Multi-Agent Systems by Infroducing Meritocracy. Proceedings 19th Conference on
Computer Sciecne and Intelligence Systems, 1461-1466.
https://doi.org/10.15439/2014F81

Connell, R. (1995). Masculinities. Knowledge, Power, and Social Change. Berkley: University of
California Press.

Connell, R. W., & Messerschmidt, J. W. (2005). Hegemonic masculinity: Rethinking the concept.
Gender & Society, 19(6), 829-859. hitps://doi.org/10.1177/0891243205278639

Connors, M. H., & Halligan, P. W. (2015). A cognitive account of belief: A tentative road map.
Frontiers in Psychology, 5, 1588. https://doi.org/10.3389/fpsyq.2014.01588

Conrey, F.R., & Smith, E. R. (2007). Aftitude representation: Aftitudes as patterns in a distributed,
connectionist  representafional  system. Social Cognition, 25(5), 718-735.
https://doi.org/10.1521/s0c0.2007.25.5.718

Cosma, A., Stevens, G., Martin, G., Duinhof, E. L., Walsh, S. D., Garcia-Moya, 1., K&lté, A., Gobina,
I, Canale, N., Catunda, C., Inchley, J., & De Looze, M. (2020). Cross-National Time
Trends in Adolescent Mental Well-Being From 2002 to 2018 and the Explanatory Role of
Schoolwork  Pressure.  Journal of Adolescent Health, 66(6), S50-S58.
https://doi.org/10.1016/j.jadohealth.2020.02.010

Costabile, K. A., & Terman, A. W. (2013). Effects of film music on psychological fransportation
and narrafive persuasion. Basic and Applied Social Psychology, 35(3), 316-324.
https://doi.org/10.1080/01973533.2013.785398

Coyne, S. M., & Padilla-Walker, L. M. (2015). Sex, violence, & rock n’ roll: Longitudinal effects of
music on aggression, sex, and prosocial behavior during adolescence. Journal of
Adolescence, 41, 96-104. https://doi.org/10.1016/j.adolescence.2015.03.002

Cranmer, S.J., Leifeld, P., McClurg, S.D., and Rolfe, M. (2017). Navigating the Range of
Statistical Tools for Inferential Network Analysis. American Journal of Political Science
61(1), 237-251. https://doiorg/101111/ajps12263

Crocetti, E., Rubini, M., Branje, S., Koof, H. M., & Meeus, W. (2016). Self-Concept Clarity in
Adolescents and Parents: A Six-Wave Longitudinal and Multi-informant Study on
Development and Intergenerational Transmission. Journal of Personality, 84(5), 580-593.
https://doi.org/10.1111/jopy.12181

Curran, T., & Hill, A. P. (2019). Perfectionism is increasing over time: A meta-analysis of birth
cohort differences from 1989 to 2016. Psychological Bulletin, 145(4), 410-429.
https://doi.org/10.1037/bul0000138

Dahlstrom, M. F. (2017). Operational and Conceptual Trends in Narrative Persuasion Research:
Comparing Health- and Non-Health-Related Contexts. International Journal of
Communication, 11, 4865-4885.

Dajches, L. (2022). Finding the self through others: Exploring fandom, identification, and self-
concepft clarity among U.S. adolescents. Journal of Children and Media, 16(1), 107-
116. https://doi.org/10.1080/17482798.2021.1922474

Dan, V., & Brosius, H.-B. (2021). The Onset of Habituation Effects: Predicting Fluctuations in News
Use During the COVID-19 Pandemic by Disease Occurrence. European Journal of
Health Communication, 2(3), 44-61. https://doi.org/10.47368/ejhc.2021.303

182


https://doi.org/10.1111/jcpp.12372
https://doi.org/10.15439/2014F81
https://doi.org/10.1177/0891243205278639
https://doi.org/10.3389/fpsyg.2014.01588
https://doi.org/10.1521/soco.2007.25.5.718
https://doi.org/10.1016/j.jadohealth.2020.02.010
https://doi.org/10.1080/01973533.2013.785398
https://doi.org/10.1016/j.adolescence.2015.03.002
https://doiorg/101111/ajps12263
https://doi.org/10.1111/jopy.12181
https://doi.org/10.1037/bul0000138
https://doi.org/10.1080/17482798.2021.1922474
https://doi.org/10.47368/ejhc.2021.303

Das, E., & Peters, J. (2022). “They Never Really Leave Us": Transcendent Narratives About Loss
Resonate With the Experience of Severe Grief. Human Communication Research,
48(2), 320-345. https://doi.org/10.1093/hcr/hgac001

Davis, A. Y. (1998). Blues Legacies and Black Feminism. Gertrude "Ma" Rainey, Bessie Smith, and
Billie Holiday. Penguin Random House.

Davis, K. (2013). Young people’s digital lives: The impact of interpersonal relationships and
digital media use on adolescents’ sense of identity. Computers in Human Behavior,
29(6), 2281-2293. https://doi.org/10.1016/j.chb.2013.05.022

de Lenne, O., Eggermont, S., & Vandenbosch, L. (2022). Researching the Malleability Narrative
on Professional Ideals: The Role of Internal Attribution in the Relations Between Media
and Adolescents’ Well-Being. Communication Studies, 1-17.
https://doi.org/10.1080/10510974.2022.2140174

de Lenne, O., Vandenbosch, L., Eggermont, S., Karsay, K., & Trekels, J. (2020). Picture-perfect
lives on social media: A cross-national study on the role of media ideals in adolescent
well-being. Media Psychology, 23(1). 52-78.
https://doi.org/10.1080/15213269.2018.1554494

De Wilde, M., Carrier, A., Casini, A., & Demoulin, S. (2021). The drawback of sexual
empowerment: Perceiving women as emancipated but sfill as sexual objects. Sex
Roles, 84(9-10), 626—643. https://doi.org/10.1007/S11199-020-01192-4

Defoe, I. N., Dubas, J. S., Figner, B., & Van Aken, M. A. G. (2015). A meta-analysis on age
differences in risky decision making: Adolescents versus children and adults.
Psychological Bulletin, 141(1), 48-84. https://doi.org/10.1037/a0038088

Derbaix, M., & Korchia, M. (2019). Individual celebration of pop music icons: A study of music
fans relationships with their object of fandom and associated practices. Journal of
Consumer Behaviour, 18(2), 109-119. hitps://doi.org/10.1002/cb.1751

Devos, S., de Lenne, O., Eggermont, S., & Vandenbosch, L. (2022). | wish that | could be like the
cool kids: The role of the malleability narrative in entertainment television and
magazines on  adolescents’  popularity  beliefs.  Poetics, 92, 101612.
https://doi.org/10.1016/j.poetic.2021.101612

Devos, S., Konings, F., Eggermont, S., & Vandenbosch, L. (2024). Exploring the prevalence of
success stories in popular work-related television series: A content analysis. Poetics, 102,
101866. https://doi.org/10.1016/j.poetic.2024.101866

Dienlin, T., Johannes, N., Bowman, N. D., Masur, P. K., Engesser, S., Kimpel, A. S., Lukito, J., Bier,
L. M., Zhang, R., Johnson, B. K., Huskey, R., Schneider, F. M., Breuer, J., Parry, D. A.,
Vermeulen, |, Fisher, J. T., Banks, J., Weber, R., Ellis, D. A., ... de Vreese, C. (2021). An
agenda for open science in communication. Journal of Communication, 71, 1-26.
https://doi.org/10.1093/joc/jgz052

Dijkstra, J. K., Cillessen, A. H. N., Lindenberg, S., & Veenstra, R. (2010). Basking in reflected glory
and its limits: Why adolescents hang out with popular peers. Journal of Research on
Adolescence, 20(4), 942-958. https://doi.org/10.1111/}.1532-7795. 2010.00671.x

Dingle, G. A., Sharman, L. S., Bauer, Z., Beckman, E., Broughton, M., Bunzli, E., Davidson, R.,
Draper, G., Fairley, S., Farrell, C., Flynn, L. M., Gomersall, S., Hong, M., Larwood, J., Lee,
C., Lee, J., Nitschinsk, L., Peluso, N., Reedman, S. E., ... Wright, O. R. L. (2021). How Do
Music Activities Affect Health and Well-Being? A Scoping Review of Studies Examining
Psychosocial Mechanisms. Frontiers in Psychology, 12, 713818.
https://doi.org/10.3389/fpsyq.2021.713818

Disabato, D. J., Goodman, F. R., & Kashdan, T. B. (2019). Is grit relevant to well-being and
strengthse Evidence across the globe for separating perseverance of effort and

183


https://doi.org/10.1093/hcr/hqac001
https://doi.org/10.1016/j.chb.2013.05.022
https://doi.org/10.1080/10510974.2022.2140174
https://doi.org/10.1080/15213269.2018.1554494
https://doi.org/10.1007/S11199-020-01192-4
https://doi.org/10.1037/a0038088
https://doi.org/10.1002/cb.1751
https://doi.org/10.1016/j.poetic.2021.101612
https://doi.org/10.1016/j.poetic.2024.101866
https://doi.org/10.1093/joc/jqz052
https://doi.org/10.1111/j.1532-7795.%202010.00671.x
https://doi.org/10.3389/fpsyg.2021.713818

consistency of interests. Journal of Personality, 87(2). 194-211.
https://doi.org/10.1111/jopy.12382

Dixon, T. L., & Linz, D. G. (1997). Obscenity law and sexually explicit rap music: Understanding
the effects of sex, attitudes, and beliefs. Journal of Applied Communication Research,
25(3), 217-241. https://doi.org/10.1080/00909889709365477

Do, D. P., Locklar, L. R. B., & Florsheim, P. (2019). Triple jeopardy: The joint impact of racial
segregation and neighborhood poverty on the mental health of black Americans.
Social Psychiatry and Psychiatric Epidemiology, 54(5), 533-541.
https://doi.org/10.1007/s00127-019-01654-5

Donsbach, W. (2006). The Identity of Communication Research. Journal of Communication,
56(3), 437-448. https://doi.org/10.1111/].1460-2466.2006.00294.x

Donze, P. L. (2017). Gender and Popular Culture: A Comparison of Promoter and Listener
Preferences for Popular Music Arfists. Sociological Perspectives, 60(2), 338-354.
https://doi.org/10.1177/0731121416638364

Druckman, J.N. (2004). Political preference formation: Competition deliberation and the
(Ir)relevance of framing effects. American Political Science Review 98(4), 671-686.
https://doiorg/101017/5S0003055404041413

Duckworth, A. L., Peterson, C., Matthews, M. D., & Kelly, D. R. (2007). Grit: Perseverance and
passion for long-term goals. Journal of Personality and Social Psychology, 92(6), 1087-
1101. https://doi.org/10.1037/0022-3514.92.6.1087

Duckworth, A., & Gross, J. J. (2014). Self-Control and Grit: Related but Separable Determinants
of Success. Current Directions in Psychological Science, 23(5), 319-325.
https://doi.org/10.1177/0963721414541462

Dunlop, W. L. (2017). Situating Self-Concept Clarity in the Landscape of Personality. In J. Lodi-
Smith & K. G. DeMarree (Eds.), Self-Concept Clarity (pp. 19-41). Springer International
Publishing. https://doi.org/10.1007/978-3-319-71547-6 2

Durante, F. and Fiske, S.T. (2017). How social-class stereotypes maintain inequality. Current
opinion in psychology 18, 43-48. https://doiorg/101016/jcopsyc201707033

Dziak, J. J., Lanza, S. T., & Tan, X. (2014). Effect Size, Stafistical Power, and Sample Size
Requirements for the Booftstrap Likelihood Ratio Test in Latent Class Analysis. Structural
Equation Modeling: A Multidisciplinary Journal, 21(4), 534-552.
https://doi.org/10.1080/10705511.2014.919819

Eagly, A.H., Nater, C., Miller, D. I., Kaufmann, M., & Sczesny, S. (2020). Gender stereotypes have
changed: A cross-tfemporal meta-analysis of U.S. public opinion polls from 1946 to 2018.
American Psychologist, 75(3), 301-315. https://doi.org/10.1037/amp0000494

Edmond, M. (2014). Here we go again: Music videos after YouTube. Television & New Media,
15(4), 305-320. https://doi.org/10.1177/152747 6412465901

Elias, N., & Lemish, D. (2009). Spinning the web of identity: The roles of the internet in the lives of
immigrant adolescents. New Media & Society, 11(4), 533-551.
https://doi.org/10.1177/1461444809102959

Elvers, P., Fischinger, T., & Steffens, J. (2018). Music listening as self-enhancement: Effects of
empowering music on momentary explicit and implicit self-esteem. Psychology of
Music, 46(3), 307-325. https://doi.org/10.1177/0305735617707354

Entman, R.M. (1993). Framing: Towards clarification of a fractured paradigm. Journal of
Communication 43(4), 51-58. https://doiorg/101111/]1460-24661993t01304x

184


https://doi.org/10.1111/jopy.12382
https://doi.org/10.1080/00909889709365477
https://doi.org/10.1007/s00127-019-01654-5
https://doi.org/10.1111/j.1460-2466.2006.00294.x
https://doi.org/10.1177/0731121416638364
https://doiorg/101017/S0003055404041413
https://doi.org/10.1037/0022-3514.92.6.1087
https://doi.org/10.1177/0963721414541462
https://doi.org/10.1007/978-3-319-71547-6_2
https://doiorg/101016/jcopsyc201707033
https://doi.org/10.1080/10705511.2014.919819
https://doi.org/10.1037/amp0000494
https://doi.org/10.1177/1527476412465901
https://doi.org/10.1177/1461444809102959
https://doi.org/10.1177/0305735617707354
https://doiorg/101111/j1460-24661993tb01304x

Epps. A. C., & Dixon, T. L. (2017). A comparative content analysis of anti- and prosocial rap
lyrical themes found on traditional and new media outlets. Journal of Broadcasting and
Electronic Media, 61(2), 467-498. https://doi.org/10.1080/08838151.2017. 1309411

Erikson, E. H. (1968). Identity, youth and crisis. New York, London: W. W. Norton & Company.

Erreygers, S., Vandebosch, H., Vranjes, |., Baillien, E., & De Witte, H. (2018). Positive or negative
spirals of online behavior? Exploring reciprocal associations between being the actor
and the recipient of prosocial and antisocial behavior online. New Media & Society,
20(9), 3437-3456. https://doi.org/10.1177/1461444817749518

Escalas, J. E., & Stern, B. B. (2003). Sympathy and Empathy: Emotional Responses to Advertising
Dramas. Journal of Consumer Research, 29(4), 566-578. https://doi.org/10.1086/346251

Esping-Andersen, G. (1990). The three worlds of welfare capitalism. Cambridge, MA: Polity
Press.

Essau, C. A., Lewinsohn, P. M., Olaya, B., & Seeley, J. R. (2014). Anxiety disorders in adolescents
and psychosocial outcomes at age 30. Journal of Affective Disorders, 163, 125-132.
https://doi.org/10.1016/j.jad.2013.12.033

Ettman, C. K., Cohen, G. H., & Galea, S. (2020). Is wealth associated with depressive symptoms
in the United Statese Annals of Epidemiology, 43, 25-31.el.
https://doi.org/10.1016/j.annepidem.2020.02.001

Evans, J. (2022). ‘We [mostly] carry guns for the internet’: Visibility labour, social hacking and
chasing digital clout by Black male youth in Chicago’s drill rap scene. Global Hip Hop
Studies, 1(2), 227-247. https://doi.org/10.1386/ghhs 00019 1

Evans, J. M., & Baym, N. (2022). The audacity of clout (chasing): Digital strategies of Black youth
in Chicago DIY hip-hop. International Journal of Communication, 16, 2669-2687.
https://ijoc.org/index. php/ijoc/article/view/18433/3784

Eyal, K., Te'eni-Harari, T., & Katz, K. (2020). A content analysis of teen-favored celebrities’ posts
on social networking sites: Implications for parasocial relationships and fame-valuation.
Cyberpsychology: Journal of Psychosocial Research on Cyberspace, 14(2).
https://doi.org/10.5817/CP2020-2-7

Eylem, O., De Wit, L., Van Straten, A., Steubl, L., Melissourgaki, Z., Danisman, G. T., De Vries, R.,
Kerkhof, A. J. F. M., Bhui, K., & Cuijpers, P. (2020). Stigma for common mental disorders
in racial minorities and maijorities a systematic review and meta-analysis. BMC Public
Health, 20(1), 879. https://doi.org/10.1186/s12889-020-08964-3

Eze, S. U. (2020). Sexism and power play in the Nigerian contemporary hip hop culture: The
music of Wizkid. Contemporary Music Review, 39(1), 167-185.
https://doi.org/10.1080/07494 467.2020.1753479

Fabb, N. & Halle, M. (2012). Counting in metrical verse. In: | Jaén and J J Simon (eds) Cognitive
literary studies: Current themes and new directions. University of Texas Press, pp. 163-
182.

Falcon, C., Navarro-Plaza, M. C., Gramunt, N., Arenaza-Urquijo, E. M., Grau-Rivera, O.,
Cacciaglia, R., Gonzdlez-de-Echavarria, J. M., S&nchez-Benavides, G., Operto, G.,
Knezevic, I., Molinuevo, J. L., & Gispert, J. D. (2022). Soundtrack of life: An fMRI study.
Behavioural Brain Research, 418, 113634. hitps://doi.org/10.1016/].bbr.2021.113634

Fasoli, F., Durante, F., Mari, S., Zogmaister, C., & Volpato, C. (2018). Shades of sexualization:
When sexuadlization becomes sexual objectification. Sex Roles, 78(5-6), 338-351.
https://doi.org/10.1007/S11199-017-0808-1

Feinstein, A.R. & Cicchetti, D.V. (1990). High agreement but low Kappa: | the problems of two
paradoxes. Journal of Clinical Epidemiology 43(6), 543-549.
https://doiorg/101016/08954356(20)920158-L

185


https://doi.org/10.1080/08838151.2017.%201309411
https://doi.org/10.1177/1461444817749518
https://doi.org/10.1086/346251
https://doi.org/10.1016/j.jad.2013.12.033
https://doi.org/10.1016/j.annepidem.2020.02.001
https://doi.org/10.1386/ghhs_00019_1
https://ijoc.org/index.%20php/ijoc/article/view/18433/3784
https://doi.org/10.5817/CP2020-2-7
https://doi.org/10.1186/s12889-020-08964-3
https://doi.org/10.1080/07494%20467.2020.1753479
https://doi.org/10.1016/j.bbr.2021.113634
https://doi.org/10.1007/S11199-017-0808-1
https://doiorg/101016/08954356(90)90158-L

Festinger, L. (1957). A theory of cognitive dissonance. Row, Peterson. Fikkers, K., Piotrowski, J.,
Weeda, W., Vossen, H., & Valkenburg, P. (2013). Double dose: High family conflict
enhances the effect of media violence exposure on adolescents’ aggression.
Societies, 3(3), 280-292. https://doi.org/10.3390/5s0c3030280

Firth, J.R. (1957). A Synopsis of Linguistic Theory 1930-1955 Studies in Linguistic Analysis. Oxford
UK: Blackwell

Fitzgerald, M., Joseph, A. P., Hayes, M., & O'Regan, M. (1995). Leisure activities of adolescent
schoolchildren. Journal of Adolescence, 18(3), 349-358.
https://doi.org/10.1006/jado.1995.1024

Flanagan, C. A., Campbell, B., Botcheva, L., Bowes, J., Csapo, B., Macek, P., & Sheblanova, E.
(2003). Social class and adolescents’ beliefs about justice in different social orders.
Journal of Social Issues, 59(4), 711-732. https://doi.org/10.1046/j.0022-4537.2003.00086.x

Flanagan, C. A., Kim, T., Pykett, A, Finlay, A., Gallay, E. E., & Pancer, M. (2014). Adolescents’
theories about economic inequality: Why are some people poor while others are rich?
Developmental Psychology, 50(11), 2512-2525. https://doi.org/10.1037/a0037934

Flemish Ministry of Education and Training. (2021). "Flemish Education in Figures. 2020-2021"
[accessed af: https://publicaties.viaanderen.be/view-file/48569 on December 11,
2023]

Flemmen, M. P., Jarness, V., & Rosenlund, L. (2019). Omnivorousness and openness: Comments
to Tak Wing Chan. The British Journal of Sociology, 70. https://doi.org/10.1111/1467-
9221.12613

Flemmen, M., Jarness, V., & Rosenlund, L. (2019). Class and status: Reply o comments. The
British Journal of Sociology, 70(3), 924-926. https://doi.org/10.1111/1468-4446.1267

Flett, G. L., & Hewitt, P. L. (2022). Perfectionism in childhood and adolescence: A
developmental approach. American Psychological Association.
https://doi.org/10.1037/000028%2-000

Flynn, M. A., Craig, C. M., Anderson, C. N., & Holody, K. J. (2016). Objectification in popular
music lyrics: An examination of gender and genre differences. Sex Roles, 75(3-4), 164-
176. hitps:// doi.org/10.1007/511199-016-0592-3

Fone, D., White, J., Farewell, D., Kelly, M., John, G., Lloyd, K., Williams, G., & Dunstan, F. (2014).
Effect of neighbourhood deprivation and social cohesion on mental health inequality:
A multilevel population-based longitudinal study. Psychological Medicine, 44(11),
2449-2460. hitps://doi.org/10.1017/S0033291713003255

Foster, M.D. and Tsarfati, E.M. (2005). The effects of meritocracy beliefs on women'’s well-being
after first time gender discrimination. Personality and Social Psychology Bulletin 31,
1730-1738. https://doiorg/101177/0146167205278709

Foster, S., & O'Mealey, M. (2022). Socioeconomic status and mental iliness stigma: The impact
of mental illness confrollability attributions and personal responsibility judgments.
Journal of Mental Health, 31(1), 58-65. https://doi.org/10.1080/09638237.2021.1875416

Franceschelli, M., & Keating, A. (2018). Imagining the Future in the Neoliberal Era: Young
People’s Optimism and Their Faith in Hard Work. YOUNG, 26(4_suppl), 1S-178.
https://doi.org/10.1177/1103308817742287

Franken, A., Keijsers, L., Dijkstra, J. K., & Ter Bogt, T. (2017). Music preferences, friendship, and
externalizing behavior in early adolescence: A SIENA examination of the music marker
theory using the SNARE study. Journal of Youth and Adolescence, 46(8), 18391850.
https://doi.org/10.1007/510964-017-0633-4

186


https://doi.org/10.3390/soc3030280
https://doi.org/10.1006/jado.1995.1024
https://doi.org/10.1046/j.0022-4537.2003.00086.x
https://doi.org/10.1037/a0037934
https://publicaties.vlaanderen.be/view-file/48569
https://doi.org/10.1111/1467-9221.12613
https://doi.org/10.1111/1467-9221.12613
https://doi.org/10.1111/1468-4446.1267
https://doi.org/10.1037/0000289-000
https://doi.org/10.1017/S0033291713003255
https://doi.org/10.1080/09638237.2021.1875416
https://doi.org/10.1177/1103308817742287
https://doi.org/10.1007/s10964-017-0633-4

Fraser, B. P., & Brown, W. J. (2002). Media, Celebrities, and Social Influence: Identification With
Elvis Presley. Mass Communication and Society, 5(2), 183-206.
https://doi.org/10.1207/s15327825mcs0502 5

Fredrickson, B. L., & Roberts, T.-A. (1997). Objectification theory: Toward understanding
women'’s lived experiences and mental health risks. Psychology of Women Quarterly,
21(2), 173-206. https://doi.org/10.1111/j.1471-6402.1997.tb00108.x

French, K. (2017). Geography of American rap: Rap diffusion and rap centers. GeoJournal,
82(2), 259-272. https://doi.org/10.1007/s10708-015-9681-z

Friedman, S., & Reeves, A. (2020). From aristocratic to ordinary: Shifting modes of elite
distinction. American Sociological Review, 85(2). 323-350.
https://doi.org/10.1177/0003122420912941

Friedman, S., O'Brien, D., & McDonald, I. (2021). Deflecting Privilege: Class Identity and the
Intergenerational Self. Sociology, 003803852098222.
https://doi.org/10.1177/0038038520982225

Friedman, S., Savage, M., Hanquinet, L., & Miles, A. (2015). Cultural sociology and new forms of
distinction. Poetics, 53, 1-8. https://doi.org/10.1016/j.poetic.2015.10.002

Frisby, C. M., & Aubrey, J. S. (2012). Race and genre in the use of sexual objectification in
female artists’ music videos. Howard Journal of Communications, 23(1), 66-87.
https://doi.org/10. 1080/10646175.2012.641880

Frith, S. (1981). “The magic that can set you free”: The ideology of folk and the myth of the rock
community. Popular Music, 1, 159-168.

Gaenssle, S., & Budzinski, O. (2021). Stars in social media: New light through old windows?
Journal of Media Business Studies, 18(2), 79-105.
https://doi.org/10.1080/16522354.2020.17386%94

Gamson, W. A., Croteau, D., Hoynes, W., & Sasson, T. (1992). Media Images and the Social
Construction of Redlity. Annual Review of Sociology, 18, 373-393.

Gamson, W.A. and Modigliani, A. (1987). The changing culture of affirmative action. In: RG
Braungart and MM Braungart (eds) Research in political sociology. Greenwich CT: JAI
Press, pp. 137-177.

Gane, N. (2005). Max Weber as social theorist: “Class, status, party”. European Journal of Social
Theory, 8(2), 211-226. https://doi.org/10.1177/13684310050517 64

Gawronski, B., & Bodenhausen, G. V. (2006). Associative and propositional processes in
evaluation: An integrative review of implicit and explicit attitude change.
Psychological Bulletin, 132(5), 692-731. https://doi.org/10.1037/0033-2909.132.5.692

Geise, S., & Baden, C. (2015). Putting the image back into the frame: Modeling the linkage
between visual communication and frame-processing theory. Communication Theory,
25(1), 46-69. https://doi.org/10.1111/comt.12048

Gerber, J. P., Wheeler, L., & Suls, J. (2018). A social comparison theory meta-analysis 60+ years
on. Psychological Bulletin, 144(2), 177-197. https://doi.org/10.1037/bul0000127

Gerber, L. (2015). Grit, Guts, and Vanilla Beans: Godly Masculinity in the Ex-Gay Movement.
Gender & Society, 29(1), 26-50. https://doi.org/10.1177/08921243214545682

Gerbner, G. (1969). Toward “Cultural Indicators™: The analysis of mass mediated public
message  systems.  Audio-Visual Communication Review, 17(2), 137-148.
https://doi.org/10.1007/BF02769102

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1980). The “mainstreaming” of America:
Violence profile no. 11. Journal of Communication, 30(3), 10-29.
https://doi.org/10.1111/}.14602466.1980.t001987.x

187


https://doi.org/10.1207/s15327825mcs0502_5
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x
https://doi.org/10.1007/s10708-015-9681-z
https://doi.org/10.1177/0003122420912941
https://doi.org/10.1177/0038038520982225
https://doi.org/10.1016/j.poetic.2015.10.002
https://doi.org/10.%201080/10646175.2012.641880
https://doi.org/10.1080/16522354.2020.1738694
https://doi.org/10.1177/1368431005051764
https://doi.org/10.1037/0033-2909.132.5.692
https://doi.org/10.1111/comt.12048
https://doi.org/10.1037/bul0000127
https://doi.org/10.1177/0891243214545682
https://doi.org/10.1007/BF02769102
https://doi.org/10.1111/j.14602466.1980.tb01987.x

Gerrig, R.J. (1993). Experiencing Narrative Worlds: On the Psychological Activities of Reading.
New Haven, Conn.: Yale University Press.

Gervais, B. (2020). Media-effects experiments in political decision making. Oxford Research
Encyclopedia of Politics. https://doi.org/10.1093/ACREFORE/?780190228637.013.968

Ghavami, N., & Mistry, R. S. (2019). Urban ethnically diverse adolescents’ perceptions of social
class at the intersection of race, gender, and sexual orientation. Developmental
Psychology, 55(3), 457-470. https://doi.org/10.1037/dev0000572

Gill, A., Trask-Kerr, K., & Vella-Brodrick, D. (2021). Systematic Review of Adolescent Conceptions
of Success: Implications for Wellbeing and Positive Education. Educational Psychology
Review, 33(4), 1553-1582. https://doi.org/10.1007/s10648-021-09605-w

Gill, R. {2007). Postfeminist media culture. European Journal of Cultural Studies, 10(2), 147-166.
https://doi.org/10.1177/1367549407075898

Gill, R. (2013). The Evolution of Organizational Archetypes: From the American to the
Enfrepreneurial Dream. Communication Monographs 80(3), 331-353.
https://doiorg/101080/034377512013788252

Gill, R. (2017). The affective, cultural and psychic life of postfeminism: A postfeminist sensibility
10 vyears on. European Journal of Cultural Studies, 20(6), 606—626.
https://doi.org/10.1177/1367549417733003

Gillath, O., & Keefer, L. A. (2016). Generalizing disposability: Residential mobility and the
wilingness to dissolve social fies. Personal Relationships, 23(2), 186-198.
https://doi.org/10.1111/pere.12119

Glasman, L. R., & Albarracin, D. (2006). Forming attitudes that predict future behavior: A meta-
analysis of the afttitude-behavior relation. Psychological Bulletin, 132(5), 778-822.
https://doi.org/10.1037/0033-2909.132.5.778

Glevarec, H., & Nowak, R. (2022). Structure and historicity of youth music tastes: A brief
overview of forty years of theoretfical debates. In A. Bennett (Ed.), Bloomsbury
Handbook of Popular Music and Youth Culture (1st ed., pp. 307-326). Bloomsbury
Publishing Inc. https://doi.org/10.5040/9781501333729

Godefroidt, A. (2023). How terrorism does (and does not) affect citizens’ political aftitudes: A
meta-analysis.  American  Journal  of  Political  Science,  67(1), 22-38.
https://doi.org/10.1111/ajps.12692

Gdmez, J. M., & Gobin, R. L. (2020). Black women and girls & #MeToo: Rape, cultural betrayal,
& healing. Sex Roles, 82(1-2), 1-12. https://doi.org/10.1007/s11199-019-01040-0

Gore, F. M., Bloem, P. J., Patton, G. C., Ferguson, J., Joseph, V., Coffey, C., Sawyer, S. M., &
Mathers, C. D. (2011). Global burden of disease in young people aged 10-24 years: A
systematic analysis. The Lancet, 377(9783), 2093-2102. https://doi.org/10.1016/S0140-
6736(11)60512-6

Gorodnichenko, Y., & Roland, G. (2011). Individualism, innovation, and long-run growth.
Proceedings of the National Academy of Sciences, 108(supplement_4), 21316-21319.
https://doi.org/10. 1073/pnas. 1101933108

Goudarzi, S., Badaan, V., & Knowles, E. D. (2022). Neoliberalism and the Ideological
Construction of Equity Beliefs. Perspectives on Psychological Science, 17(5), 1431-1451.
https://doi.org/10.1177/17456916211053311

Green, D. P., Calfano, B. R., & Aronow, P. M. (2014). Field experimental designs for the study of
media effects. Political Communication, 31(1), 168-180.
https://doi.org/10.1080/10584609.2013.828142

188


https://doi.org/10.1093/ACREFORE/9780190228637.013.968
https://doi.org/10.1037/dev0000572
https://doi.org/10.1007/s10648-021-09605-w
https://doi.org/10.1177/1367549407075898
https://doiorg/101080/036377512013788252
https://doi.org/10.1177/1367549417733003
https://doi.org/10.1111/pere.12119
https://doi.org/10.1037/0033-2909.132.5.778
https://doi.org/10.5040/9781501333729
https://doi.org/10.1111/ajps.12692
https://doi.org/10.1007/s11199-019-01040-0
https://doi.org/10.1016/S0140-6736(11)60512-6
https://doi.org/10.1016/S0140-6736(11)60512-6
https://doi.org/10.%201073/pnas.1101933108
https://doi.org/10.1177/17456916211053311
https://doi.org/10.1080/10584609.2013.828142

Green, M. C. (2021). Transportation info Narrative Worlds. In L. B. Frank & P. Falzone (Eds.),
Entertainment-Education Behind the Scenes (pp. 87-101). Springer International
Publishing. https://doi.org/10.1007/978-3-030-63614-2 6

Green, M. C., & Brock, T. C. (2000). The role of transportation in the persuasiveness of public
narrafives. Journal of Personality and Social Psychology, 79(5), 701-721.
https://doi.org/10.1037/0022-3514.79.5.701

Green, M. C., Brock, T. C., & Kaufman, G. F. (2004). Understanding Media Enjoyment: The Role
of Transportation Into Narrative Worlds. Communication Theory, 14(4), 311-327.
https://doi.org/10.1111/j.1468-2885.2004.1b00317.x

Greenman, E., & Xie, Y. (2008). Double jeopardy¢ The interaction of gender and race on
earnings in  the United  States. Social  Forces,  86(3), 1217-1244.
https://doi.org/10.1353/50f.0.0008

Greitemeyer, T. (2011). Exposure to music with prosocial lyrics reduces aggression: First
evidence and fest of the underlying mechanism. Journal of Experimental Social
Psychology, 47(1), 28-36. https://doi.org/10.1016/].jesp.2010.08.005

Greitemeyer, T., & Schwab, A. (2014). Employing music exposure fo reduce prejudice and
discrimination. Aggressive Behavior, 40(6), 542-551. https://doi.org/10.1002/ab.21531

Greve, B., Blomquist, P., Hvinden, B., & Van Gerven, M. (2021). Nordic welfare states—Still
standing or changed by the COVID -19 crisis2 Social Policy & Administration, 55(2), 295~
311. https://doi.org/10.1111/spol.12675

Grimm, K. J., Houpt, R., & Rodgers, D. (2021). Model Fit and Comparison in Finite Mixture Models:
A Review and a Novel Approach. Frontiers in Education, 6, 613645.
https://doi.org/10.3389/feduc.2021.613645

Grizzard, M., Tamborini, R., Sherry, J. L., & Weber, R. (2017). Repeated Play Reduces Video
Games’ Ability to Elicit Guilt: Evidence from a Longitudinal Experiment. Media
Psychology, 20(2), 267-290. https://doi.org/10.1080/15213269.2016.1142382

Grower, P., & Ward, L. M. (2021). Differentiating contributions of self-objectification and self-
sexudlization fto young women's sexual agency. Body Image, 38, 63-71.
https://doi.org/10.1016/|. bodyim.2021.03.005

Gunnell, D., Kidger, J., & Elvidge, H. (2018). Adolescent mental health in crisis. BMJ, k2608.
https://doi.org/10.1136/bm|.k2608

Hadarics, M., Kende, A., & Szabd, Z. P. (2021). The Relationship Between Income Inequality and
the Palliative Function of Meritocracy Belief: The Micro- and the Macro-Levels Both
Count. Frontiers in Psychology, 12, 709080. https://doi.org/10.338%/fpsyg.2021.709080

Haferkamp, N., Eimler, S. C., Papadakis, A.-M., & Kruck, J. V. (2012). Men Are from Mars, Women
Are from Venuse Examining Gender Differences in Self-Presentation on Social
Networking Sites. Cyberpsychology, Behavior, and Social Networking, 15(2), 91-98.
https://doi.org/10.1089/cyber.2011.0151

Hahn, L., Tamborini, R., Klebig, B., Novotny, E., Grall, C., Hofer, M., and Lee, H. (2019). The
Representation of Altruistic and Egoistic Motivations in Popular Music over 60 Years.
Communication Studies 70(1), 59-78. https://doiorg/101080/1051097420181447493

Halfmann, A., & Vorderer, P. (2020). Inftegrated Model of Media Enjoyment. In The International
Encyclopedia of Media Psychology (Pp. 1-5). Wiley.
https://doi.org/10.1002/2781119011071.iemp0170

Halvorsen, P., & Ljunggren, J. (2021). A new generation of business masculinity? Privileged high
school boys in a gender egdalitarion context. Gender and Education, 33(5), 499-513.
https://doi.org/10.1080/09540253.2020.1792845

189


https://doi.org/10.1007/978-3-030-63614-2_6
https://doi.org/10.1037/0022-3514.79.5.701
https://doi.org/10.1111/j.1468-2885.2004.tb00317.x
https://doi.org/10.1353/sof.0.0008
https://doi.org/10.1016/j.jesp.2010.08.005
https://doi.org/10.1002/ab.21531
https://doi.org/10.1111/spol.12675
https://doi.org/10.3389/feduc.2021.613645
https://doi.org/10.1080/15213269.2016.1142382
https://doi.org/10.1016/j.%20bodyim.2021.03.005
https://doi.org/10.1136/bmj.k2608
https://doi.org/10.3389/fpsyg.2021.709080
https://doi.org/10.1089/cyber.2011.0151
https://doiorg/101080/1051097420181447493
https://doi.org/10.1002/9781119011071.iemp0170
https://doi.org/10.1080/09540253.2020.1792845

Hammer, J. H.,, & Good, G. E. (2010). Positive psychology: An empirical examination of
beneficial aspects of endorsement of masculine norms. Psychology of Men &
Masculinity, 11(4), 303-318. https://doi.org/10.1037/a0019056

Hammond, A. B., Johnson, S. K., Weiner, M. B., & Lerner, J. V. (2024). From Taylor Swift fo MLK:
Understanding adolescents’ famous character role models. Journal of Moral
Education, 53(1), 157-175. https://doi.org/10.1080/03057240.2022.2041409

Hanquinet, L. (2017). Exploring Dissonance and Omnivorousness: Another Look info the Rise of
Eclecticism. Cultural Sociology, 11(2), 165-187.
https://doi.org/10.1177/1749975516647750

Hanrahan, N. W. (2018). Hearing the Contradictions: Aesthetic Experience, Music and
Digitization. Cultural Sociology, 12(3). 289-302.
https://doi.org/10.1177/1749975518776517

Harney, C., Johnson, J., Bailes, F., & Havelka, J. (2023). Is music listening an effective intervention
for reducing anxiety? A systematic review and meta-analysis of controlled studies.
Musicae Scientiae, 27(2), 278-298. https://doi.org/10.1177/10298649211046979

Harrington, C. (2021). What is “toxic masculinity” and why does it mattere Men and
Masculinities, 24(2), 345-352. https://doi.org/10. 1177/1097184X20943254

Hartmann, M. (2021). The totalizing meritocracy of heterosex: Subjectivity in NoFap. Sexudilities,
24(3), 409-430. https://doi.org/10.1177/1363460720932387

Haslam, S. A., Haslam, C., Cruwys, T., Jetten, J., Bentley, S. V., Fong, P., & Steffens, N. K. (2022).
Social identity makes group-based social connection possible: Implications for
loneliness and mental health. Current Opinion in  Psychology, 43, 161-165.
https://doi.org/10.1016/j.copsyc.2021.07.013

Hedegaard, T. F. (2019). Migration and Meritocracy: Support for the idea that hard work will
get you ahead in society among nine migrant groups in Denmark, the Netherlands and
Germany. Nordic Journal of Migration Research, 9(1), 1. https://doi.org/10.2478/njmr-
2019-0002

Hedges, L. V., & Veveq, J. L. (1998). Fixed- and random-effects models in meta-analysis.
Psychological Methods, 3(4), 486-504. https://doi.org/10.1037/1082-989x.3.4.486

Henrich, J., Heine, S. J., & Norenzayan, A. (2010). The weirdest people in the world2 Behavioral
and Brain Sciences, 33(2-3). 61-83; discussion 83.
https://doi.org/10.1017/S0140525X0999 152X

Hepp. A. (2019). Deep Mediatization. Routledge.

Herd, D. (2015). Conflicting paradigms on gender and sexuality in rap music: A systematic
review. Sexuality and Culture, 19(3), 577-589. hitps://doi.org/10.1007/s12119-014-9259-
9

Hergeft, A. K., & Albrecht, J. (2022). Soundtrack for reality? How to use music effectively in non-
fictional media formats. Psychology of Music, 50, 508-529.
https://doi.org/10.1177/0305735621999091

Herman, B. D. (2006). Scratching out authorship: Representations of the electronic music DJ at
the ftun of the 21st century. Popular Communication, 4(1), 21-38.
https://doi.org/10.1207/515405710pc0401 3

Hermann, E., Morgan, M., & Shanahan, J. (2021). Television, Continuity, and Change: A Meta-
Analysis of Five Decades of Cultivation Research. Journal of Communication, 71(4),
515-544. https://doi.org/10.1093/joc/jqab014

Hesmondhalgh, D. (2006). Bourdieu, the media and cultural production. Media, Culture and
Society, 28(2), 211-231. https://doi.org/10. 1177/0163443706061682

190


https://doi.org/10.1037/a0019056
https://doi.org/10.1080/03057240.2022.2041409
https://doi.org/10.1177/1749975516647750
https://doi.org/10.1177/1749975518776517
https://doi.org/10.1177/10298649211046979
https://doi.org/10.%201177/1097184X20943254
https://doi.org/10.1177/1363460720932387
https://doi.org/10.1016/j.copsyc.2021.07.013
https://doi.org/10.2478/njmr-2019-0002
https://doi.org/10.2478/njmr-2019-0002
https://doi.org/10.1037/1082-989x.3.4.486
https://doi.org/10.1017/S0140525X0999152X
https://doi.org/10.1007/s12119-014-9259-9
https://doi.org/10.1007/s12119-014-9259-9
https://doi.org/10.1177/0305735621999091
https://doi.org/10.1207/s15405710pc0401_3
https://doi.org/10.1093/joc/jqab014
https://doi.org/10.%201177/0163443706061682

Hesmondhalgh, D. (2021). Streaming’s Effects on Music Culture: Old Anxieties and New
Simplifications. Cultural Sociology, 174997552110199.
https://doi.org/10.1177/17499755211019974

Hesmondhalgh, D., & Meier, L. M. (2018). What the digitalisation of music fells us about
capitalism, culture and the power of the information technology sector. Information,
Communication & Society, 21(11), 1555-1570.
https://doi.org/10.1080/1369118X.2017.1340498

Hewstone, M. (2015). Consequences of Diversity for Social Cohesion and Prejudice: The Missing
Dimension of Intergroup Contact. Journal of Social Issues, 71(2), 417-438.
https://doi.org/10.1111/josi.12120

Hird, E., & North, A. (2021). The relationship between uses of music, musical taste, age, and life
goals. Psychology of Music, 49(4), 872-889. https://doi.org/10.1177/0305735620915247

Hodgson, T. (2021). Spotify and the democratisation of music. Popular Music, 40(1), 1-17.
https://doi.org/10.1017/S0261143021000064

Hoffner, C. (1996). Children’s wishful identification and parasocial interaction with favorite
television characters. Journal of Broadcasting & Electfronic Media, 40(3), 389-402.
https://doi.org/10.1080/08838159609364360

Hoffner, C., & Buchanan, M. (2005). Young Adults’ Wishful Identification With Television
Characters: The Role of Perceived Similarity and Character Attributes. Media
Psychology, 7(4), 325-351. https://doi.org/10.1207/S1532785XMEP0704 2

Hunter, M. (2011). Shake it, baby, shake it: Consumption and the new gender relation in hip-
hop. Sociological Perspectives, 54(1), 15-36. hitps://doi.org/10.1525/s0p.2011.54.1.15

IFPI  (2021). Global music report 2021 [accessed at: htips://wwwifpiorg/wp-
content/uploads/2022/04/IFP1_Global Music Report 2022-State of the Industry.pdf
on 22 September 2022]

IFPI. (2023a). Global Music Report [accessed at: https://globalmusicreport.ifpi.org on June 19,
2023]

IFPI.  (2023b). Engaging with  Music [accessed atf:  hitps://www.ifpi.org/wp-
content/uploads/2023/12/IFPI-Engaging-With-Music-2023_full-report.pdf on July 02,
2024]

lllouz, E. (2008). Saving the Modern Soul: Therapy, Emotions, and the Culture of Self-Help.
University of California Press

Ivaldi, A. (2013). Specialist young musicians’ role models: Whom do they admire and why?
Music Education Research, 15(2). 180-195.
https://doi.ora/10.1080/14613808.2012.742049

Ivaldi, A., & O'Neill, S. A. (2008). Adolescents’ musical role models: Whom do they admire and
why? Psychology of Music, 36(4), 395-415. https://doi.org/10.1177/0305735607086045

Jackson, D., & Turner, R. (2017). Power analysis for random-effects meta-analysis. Research
Synthesis Methods, 8(3), 290-302. https://doi.org/10.1002/jrsm.1240

Jacobson, D., & Mustafa, N. (2019). Social identity map: A reflexivity tool for practicing explicit
positionality in critical qualitative research. International Journal of Qualitative
Methods, 18, 160940691987007. https://doi.org/10.1177/1609406919870075

Jakubowski, K., Belfi, A. M., Kvavilashvili, L., Ely, A., Gill, M., & Herbert, G. (2023). Comparing
music- and food-evoked autobiographical memories in young and older adults: A
diary study. British Journal of Psychology, 114(3), 580-604.
https://doi.org/10.1111/bjop.12639

191


https://doi.org/10.1177/17499755211019974
https://doi.org/10.1080/1369118X.2017.1340498
https://doi.org/10.1111/josi.12120
https://doi.org/10.1177/0305735620915247
https://doi.org/10.1017/S0261143021000064
https://doi.org/10.1080/08838159609364360
https://doi.org/10.1207/S1532785XMEP0704_2
https://doi.org/10.1525/sop.2011.54.1.15
https://wwwifpiorg/wp-content/uploads/2022/04/IFPI_Global_Music_Report_2022-State_of_the_Industry.pdf
https://wwwifpiorg/wp-content/uploads/2022/04/IFPI_Global_Music_Report_2022-State_of_the_Industry.pdf
https://globalmusicreport.ifpi.org/
https://www.ifpi.org/wp-content/uploads/2023/12/IFPI-Engaging-With-Music-2023_full-report.pdf
https://www.ifpi.org/wp-content/uploads/2023/12/IFPI-Engaging-With-Music-2023_full-report.pdf
https://doi.org/10.1080/14613808.2012.742049
https://doi.org/10.1177/0305735607086045
https://doi.org/10.1002/jrsm.1240
https://doi.org/10.1177/1609406919870075
https://doi.org/10.1111/bjop.12639

Jardim, C., & Marques da Silva, S. (2018). Young People Engaging in Volunteering: Questioning
a Generational Trend in  an Individualized Society. Societies, 8(1), 8.
https://doi.org/10.3390/s0c8010008

Jarness, V. (2015). Modes of consumption: From “what” to “how” in cultural stratification
research. Poetics, 53, 65-79. hitps://doi.org/10.1016/j.poetic.2015.08.002

Jarness, V., & Friedman, S. (2017). ‘I'm not a snob, but...: Class boundaries and the
downplaying of difference. Poetics, 61, 14-25.
https://doi.org/10.1016/j.poetic.2016.11.001

Jean, E. A., Neal-Barnett, A., & Stadulis, R. (2022). How we see us: An examination of factors
shaping the appraisal of stereotypical media images of Black women among Black
adolescent girls. Sex Roles, 86(5-6), 334-345. https://doi.org/10.1007/s11199-021-01269-
8

Jenkins, T. S. (2011). A beautiful mind: Black male intellectual identity and hip-hop culfure.
Journal of Black Studies, 42(8), 1231-1251. https://doi.org/10.1177/0021934711405050

Jevti¢, B., & Milosevi¢, D. (2021). Adolescents’ preferences for media content and their
perceptions of dominant value orientations in the media. Problems of Education in the
21st Century, 79(1), 34-46. hitps://doi.org/10.33225/pec/21.79.34

Johnson, S. K., Buckingham, M. H., Morris, S. L., Suzuki, S., Weiner, M. B., Hershberg, R. M.,
Fremont, E. R., Batanova, M., Aymong, C. C., Hunter, C. J., Bowers, E. P., Lerner, J. V., &
Lerner, R. M. (2016). Adolescents’ Character Role Models: Exploring Who Young People
Look Up to as Examples of How fo Be a Good Person. Research in Human
Development, 13(2), 126—-141. https://doi.org/10.1080/15427609.2016.1164552

Jost, J.T. (2017). Working class conservatism: A system justification perspective. Current Opinion
in Psychology, 18, 73-78. https://doi.org/10.1016/j.copsyc.2017.08.020

Jost, J. T., & Banaqiji, M. R. (1994). The role of stereotyping in system-justification and the
production of false consciousness. British Journal of Social Psychology, 33(1), 1-27.
https://doi.org/10.1111/}.2044-8309.1994.tb01008.x

Kalunta-Crumpton, A. (2020). The inclusion of the term ‘color’ in any racial label is racist is it
note Ethnicities, 20(1), 115-135. https://doi.org/10.1177/1468796819884675

Kammer, A., Niehues, J., & Peichl, A. (2012). Welfare regimes and welfare state outcomes in
Europe. Journal of European Social Policy, 22(5), 455-471.
https://doi.org/10.1177/0958928712456572

Kantola, A. (2020). Gloomy at the Top: How the Wealthiest 0.1% Feel about the Rest. Sociology,
54(5), 904-919. https://doi.org/10.1177/00380385209 10344

Kantola, A., & Kuusela, H. (2019). Wealth Elite Moralities: Wealthy Entrepreneurs’ Moral
Boundaries. Sociology, 53(2), 368-384. https://doi.org/10.1177/0038038518768175

Karabanova, O. A., & Bukhalenkova, D. A. (2016). Perception of Success in Adolescents.
Procedia - Social and Behavioral Sciences, 233, 13-17.
https://doi.org/10.1016/].sbspro.2016.10.116

Karsay, K., & Matthes, J. (2020). Sexually objectifying pop music videos, young women's self-
objectification, and selective exposure: A moderated mediafion model.
Communication Research, 47(3), 428-450. https://doi.org/10.1177/0093650216661434

Karsay, K., Matthes, J., Buchsteiner, L., & Grosser, V. (2018a). Increasingly sexye¢ Sexuality and
sexual objectification in popular music videos, 1995-2016. Psychology of Popular Media
Culture, 8(4), 346-357. https://doi.org/10.1037/ppm0000221

192


https://doi.org/10.3390/soc8010008
https://doi.org/10.1016/j.poetic.2015.08.002
https://doi.org/10.1016/j.poetic.2016.11.001
https://doi.org/10.1007/s11199-021-01269-8
https://doi.org/10.1007/s11199-021-01269-8
https://doi.org/10.1177/0021934711405050
https://doi.org/10.33225/pec/21.79.34
https://doi.org/10.1080/15427609.2016.1164552
https://doi.org/10.1016/j.copsyc.2017.08.020
https://doi.org/10.1111/j.2044-8309.1994.tb01008.x
https://doi.org/10.1177/1468796819884675
https://doi.org/10.1177/0958928712456572
https://doi.org/10.1177/0038038520910344
https://doi.org/10.1177/0038038518768175
https://doi.org/10.1016/j.sbspro.2016.10.116
https://doi.org/10.1177/0093650216661434
https://doi.org/10.1037/ppm0000221

Karsay, K., Matthes, J., Platzer, P., & Plinke, M. (2018b). Adopting the objectifying gaze:
Exposure to sexually objectifying music videos and subsequent gazing behavior. Media
Psychology, 21, 27-49. https://doi.org/10.1080/15213269.2017.1378110

Kasser, T. (2016). Materialistic values and goals. Annual Review of Psychology, 67(1), 489-514.
https://doi.org/10.1146/annur ev-psych-122414-033344

Kazdin, A. E., Wu, C.-S., Hwang, |., Puac-Polanco, V., Sampson, N. A., Al-Hamzawi, A., Alonso,
J., Andrade, L. H., Benjet, C., Caldas-de-Almeida, J.-M., De Girolamo, G., De Jonge, P.,
Florescu, S., Gureje, O., Haro, J. M., Harris, M. G., Karam, E. G., Karam, G., Kovess-

Masfety, V., ... the WHO World Mental Health Survey collaborators. (2023).
Antidepressant use in low- middle- and high-income countries: A World Mental Health
Surveys report. Psychological Medicine, 53(4), 1583-1591.

https://doi.org/10.1017/S0033291721003160

Keyes, K. M., & Platt, J. M. (2024). Annual Research Review: Sex, gender, and internalizing
conditions among adolescents in the 21st century — trends, causes, consequences.
Journal of Child Psychology and Psychiatry, 65(4), 384-407.
https://doi.org/10.1111/jcpp.13864

Kiley, K., & Vaisey, S. (2020). Measuring stability and change in personal culture using panel
data. American Sociological Review, 85(3), 477-506.
https://doi.org/10.1177/0003122420921538

Killoren, S. E., Streit, C., Alfaro, E. C., Delgado, M. Y., & Johnson, N. (2017). Mexican American
college students’ perceptions of youth success. Journal of Latina/o Psychology, 5(2),
88-102. https://doi.org/10.1037/1at0000063

King, L., Scheiring, G., & Nosrati, E. (2022). Deaths of Despair in Comparative Perspective.
Annual Review of Sociology, 48(1), 299-317. https://doi.org/10.1146/annurev-soc-
030320-031757

Kingsbury, M., Clayborne, Z., Colman, I., & Kirkbride, J. B. (2020). The protective effect of
neighbourhood social cohesion on adolescent mental health following stressful life
events. Psychological Medicine, 50(8), 1292-1299.
https://doi.org/10.1017/50033291719001235

Kistler, M., Rodgers, K. B., Power, T., Austin, E. W., & Hill, L. G. (2010). Adolescents and music
media: Toward an involvement-mediational model of consumption and self-concept.
Journal of Research on Adolescence, 20(3), 616-630. https://doi.org/10.1111/].1532-
7795.2010.00651.x

Klimmt, C., & Rieger, D. (2021). Biographic Resonance Theory of Eudaimonic Media
Entertainment. In P. Vorderer (Ed.), The Oxford Handbook of Entertainment Theory (pp.
384-402). Oxford University Press.

Kline, R. B. (2016). Principles and practice of structural equation modeling (4th ed.). The Guilford
Press.

Knobloch-Westerwick, S. (2015). The Selective Exposure Self- and Affect-Management (SESAM)
Model: Applications in the Realms of Race, Politics, and Health. Communication
Research, 42(7), 959-985. hitps://doi.org/10.1177/0093650214539173

Knox, G., & Datta, H. (2020). Streaming Services and the Homogenization of Music

Consumption. [accessed aft:
https://pure.uvt.nl/ws/portalfiles/portal/39872868/streamagg public.pdf on April 25th,
2023].

Knudsen, E., & Johannesson, M. P. (2019). Beyond the limits of survey experiments: How conjoint
designs advance causal inference in political communication research. Political
Communication, 36(2), 259-271. https://doi.org/10.1080/10584609.2018.1493009

193


https://doi.org/10.1080/15213269.2017.1378110
https://doi.org/10.1146/annur%20ev-psych-122414-033344
https://doi.org/10.1017/S0033291721003160
https://doi.org/10.1111/jcpp.13864
https://doi.org/10.1177/0003122420921538
https://doi.org/10.1037/lat0000063
https://doi.org/10.1146/annurev-soc-030320-031757
https://doi.org/10.1146/annurev-soc-030320-031757
https://doi.org/10.1017/S0033291719001235
https://doi.org/10.1111/j.1532-7795.2010.00651.x
https://doi.org/10.1111/j.1532-7795.2010.00651.x
https://doi.org/10.1177/0093650214539173
https://pure.uvt.nl/ws/portalfiles/portal/39872868/streamagg_public.pdf
https://doi.org/10.1080/10584609.2018.1493009

Koenig, A. M., & Eagly, A. H. (2019). Typical Roles and Intergroup Relations Shape Stereotypes:
How Understanding Social Structure Clarifies the Origins of Stereotype Content. Social
Psychology Quarterly, 82(2), 205-230. https://doi.org/10.1177/0190272519850766

Kolchinsky, A., Dhande, N., Park, K., & Ahn, Y. Y. (2017). The minor fall, the major lift: Inferring
emotional valence of musical chords through lyrics. Royal Society Open Science, 4(11),
170952. https://doi.org/10.1098/rs0s.170952

Kornbluh, M. E., Pykett, A. A., & Flanagan, C. A. (2019). Exploring the associations between
youths' explanations of poverty at the societal level and judgements of distributive
justfice. Developmental Psychology, 55(3), 488-497.
https://doi.org/10.1037/dev0000523

Kowald, D., Muellner, P., Zangerle, E., Bauer, C., Schedl, M., & Lex, E. (2021). Support the
underground: Characteristics of beyond-mainstream music listeners. EPJ Data Science,
10(1). https://doi.org/10.1140/epjds/s13688-021-00268-9

Krahé, B., Mdller, I., Huesmann, L. R., Kirwil, L., Felber, J., & Berger, A. (2011). Desensitization to
media violence: Links with habitual media violence exposure, aggressive cognitions,
and aggressive behavior. Journal of Personality and Social Psychology, 100(4), 630-646.
https://doi.org/10.1037/a0021711

Krogh, M. (2023). Rampant Abstraction as a Strategy of Singularization: Genre on Spotify.
Cultural Sociology, 174997552311728. https://doi.org/10.1177/17499755231172828

KUssner, M. B., & Eerola, T. (2019). The content and functions of vivid and soothing visual
imagery during music listening: Findings from a survey study. Psychomusicology: Music,
Mind, and Brain, 29(2-3), 0-99. https://doi.org/10.1037/pmu0000238

Kwon, H. W. (2021a). Are Gritty People Happier than Others?: Evidence from the United States
and South  Korea. Journal of Happiness Studies, 22(7), 2937-2959.
https://doi.org/10.1007/s10902-020-00343-4

Kwon, H. W. (2021b). What Can Sociology Say About Grit2 A Cross-Cultural Exploration of the
Relationships between Socioeconomic Status, Sense of Confrol, and Grit. Socius:
Sociological  Research  for a  Dynamic  World, 7, 237802312110052.
https://doi.org/10.1177/23780231211005216

Lakoff, G. (2012). Explaining embodied cognition results. Topics in Cognitive Science, 4(4), 773-
785. https://doi.org/10.1111/j.1756-8765.2012.01222.x

Lamont, M. (2019). From ‘having’ to ‘being’: Self-worth and the current crisis of American
society. The British Journal of Sociology, 70(3), 660-707. hitps://doi.org/10.1111/1468-
4446.12667

Lamont, M. (2023). Seeing Others: How Recognition Works—and How It Can Heal a Divided
World. New York, NY: Simon and Schuster.

Lamont, M., & Aksarfova, S. (2002). Ordinary Cosmopolitanisms. Theory, Culture & Society,
19(4), 1-25.

Lang, A. (2013). Discipline in Crisis¢ The Shifting Paradigm of Mass Communication Research.
Communication Theory, 23(1), 10-24. hittps://doi.org/10.1111/comt.12000

Larson, R. (2006). Positive youth development, willful adolescents, and mentoring. Journal of
Community Psychology, 34(6), 677-689. hitps://doi.org/10.1002/jcop.20123

Lembo, A. (2017). Three chords & [somebody’s] truth: Trajectories of experience and taste
among hard country fans. Poetics, 60, 62-75.
https://doi.org/10.1016/j.poetic.2016.09.004

Lena, J. C. (2006). Social context and musical content of rap music, 1979-1995. Social Forces,
85(1), 479-495. https://doi.org/10. 1353/s50f.2006.0131

194


https://doi.org/10.1177/0190272519850766
https://doi.org/10.1098/rsos.170952
https://doi.org/10.1037/dev0000523
https://doi.org/10.1140/epjds/s13688-021-00268-9
https://doi.org/10.1037/a0021711
https://doi.org/10.1177/17499755231172828
https://doi.org/10.1037/pmu0000238
https://doi.org/10.1007/s10902-020-00343-4
https://doi.org/10.1177/23780231211005216
https://doi.org/10.1111/j.1756-8765.2012.01222.x
https://doi.org/10.1111/1468-4446.12667
https://doi.org/10.1111/1468-4446.12667
https://doi.org/10.1111/comt.12000
https://doi.org/10.1002/jcop.20123
https://doi.org/10.1016/j.poetic.2016.09.004
https://doi.org/10.%201353/sof.2006.0131

Lena, J. C., & Peterson, R. A. (2008). Classification as culture: Types and trajectories of music
genres. American Sociological Review, 73(5). 697-718.
https://doi.org/10.1177/000312240807300501

Leung, A. K. Y., Koh, K., & Tam, K. P. (2015). Being environmentally responsible: Cosmopolitan
orientation predicts pro-environmental behaviors. Journal of Environmental
Psychology, 43, 79-94. https://doi.org/10.1016/j.jenvp.2015.05.011

Levant, R. F., & Wimer, D. J. (2014). Masculinity Constructs as Protective Buffers and Risk Factors
for Men's Health. American Journal of Men’s Health, 8(2), 110-120.
https://doi.org/10.1177/1557988313494408

Leyva, R. (2019). Towards a cognitive-sociological theory of subjectivity and habitus formation
in neoliberal societies. European Journal of Social Theory, 22(2), 250-271.
https://doi.org/10.1177/1368431017752909

Li, W., Wu, J., & Kou, Y. (2020). System Justification Enhances Life Safisfaction of High- and Low-
Status People in China. Social Psychological and Personality Science, 11(5), 588-596.

Li, Z., Song, M., Duan, S., & Wang, Z. (2022). Are users attracted by playlist titles and covers?2
Understanding playlist selection behavior on a music streaming platform. Journal of
Innovation & Knowledge, 7(3), 100212. https://doi.org/10.1016/.jik.2022.100212

Lieberman, A., & Schroeder, J. (2020). Two social lives: How differences between online and
offline interaction influence social outcomes. Current Opinion in Psychology, 31, 16-21.
https://doi.org/10.1016/j.copsyc.2019.06.022

Lim, L. (2013). Meritocracy, elitism, and egalitarianism: A preliminary and provisional assessment
of Singapore’s primary education review. Asia Pacific Journal of Education, 33(1), 1-
14. https://doi.org/10.1080/02188791.2012.711294

Lindsay, S., & Lyons, A. C. (2018). “Pour it up, drink it up, live it up, give it up”: Masculinity and
alcohol in pop music videos. Men and Masculinities, 21(5), 624-644.
https://doi.org/10.1177/1097184X17696189

Lipsey, M. W., & Wilson, D. B. (2001). Practical meta-analysis. SAGE Publications, Inc. Long, J. A.,
& Eveland, W. P. (2021). Entertainment use and political ideology: Linking worldviews to
media content. Communication Research, 48, 479-500.
https://doi.org/10.1177/00936502187921011

Lizardo, O. (2024). From Macrogenres to microgenres via relationality. Poetics, 102, 101868.
https://doi.org/10.1016/j.poetic.2024.101868

Lizardo, O., & Skiles, S. (2016). The end of symbolic exclusion? The rise of “categorical
tolerance” in the musical tastes of Americans: 1993-2012. Sociological Science, 3, 85—
108. https://doi.org/10.15195/v3.a5

Lodi-Smith, J., & DeMarree, K. G. (Eds.). (2017). Self-Concept Clarity: Perspectives on
Assessment, Research, and Applications. Springer International  Publishing.
https://doi.org/10.1007/978-3-319-71547-6

Lonsdale, A. J. (2020). Musical taste, in-group favoritism, and social identity theory: Re-testing
the predictions of the self-esteem hypothesis. Psychology of Music.
https://doi.org/10.1177/0305735619899158

Lonsdale, A.J. and North, A.C. (2009). Musical taste and ingroup favouritism. Group Processes
and Intergroup Relations 12(3), 319-327. https://doiorg/101177/1368430209102842

Lorenzo-Quiles, O., Soares-Quadros, J. F., & Abril, J. E. (2020). Musical preferences of Brazilian
high school students. PLOS ONE, 15(9), e0239891.
https://doi.org/10.1371/journal.pone.0239891

195


https://doi.org/10.1177/000312240807300501
https://doi.org/10.1016/j.jenvp.2015.05.011
https://doi.org/10.1177/1557988313494408
https://doi.org/10.1177/1368431017752909
https://doi.org/10.1016/j.jik.2022.100212
https://doi.org/10.1016/j.copsyc.2019.06.022
https://doi.org/10.1080/02188791.2012.711294
https://doi.org/10.1177/1097184X17696189
https://doi.org/10.1177/0093650218791011
https://doi.org/10.1016/j.poetic.2024.101868
https://doi.org/10.15195/v3.a5
https://doi.org/10.1007/978-3-319-71547-6
https://doi.org/10.1177/0305735619899158
https://doiorg/101177/1368430209102842
https://doi.org/10.1371/journal.pone.0239891

Loveday, C., Musgrave, G., & Gross, S.-A. (2022). Predicting anxiety, depression, and wellbeing
in professional and nonprofessional musicians. Psychology of Music, 51(2), 508-522.
https://doi.org/10.1177/03057356221096506

Luminate (2024) Country, Latin & World Music equal how much of US Audio streaming?
[accessed at https://luminatedata.com/blog/country-latin-world-music-equal-how-
much-of-us-audio-streaming/ on July 2nd, 2024]

Maasa, A., & Hagen, A. N. (2020). Meftrics and decision-making in music streaming. Popular
Communication, 18(1), 18-31. https://doi.org/10.1080/15405702.2019.1701675

Madeira, A. F., Costa-Lopes, R., Dovidio, J. F., Freitas, G., & Mascarenhas, M. F. (2019). Primes
and Consequences: A Systematic Review of Meritocracy in Intergroup Relations.
Frontiers in Psychology, 10. https://doi.org/10.3389/fpsyg.2019.02007

Madore, K. P., Khazenzon, A. M., Backes, C. W., Jiang, J., Uncapher, M. R., Norcia, A. M., &
Wagner, A. D. (2020). Memory failure predicted by attention lapsing and media
multitasking. Natfure, 587(7832), 87-91. https://doi.org/10.1038/s41586-020-2870-z

Madsen, K. R., Holstein, B. E., Damsgaard, M. T., Rayce, S. B., Jespersen, L. N., & Due, P. (2019).
Trends in social inequality in loneliness among adolescents 1991-2014. Journal of Public
Health, 41(2), e133-e140. https://doi.org/10.1093/pubmed/fdy133

Maes, C., & Vandenbosch, L. (2022). “l love my body; | love It all”: Body positivity messages in
youth-oriented television series. Mass Communication & Society, 26(1), 122-146.
https://doi.org/10.1080/15205436.2022.2030756

Margulis, E. H. (2017). An Exploratory Study of Narrative Experiences of Music. Music Perception,
35(2), 235-248. https://doi.org/10.1525/mp.2017.35.2.235

Margulis, E. H., Wong, P. C. M., Simchy-Gross, R., & McAuley, J. D. (2019). What the music said:
Narrative listening across cultures. Palgrave Communications, 5(1), 146.
https://doi.org/10.1057/541599-019-0363-1

Margulis, E. H., Wong, P. C. M., Turnbull, C., Kubit, B. M., & McAuley, J. D. (2022). Narratives
imagined in response to instrumental music reveal culture-bounded intersubjectivity.
Proceedings of the National Academy of Sciences, 119(4), €2110406119.
https://doi.org/10.1073/pnas.2110406119

Marshall, L. (2015). ‘Let’s keep music special. F—Spotify': On-demand streaming and the
controversy over arfist royalties. Creative Indusfries Journal, 8(2), 177-189.
https://doi.org/10.1080/17510694.2015.1096618

Marshall, L. (2019). Do people value recorded music2 Cultural Sociology, 13(2), 141-158.
https://doi.org/10.1177/1749975519839524

Marshall, S. R., & Naumann, L. P. (2018). What's your favorite musice Music preferences cue
racial identity. Journal of Research in Personality, 76, 74-91.
https://doi.org/10.1016/].jrp.2018.07.008

Mascini, P., Achterberg, P., and Houtman, D. (2013). Neoliberalism and work-related risks:
individual or collective responsibilization? Journal of Risk Research 16(10), 1209-1224.
https://doiorg/101080/136698772012761274

Matthes, J. and Kohring, M. (2008). The content analysis of media frames: Toward improving
reliability and  validity.  Journal of  Communication  58(2), 258-279.
https://doi.org/10.1111/}.1460-2466.2008.00384.x

McArthur, D., & Reeves, A. (2019). The Rhetoric of Recessions: How British Newspapers Talk
about the Poor When Unemployment Rises, 1896-2000. Sociology, 53(6), 1005-1025.
https://doi.org/10.1177/0038038519838752

196


https://doi.org/10.1177/03057356221096506
https://luminatedata.com/blog/country-latin-world-music-equal-how-much-of-us-audio-streaming/
https://luminatedata.com/blog/country-latin-world-music-equal-how-much-of-us-audio-streaming/
https://doi.org/10.1080/15405702.2019.1701675
https://doi.org/10.3389/fpsyg.2019.02007
https://doi.org/10.1038/s41586-020-2870-z
https://doi.org/10.1093/pubmed/fdy133
https://doi.org/10.1080/15205436.2022.2030756
https://doi.org/10.1525/mp.2017.35.2.235
https://doi.org/10.1057/s41599-019-0363-1
https://doi.org/10.1073/pnas.2110406119
https://doi.org/10.1080/17510694.2015.1096618
https://doi.org/10.1177/1749975519839524
https://doi.org/10.1016/j.jrp.2018.07.008
https://doiorg/101080/136698772012761274
https://doi.org/10.1111/j.1460-2466.2008.00384.x
https://doi.org/10.1177/0038038519838752

McAuley, J. D., Wong, P. C. M., Bellaiche, L., & Margulis, E. H. (2021). What Drives Narrative
Engagement With Music? Music Perception, 38(5), 509-521.
https://doi.org/10.1525/mp.2021.38.5.509

McCoy, S. K., & Major, B. (2007). Priming meritocracy and the psychological justification of
inequality. Journal of Experimental Social Psychology, 43(3), 341-351.
https://doi.org/10.1016/].jesp.2006.04.009

McCoy, S. K., Wellman, J. D., Cosley, B., Saslow, L., & Epel, E. (2013). Is the belief in meritocracy
palliative for members of low status groupse Evidence for a benefit for self-esteem and
physical health via perceived control. European Journal of Social Psychology, 43(4).
307-318. https://doi.org/10.1002/ejsp.1959

McKee, A. (2022). '‘Popular culture’ in popular culture: Academic and vernacular usage.
Annals of the Infernational Communication  Association,  46(1), 19-29.
https://doi.org/10.1080/23808985. 2022.2046127

McLanahan, S., & Percheski, C. (2008). Family structure and the reproduction of inequalities.
Annual Review of Sociology, 34(1), 257-276.
https://doi.org/10.1146/annurev.soc.34.040507.134549

Mcleod, K. (1999). Authenticity within hip-hop and other cultures threatened with assimilation.
Journal of Communication, 49(4), 134-150. https://doi.org/10.1111/].1460-
2466.1999.1002821 .x

Melchiorre, A. B., Rekabsaz, N., Parada-Cabaleiro, E., Brandl, S., Lesota, O., & Schedl, M. (2021).
Investigating gender fairness of recommendation algorithms in the music domain.
Information Processing and Management, 58(5).
https://doi.org/10.1016/].ipm.2021.102666

Mendick, H., Allen, K., & Harvey, L. (2015). ‘We can Get Everything We Want if We Try Hard':
Young People, Celebrity, Hard Work. British Journal of Educational Studies, 63(2), 161-
178. https://doi.org/10.1080/00071005.2014.1002382

Mercado, A. (2019). Mediated images of success: Hegemonic media representations and
social justice. Communication Teacher, 33(2). 94-98.
https://doi.org/10.1080/17404622.2018.150070

Messaris, P., & Abraham, L. (2001). The role of images in framing news stories. In S. D. Reese, O.
H. Gandy & A. E. Grant (Eds.), Framing public life (pp. 215-226). Erlbaum. Miranda, D.
(2013). The role of music in adolescent development: Much more than the same old
song. International Journal of Adolescence and Youth, 18(1), 5-22. https://doi.org/10.
1080/02673843.2011.650182

Michael, J. (2015). Its really not hip to be a hipster: Negoftiating frends and authenticity in the
cultural field. Journal of Consumer Culture, 15(2), 163-182.
https://doi.org/10.1177/1469540513493206

Mijs, J. J. B. (2015). The Unfulfillable Promise of Meritocracy: Three Lessons and Their Implications
for Justice in  Educatfion.  Social Justice  Research, 29(1), 14-34.
https://doi.org/10.1007/s11211-014-0228-0

Mijs, J. J. B. (2018). Visudlizing Belief in Meritocracy, 1930-2010. Socius: Sociological Research
for a Dynamic World, 4, 237802311881180. https://doi.org/10.1177/2378023118811805

Mijs, J. J. B. (2019). The paradox of inequality: income inequality and belief in meritocracy go
hand in hand. Socio-Economic Review 19(1), 7-35. https://doiorg/101093/ser/mwy051

Mijs, J. J. B. (2023). Learning about inequality in unequal America: How heterogeneity in
college shapes students’ beliefs about meritocracy and racial discrimination. Research
in Social Stratification and Mobility, 85, 100814.
https://doi.org/10.1016/j.rssm.2023.100814

197


https://doi.org/10.1525/mp.2021.38.5.509
https://doi.org/10.1016/j.jesp.2006.04.009
https://doi.org/10.1002/ejsp.1959
https://doi.org/10.1080/23808985.%202022.2046127
https://doi.org/10.1146/annurev.soc.34.040507.134549
https://doi.org/10.1111/j.1460-2466.1999.tb02821.x
https://doi.org/10.1111/j.1460-2466.1999.tb02821.x
https://doi.org/10.1016/j.ipm.2021.102666
https://doi.org/10.1080/00071005.2014.1002382
https://doi.org/10.1080/17404622.2018.150070
https://doi.org/10.%201080/02673843.2011.650182
https://doi.org/10.%201080/02673843.2011.650182
https://doi.org/10.1177/1469540513493206
https://doi.org/10.1007/s11211-014-0228-0
https://doi.org/10.1177/2378023118811805
https://doiorg/101093/ser/mwy051
https://doi.org/10.1016/j.rssm.2023.100814

Mijs, J. J. B., & Hoy, C. (2021). How Information about Inequality Impacts Belief in Meritocracy:
Evidence from a Randomized Survey Experiment in Australia, Indonesia and Mexico.
Social Problems. https://doi.org/10.1093/socpro/spaa059

Mis, J. J. B., & Savage, M. (2020). Meritocracy, Elitism and Inequality. The Political Quarterly,
91(2), 397-404. https://doi.org/10.1111/1467-923X.12828

Mijs, J. J. B., & Usmani, A. (2024). How Segregation Ruins Inference: A Sociological Simulation of
the Inequality Equilibrium. Social Forces, soae033. https://doi.org/10.1093/sf/soae033

Mijs, J. J. B., Daenekindt, S., de Koster, W., & van der Waal, J. (2022). Belief in Meritocracy
Reexamined: Scrutinizing the Role of Subjective Social Mobility. Social Psychology
Quarterly, 85(2), 131-141. https://doi.org/10.1177/01902725211063818

Miranda, D. (2013). The role of music in adolescent development: Much more than the same
old song. International Journal of Adolescence and Youth, 18(1), 5-22.
https://doi.org/10.1080/02673843.2011.650182

Miranda, D. (2019). A review of research on music and coping in adolescence.
Psychomusicology: Music, Mind, and Brain, 29(1). 1-9.
https://doi.org/10.1037/pmu0000229

Miranda, D., & Claes, M. (2004). Rap music genres and deviant behaviors in French-Canadian
adolescents.  Journal of  Youth and  Adolescence,  33(2), 113-122.
https://doi.org/10.1023/b:joyo.0000013423.34021.45

Mitchell, M. S., Greenbaum, R. L., Vogel, R. M., Mawritz, M. B., & Keating, D. J. (2019). Can You
Handle the Pressure? The Effect of Performance Pressure on Stress Appraisals, Self-
regulation, and Behavior. Academy of Management Journal, 62(2), 531-552.
https://doi.org/10.5465/amj.2016.0646

Moldes, O., & Ku, L. (2020). Materialistic cues make us miserable: A meta-analysis of the
experimental evidence for the effects of materialism on individual and societal well-
being. Psychology & Marketing, 37(10), 1396-1419. https://doi.org/10.1002/mar.21387

Mosharafa, E. (2015). All you Need to Know About: The Cultivation Theory. Global Journal of
Human-Social Science, 15(8).

Moyer-Gusé, E. (2008). Toward a Theory of Entertainment Persuasion: Explaining the Persuasive
Effects of Entertfainment-Education Messages. Communication Theory, 18(3), 407-425.
https://doi.org/10.1111/j.1468-2885.2008.00328 .x

Mulder, J., Bogt, T. T., Raaijmakers, Q., & Vollebergh, W. (2006). Music taste groups and problem
behavior. Journal of Youth and Adolescence, 36(3), 313-324.
https://doi.org/10.1007/510964-006-2090-1

Murphy, S. T., Frank, L. B., Chatterjee, J. S., & Baezconde-Garbanati, L. (2013). Narrative versus
Nonnarrative: The Role of Identification, Transportation, and Emotion in Reducing
Health Disparities. Journal of Communication, 63(1). 116-137.
https://doi.org/10.1111/jcom.12007

Musgrave, G. (2022). Music and wellbeing vs. Musicians’ wellbeing: Examining the paradox of
music-making posifively impacting wellbeing, but musicians suffering from poor mental
health. Cultural Trends, 1-16. https://doi.org/10.1080/09548963.2022.2058354

Musgrave, G. (2023). Musicians, their relationships, and their wellbeing: Creative labour,
relational work. Poetics, 96, Article 101762. https://doi.org/10.1016/j.poetic.2023.101762

Nagel, I., & Lemel, Y. (2019). The effects of parents’ lifestyle on their children’s status attainment
and lifestyle in the Netherlands. Poetics, 74. https://doi.org/10.1016/j.poetic.2019.03.002

198


https://doi.org/10.1093/socpro/spaa059
https://doi.org/10.1111/1467-923X.12828
https://doi.org/10.1093/sf/soae033
https://doi.org/10.1177/01902725211063818
https://doi.org/10.1080/02673843.2011.650182
https://doi.org/10.1037/pmu0000229
https://doi.org/10.1023/b:joyo.0000013423.34021.45
https://doi.org/10.5465/amj.2016.0646
https://doi.org/10.1002/mar.21387
https://doi.org/10.1111/j.1468-2885.2008.00328.x
https://doi.org/10.1007/s10964-006-9090-1
https://doi.org/10.1111/jcom.12007
https://doi.org/10.1080/09548963.2022.2058354
https://doi.org/10.1016/j.poetic.2023.101762
https://doi.org/10.1016/j.poetic.2019.03.002

Negut, A., & Sdarbescu, P. (2014). Problem music or problem stereotypes? The dynamics of
stereotype activation in rock and hip-hop music. Musicae Scientiae, 18(1), 3-16.
https://doi.org/10.1177/1029864913 499180

Nkansah-Amankra, S., Agbanu, S. K., & Miller, R. J. (2013). Disparities in Health, Poverty,
Incarceration, and Social Justice among Racial Groups in the United States: A Critical
Review of Evidence of Close Links with Neoliberalism. International Journal of Health
Services, 43(2), 217-240. https://doi.org/10.2190/HS.43.2.c

North, A. C. (2010). Individual Differences in Musical Taste. The American Journal of Psychology,
123(2), 199-208. https://doi.org/10.5406/amerjpsyc.123.2.0199

North, A. C., & Hargreaves, D. J. (1999). Music and adolescent identity. Music Education
Research, 1(1), 75-92. https://doi.org/10. 1080/1461380990010107

North, S., Snyder, 1., & Bulfin, S. (2008). Digital tastes: Social class and young people’s
technology use. Information Communication and Society, 11(7), 895-911.
https://doi.ora/10.1080/136911808021092006

Nussbaum, M. C. (1995). Obijectification. Philosophy & Public Affairs, 24(4), 249-291.
https://doi.org/10.1111/].1088-4963.1995.1b00032.x

O’'Brien, D., & lanni, L. (2022). New forms of distinction: How contemporary cultural elites
understand  ‘good’ taste. The  Sociological Review, 00380261221128144.
https://doi.org/10.1177/00380261221128144

Odgers, C. L., & Jensen, M. R. (2020). Annual Research Review: Adolescent mental health in
the digital age: facts, fears, and future directions. Journal of Child Psychology and
Psychiatry, 61(3), 336-348. https://doi.org/10.1111/jcpp.13190

Oliver, M. B., Raney, A. A., Slater, M. D., Appel, M., Hartmann, T., Bartsch, A., Schneider, F. M.,
Janicke-Bowles, S. H., Kr&@mer, N., Mares, M.-L., Vorderer, P., Rieger, D., Dale, K. R., &
Das, E. (2018). Self-transcendent Media Experiences: Taking Meaningful Media to a
Higher Level. Journal of Communication, 68(2). 380-389.
https://doi.org/10.1093/joc/jax020

Ollivier, M. (2008). Modes of openness to cultural diversity: Humanist, populist, practical, and
indifferent. Poetfics, 36(2-3), 120-147. https://doi.org/10.1016/].poetic.2008.02.005

Oncini, F., & Triventi, M. (2021). Ascent of the herbivores, decline of the carnivores: The social
stratification of eating profiles in [taly, 1997-2016. Poetics, 87.
https://doi.org/10.1016/j.poetic.2021.101533

Oosterhoff, B., Wray-Lake, L., Palmer, C. A., & Kaplow, J. B. (2020). Historical Trends in Concerns
About Social Issues Across Four Decades Among U.S. Adolescents. Journal of Research
on Adolescence, 30(S2), 485-498. https://doi.org/10.1111/jora.12493

Orben, A. (2020). The Sisyphean cycle of technology panics. Perspectives on Psychological
Science, 15(5), 1143-1157. https://doi.org/10.1177/1745691620919372

Oware, M. (2011). Brotherly love: Homosociality and Black masculinity in gangsta rap music.
Journal of African American Studies, 15(1), 22-39. https://doi.org/10.1007/s12111-010-
9123-4

Oware, M. (2014). (Un)conscious (popular) underground: Restricted cultural production and
underground rap music. Poetics, 42, 60-81. https://doi.org/10.1016/|.p0etic.2013.12.001

Oware, M. (2016). “We Stick Out Like a Sore Thumb . . .”: Underground White Rappers’
Hegemonic Masculinity and Racial Evasion. Sociology of Race and Ethnicity, 2(3), 372-
386. https://doi.org/10.1177/2332649215617781

Ozkok, O., Vaulont, M. J., Zyphur, M. J., Zhang, Z., Preacher, K. J., Koval, P., & Zheng, Y. (2022).
Interaction Effects in Cross-Lagged Panel Models: SEM with Latent Interactions Applied

199


https://doi.org/10.1177/1029864913%20499180
https://doi.org/10.2190/HS.43.2.c
https://doi.org/10.5406/amerjpsyc.123.2.0199
https://doi.org/10.%201080/1461380990010107
https://doi.org/10.1080/13691180802109006
https://doi.org/10.1111/j.1088-4963.1995.tb00032.x
https://doi.org/10.1177/00380261221128144
https://doi.org/10.1111/jcpp.13190
https://doi.org/10.1093/joc/jqx020
https://doi.org/10.1016/j.poetic.2008.02.005
https://doi.org/10.1016/j.poetic.2021.101533
https://doi.org/10.1111/jora.12493
https://doi.org/10.1177/1745691620919372
https://doi.org/10.1007/s12111-010-9123-4
https://doi.org/10.1007/s12111-010-9123-4
https://doi.org/10.1016/j.poetic.2013.12.001
https://doi.org/10.1177/2332649215617781

to Work-Family Conflict, Job Satisfaction, and Gender. Organizational Research
Methods, 25(4), 673-715. https://doi.org/10.1177/10944281211043733

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron, I., Hoffmann, T. C., Mulrow, C. D., Shamseer,
L., Tetzlaff, J. M., Akl, E. A., Brennan, S. E., Chou, R., Glanville, J., Grimshaw, J. M.,
Hrobjartsson, A., Lalu, M. M., Li, T., Loder, E. W., Mayo-Wilson, E., McDonald, S., ... Moher,
D. (2021). The PRISMA 2020 statement: An updated guideline for reporting systematic
reviews. BMJ, 372, n71. https://doi.org/10.1016/j.rec.2021.07.010

Palma-Martos, M. L., Cuadrado-Garcia, M., & Montoro-Pons, J. D. (2021). Breaking the Gender
Gap in Rap/Hip-Hop Consumption. In B. de-Miguel-Molina, V. Santamarina-Campos,
M. de-Miguel-Molina, & R. Boix-Doménech (Eds.), Music as Intangible Cultural Heritage
(pp. 51-65). Springer International Publishing. https://doi.org/10.1007/978-3-030-76882-
925

Pan, F., Zhang, L., Ou, Y., & Zhang, X. (2019). The audio-visual integration effect on music
emotion: Behavioral and physiological evidence. PLoS One, 14(5), e0217040.
https://doi. org/10.1371/journal.pone.0217040

Pankratz, C. (2017). A Multitypological Approach to the Relationship Between Welfare States
and Globalization. SAGE Open, 7(1). 215824401769238.
https://doi.org/10.1177/2158244017692381

Panteleeva, Y., Ceschi, G., Glowinski, D., Courvoisier, D. S., & Grandjean, D. (2018). Music for
anxietye Meta-analysis of anxiety reduction in non-clinical samples. Psychology of
Music, 46(4), 473-487. https://doi.org/10.1177/0305735617712424

Park, M. J., Paul Mulye, T., Adams, S. H., Brindis, C. D., & Irwin, C. E. (2006). The health status of
young adults in the United States. Journal of Adolescent Health, 39(3), 305-317.
https://doi.org/10.1016/j.jadohealth.2006.04.017

Parry, D. A., Davidson, B. I., Sewall, C. J. R., Fisher, J. T., Mieczkowski, H., & Quintana, D. S. (2021).
A systematic review and meta-analysis of discrepancies between logged and self-
reported digital media wuse. Nature Human Behaviour, 5(11), 1535-1547.
https://doi.org/10.1038/s41562-021-01117-5

Passmore, H.-A., Howell, A. J., & Holder, M. D. (2018). Positioning Implicit Theories of Well-Being
Within a Positivity Framework. Journal of Happiness Studies, 19(8), 2445-2463.
https://doi.org/10.1007/s10902-017-9934-2

Perloff, R. M. (2013). Progress, Paradigms, and a Discipline Engaged: A Response to Lang and
Reflections on Media Effects Research: A Discipline Engaged. Communication Theory,
23(4), 317-333. https://doi.org/10.1111/comt.12024

Peter, J., & Valkenburg, P. M. (2011). The influence of sexually explicit infernet material on
sexual risk behavior: A comparison of adolescents and adults. Journal of Health
Communication, 16(7), 750-765. https://doi.org/10.1080/10810730.2011.551996

Peterson, R. A., & Brown, S. P. (2005). On the use of beta coefficients in meta-analysis. Journal
of Applied Psychology, 90(1), 175-181. https://doi.org/10.1037/0021-2010.90.1.175

Peterson, R. A., & Kern, R. M. (1996). Changing highbrow taste: From snob to omnivore.
American Sociological Review, 61(5), 900-907. https://doi.org/10.2307/2096460

Petre, C. E. (2021). The relationship between Internet use and self-concept clarity: A systematic
review and meta-analysis. Cyberpsychology: Journal of Psychosocial Research on
Cyberspace, 15(2). https://doi.org/10.5817/CP2021-2-4

Petty, R. E., & Cacioppo, J.T. (1986). The elaboration likelihood model of persuasion. Advances
in Experimental Social Psychology, 19(C), 123-205. https://doi.org/10.1016/S0065-
2601(08)60214-2

200


https://doi.org/10.1177/10944281211043733
https://doi.org/10.1016/j.rec.2021.07.010
https://doi.org/10.1007/978-3-030-76882-9_5
https://doi.org/10.1007/978-3-030-76882-9_5
https://doi.org/10.1177/2158244017692381
https://doi.org/10.1177/0305735617712424
https://doi.org/10.1016/j.jadohealth.2006.04.017
https://doi.org/10.1038/s41562-021-01117-5
https://doi.org/10.1007/s10902-017-9934-2
https://doi.org/10.1111/comt.12024
https://doi.org/10.1080/10810730.2011.551996
https://doi.org/10.1037/0021-9010.90.1.175
https://doi.org/10.2307/2096460
https://doi.org/10.5817/CP2021-2-4
https://doi.org/10.1016/S0065-2601(08)60214-2
https://doi.org/10.1016/S0065-2601(08)60214-2

Pefty, R. E., Brifiol, P., & DeMarree, K. G. (2007). The Meta—-Cognitive Model (MCM) of attitudes:
Implications for attitude measurement, change, and strength. Social Cognition, 25(5),
657-686. https://doi.org/10.1521/50c0.2007.25.5.657

Pew Research Center (May 2021) Gen Z, Millennials Stand Out for Climate Change Activism,
Social Media Engagement With Issue [accessed at hitps://www.pewresearch.org/wp-
content/uploads/sites/20/2021/05/PS 2021.05.26 climate-and-
generations REPORT.pdf on July 2nd, 2024]

Phillips, L. T., & Lowery, B. S. (2015). The hard-knock lifee Whites claim hardships in response to
racial inequity. Journal of Experimental Social Psychology, 61, 12-18.
https://doi.org/10.1016/j.jesp.2015.06.008

Pieschl, S., & Simon, F. (2016) Violent lyrics = aggressive listenerse: effects of song lyrics and
tempo on cognition, affect, and self-reported arousal. Journal of Media Psychology,
28(1), 32-41. https://doi.org/10.1027/1864-1105/a000144

Pittman, M., & Reich, B. (2016). Social media and loneliness: Why an Instagram picture may be
worth more than a thousand Twitter words. Computers in Human Behavior, 62, 155-167.
https://doi.org/10.1016/].chb.2016.03.084

Pluchino, A., Biondo, A. E., & Rapisarda, A. (2018). Talent versus luck: the role of randomness in
success and failure. Advances in Complex Systems, 21(03n04), 1850014.
https://doi.org/10.1142/S0219525918500145

Podoshen, J.S., Andrzejewski, S. A., & Hunt, J. M. (2014). Materialism, conspicuous consumption,
and American hip-hop subculture. Journal of International Consumer Marketing, 26(4),
271-283. https://doi.org/10.1080/08961530.2014.900469

Popper, K. (1959). The logic of scientific discovery. Basic Books. Potter, W. J. (2014). A critical
analysis of culfivation theory. Journal of Communication, 64(6), 1015-1036.
https://doi.org/10.1111/jcom.12128

Potrebny, T., Wiium, N., & Lundegérd, M. M.-l. (2017). Temporal trends in adolescents’ self-
reported psychosomatic health complaints from 1980-2016: A systematic review and
meta-analysis. PLOS ONE, 12(11), e0188374.
https://doi.org/10.1371/journal.pone.0188374

Pofter, W. J. (2014). A Critical Analysis of Cultivation Theory. Journal of Communication, 64(6),
1015-1036. https://doi.org/10.1111/jcom.12128

Pouwels, J. L., Araujo, T., Van Atteveldt, W., Bachl, M., & Valkenburg, P. M. (2023). Integrating
Communication Science and Computational Methods to Study Content-Based Social
Media Effects. Communication Methods and Measures, 1-9.
https://doi.org/10.1080/19312458.2023.2285766

Powell, T. E., Boomgaarden, H. G., De Swert, K., & de Vreese, C. H. (2019). Framing fast and
slow: A dual processing account of multimodal framing effects. Media Psychology,
22(4), 572—-600. https://doi.org/10.1080/15213269.2018.1476891

Powell, T.E., Boomgaarden, H.G., de Swert, K., and de Vreese, C.H. (2015). A Clearer Picture:
The Contribution of Visuals and Text to Framing Effects. Journal of Communication
65(6), 997-1017. https://doiorg/101111/jcom12184

Powers, D. (2022). The problem of popular culture. Communication Theory, 32(4), 461-470.
https://doi.org/10.1093/ct/gtac011

Prey, R. (2018). Nothing personal: Algorithmic individuation on music streaming platforms.
Media, Culture and Society, 40(7), 1086-1100.
https://doi.org/10.1177/0163443717745147

Price, V., & Tewksbury, D. (1997). News values and public opinion: A theoretical account of
media priming and framing. Progress in Communication Sciences, 13, 173-212.

201


https://doi.org/10.1521/soco.2007.25.5.657
https://www.pewresearch.org/wp-content/uploads/sites/20/2021/05/PS_2021.05.26_climate-and-generations_REPORT.pdf
https://www.pewresearch.org/wp-content/uploads/sites/20/2021/05/PS_2021.05.26_climate-and-generations_REPORT.pdf
https://www.pewresearch.org/wp-content/uploads/sites/20/2021/05/PS_2021.05.26_climate-and-generations_REPORT.pdf
https://doi.org/10.1016/j.jesp.2015.06.008
https://doi.org/10.1027/1864-1105/a000144
https://doi.org/10.1016/j.chb.2016.03.084
https://doi.org/10.1080/08961530.2014.900469
https://doi.org/10.1111/jcom.12128
https://doi.org/10.1371/journal.pone.0188374
https://doi.org/10.1111/jcom.12128
https://doi.org/10.1080/19312458.2023.2285766
https://doi.org/10.1080/15213269.2018.1476891
https://doiorg/101111/jcom12184
https://doi.org/10.1177/0163443717745147

Prieur, A., Savage, M., & Flemmen, M. P. (2023). Distinctions in the making: A theoretical
discussion of youth and cultural capital. The British Journal of Sociology, 1468-
4446.13002. https://doi.org/10.1111/1468-4446.13002

Primack, B. A., Douglas, E. L., Fine, M. J., & Dalton, M. A. (2009). Exposure to sexual lyrics and
sexual experience among urban adolescents. American Journal of Preventive
Medicine, 36(4), 317-323. https://doi.org/10.1016/j.amepre.2008.11.011

Primack, B. A., Nuzzo, E., Rice, K. R., & Sargent, J. D. (2011). Alcohol brand appearances in US
popular music.  Addiction, 107(3), 557-566. https://doi.org/10.1111/}.1360-
0443.2011.03649.x

Quinn, E. (2000). “Who's the Mack?2”: The performativity and politics of the pimp figure in
gangsta rap. Journal of American Studies, 34(1), 115-136.
https://doi.org/10.1017/S0021875899006295

Radl, J., & Miller, L. (2021). Conceptual and Methodological Considerations on Effort: An
Interdisciplinary  Approach. American Behavioral Scientist, 000276422199679.
https://doi.org/10.1177/00027 64221996792

Rafalovich, A. (2006). Broken and Becoming God-Sized: Contemporary Metal Music and
Masculine Individualism. Symbolic Interaction, 29(1), 19-32.
https://doi.org/10.1525/5i.2006.29.1.19

Rains, S. A., Levine, T. R., & Weber, R. (2018). Sixty years of quantitative communication research
summarized: Lessons from 149 meta-analyses. Annals of the International
Communication Association, 42(2), 105-124.
https://doi.org/10.1080/23808985.2018.1446350

Rasmussen, E. E., & Densley, R. L. (2017). Girl in a country song: Gender roles and objectification
of women in popular country music across 1990 to 2014. Sex Roles, 76(3-4), 188-201.
https://doi.org/10.1007/s11199-016-0670-6

Ratcliffe, S. (2016). Oxford Essential  Quotations (4 Ed.). [accessed  at
https://www.oxfordreference.com/display/10.1093/acref/9780191826719.001.0001/g-
oro-ed4-
000108262p=emailAUz.Cé6gdSH3Jw&d=/10.1093/acref/2780191826719.001.0001/g-oro-
€d4-00010826 on July 2nd 2024]

Raudenbush, S. W., & Liu, X.-F. (2001). Effects of study duration, frequency of observation, and
sample size on power in studies of group differences in polynomial change.
Psychological Methods, 6(4), 387-401. https://doi.org/10.1037/1082-989X.6.4.387

Redden, G. (2018). Is Reality TV Neoliberale Television and New Media 19(5), 399-414.
https://doiora/101177/1527476417728377

Redden, J. (2011). Poverty in the news. Information Communication & Society 14(6), 820-849.
https://doiorg/101080/1369118X2011586432

Redker, C. M., & Gibson, B. (2009). Music as an unconditioned stimulus: Positive and negative
effects of country music on implicit aftitudes, explicit attitudes, and brand choice.
Journal of Applied Social Psychology. 39(11), 2689-2705.
https://doi.org/10.1111/].15591816.2009.00544.x

Reese, S.D. (2001). Framing pubilic life: A bridging model for media research. In: SD Reese OH,
Gandy JR and Grant AE (eds) Framing public life: Perspectives on media and our
understanding of the social world. Mahwah: Lawrence Erlbaum, pp. 7-31.

Rentfrow, P. J., & Gosling, S. D. (2007). The content and validity of music-genre stereotypes
among college students. Psychology of Music, 35(2), 306-326.
https://doi.org/10.1177/0305735607070382

202


https://doi.org/10.1111/1468-4446.13002
https://doi.org/10.1016/j.amepre.2008.11.011
https://doi.org/10.1111/j.1360-0443.2011.03649.x
https://doi.org/10.1111/j.1360-0443.2011.03649.x
https://doi.org/10.1017/S0021875899006295
https://doi.org/10.1177/0002764221996792
https://doi.org/10.1525/si.2006.29.1.19
https://doi.org/10.1080/23808985.2018.1446350
https://doi.org/10.1007/s11199-016-0670-6
https://www.oxfordreference.com/display/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826?p=emailAUz.C6gdSH3Jw&d=/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826
https://www.oxfordreference.com/display/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826?p=emailAUz.C6gdSH3Jw&d=/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826
https://www.oxfordreference.com/display/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826?p=emailAUz.C6gdSH3Jw&d=/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826
https://www.oxfordreference.com/display/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826?p=emailAUz.C6gdSH3Jw&d=/10.1093/acref/9780191826719.001.0001/q-oro-ed4-00010826
https://doi.org/10.1037/1082-989X.6.4.387
https://doiorg/101177/1527476417728377
https://doiorg/101080/1369118X2011586432
https://doi.org/10.1111/j.15591816.2009.00544.x
https://doi.org/10.1177/0305735607070382

Rentfrow, P.J., McDonald, J.A., and Oldmeadow, J.A. (2009). You Are What You Listen To:
Young People’s Stereotypes about Music Fans. Group Processes & Intergroup Relations
12(3), 329-344. https://doiorg/101177/1368430209102845

Rice, S., Oliffe, J., Seidler, Z., Borschmann, R., Pirkis, J., Reavley, N., & Patton, G. (2021). Gender
norms and the mental health of boys and young men. The Lancet Public Health, 6(8).
e541-e542. https://doi.org/10.1016/52468-2667(21)00138-9

Ridgeway, C. L. (2014). Why status matters for inequality. American Sociological Review, 79(1).
1-16. https://doi.org/10.1177/00031 22413515997

Ridgeway, C. L., & Kricheli-Katz, T. (2013). Intersecting cultural beliefs in social relations. Gender
& Society, 27(3), 294-318. https://doi.org/10.1177/0891243213479445

Rieger, D., Reinecke, L., Frischlich, L., & Bente, G. (2014). Media Entertainment and Well-Being-
Linking Hedonic and Eudaimonic Entertainment Experience to Media-Induced
Recovery and Vitality: Media Enfertainment and Well-Being. Journal of
Communication, 64(3), 456-478. https://doi.org/10.1111/jcom.12097

Ritchie, T. D., Sedikides, C., Wildschut, T., Arndt, J., & Gidron, Y. (2011). Self-concept Clarity
Mediates the Relation between Stress and Subjective Well-being. Self and Identity,
10(4), 493-508. https://doi.org/10.1080/15298868.2010.493066

Roberts, M. T. (2021). Globalization and Neoliberalism: Structural Determinants of Global Mental
Healthe Humanity & Society, 45(4), 471-508. https://doi.org/10.1177/0160597620951949

Roccas, S., Sagiv, L., Schwartz, S. H., & Knafo, A. (2002). The Big Five Personality Factors and
Personal Values. Personality and Social Psychology Bulletin, 28(6), 789-801.
https://doi.org/10.1177/0146167202289008

Roex, K. L. A., Huijts, T., & Sieben, I. (2019). Attitudes towards income inequality: ‘Winners' versus
‘losers’ of the perceived meritocracy. Acta Sociologica (United Kingdom), 62(1), 47—
63. https://doi.org/10.1177/0001699317748340

Rogers, N., & Jost, J. T. (2022). Liberals as Cultural Omnivores. Journal of the Association for
Consumer Research, 7(3), 255-265. https://doi.org/10.1086/719581

Ronsini, V.M. (2014). “many people are just dreamers”: Telenovelas and the ideology of
meritocracy. Television and New Media 15(6), 551-561.
https://doiorg/101177/152747 6413502681

Rosa, H. (2016). Resonanz: Eine Soziologie der Weltbeziehung [Resonance: A sociology of the
relationship to the world]. Suhrkamp.

Rose, M. and Baumgartner, F.R. (2013). Framing the Poor: Media Coverage and US Poverty
Policy 1960-2008. Policy Studies Journal 41(1), 22-53. https://doiorg/101111/psj12001

Rose, T. (1991). “Fear of a Black Planet”: Rap Music and Black Cultural Politics in the 1990s. The
Journal of Negro Education, 60(3), 276-290. https://doi.org/10.2307/2295482

Ross, J.N., & Coleman, N. M. (2011). Gold digger or video girl: The salience of an emerging hip-
hop  sexual script. Culture, Health and  Sexuadlity, 13(2), 157-171.
https://doi.org/10.1080/13691058.2010.520741

Rowlingson, K. and Connor, S. (2011). The “Deserving” riche¢ Inequality morality and social
policy. Journal of Social Policy 40(3), 437-452.
https://doiorg/101017/S00472794100006 68

Roy, W. G. (2004). “Race records” and "hillbilly music": Institutional origins of racial categories
in the American commercial recording industry. Poefics, 32(3-4), 265-279.
https://doi.org/10. 1016/J.POETIC.2004.06.001

Roy, W. G., & Dowd, T. J. (2010). What is sociological about music? Annual Review of Sociology,
36(1), 183-203. https://doi.org/10. 1146/annurev.soc.012809.102618

203


https://doiorg/101177/1368430209102845
https://doi.org/10.1016/S2468-2667(21)00138-9
https://doi.org/10.1177/00031%2022413515997
https://doi.org/10.1177/0891243213479445
https://doi.org/10.1111/jcom.12097
https://doi.org/10.1080/15298868.2010.493066
https://doi.org/10.1177/0160597620951949
https://doi.org/10.1177/0146167202289008
https://doi.org/10.1177/0001699317748340
https://doi.org/10.1086/719581
https://doiorg/101177/1527476413502681
https://doiorg/101111/psj12001
https://doi.org/10.2307/2295482
https://doi.org/10.1080/13691058.2010.520741
https://doiorg/101017/S0047279410000668
https://doi.org/10.%201016/J.POETIC.2004.06.001
https://doi.org/10.%201146/annurev.soc.012809.102618

Ruscio, J. (2008). A probability-based measure of effect size: Robustness to base rates and
other factors. Psychological Methods, 13(1), 19-30. https://doi.org/10.1037/1082-
989X.13.1.19

Ryan, R. M., & Deci, E. L. (2000). Self-Determination Theory and the Facilitation of Intrinsic
Motivation, Social Development, and Well-Being. American Psychologist.

Sé&nchez-Olmos, C., & Castelld-Martinez, A. (2020). Brand Placement in Music Videos: Artists,
Brands and Products Appearances in the Billboard Hot 100 from 2003 to 2016. Journal
of Promotion Management, 26(6), 874-892.
https://doi.org/10.1080/10496491.2020.1745986

Sanchez, M., Lamont, M., & Zilberstein, S. (2022). How American college students understand
social resilience and navigate fowards the future during covid and the movement for
racial justice. Social Science & Medicine, 307, 114890.
https://doi.org/10.1016/j.socscimed.2022.114890

Sand, L., Bge, T., Shafran, R., Stormark, K. M., & Hysing, M. (2021). Perfectionism in Adolescence:
Associations With Gender, Age, and Socioeconomic Status in a Norwegian Sample.
Frontiers in Public Health, 9, 688811. hitps://doi.org/10.3389/fpubh.2021.4688811

Sanders, R. A. (2013). Adolescent Psychosocial, Social, and Cognitive Development. Pediatrics
In Review, 34(8), 354-359. https://doi.org/10.1542/pir.34.8.354

Santos, H. C., Varnum, M. E. W., & Grossmann, |. (2017). Global Increases in Individualism.
Psychological Science, 28(9), 1228-1239. https://doi.org/10.1177/0956797 617700622

Saunders, B., Sim, J., Kingstone, T., Baker, S., Waterfield, J., Bartlam, B., Burroughs, H., & Jinks, C.
(2018). Saturation in qualitative research: Exploring its conceptualization and
operationalization. Quality & Quantity, 52(4), 1893-1907.
https://doi.org/10.1007/s11135-017-0574-8

Savage, P. E. (2019). Cultural evolution of music. Palgrave Communications, 5(1), 1-12.
https://doi.org/10.1057/541599-019-0221-1

Schaap, J., & Berkers, P. (2014). Grunting alone?2 Online gender inequality in extreme metal
music. Journal of the International Association for the Study of Popular Music, 4(1), 101-
116. https://doi.org/10.5429/2079-3871(2014)v4i1.8en

Schéfer, T., & Schwarz, M. A. (2019). The meaningfulness of effect sizes in psychological
research: Differences between sub-disciplines and the impact of potential biases.
Frontiers in Psychology, 10, 813. https://doi.org/10.3389/fpsyg.2019.00813

Schéfer, T., Sedimeier, P., Stadtler, C., & Huron, D. (2013). The psychological functions of music
listening. Frontiers in Psychology, 4, 511. https://doi.org/10.3389/fpsyg.2013.00511

Schmutz, V. (2016). Commercialization and consecration: Media attention to popular music in
the us and the Netherlands, 1975-2005. Poetics, 59, 82-95.
https://doi.ora/10.1016/j.poetic.2016.09.003

Schreurs, L., & Vandenbosch, L. (2022). The Development and Validation of Measurement
Insfruments to Address Interactions with Positive Social Media Content. Media
Psychology, 25(2), 262-289. https://doi.org/10.1080/15213269.2021.1925561

Schwartz, K. D., & Fouts, G. T. (2003). Music Preferences, Personality Style, and Developmental
Issues of Adolescents. Journal of Youth and Adolescence, 32(3), 205-213.
https://doi.org/10.1023/A:1022547520656

Schwartz, S. J., Klimstra, T. A., Luyckx, K., Hale, W. W., Frijns, T., Oosterwegel, A., Van Lier, P. A.
C., Koot, H. M., & Meeus, W. H. J. (2011). Daily Dynamics of Personal Identity and Self-
Concept  Clarity.  European  Journal  of  Personality,  25(5),  373-385.
https://doi.org/10.1002/per.798

204


https://doi.org/10.1037/1082-989X.13.1.19
https://doi.org/10.1037/1082-989X.13.1.19
https://doi.org/10.1080/10496491.2020.1745986
https://doi.org/10.1016/j.socscimed.2022.114890
https://doi.org/10.3389/fpubh.2021.688811
https://doi.org/10.1542/pir.34.8.354
https://doi.org/10.1177/0956797617700622
https://doi.org/10.1007/s11135-017-0574-8
https://doi.org/10.1057/s41599-019-0221-1
https://doi.org/10.5429/2079-3871(2014)v4i1.8en
https://doi.org/10.3389/fpsyg.2019.00813
https://doi.org/10.3389/fpsyg.2013.00511
https://doi.org/10.1016/j.poetic.2016.09.003
https://doi.org/10.1080/15213269.2021.1925561
https://doi.org/10.1023/A:1022547520656
https://doi.org/10.1002/per.798

Seron, C., Silbey, S., Cech, E., & Rubineau, B. (2018). “I am Not a Feminist, but. . .”: Hegemony
of a Meritocratic Ideology and the Limits of Critique Among Women in Engineering.
Work and Occupations, 45(2), 131-167. https://doi.org/10.1177/073088841875977 4

Shanahan, J. (2004). A refurn to cultural indicators. Communications, 29(3).
https://doi.org/10.1515/comm.2004.019

Shehata, A., Andersson, D., Glogger, |., Hopmann, D. N., Andersen, K., Kruikemeier, S., &
Johansson, J. (2021). Conceptualizing long-term media effects on societal beliefs.
Annals of the International Communication  Association, 45(1), 75-93.
https://doi.org/10.1080/23808985.2021.1921610

Shehzala, Jaiswal, A. K., Vemireddy, V., & Angeli, F. (2024). Social media “stars” vs “the
ordinary” me: Influencer marketing and the role of self-discrepancies, perceived
homophily, authenticity, self-acceptance and mindfulness. European Journal of
Marketing, 58(2), 590-631. https://doi.org/10.1108/EJM-02-2023-0141

Shen, F., Sheer, V. C., & Li, R. (2015). Impact of Narratives on Persuasion in Health
Communication: A Meta-Analysis.  Journal of  Advertising, 44(2), 105-113.
https://doi.org/10.1080/00913367.2015.1018467

Shevy, M. (2008). Music genre as cognitive schema: Extramusical associations with country and
hip-hop music. Psychology of Music, 36(4), 477-498.
https://doi.org/10.1177/0305735608089384

Shim, J., Park, C., and Wilding, M. (2015). Identifying policy frames through semantic network
analysis: an examination of nuclear energy policy across six countries. Policy Sciences
48(1), 51-83. https://doiorg/101007/s11077-015-9211-3

Shrum, J., & Bischak, D. (2001). Mainstreaming, resonance, and impersonal impact. Testing
Moderators of the Cultivation Effect for Estimates of Crime Risk. Human Communication
Research, 27(2), 187-215. https://doi.org/10.1111/j.1468-2958.2001.1600780.x

Sichling, F., & Karamehic-Muratovic, A. (2020). ‘Makin’ it' in the Heartland: Exploring
perceptions of success among second-generation immigrant youth in St. Louis. Journal
of Adolescence, 82(1), 11-18. https://doi.org/10.1016/j.adolescence.2020.05.005

Siddigi, A., Sod-Erdene, O., Hamilton, D., Cottom, T. M., & Darity, W. (2019). Growing sense of
social status threat and concomitant deaths of despair among whites. SSM - Population
Health, 9, 100449. https://doi.org/10.1016/}.ssmph.2019.100449

Siles, 1., Segura-Castillo, A., Sancho, M., & Solis-Quesada, R. (2019). Genres as Social Affect:
Cultivating Moods and Emotions through Playlists on Spotify. Social Media + Society,
5(2), 205630511984751. https://doi.org/10.1177/2056305119847514

Silva, S. A., Silva, S. U., Ronca, D. B., Gongalves, V. S.S., Dutra, E. S., & Carvalho, K. M. B. (2020).
Common mental disorders prevalence in adolescents: A systematic review and meta-
analyses. PLOS ONE, 15(4), e0232007. https://doi.org/10.1371/journal.pone.0232007

Simonson, P., Morooka, J., Xiong, B., & Bedsole, N. (2019). The Beginnings of Mass
Communication: A Transnational History. Journal of Communication, 69(5), 513-538.
https://doi.org/10.1093/joc/jaz027

Skey, M. (2012). We Need to Talk about Cosmopolitanism: The Challenge of Studying Openness
towards Other People. Cultural Sociology, 6(4), 471-487.
https://doi.org/10.1177/1749975512445434

Skéld, D., & Rehn, A. (2007). Makin' if, by keeping it real: Street talk, rap music, and the
forgotten entrepreneurship from “the 'hood.” Group and Organization Management,
32(1), 50-78. https://doi.org/10.1177/1059601106294487

205


https://doi.org/10.1177/0730888418759774
https://doi.org/10.1515/comm.2004.019
https://doi.org/10.1080/23808985.2021.1921610
https://doi.org/10.1108/EJM-02-2023-0141
https://doi.org/10.1080/00913367.2015.1018467
https://doi.org/10.1177/0305735608089384
https://doiorg/101007/s11077-015-9211-3
https://doi.org/10.1111/j.1468-2958.2001.tb00780.x
https://doi.org/10.1016/j.adolescence.2020.05.005
https://doi.org/10.1016/j.ssmph.2019.100449
https://doi.org/10.1177/2056305119847514
https://doi.org/10.1371/journal.pone.0232007
https://doi.org/10.1093/joc/jqz027
https://doi.org/10.1177/1749975512445434
https://doi.org/10.1177/1059601106294487

Slater, M. D. (2015). Reinforcing spirals model: Conceptualizing the relationship between media
content exposure and the development and maintenance of attitudes. Media
Psychology, 18(3), 370-395. https://doi.org/10.1080/15213269.2014.897236

Smith, J. F., & Skrbis, Z. (2017). A social inequality of motivation2 The relationship between beliefs
about academic success and young people’'s educational atftainment. Brifish
Educational Research Journal, 43(3), 441-465. hitps://doi.org/10.1002/ber}.3272

Soares-Quadros, J. F., S&, L. G. C. D., & Romdn-Torres, C. M. (2023). Musical preferences of
teenagers and adults: Evidence from a Spanish-speaking sample. Musicae Scientiae,
27(1), 233-246. https://doi.org/10.1177/10298649211004662

Somers, M. R. (1994). The narrative constitution of identity: A relational and network approach.
Theory and Society, 23(5), 605-649. https://doi.org/10.1007/BF00992905

Song, H., & Boomgaarden, H. G. (2017). Dynamic Spirals Put to Test: An Agent-Based Model of
Reinforcing Spirals Between Selective Exposure, Interpersonal Networks, and Attitude
Polarization. Journal of Communication, 67(2), 256-281.
https://doi.org/10.1111/jcom.12288

Song, H., & Ewoldsen, D. R. (2015). Metacognitive model of ambivalence: The role of multiple
beliefs and metacognitions in creating attitude ambivalence. Communication Theory,
25(1), 23-45. https://doi.org/10.1111/comt.12050

Sousa, M. D. R., Neto, F., & Mullet, E. (2005). Can music change ethnic attitudes among
children? Psychology of Music, 33(3). 304-316.
https://doi.org/10.1177/0305735605053735

Souter, G., Lewis, R., & Serrant, L. (2018). Men, Mental Health and Elite Sport: A Narrative Review.
Sports Medicine - Open, 4(1), 57. https://doi.org/10.1186/s40798-018-0175-7

Speyer, L. G., Ushakova, A., Blakemore, S.-J., Murray, A. L., & Kievit, R. (2023). Testing for Within
x Within and Between x Within Moderation Using Random Intercept Cross-Lagged
Panel Models. Structural Equation Modeling: A Multidisciplinary Journal, 30(2), 315-327.
https://doi.org/10.1080/10705511.2022.2096613

Stahl, G. (2014). The Affront of the Aspiration Agenda: White Working-Class Male Narratives of
‘Ordinariness’ in  Neoliberal Times. Masculinities and Social Change, 3(2).
https://doi.org/10.4471/mcs.2014.46

Statbel (2022) Level of education of the Belgian population of 15-64 years [accessed at:
https://statbel.fgov.be/en/themes/work-training/training-and-education/level-
educdation#figures on January 02, 2024]

Steele, J. R., & Brown, J. D. (1995). Adolescent room culture: Studying media in the context of
everyday life. Journal of Youth and Adolescence, 24(5), 551-576.
https://doi.org/10.1007/bf01537056

Steinhardt, J., & McClaran, N. (2022). Separating the art from the artist: The role of narratives
on music enjoyment and appreciation. Psychology of Music, 030573562210987.
https://doi.org/10.1177/03057356221098781

Steppat, D., Castro Herrero, L., & Esser, F. (2022). Selective exposure in different political
information environments — How media fragmentation and polarization shape
congruent news use. European Journal of Communication, 37(1), 82-102.
https://doi.org/10.1177/02673231211012141

Sterne, J. A., & Egger, M. (2001). Funnel plots for detecting bias in meta-analysis: Guidelines on
choice of axis. Journal of Clinical Epidemiology, 54(10), 1046-1055.
https://doi.org/10.1016/50895-4356(01)00377-8

Stets, J. E., & Burke, P. J. (2000). Identity theory and social identity theory. Social Psychology
Quarterly, 63(3), 224-237. https://doi.org/10.2307/2695870

206


https://doi.org/10.1080/15213269.2014.897236
https://doi.org/10.1002/berj.3272
https://doi.org/10.1177/10298649211004662
https://doi.org/10.1007/BF00992905
https://doi.org/10.1111/jcom.12288
https://doi.org/10.1111/comt.12050
https://doi.org/10.1177/0305735605053735
https://doi.org/10.1186/s40798-018-0175-7
https://doi.org/10.1080/10705511.2022.2096613
https://doi.org/10.4471/mcs.2014.46
https://statbel.fgov.be/en/themes/work-training/training-and-education/level-education#figures
https://statbel.fgov.be/en/themes/work-training/training-and-education/level-education#figures
https://doi.org/10.1007/bf01537056
https://doi.org/10.1177/03057356221098781
https://doi.org/10.1177/02673231211012141
https://doi.org/10.1016/s0895-4356(01)00377-8
https://doi.org/10.2307/2695870

Stewart, I., Flores, R. D., Riffe, T., Weber, 1., & Zagheni, E. (2019). Rock, Rap, or Reggaeton?:
Assessing Mexican Immigrants’ Cultural Assimilation Using Facebook Data. The World
Wide Web Conference, 3258-3264. https://doi.org/10.1145/3308558.3313409

Stoltz, D. S., & Taylor, M. A. (2019). Concept Mover's Distance: Measuring concept
engagement via word embeddings in texts. Journal of Computational Social Science,
2(2), 293-313. hitps://doi.org/10.1007/s42001-019-00048-6

Strenze, T. (2021). Value change in the Western world: The rise of materialism, post-materialism
or both?e International Review of Sociology, 31(3), 536-553.
https://doi.org/10.1080/03906701.2021.1996761

Strick, M., de Bruin, H. L., de Ruiter, L. C., & Jonkers, W. (2015). Striking the right chord: Moving
music increases psychological transportation and behavioral intentions. Journal of
Experimental Psychology: Applied, 21(1), 57-72. https://doi.org/10.1037/xap0000034

Stuart, F. (2020). Ballad of the bullet: Gangs, drill music, and the power of online infamy.
Princeton University Press.

Swidler, A. (1986). Culture in Action: Symbols and Strategies. American Sociological Review,
51(2), 273-286.

Tan, L., & Sin, H. X. (2021). Flow research in music contexts: A systematic literature review.
Musicae Scientiae, 25, 399-428. hitps://doi.org/10.1177/1029864919877564

Tang, Q., Huang, Z., Zhou, H., & Ye, P. (2020). Effects of music therapy on depression: A meta-
analysis  of randomized controlled ftrials. PLOS ONE, 15(11), e0240862.
https://doi.org/10.1371/journal.pone.0240862

Tasner, V., & Gaber, S. (2022). Is it fime for a new meritocracy? Theory and Research in
Education, 20(2), 182-192. https://doi.org/10.1177/14778785221113619

Taylor, M., & O'Brien, D. (2017). ‘Culture is a Meritocracy’: Why Creative Workers’ Attitudes may
Reinforce Social Inequality. Sociological Research Online, 22(4), 27-47.
https://doi.org/10.1177/1360780417726732

Tchernev, J. M., Collier, J., & Wang, Z. (2023). There and Back Again? Exploring the Real-Time
Cognitive Journey of Narrative Transportation. Communication Research, 50(3), 312—
337. https://doi.org/10.1177/00936502211018577

Teghtsoonian, K. (2009). Depression and mental health in neoliberal fimes: A critical analysis of
policy = and discourse. Social Science & Medicine, 69(1), 28-35.
https://doi.org/10.1016/j.socscimed.2009.03.037

ter Bogt, T. F. M., Canale, N., Lenzi, M., Vieno, A., & van den Eijnden, R. (2021). Sad music
depresses sad adolescents: A listener's profile. Psychology of Music, 49(2), 257-272.
https://doi.org/10.1177/0305735619849622

ter Bogt, T. F. M., Delsing, M. J. M. H., van Zalk, M., Christenson, P. G., & Meeus, W. H. J. (2011).
Intergenerational Continuity of Taste: Parental and Adolescent Music Preferences.
Social Forces, 90(1), 297-319. https://doi.org/10.1093/sf/90.1.297

ter Bogt, T. F. M., Gabhainn, S. N., Simons-Morton, B. G., Ferreira, M., Hublet, A., Godeau, E.,
Kuntsche, E., & Richter, M. (2012). Dance is the new metal: Adolescent music
preferences and substance use across Europe. Substance Use and Misuse, 47(2), 130~
142, https://doi.org/10.3109/10826084.2012.637438

ter Bogt, T. F. M., Hale, W. W., Canale, N., Pastore, M., & Vieno, A. (2020). Goth Music and
Depressive Symptoms among Adolescents: A Longitudinal Study. Journal of Youth and
Adolescence. https://doi.org/10.1007/s10964-020-01294-y

ter Bogt, T. F. M., Keijsers, L., & Meeus, W. H. J. (2013). Early adolescent music preferences and
minor delinquency. Pediatrics, 131(2), €380. https://doi.org/10.1542/peds.2012-0708

207


https://doi.org/10.1145/3308558.3313409
https://doi.org/10.1007/s42001-019-00048-6
https://doi.org/10.1080/03906701.2021.1996761
https://doi.org/10.1037/xap0000034
https://doi.org/10.1177/1029864919877564
https://doi.org/10.1371/journal.pone.0240862
https://doi.org/10.1177/14778785221113619
https://doi.org/10.1177/1360780417726732
https://doi.org/10.1177/00936502211018577
https://doi.org/10.1016/j.socscimed.2009.03.037
https://doi.org/10.1177/0305735619849622
https://doi.org/10.1093/sf/90.1.297
https://doi.org/10.3109/10826084.2012.637438
https://doi.org/10.1007/s10964-020-01294-y
https://doi.org/10.1542/peds.2012-0708

ter Bogt, T. F. M., Vieno, A., Doornwaard, S. M., Pastore, M., & Van Den Eijnden, R. J. J. M. (2017).
"You're not alone”: Music as a source of consolation among adolescents and young
adults. Psychology of Music, 45(2), 155-171. https://doi.org/10.1177/0305735616650029

Thomas, F., Shehata, A., Otto, L. P., Mdller, J., & Prestele, E. (2021). How to capture reciprocal
communication dynamics: Comparing longitudinal statistical approaches in order to
analyze within- and between-person effects. Journal of Communication, 71, 187-219.
https://doi.org/10.1093/joc/jqab003

Thomas, M., & Moye, R. (2015). Race, class, and gender and the impact of racial segregation
on Black-White income inequality. Sociology of Race and Ethnicity, 1(4), 490-502.
https://doi.org/10.1177/2332649215581665

TikTok (2024) Music Impact Report [accessed at https://sflé-sg.tiktokcdn.com/obj/eden-
sg/fuuvieh7uvzpsh/TikTok-Luminate-Report-2023.pdf on July 2nd, 2024]

Timmerman, L.M., Allen, M., Jorgensen, J., Herrett-Skjellum, J., Kramer, M.R., and Ryan, D.J.
(2008). A review and meta-analysis examining the relationship of music content with
sex race priming and attitudes. Communication Quarterly 56(3), 303-324.
https://doiorg/101080/01463370802240932

Toth, R. (2023). One App to Assess Them All: Combining surveys, experience sampling, and
logging/data donation in an Android and iOS app. Publizistik, 68(2-3), 281-290.
https://doi.org/10.1007/s11616-023-00788-6

Trautwein, U., LUdtke, O., Kdller, O., & Baumert, J. (2006). Self-esteem, academic self-concept,
and achievement: How the learning environment moderates the dynamics of self-
concept. Journal of Personality and Social Psychology, 90(2), 334-349.
https://doi.org/10.1037/0022-3514.90.2.334

Trigg, A. B. (2001). Veblen, Bourdieu, and conspicuous consumption. Journal of Economic
Issues, 35(1), 99-115. https://doi.org/10. 1080/00213624.2001.11506342

Trump, K. S. (2017). Income Inequality Influences Perceptions of Legitimate Income Differences.
British Journal of Political Science, 48(4), 929-952.
https://doi.org/10.1017/S0007123416000326

Turner, J. S. (2011). Sex and the Spectacle of Music Videos: An Examination of the Portrayal of
Race and Sexuality in  Music Videos. Sex Roles, 64(3-4), 173-191.
https://doi.org/10.1007/s11199-010-9766-6

Twenge, J. M., Martin, G. N., & Spitzberg, B. H. (2018). Trends in U.S. Adolescents’ Media Use,
1976-2016: The Rise of Digital Media, the Decline of TV, and the (Near) Demise of Print.
Psychology of Popular Media Culture, 8(4). 329-345.
https://doi.org/10.1037/ppm0000203

Udarchik, A. (2018). ‘If you got a tape on, you're committed’: The revival of cassette tapes in
Toronto’s New Wave of Traditional Heavy Metal scene. Metal Music Studies, 4(1), 41—
59. https://doi.org/10.1386/mms.4.1.41 1

Vainio, M. M., & Daukantaité, D. (2016). Grit and Different Aspects of Well-Being: Direct and
Indirect Relationships via Sense of Coherence and Authenticity. Journal of Happiness
Studies, 17(5), 2119-2147. https://doi.org/10.1007/s10902-015-9688-7

Valkenburg, P. M., & Peter, J. (2013). The differential susceptibility to media effects model.
Journal of Communication, 63(2), 221-243. hitps://doi.org/10.1111/jcom.12024

van Atteveldt, W., & Peng, T. Q. (2018). When communication meets computation:
Opportunities, challenges, and pitfalls in computational communication science.
Communication Methods and Measures, 12(2-3), 81-92.
https://doi.org/10.1080/19312458.2018.1458084

208


https://doi.org/10.1177/0305735616650029
https://doi.org/10.1093/joc/jqab003
https://doi.org/10.1177/2332649215581665
https://sf16-sg.tiktokcdn.com/obj/eden-sg/fuuvieh7uvzpsh/TikTok-Luminate-Report-2023.pdf
https://sf16-sg.tiktokcdn.com/obj/eden-sg/fuuvieh7uvzpsh/TikTok-Luminate-Report-2023.pdf
https://doiorg/101080/01463370802240932
https://doi.org/10.1007/s11616-023-00788-6
https://doi.org/10.1037/0022-3514.90.2.334
https://doi.org/10.%201080/00213624.2001.11506342
https://doi.org/10.1017/S0007123416000326
https://doi.org/10.1007/s11199-010-9766-6
https://doi.org/10.1037/ppm0000203
https://doi.org/10.1386/mms.4.1.41_1
https://doi.org/10.1007/s10902-015-9688-7
https://doi.org/10.1111/jcom.12024
https://doi.org/10.1080/19312458.2018.1458084

van Den Noortgate, W., Lopez-Lopez, J. A., Marin-Martinez, F., & S&nchez-Meca, J. (2013).
Three-level meta-analysis of dependent effect sizes. Behavior Research Methods, 45(2),
576-594. https://doi.org/10.3758/s13428-012-0261-6

van Der Aar, L. P. E., Peters, S., & Crone, E. A. (2018). The development of self-views across
adolescence: Investigating self-descriptions with and without social comparison using
a novel experimental paradigm. Cognitive Development, 48, 256-270.
https://doi.org/10.1016/j.cogdev.2018.10.001

van Dijk, M. P. A., Branje, S., Keijsers, L., Hawk, S. T., Hale, W. W., & Meeus, W. (2014). Self-
Concept Clarity Across Adolescence: Longitudinal Associations With Open
Communication With Parents and Internalizing Symptoms. Journal of Youth and
Adolescence, 43(11), 1861-1876. https://doi.org/10.1007/s10964-013-0055-x

van Driel, I. I., Giachanou, A., Pouwels, J. L., Boeschoten, L., Beyens, I., & Valkenburg, P. M.
(2022). Promises and Pitfalls of Social Media Data Donations. Communication Methods
and Measures, 16(4), 266-282. https://doi.org/10.1080/19312458.2022.2109608

van Eijck, K., & Lievens, J. (2008). Cultural omnivorousness as a combination of highbrow, pop,
and folk elements: The relation between taste patterns and attitudes concerning social
integration. Poetics, 36(2-3), 217-242. https://doi.org/10.1016/j.poetic.2008.02.002

van Laer, T., de Ruyter, K., Visconti, L. M., & Wetzels, M. (2014). The Extended Transportation-
Imagery Model: A Meta-Analysis of the Antecedents and Consequences of
Consumers’ Narrative Transportation. Journal of Consumer Research, 40(5), 797-817.
https://doi.org/10.1086/673383

van Laer, T., Feiereisen, S., & Visconti, L. M. (2019). Storytelling in the digital era: A meta-analysis
of relevant moderators of the narrative transportation effect. Journal of Business
Research, 96, 135-146. hitps://doi.org/10.1016/]j.jbusres.2018.10.053

van Qosten, J. M. F., Peter, J., & Valkenburg, P. M. (2015). The influence of sexual music videos
on adolescents’ misogynistic beliefs: The role of video content, gender, and affective
engagement. Communication Research, 42(7), 986-1008.
https://doi.org/10.1177/0093650214565893

van Venrooij, A. (2009). The aesthetic discourse space of popular music: 1985-86 and 2004-05.
Poetics, 37(4), 315-332. https://doi.org/10.1016/j.poetic.2009.06.005

van Venrooij, A., & Schmutz, V. (2018). Categorical ambiguity in cultural fields: The effects of
genre fuzziness in popular music. Poetfics, 66, 1-18. https://doi.org/10.1016/].
poetic.2018.02.001

van Venrooij, A., Miller, C., & Schmutz, V. (2021). Race and Genre Ambiguity in the Crifical
Reception of Popular Music. Sociological Inquiry. https://doi.org/10.1111/s0in.12470

Vandenbosch, L., & Eggermont, S. (2012). Understanding sexual objectification: A
comprehensive approach toward media exposure and girls’ internalization of beauty
ideals, self-objectification, and body surveillance. Journal of Communication, 62(5),
869-887. https://doi.org/10.1111/j.1460-2466.2012.01667 .x

Vandenbosch, L., & Eggermont, S. (2021). The Malleability Narrative in Entertainment and
Social Media: Explaining Pathways to Happiness in Media Content. Communication
Theory, 31(3), 506-527. https://doi.org/10.1093/ct/qtz041

Veenstra, A., & Kuipers, G. (2013). It Is Not Old-Fashioned, It Is Vintage, Vintage Fashion and
The Complexities of 21st Century Consumption Practices: Vintage Fashion and
Consumption Practices. Sociology Compass, 7(5). 355-365.
https://doi.org/10.1111/s0c4.12033

Vermunt, J. K. (2010). Latent Class Modeling with Covariates: Two Improved Three-Step
Approaches. Political Analysis, 18(4), 450-469. https://doi.org/10.1093/pan/mpg025

209


https://doi.org/10.3758/s13428-012-0261-6
https://doi.org/10.1016/j.cogdev.2018.10.001
https://doi.org/10.1007/s10964-013-0055-x
https://doi.org/10.1080/19312458.2022.2109608
https://doi.org/10.1016/j.poetic.2008.02.002
https://doi.org/10.1086/673383
https://doi.org/10.1016/j.jbusres.2018.10.053
https://doi.org/10.1177/0093650214565893
https://doi.org/10.1016/j.poetic.2009.06.005
https://doi.org/10.1016/j.%20poetic.2018.02.001
https://doi.org/10.1016/j.%20poetic.2018.02.001
https://doi.org/10.1111/soin.12470
https://doi.org/10.1111/j.1460-2466.2012.01667.x
https://doi.org/10.1093/ct/qtz041
https://doi.org/10.1111/soc4.12033
https://doi.org/10.1093/pan/mpq025

Versey, H. S. (2023). Gentrification, Health, and Intermediate Pathways: How Distinct Inequality
Mechanisms Impact Health Disparities. Housing Policy Debate, 33(1), 6-29.
https://doi.org/10.1080/10511482.2022.2123249

Viechtbauer, W., Lépez-Lopez, J. A., SGnchez-Meca, J., & Marin-Martinez, F. (2015). A
comparison of procedures to test for moderators in mixed-effects meta-regression
models. Psychological Methods, 20(3), 360-374. https://doi.org/10.1037/met0000023

Visser, ., & Speekenbrink, M. (2010). depmixS4: An R Package for Hidden Markov Models.
Journal of Statistical Software, 36(7). https://doi.org/10.18637/jss.v036.i107

Viegels, J., & Lievens, J. (2015). Music Genres as Historical Artifacts: The Case of Classical Music.
Connections, 35(1). https://doi.org/10.17266/35.1.4

Vlegels, J., & Lievens, J. (2017). Music classification, genres, and taste patterns: A ground-up
network analysis on the clustering of arfist preferences. Poetics, 60, 76-89.
https://doi.org/10.1016/j.poetic.2016.08.004

Vollstedt, M., & Rezat, S. (2019). An infroduction to grounded theory with a special focus on
axial coding and the coding paradigm. In G. Kaiser & N. Presmeg (Eds.), Compendium
for early career researchers in mathematics education (pp. 81-100). Springer
International Publishing. https://doi.org/10.1007/978-3-030-15636-7 4

Vorderer, P. (2021). Entertainment and Resonance. In P. Vorderer & C. Klimmt (Eds.), The Oxford
Handbook of Entertainment Theory (Oxford University Press, pp. 123-137).

Vorderer, P., Klimmt, C., & Ritterfeld, U. (2004). Enjoyment: At the Heart of Media Entertainment.
Communication Theory, 14(4), 388-408. https://doi.org/10.1111/}.1468-
2885.2004.1b00321 .x

Wagner, A. J. M., & Reifegerste, D. (2024). Real men don't talk? Relationships among
depressiveness, loneliness, conformity to masculine norms, and male non-disclosure of
mental distress. SSM - Mental Health, 5, 100296.
https://doi.org/10.1016/j.ssmmh.2024.100296

Walter, N., Murphy, S. T., Frank, L. B., & Baezconde-Garbanati, L. (2017). Each Medium Tells a
Different Story: The Effect of Message Channel on Narrative Persuasion.
Communication Research Reports, 34(2), 161-170.
https://doi.ora/10.1080/08824096.2017.128647 1

Wang, X., & Krumhuber, E. G. (2017). The love of money results in objectification. British Journal
of Social Psychology, 56(2), 354-372. https://doi.org/10.1111/BJSO.12158

Ward, L. M. (2016). Media and sexualization: State of empirical research, 1995-2015. The
Journal of Sex Research, 53(4-5), 560-577.
https://doi.org/10.1080/00224499.2016.1142496

Warikoo, N. (2018). What Meritocracy Means to its Winners: Admissions, Race, and Inequality
at Elite Universities in the United States and Britain. Social Sciences, 7(8), 131.
https://doi.org/10.3390/socsci7080131

Weber, M. (2010). The distribution of power within the community: Classes, st&nde, parties.
Journal of Classical Sociology, 10(2). 137-152.
https://doi.org/10.1177/1468795X10361546

Weber, M., & Becker, B. (2019). Browsing the Web for School: Social Inequality in Adolescents’
School-Related Use of the Infernet. SAGE Open, 9(2).
https://doi.org/10.1177/2158244019859955

Webster, J. (2019a). Music on-demand: A commentary on the changing relationship between
music taste, consumption and class in the streaming age. Big Data and Society, 6(2).
https://doi.org/10.1177/2053951719888770

210


https://doi.org/10.1080/10511482.2022.2123249
https://doi.org/10.1037/met0000023
https://doi.org/10.18637/jss.v036.i07
https://doi.org/10.17266/35.1.4
https://doi.org/10.1016/j.poetic.2016.08.004
https://doi.org/10.1007/978-3-030-15636-7_4
https://doi.org/10.1111/j.1468-2885.2004.tb00321.x
https://doi.org/10.1111/j.1468-2885.2004.tb00321.x
https://doi.org/10.1016/j.ssmmh.2024.100296
https://doi.org/10.1080/08824096.2017.1286471
https://doi.org/10.1111/BJSO.12158
https://doi.org/10.1080/00224499.2016.1142496
https://doi.org/10.3390/socsci7080131
https://doi.org/10.1177/1468795X10361546
https://doi.org/10.1177/2158244019859955
https://doi.org/10.1177/2053951719888770

Webster, J. (2019b). Taste in the platform age: Music streaming services and new forms of class
distinction. Information, Communication & Society, 1-16.
https://doi.org/10.1080/1369118x.2019.1622763

Webster, J., Gibbins, N., Halford, S., & Hracs, B. J. (2016). Towards a theoretfical approach for
analysing music recommender systems as sociofechnical cultural infermediaries.
Proceedings of the 8th ACM Conference on Web Science, 137-145.
https://doi.org/10.1145/2908131.2908148

Weinberg, D., Stevens, G. W. J. M., Currie, C., Delaruelle, K., Dierckens, M., Lenzi, M., Main, G.,
& Finkenauer, C. (2020). Country-Level Meritocratic Beliefs Moderate the Social
Gradient in Adolescent Mental Health: A Multilevel Study in 30 European Counfries.
Journal of Adolescent Health. https://doi.org/10.1016/j.jadohealth.2020.06.031

Weinberg, M. K., & Joseph, D. (2017). If you're happy and you know it: Music engagement and
subjective wellbeing. Psychology of Music, 45(2), 257-267.
https://doi.org/10.1177/0305735616659552

Weingartner, S. (2020). Digital omnivorese How digital media reinforce social inequalities in
cultural consumption. New Media and Society.
https://doi.org/10.1177/1461444820957 635

Weisskirch, R. S. (2019). Grit Applied Within: Identity and Well-being. Identity, 19(2), 98-108.
https://doi.org/10.1080/15283488.2019.1604345

Weitzer, R., & Kubrin, C. E. (2009). Misogyny in rap music: A content analysis of prevalence and
meanings. Men and Masculinities, 12(1), 3-29.
https://doi.org/10.1177/1097184X083276%96

Weller, B. E., Bowen, N. K., & Faubert, S. J. (2020). Latent Class Analysis: A Guide to Best Practice.
Journal of Black Psychology, 46(4), 287-311. https://doi.org/10.1177/0095798420930932

Werner, A. (2020). Organizing music, organizing gender: Algorithmic culture and Spotify
recommendations. Popular Communication, 18(1). 78-90.
https://doi.org/10.1080/15405702.2020.1715980

Whelehan, I. (2010). Remaking feminism: Or why is postfeminism so boring¢ Nordic Journal of
English Studies, 9(3). 155. https://doi.org/10.35360/njes.234

Wilderom, R., & van Venrooij, A. (2019). Intersecting fields: The influence of proximate field
dynamics on the development of electronic/dance music in the US and UK. Poetics,
77,101389. https://doi.org/10.1016/j.poetic.2019.101389

Williams, D. R., Priest, N., & Anderson, N. (2016). Understanding associations between race,
socioeconomic stafus and health: Patterns and prospects. Health Psychology, 35(4),
407-411. https://doi.org/10.1037/hea0000242

Wojcieszak, M., & Azrout, R. (2016). | Saw You in the News: Mediated and Direct Intergroup
Contact Improve Outgroup Atftitudes: | Saw You in the News. Journal of
Communication, 66(6), 1032-1060. https://doi.org/10.1111/jcom.12266

Wong, A. E., Vallacher, R. R., & Nowak, A. (2016). Infrinsic dynamics of state self-esteem: The
role of self-concept clarity. Personality and Individual Differences, 100, 167-172.
https://doi.org/10.1016/j.p0id.2016.05.024

Wong, Y. J., Ho, M.-H. R., Wang, S.-Y., & Miller, I. S. K. (2017). Meta-analyses of the relationship
between conformity to masculine norms and mental health-related outcomes. Journal
of Counseling Psychology, 64 (1), 80-93. https://doi.org/10.1037/cou0000176

Wongpakaran, N., Wongpakaran, T., Wedding, D., & Gwet, K. L. (2013). A comparison of
Cohen’s Kappa and Gwet’s AC1 when calculating inter-rater reliability coefficients: A
study conducted with personality disorder samples. BMC Medical Research
Methodology, 13, Article 61. https://doi.org/10.1186/1471-2288-13-61

211


https://doi.org/10.1080/1369118x.2019.1622763
https://doi.org/10.1145/2908131.2908148
https://doi.org/10.1016/j.jadohealth.2020.06.031
https://doi.org/10.1177/0305735616659552
https://doi.org/10.1177/1461444820957635
https://doi.org/10.1080/15283488.2019.1604345
https://doi.org/10.1177/1097184X08327696
https://doi.org/10.1177/0095798420930932
https://doi.org/10.1080/15405702.2020.1715980
https://doi.org/10.35360/njes.234
https://doi.org/10.1016/j.poetic.2019.101389
https://doi.org/10.1037/hea0000242
https://doi.org/10.1111/jcom.12266
https://doi.org/10.1016/j.paid.2016.05.024
https://doi.org/10.1037/cou0000176
https://doi.org/10.1186/1471-2288-13-61

World Health Organization (WHO) (2022) World mental health report [accessed at
https://iris.who.int/bitstream/handle/10665/356119/9789240049338-
eng.pdfgsequence=1 on July 2nd, 2024]

Wray-Lake, L., Syvertsen, A. K., & Flanagan, C. A. (2016). Developmental Change in Social
Responsibility during Adolescence: An Ecological Perspective. Developmental
Psychology, 52(1), 130-142. https://doi.org/10.1037/dev0000067

Wright, C. L., & Rubin, M. (2017). “Get lucky!” Sexual content in music lyrics, videos and social
media and sexual cognitions and risk among emerging adulfs in the USA and Australia.
Sex Education, 17(1), 41-56. https://doi.org/10.1080/14681811.2016.1242402

Wright, P. J. (2016). Mass media effects on youth sexual behavior assessing the claim for
causality. Annals of the International Communication Association, 35(1), 343-385.
https://doi.org/10.1080/23808985.2011.11672121

Xiao, O. (2021). What is Confucian Meritocracy? Monumenta Serica Journal of Oriental Studies,
69(1), 243-255. https://doi.org/10.1080/02549948.2021.1910174

Yang, C., & Bradford Brown, B. (2016). Online Self-Presentation on Facebook and Self
Development During the College Transition. Journal of Youth and Adolescence, 45(2),
402-416. https://doi.org/10.1007/510964-015-0385-y

Yeager, D. S., Hanselman, P., Walton, G. M., Murray, J. S., Crosnoe, R., Muller, C., Tipton, E.,
Schneider, B., Hulleman, C. S., Hinojosa, C. P., Paunesku, D., Romero, C., Flint, K,
Roberts, A., Trott, J., lachan, R., Buontempo, J., Yang, S. M., Carvalho, C. M., ... Dweck,
C. S. (2019). A natfional experiment reveals where a growth mindset improves
achievement. Nature, 573(7774), 364-369. https://doi.org/10.1038/541586-019-1466-y

Yeo, T. E. D. (2021). "Do You Know How Much | Suffer2”: How Young People Negotiate the
Tellability of Their Mental Health Disruption in Anonymous Distress Narratives on Sociall
Media. Health Communication, 36(13), 1606-1615.
https://doi.org/10.1080/10410236.2020.1775447

Yoon, Y., Eisenstadf, M., Lereya, S. T., & Deighton, J. (2023). Gender difference in the change
of adolescents’ mental health and subjective wellbeing trajectories. European Child &
Adolescent Psychiatry, 32(9), 1569-1578. https://doi.org/10.1007/s00787-022-01961-4

Yu, Y., Wu, D., Zhang, J. X., & Fang, P. (2019). Lyrics only or lyrics with musice The effect of
different lyric conditions on prosocial-related outcomes. PsyCh Journal, 8(4), 503-512.
https://doi.org/10.1002/pchj.269

Zeira, A. (2022). Mental Health Challenges Related to Neoliberal Capitalism in the United
States. Community Mental Health Journal, 58(2), 205-212.
https://doi.org/10.1007/s10597-021-00840-7

Zhang, Y., Dixon, T. L., & Conrad, K. (2009). Rap music videos and African American women's
body image: The moderating role of ethnic identity. Journal of Communication, 59(2),
262-278. https://doi.org/10.1111/j.1460-2466.2009.01415.x

Zhang, Y., Miller, L. E., & Harrison, K. (2008). The relationship between exposure to sexual music
videos and young adults’ sexual attitudes. Journal of Broadcasting and Electronic
Media, 52(3), 368-386. https://doi.org/10.1080/08838150802205462

Zilberstein, S., Lamont, M., & Sanchez, M. (2023). Recreating a Plausible Future: Combining
Cultural Repertoires in  Unsettled Times. Sociological Science, 10, 348-373.
https://doi.org/10.15195/v10.a11

Zoghaib, A. (2019). Typology of advertising music components and consumers’ responses to
the brand. Recherche et Applications en Marketing, 34(3), 47-82.
https://doi.org/10.1177/2051570718828893

212


https://iris.who.int/bitstream/handle/10665/356119/9789240049338-eng.pdf?sequence=1
https://iris.who.int/bitstream/handle/10665/356119/9789240049338-eng.pdf?sequence=1
https://doi.org/10.1037/dev0000067
https://doi.org/10.1080/14681811.2016.1242402
https://doi.org/10.1080/23808985.2011.11679121
https://doi.org/10.1080/02549948.2021.1910174
https://doi.org/10.1007/s10964-015-0385-y
https://doi.org/10.1038/s41586-019-1466-y
https://doi.org/10.1080/10410236.2020.1775447
https://doi.org/10.1007/s00787-022-01961-4
https://doi.org/10.1002/pchj.269
https://doi.org/10.1007/s10597-021-00840-7
https://doi.org/10.1111/j.1460-2466.2009.01415.x
https://doi.org/10.1080/08838150802205462
https://doi.org/10.15195/v10.a11
https://doi.org/10.1177/2051570718828893

Zucman, G. (2019). Global Wealth Inequality. Annual Review of Economics, 11, 109-138.
https://doi.org/10.1146/annurev-economics080218-025852

213


https://doi.org/10.1146/annurev-economics080218-025852

Appendix A. List of Tables

Table 1. PND disSEIrTATION OVEIVIEW .....ccii ittt ettt e e et e e e e eeeraaeeeeeeeearanes 31
Table 2. Characteristics Of 1ASte ProfilesS ... 48
Table 3. Differences in popular music representations of status across genres .........cccceeeeeveeenne. 69

Table 4. Differences in popular music representations of status across artists' social

POSITIONQIITIES vt eeee e e e ettt e e e eeetae e e e e e e eeeetaaeaeeeeeentsereeeeeeenesrrreeaeens 71
Table 5. Meritocratic frames in mainstream music popular on SPOTIfY ..oevveeeiiieeie e, 87
Table 6. ERGM ©SHMATES ...couuiiiiiiieeeee ettt ettt e 90
Table 7. Summary of the computed RI-CLPM MOAEIS .......uuveeiiiiieeeeeeeee e 128
Table 8. Summary of the computed RI-CLPM MOAEIS .......uuveeiiiiieeeeeeee e 150

Appendix B. List of Figures
Figure 1. MUSIC TASTE OrOFIIES .ooueeieiiieeiee ettt et e st e et e e eae e nbeessseeenseeesneeans 45

Figure 2. Visual representation of the model used in this chapter. The hypothesized effects are

expressed in the logics of a three-wave longitudinal research design (see methods section).

Figure 3. Visual representation of the model used in this chapter. The hypothesized effects are

expressed in the logics of a three-wave longitudinal research design (see methods section)

PhDs in Social Sciences and Social and Cultural Anthropology

For more information see: https://soc.kuleuven.be/fsw/doctoralprogramme/ourdoctors

214



	Acknowledgments
	Summary
	Co-Authorship Statement
	Introduction
	Neoliberal Success Narratives
	Contemporary Adolescents amid Typical Developments and Crises
	Neoliberal Success Narratives in Popular Media
	Music for Identity Developments
	Distribution and Consumption of Neoliberal Success Narratives in Music: An Outline of the Current PhD Dissertation
	Part 1: The Contemporary Music Landscape
	Part 2: Music and Its Attitudinal Effects


	Chapter 1. Adolescents’ Music Tastes in the Streaming Era: The Case of Belgium
	Introduction
	Music Tastes
	Segmentation of Taste Profiles

	Methodology
	Sample
	Measures
	Socio-Cognitive Positioning
	Social Positioning
	Digital Positioning
	Analytical Strategy

	Results
	Music Taste Profiles
	Socio-Cognitive Segmentation
	Social Segmentation
	Digital Segmentation

	Discussion
	Limitations
	Future Directions

	Conclusion

	Chapter 2. Status Markers in Popular Music Across Six Countries: A Content Analysis of Gender, Race/Ethnicity, Genre, and Capital in Music Lyrics
	Introduction
	Conceptualizing Status
	Representation of Status in Music
	Forms of Capital
	Sexual Objectification and Subjectification
	Sexual Objectification and Subjectification as Potential Status Markers in Music

	Genre Differences
	The Social Positionality of Artists
	Current Study
	Method
	Data Sources
	Codebook and Analytic Strategy

	Coding Categories
	Economic Capital
	Cultural Capital
	Social Capital
	Sexual Objectification and Subjectification
	Interrater Reliability

	Results
	Content Analysis of Subsample of Songs

	Content Analysis of Full Sample of Songs
	Status Through Economic Capital
	Status Through Cultural Capital
	Status Through Social Capital
	Status Through Sexual Objectification and Subjectification
	Differences in Status Markers Across Genres
	Differences in Status Markers Across Artists’ Social Positionality

	Discussion
	Status as Economic and Cultural Capital
	Status as Social Capital
	Status as Sexual Objectification and Subjectification
	The Social Positionality of Artists
	Limitations and Future Research Directions
	Practice Implications

	Conclusion

	Chapter 3. Started from the Bottom, now we’re on Spotify: Meritocracy in Popular Music Lyrics
	Introduction
	Meritocracy in Media
	The Current Study: Meritocratic Frames in Music
	Data
	Manual Inductive Classification of the Subsample of Songs
	Method
	Results

	Manual Deductive Classification of Full Sample of Songs
	Method
	Results

	Inferential Network Analysis to Detect Meritocratic Frames
	Method

	Discussion
	Conclusion

	Chapter 4. A Meta-Analysis of Studies Examining the Effect of Music on Beliefs
	Introduction
	A Connectionist Definition of Beliefs
	Music Genres, Messages, and Sensory Modalities
	Theoretical Frameworks to Understand the Links Between Music and Beliefs
	Methodological Characteristics of Research Studying Music and Beliefs
	Method
	Search Strategy and Sample Description
	Eligibility Criteria
	Data Extraction
	Data Analysis

	Results
	Types of Beliefs
	Exposures and Modalities
	Theoretical Frameworks
	Design
	Sample Composition
	Open Scientific Practices and Power

	Discussion

	Chapter 5. The Internalization of a Performance-Oriented Self-Concept among Adolescents through their Favorite Music Artists
	Introduction
	The Search for Adolescents’ Identities in Performance-Oriented Societies
	Music Products and Adolescents’ Identity
	Music Effects with Media Figures
	When and Why Music is Important to Adolescents: The Role of Identification and Resonance
	Wishful Identification with Music Artists as a Boundary Condition
	Biographic Resonance of Musical Narratives as Boundary Condition

	Methodology
	Sample
	Measures
	Analytical Strategy

	Results
	Descriptive Analysis
	Hypothesis Testing
	Within-Person Associations
	Between-Person Associations

	Discussion
	Understanding the Observed Non-Effects of Music on Performance-Oriented Self-Concept (H1)
	Understanding the Observed Non-Effects of Wishful Identification Moderation in Music Effects (H2 and H3)
	Limitations and perspectives for future research

	Conclusion

	Chapter 6. The Internalization of Effort-Oriented Success Beliefs through Adolescents’ Favorite Songs
	Introduction
	The Search for Adolescents’ Identities in Effort-Oriented Societies
	Music and Success Beliefs among Adolescents
	When and Why Music is Important to Adolescents: The Role of Transportation and Resonance
	Narrative transportation as boundary condition
	Perceived similarity of hardships as boundary condition
	Resonance of music narratives as boundary condition

	Methodology
	Sample
	Measures
	Analytical Strategy

	Results
	Descriptive Analysis
	Hypothesis Testing
	Within-Person Associations
	Between-Person Associations

	Discussion
	Understanding the Observed Non-Effects of Music on Beliefs (H1)
	Understanding the Observed Non-Effects of Perceived Hardship Moderation in Music Effects (H2-H4)

	Conclusion

	Conclusion
	Key Conclusions
	1. Neoliberal success beliefs increased among Flemish adolescents over a one-year period
	2. Music tastes are patterned by gender differences and genre omnivorousness on MSPs
	3. Mainstream music popular on MSPs and among adolescents is rife with neoliberal success narratives
	4. Music exposure generally relates to audiences’ beliefs but does not reciprocally promote the internalization of neoliberal success narratives among Flemish adolescents over a one-year period

	Future Directions
	Theoretical Developments
	Methodological Developments

	Overall Conclusion

	References
	Appendix A. List of Tables
	Appendix B. List of Figures

